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Abstract 
This ethnography is a case study of the new and old immigrants in New 
York's Manhattan Chinatown. This Chinatown accommodates a large population of 
old immigrants from Guangdong and Hong Kong and new immigrants from the 
Fuzhou region in Fujian. It is characterized by Chinese stories, ethnic food and 
hundreds of hometown associations based on clan and dialect organization. Old 
Cantonese associations hold strong cultural and political attachments to the R.O.C. in 
Taiwan. New migrants have strong identifications towards their Fuzhou hometown 
and the P.R.C. All these make the present day Manhattan Chinatown unique because 
of the maintenance of traditional Chinese organizations, clanship and locality 
identifications as well as two Chinese state identities. I argue that the viability of these 
traditional associations is related to their use of the Internet as a mobilizing agency. 
These Chinese overseas use the Internet mainly in five aspects: (1) homepage 
construction and their development of hometown associations; (2) ancestor worship 
and their links to China in cyberspace; (3) dialect grouping and online contentions 
over their socio-economic resource sharing and community participation; (4) sub-
ethnic sentiment and electronic mobilization; and (5) co-ethnic mobilization and 
online ethnic media. By studying their Internet behavior, we can see that the 
traditional associations as a social support mechanism are strengthened by the Internet. 
It helps perpetuate their ethnic culture. The World Wide Web allows the immigrants 



















Over the past two decades, Chinese overseas communities have been heavily 
influenced by the development as well as distribution of information communication 
technology (ICT). ICT facilitates the maintenance of old relationships and develops 
new ones for transnational migrants. It connects the Chinese overseas to their 
ancestral hometowns. In the past Chinese clan/hometown associations abroad were 
seen as geographically bounded organizations in their host nation. Migrants 
traditionally turned to their co-ethnic members of hometown associations for mutual 
support. Since the mid-twentieth century, such ethnicity-based social organizations 
have caught the attention of anthropologists studying kinship and ritual. The web 
presence of these Chinese organizations in the twenty-first century further stimulates 
us to study the Internet as a means of ethnic identification. In the case of those who 
are interested in studying the socio-political roles of voluntary associations in New 
York's Chinatown, for instance, their research can be enriched by an examination of 
the online representations of the Chinese Consolidated Benevolent Association 
(CCBA) and Fujianese.com. 
This research aims to explore the relationship between the Chinese overseas 
and the Internet. This dissertation will review the relationship between ethnic identity, 
historical memory and the construction of cyberspace through studying old Cantonese 
and new Fujianese migrants in New York's Manhattan Chinatown. These old and new 
Chinese communities express their Chinese identity on the Internet. We shall see how 
these two communities of different origins relate themselves to their residential 
communities, ancestral hometowns and China. 
Chinese Immigrants: Old and New 
The socio-political organizations of the Cantonese speakers in Manhattan 
Chinatown have attracted the attention of a number of anthropologists (Kuo 1977, 
Wong 1988, Zhou 1992, Lin 1998, and Chen, Jingyu 2000). But the successful 
settlement of Taiwanese elites and professional immigrants in suburban New York 
since the 1970s made some scholars such as Hsiang-shui Chen (1992) believe that 
many Chinese immigrants can be no longer in the ethnic enclave. They are integrated 
with American society and a professional workforce. Chen (1992) also studied how 
they established new associations in Queens Borough to meet their socio-cultural 
needs. They interacted with different racial groups to contribute to their host societies. 
Recently anthropologists have begun to notice that the existing Chinatown remained 
unchanged as an ethnic enclave but became occupied by a different Chinese language 
group. Kenneth Guest (2003, 2004, 2005) portrays the physical settings, religious 
institutions and psychological voyage of recent Fujianese undocumented workers 
beside the Manhattan Bridge. Through his description of flower shops catering to 
wedding ceremonies and other rituals on East Broadway, Dale Wilson (2006) senses 
that the Fuzhounese reinvent certain traditions to transform the socio-cultural 
landscape of Chinatown. These rites are used to distinguish their own ethnic identity 
from that of the Cantonese or Americans. Xioajian Zhao (2008) further analyzes the 
regional identity construction of Changle people, who make up eighty percent of the 
Fuzhou population in Chinatown. This research will dwell on the cyber cultures 
developed by these old and new Chinese immigrants in New York. 
The online presence of the CCBA and Fujianese.com not only facilitates our 
study on the sub-ethnic representations of Manhattan Chinatown, but also on the 
grounded nature of the Internet. On the one hand, since the 1970s the centuries old 
2 
CCBA on Mott Street has been criticized and portrayed as a closed Cantonese society 
(Kinkead 1993). It took initiatives to introduce itself on the web in 2005. On the other 
hand, the new Fujianese migrants are from Fuzhou, which is notorious as the primary 
source of smugglers in contemporary China. They have been making their presence 
felt since the early 1980s and made East Broadway of Manhattan Chinatown their 
home in the United States. Major Fujianese clan and hometown associations were 
established along this street. Most scholars see these migrants from the perspectives 
of political economy or the world system to explain the inception of this global 
population movement (Kwong 2002). But many American locals take a negative view 
towards these migrant workers. Some psychiatrists find that the undocumented 
immigrant laborers are suffering from poor mental health and a lack of clinical care, 
exacerbated by their previous employment in low-wage jobs and their fears of 
deportation (Law, Hutton and Chan 2003). The Fujianese.com homepage was 
established in 2004 to improve their social image. These two communities are 
motivated to construct a home in cyberspace to better inform the world about their 
existence in the past and the present. In the World Wide Web era, they changed their 
position of "others' description" to "self-expression". We will examine the homepage 
of the old Chinese association CCBA and Fujianese.com for new Chinese migrants. 
Through the digital selves of these two communities, we can better understand their 
offline counterparts in the real world. Their homepages will add depth and subtlety to 
our analysis of their hometown associations and immigrant life as mentioned below. 
Statement of Problem 
Based on the existing literature and fieldwork, this research will enrich and fill the 
gap of the academic studies of online Chinese overseas communities. The CCBA and 
Fujianese.com with their corresponding environments in New York are chosen as the 
targets of study. They represent the organizations of old and new immigrants from 
different regions with their own dialects and local identities. They are positioned 
along the temporal line of settlement in New York. Manhattan Chinatown is an ideal 
area to see the multiple, competing and overlapping identities of its Chinese 
immigrants towards their hometown, China and the U.S. 
New York City has three Chinatowns to accommodate a large population of 
Chinese immigrants. Flushing in Queens and the Eighth Avenue in Brooklyn have 
developed, since the 1970s and 1980s respectively into two large satellite Chinatowns 
radiating from Manhattan Chinatown. Manhattan Chinatown is the oldest such 
community, having been founded by Chinese immigrants in the 1870s. The sub-ethnic 
composition and education/career background of its population is so diverse that one 
finds here old Chinese migrants from Taishan (台|Jj) and other Guangdong regions, 
new migrants from Hong Kong and Taiwan, and recent migrants from Fuzhou, 
Wenzhou and Tibet. This diversity is not only exhibited in their language and culture, 
but also in their divergent Chinese identifications towards their ancestral hometowns 
and ancestral country. Two kinds of Chinese national flags are raised along Mott 
Street and East Broadway respectively. Malaysian Cantonese, Hongkongese, 
Taiwanese, Fuzhounese and other Mainlanders attend their respective Chinese 
churches. When Chinese Americans had to present a performance for the 2006 Asian 
Cultural Festival in New York City, Cantonese opera {yueju 粵虜ij), Fuzhounese opera 
ipingtan 評談)，Taiwanese opera {gezaixi 歌仔戲）and Beijing opera (jingju 京劇）all 
had an equal presence. The CCBA, Chang Le American Association (美國長樂公會)， 
Taiwanese Association and the Chinese Consulate in New York cosponsored the 
presentation. Various Chinese groups have their different ICT applications and 
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interests along the line of education, career, age, and hometown/homeland 
identification. CCBA is pro-R.O.C. (Republic of China, that is, Taiwan) and 
Fujianese.com is pro-P.R.C. (People's Republic of China). These two speech groups 
constitute a good case study on cyberspace construction and ethnic identity because 
they share certain ethnic awareness and interest towards their own hometown. For 
them, clan and hometown connections are more important than politics. A comparison 
of these two communities on the Internet is also feasible because they share a written 
Chinese language system in traditional or simplified form. In this study, I will explore 
the following issues. 
1. Can we study the social development of Manhattan Chinatown by reading 
the homepages of the CCBA for the old immigrants and Fujianese.com for the new 
immigrants? Do the online personas of the CCBA and Fujianese.com also reflect the 
social development of the old and new hometown associations? Migrants are the real 
actors on the web. Via the Internet they interact with their co-ethnics in cyberspace 
and mobilize co-ethnic actions. An online discourse analysis reveals the concerns in 
their immigrant life. It also shows how the Internet connects Chinese immigrants to 
their ancestral homeland. The online persona of the CCBA and Fujianese.com shows 
the identities of their members. Along with a field study in the real world, it is feasible 
to see whether the socio-political actions and cultural narratives of various Chinese 
immigrants as exhibited on the Internet correspond to realistic daily life. 
2. Are Chinese overseas communities maintaining the traditional culture of 
ancestral worship? Traditional hometown associations keep Chinese overseas 
interested about their ancestral rituals. Can their ritual practices be used in the cultural 
politics of ethnicity in our contemporary world? Family organization is the prototype 
of the clan/hometown association embedded in extended clan connections and 
hometown identity. The activities of hometown associations exhibited on the Internet 
are primarily about communication with their fellow hometown people. They reveal 
various levels of ethnic identification among migrants. Chinese overseas trace their 
ancestral origins and links to their clan members in China. North American Chinese 
demonstrate such efforts on the website, Siyi Genealogy (Siyi Jiazu Paixi 四邑家族派 
系，www.legacyl.net). Being Chinese can be flexibly defined. Many Chinese still 
practice ancestral rituals in a wide temporal/spatial scale and scope. They may visit 
their direct ancestral tombs on Spring Festival, participate in an ancestral hall 
ceremony for hometown lineage founders, or visit a temple honoring a remote 
Chinese legendary figure dating back thousands of years. One can always attend 
various occasions affiliated with patriarchy. Major events related to the ancestral 
ritual life of Cantonese and Fujianese associations will be analyzed to see whether 
such activities involved transnational cultural politics. 
3. Is there a discrepancy between the elite and the socially disadvantaged 
groups in online behavior? Can we differentiate the cultural expression of Cantonese 
immigrants from that of Fujianese immigrants? The CCBA began as an authoritarian 
organization. But the way that it governs its Cantonese members has been under going 
transformation since 2002 when it realigned with a professional organization, Asian 
Americans for Equality (AAFE). A sub-ethnic awareness also emerges among Fuzhou 
migrants concerned about their community participation in the host society. After the 
terrorist attacks of September 11th, 2001, both Cantonese and Fujianese immigrants 
showed their concern about the reconstruction of their residential community. They 
built hometown websites during the Chinatown restoration era when the New York 
City Government allocated a relief fund and initiated some projects for the rebirth of 
the Chinatown. A mutual shaping of webscape and landscape can be read from their 
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online debates over the cultural landmarks of Manhattan Chinatown built with 9/11 
funding. These reveal their competition for socio-economic resources. A 
confrontation between old and new migrants arose with their distinct speech-group 
identifications. Their websites channel the sub-ethnic sentiment and consolidate the 
identity of their members. 
4. How do the members of hometown websites differ from those of traditional 
hometown associations in co-ethnic mobilization? Cyber cultures like Siyi Genealogy 
can appear as a retrospective journey to leam about one's ancestral lineage. Popular 
culture can include a Taiwanese or Hong Kong Chinese hit song downloadable from 
YouTube, or a Chinese electronic game that the Fuzhou kid used to play in his/her 
hometown. The cyber cultures and ICT applications of Chinese immigrants are 
molded not only by their literacy/career background, but also by their collective 
memory towards their hometown. An online pageant mobilized by Fujianese.com 
exemplifies how the virtual community of the fellowship association among 
townspersons differs from traditional hometown associations. The electronic co-
ethnic activities are conditioned by the age, education and hometown memory of 
Chinese immigrants. 
5. What is the significance of traditional Chinese organization and the online 
ethnic media in the social actions of Chinese immigrants? Two major social 
mobilizations against the American mainstream media in this research show a flexible 
exercise of a differential mode of association. Based on a common ethnic Chinese 
background, various Chinese of different district origins can negotiate their Chinese 
identification in a realistic manner to achieve their practical interests. Kinship rhetoric 
and traditional social organization allow every Chinese a situational interpretation of 
the relational intimacy with one's interacting counterparts. We will study the above 
7 
two Chinese communities with their own distinct sub-ethnic culture and identity to 
see how they apply this principle in their interaction with each other, and how they 
relate themselves to their ancestral hometowns and homeland. On the other hand, 
Chinese elite organizations such as the Organization of Chinese Americans (OCA) or 
Museum of Chinese in America (MOCA) articulate a discourse of community in their 
residential country. They constitute a category of professional organizations to 
contrast the above two hometown associations. Chinese cultural knowledge and 
English education as social capital can be mobilized for integration into their host 
nation. We will study whether this social capital contributes to ethnic and cultural 
identity and facilitates their community initiatives. In their social actions against the 
American mainstream, both hometown associations and professional organizations 
use their online ethnic media as a social institution to network with their ethnic 
counterparts in immigrant societies. 
6. Based on the above exploration, we can pursue yet another issue. Will the 
anthropology of online communities open a new perspective for Chinese overseas 
studies? As some scholars have pointed out, old clan associations tend to elicit the 
virtual kinship and rituals related to ancestral homeland to serve their down-to-earth 
benefits (Watson 2004). Websites of ancestral hometowns like Taishan.com (Guoji 
Taishanwang 國際台山網)，offer a wide variety of inviting programs from "roots tour", 
sightseeing of cultural heritage artifacts donated by Chinese overseas, to preferential 
investment policies. New elite immigrants in suburban New York read the online 
Chinese language media to know more about their homeland (Zhou, Chen and Cai 
2006). The forward-looking and pragmatic Fuzhou Chinese are fully occupied 
themselves with the politics of migration (Chu 2006). Such pragmatism can also be 
discerned from their hometown associations in the host society. These two Chinese 
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communities in New York stimulate us to think about the traditional concept of 
clan/hometown organization in different senses. They use their traditional associations 
and the Internet to network with their ethnic counterparts. We will study the role of 
the Internet in their making of ethnic identity today. 
Being Chinese in New York is conceptualized differently by Cantonese and 
Fuzhou Chinese on various online forums. They take the initiative to articulate their 
own ethnic identities and cultures in cyberspace. They also become the subjects of a 
global discussion for web surfers and navigators. Fuzhou is the largest source of new 
emigrants in China since the early 1980s. With the mass out-migration and wide 
dispersal across the globe, Fuzhounese in the diaspora have drastically transformed 
the global Chinese demography in the past two decades. Yet, their relative self-
sufficiency and dense concentration in Manhattan Chinatown offers an ideal 
environment in which to examine the ICT impact upon a contemporary Fuzhou 
Chinese community. In this community, Fuzhou associations of various emigrant 
villages are growing in profusion to emulate those of their CCBA neighbor. Unlike 
the well-established CCBA member associations (see Appendix I), many Fuzhou 
associations are not registered or not recognized by the City Government. Only with 
some difficulty can one list out all the Fuzhou organizations (see Appendix II), which 
are estimated to be more than one hundred, and the number is still increasing. Both 
old Cantonese and new Fujianese communities deserve our scholarly attention 
because they maintain traditional hometown organizations. Yet, one can hardly find 
the members of hometown associations suffering from homesickness. This research 
tries to answer whether such a pain commonly attached to sojourners is removed 
because of the ICT facilities. Elite netizens in the late twentieth century utilize textual 
messages to participate in their e-forum. Current old and new immigrants adopt more 
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emoticons and photographic discourses to better express electronic intimacy 
congenial to their immigrant lifestyle. 
One significant area that anthropologists can contribute to the study of 
Chinese transnationalism is to study the emotional life of Chinese immigrants. 
Current scholars tend to view this transnational migration as a politico-economic 
phenomenon. We may add a socio-cultural dimension to this observation. Manhattan 
Chinatown is characterized by Chinese stores, ethnic food and hundreds of hometown 
associations based on clan and dialect organization. To understand its immigrants, as 
suggested by Gungwu Wang (2007), it is necessary to excavate their mixing 
memories and desires in different migrant cycles beyond the documented records. In 
our digital age, online discourses of immigrants can felicitously provide the clue. This 
thesis aims at analyzing the crucial interplay of historical memory, cultural identity 
and the Internet in connecting the Chinese migrants to their home in China and the 
U.S. It studies the social development of Manhattan Chinatown and the formative 
identities of its immigrants. We will see how they quest for anchoring their nostalgia 
in cyberspace by expressing their feeling towards certain historical memories and 
taking the initiative to articulate their ethnic and cultural belonging. The virtual 
communities of CCBA and Fujianese.com serve as a good hub for us to dwell on 
because they challenge certain assumptions of the existing literatures and raise a 
number of significant issues on Chinese overseas and the Internet. 
Theoretical Discussion on Chinese Overseas and the Internet 
Long before the Internet age, Chinese overseas developed their fellowship 
associations to better their social life. Some anthropologists writing in the 1960s have 
indicated the dialect groupings and territorial associations as a major framework of 
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organization in Chinese overseas communities. Maurice Freedman (1960) studied the 
immigrant associations of nineteenth century Singapore. Lawrence Crissman (1967) 
analyzed the segmentary structure of urban overseas Chinese communities in 
Southeast Asia. W. E. Willmott (1969) examined the relationship between immigrant 
associations and the political structure of the Chinese community in Cambodia. 
Willmott (1964) also researched into the Chinese clan associations of Vancouver. 
These pioneer works have enlightened the scholars of Chinese overseas working in 
the subsequent decades. For example, Wing Chung Ng (1992) reviews the 
development of immigrant associations in Singapore, 1900-1941. Lau-Fong Mak 
(1995) analyzes the Chinese dialect groups in early Malaya. 
Edgar Wickberg (1994) points out the changes of Chinese overseas adaptive 
organizations from 1950 to the mid 1990s. Since the late 1970s, home districts in 
China were eager for Chinese overseas investment channeled through traditional 
associations. Wickberg thus posits that the importance of umbrella organizations 
comprising clan/hometown and trade associations can be enhanced. Him Mark Lai 
(2004) conducts a systematic study of the traditional Chinese associations of the 
United States in the past and present. Researchers in the twenty-first century analyze 
the voluntary organizations in the Chinese diaspora (Kuah-Pearce and Hu-Dehart 
2006) in Southeast Asia, North America, Australia and Europe from the historical and 
contemporary perspectives. 
With the emergence of the Internet since the late 1990s, online communities of 
Chinese overseas have also become an important theme in anthropological study. 
Chinese netizens enrich their social life by developing virtual communities for 
fellowship associations. Recently there are more scholars like Lihui Liu and Hong Liu 
(2008), who notice that Chinese women use cyberspace to achieve transnational 
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marriages. Nicole Constable (2003) provides a model of fieldwork based on e-mail 
and newsgroups to create a virtual ethnography on transnational marriages between 
Mainland Chinese women and their American husbands. These email-ordered brides, 
who conducted their online dialogues of romance are pre-migrants. If their 
transnational marriage works out, they become immigrants. Since some of them 
needed English agencies to translate their messages before delivery, they did not 
converse with their potential husbands directly. This makes us think of the 
relationship between transnational electronic intimacy and social reality. I study the 
websites based in Manhattan Chinatown and their counterparts of transnational 
communications in Guangdong and Fujian in this research. Online communities can 
always be checked with the real world. 
Scholars have pointed out that electronic ethnic power can be mobilized 
among the Chinese globally. The Chinese overseas website Huaren (華人）based in 
North America mobilized the ethnic Chinese all over the world to demonstrate against 
the anti-Chinese Indonesian riots in 1998. But the Chinese scholars of Southeast 
Asian origin, len Ang (2001) and Aihwa Ong (2003), also point out the danger of 
such a social action by cyber publics. The cyber activists ignored the discrepancy 
between the global online communities and the people of Chinese ancestry in a 
geographically bound nation. Ong regarded it as a cyber intervention without tending 
to the local history, political constituency and social structure of a physically based 
community. In this community reside the localized Chinese with their bounded 
citizenship identity. Since their ancestors migrated to Southeast Asia in the 17th 
century, Chinese immigrants have gone through Western colonialism to present 
postcolonial era to form a syncretized cultural background. This finding reminds us 
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that studies of online Chinese communities should be based on an understanding of 
their social surroundings. 
Some suggest that a transnational Chinese cultural sphere is rising with the 
Internet (Yang 2003:470). Cyber publics find Chinese language and historical 
knowledge a cultural capital to delve into a common cultural repertoire and a wealth 
of information for a Chinese discourse, and extend the transnational contacts with 
their Chinese counterparts across time and space in the online social world. Chinese 
transnational migrants can express their Chinese subjectivity by reading the ethnic 
press across national boundaries on the Internet (Yang, Mayfair 1997; Zhang & Hao 
1999). These authors embrace a globalized vision of the Internet to see a Chinese 
cultural repertoire and subjectivity free from the containing of state apparatus. A 
worldwide homogeneous Chinese culture is really just an ideal. With the variation of 
immigration history, assimilation and localization, a hybrid culture and language may 
emerge among the immigrants of Chinese ancestry. Although the availability of ethnic 
presses can transcend the national boundary, historical memory towards hometown 
and ethnic identity still predisposes readers to certain cultural selections. The 
popularity of Ming Pao (明報) and Sing Tao Daily (星島曰報）among the old 
Cantonese immigrants in Manhattan Chinatown is an example. Sing Tao appeared in 
the late 1960s and the early 1970s when Cantonese immigrants from Guangdong and 
Hong Kong were nostalgic towards their hometowns (Leung 2007). Hong Kong 
Chinese use Ming Pao, a Chinese newspaper (in Cantonese dialect), to construct a 
transnational and multi-local sense of belonging to their place of origin in Hong Kong 
and place of residence in North America (Cheng 2005). 
Chinese diasporas may develop their transnational imagination via ethnic 
media consumption (Sun 2005). The online Fuzhou newspaper is the main source of 
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hometown materials on Fujianese.com. But new Fujianese immigrants rely more on 
the Taiwan-based newspaper World Journal (世界曰報），which provides helpful 
information and in-depth local reports, than on China-based Qiaobao (僑報）.The 
three community newspapers of Ming Pao, Sing Tao Daily and World Journal, 
facilitate new migrants to meet their societal needs and cope with difficulties in the 
host societies. If we see the websites of Chinese overseas organizations as a mirror of 
their organizational inclinations, we find Chinese overseas communities in different 
regions holding different views towards Chinese identification. On the one hand, 
localization of Chinese emigrants takes place in their resident countries (Tan 2004:94-
110). On the other hand, the state apparatus of immigrant countries might have 
complex relations with the revival of traditional Chinese associations as in the case of 
Singapore (Kuah-Pearce 2006) and Vietnam (Serizawa 2006). The KMT ruled 
Taiwan since its retreat from mainland China in 1949. Its ruling position was replaced 
by the DPP in 2000 until 2008. This new regime was more concerned about its 
Taiwanese native land. Chinese overseas with ancestral hometowns in China and 
friendship networks in Taiwan might feel puzzled to relate themselves with these two 
Chinese homes (Damm 2007a). These socio-political factors in the real world should 
be built into our consideration when conducting online observations. 
Historical events can be used to attract a wide array of transnational cyber 
activists with a collective memory for online debating and commenting (Morris-
Suzuki and Rimmer 2002) as well as consolidating their ethnic identity (Sun 2002). 
Scholars usually elicit the examples of intellectual debates on certain big historical 
events like the Nanjing Massacre or Olympic Games to demonstrate Chinese state 
discourse or patriotism of Chinese overseas. However, they seldom notice the 
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historical memory narrated by new grassroots immigrants like Fujianese transnational 
workers on the Internet as this research will show. 
In our existing literature, the transnational cyber activists comprised mainly of 
the educated professionals and managerial elites seeking their ethnic and cultural 
identities in cyber communities (Wu 1999) like Chinese News Digest {Huaxia Wenzai 
華夏文摘)• Later academic works find these Chinese elites seek career advancement 
as well as an agent role between their host societies and homeland in the web-based 
network (Shu 2003), such as Chinese News Net {Duowei Xinwenwang 多糸佳新聞網). 
Here we should carefully distinguish these two populations of cyber activists. The 
former was established in the late 1980s when the migrants were students and 
professionals who witnessed the Tian'anmen Square Incident. They developed a 
strong socio-political identity of Chinese intellectuals. The ethnic and cultural identity 
they sought in the cyber communities was more democracy and humanitarianism 
oriented. On the other hand, the latter appeared in the late 1990s when recent Chinese 
immigrants only had a vague memory of the June Fourth Event. They held a 
pragmatic and positive attitude towards the Chinese state of increasing power. Their 
cyber communities serve a platform to link the U.S. and their native country. As we 
will see in this research, they only lent lukewarm support to those passionate well-
established Chinese Americans who mobilized a social action against the American 
mainstream media CBS. 
The diasporic identity can actually be found in cyberspace (Lozada 1998) and 
the social networks cultivated in the virtual communities might be strengthened in the 
real world (Cheung and Kawaguchi 2000). Lozada analyzed the cultural activities of 
Hakka Global Network. He shows a virtual community comprised chiefly of settled 
Chinese overseas interested in Hakka history, language, literature and social customs. 
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Its members also organized social gatherings in the real world such as Hakka world 
convention and cultural tours in China or elsewhere. A cultural identity based on the 
same ethnicity can be seen in this e-forum. This research will further elaborate such a 
historical memory, ethnic identity and the Internet that connects old Cantonese 
immigrants to their ancestral home via ritual visits. So far scholars like Cheung and 
Kawaguchi tend to give philosophical explanations for the social networks cultivated 
in the virtual communities. They approach it from the cultural interests of the 
members which lead to their later interactions in the real world. However, we may see 
a new genre emerging in this research. A company brand like QQ Tencent can 
become a cohesive tool to unite an ethnic group. Young Fujianese immigrants 
recently united by the QQ chat system on the Internet further their social gatherings in 
Chinatown. 
Pal Nyiri (2002: 71, 81) indicates that new Chinese migrants in East and South 
Europe are more familiar with email contact, Yahoo chat-rooms and Internet cafes 
than the locals, and a Chinese globalization might be accelerated through information 
technology. The Chinese instant message and Internet portal company, QQ, has 
surpassed the email contact and Yahoo chat-rooms since the turn of 21st century in 
mainland China. Combining the flash art and e-game functions, QQ fun overwhelms 
the Internet cafes. This QQ fun visits Chinatown with the young Fuzhou migrants 
who bring their hometown Internet culture to their immigrant community. 
Cartier, Castells and Qiu (2005) show that in China today, advanced ICT 
facilities are lopsidedly present in the coastal cities of Guangzhou, Shanghai and 
Beijing. Those have-less citizens only use their cheap ICT for translocal migration. 
Eriberto Lozada (2003a) regards that both the Chinese government and the elites 
promote the Internet and computer technology to enhance their political discourse and 
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scientific prowess. The Internet PCs carry "the symbolic rhetoric of what it means to 
be a modem person in mainland China" (p.133). What they fail to answer is the usage 
of the Internet in the emigrant villages whose economies are elevated by the 
remittances of their transnational migrants. This research will explore the relationship 
between the Internet culture of emigrant communities in the Fuzhou area and that of 
immigrant societies in New York's Chinatown. Young Fuzhou Chinese overseas do 
not seriously equate the computers to scientism and cyborg subjectivity as suggested 
by Lozada. Instead, they fill their cyber social world with a hilarious atmosphere that 
is apathetic to politics and state discourse in the host society. Spiritually, the contents 
of online dialogues between the elite forums Huaren and Chinese News Digest, and 
the grass root BBS, such as Fujianese.com, reveal quite a different interest. So far the 
literature focuses mostly on Huaren and Chinese News Digest with a discourse 
appealing to democracy and humanitarianism. There is scarcely any cyber discussion 
from the marginalized emigrants that occupy the absolute majority of the current 
transmigrant population. It is absolutely under-represented in academia. 
New Chinese migrants behave differently from the old Chinese communities 
on the Internet (Chiu and Tan 2004). The Chinese identification of old Chinese 
communities is based on nostalgia for cultural heritage as that of CCBA revealed in 
this research. Highly-educated newcomers show a more pronounced Chinese national 
identity (Chan 2005, 2006) than the second-generation immigrants using the Internet 
to generate a new form of social capital seeking civil engagement in the resident 
countries (Parker and Song 2006, 2007, 2009). In this study, we will see how the full-
fledged Organization of Chinese Americans initiated a successful civil rights 
campaign with its proficiency in online dialogues and knowledge of immigrant 
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societies. Its professional members coalesced with old and new Chinese immigrants to 
rally against the American mainstream media. CCBA also lent its support to OCA. 
Regarding the ICT communication mode of migrants and their new/old/lost 
ties maintenance/development with their fellow townspersons, there are differences 
and similarities between the pre-, post- and settled migrants (Hiller and Franz 2004). 
Various Chinese overseas populations have gone through different phases of 
migration history. Their identification shifts and they behave differently towards their 
hometowns and homeland with the passage of time. Yet, how they interact with and 
relate themselves to their hometowns and homeland as exhibited on the webscape has 
not been carefully discerned in recent literatures. Sheng Ding (2008), for instance, 
argues that the Chinese digital diaspora is an important player that influences the 
national image building and foreign policy of P.R.C., through its border crossing 
activities on the Internet. Ding uses the term "digital diaspora" to include all the old 
Chinese immigrants of various generations and new Chinese immigrants from 
different regions. This research tries to contrast the historical memories and cultural 
identities of old Cantonese and new Fujianese immigrants in Manhattan Chinatown. 
There are some scholars (cf. Giese 2003, 2004; Shoesmith and Heam 2004) 
who adopt Foucaultian analysis and state discourse construction (Foucault 1984) to 
weigh the Internet and virtual Chinese communities. Yongming Zhou (2005) analyzes 
the minjian (民flU, civilian) political writers in Chinese cyberspace. The writings in 
virtual communities raise a series of political issues such as flexible govemmentality, 
new citizenship, democracy, freedom, nationalism, censorship and individual 
strategies versus the collective power of intelligentsia and state. Unavoidable self-
censorship might exist among the independent online writers to bargain for a viable 
space with the Chinese state. However, free access to overseas information does not 
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necessarily give the Internet readers and writers pro-Westem ideologies of democracy. 
Zhou's analysis can be also applied to the Chinese overseas writers of Fujianese.com. 
They seek a flexible management politics acceptable to both emigrant and immigrant 
communities, and an agency role to negotiate for themselves more cyber visibility and 
influence. 
The homepages of CCBA and Fujianese.com mentioned at the beginning of 
this chapter are the cyber products of Chinese overseas in a traditional Chinatown. 
Although the cyber dimension of these traditional hometown associations has not 
been dwelled on, it has been suggested by anthropologists to play some role in the 
construction of ethnic identity. These anthropologists challenge traditional concepts in 
the studies of transnational networks such as "clan/kinship is based on lineage and 
locality", "native place connection acts to counter assimilation in resident country" 
and "home is a site of longing and belonging". James Watson (2004) finds that an old 
clan association is used by current Chinese diasporas in a way that reclothes our de-
territorialized world in the rhetoric of virtual kinship. Man clan members from Hong 
Kong transform their surname and hometown association into the channel for 
investments in China. Pei-te Lien (2007) shows that ethnic Chinese identity can be 
reinforced by political participation in both the native land and host society in the case 
of Taiwanese Americans. Trans-Pacific ICT professional commuters can occupy both 
real and imaginary multiple homes and communities (Chang 2006). While new 
middle-class immigrants create an ethnic enclave economy in their metropolitan 
suburb, they use the Chinese-language media both to connect with their old homeland 
and to adapt themselves to the new homeland (Zhou, Chen and Cai 2006). For recent 
Fuzhounese migrants, as Julie Chu (2006) indicates, home is not conceived as a 
nostalgic site. They do not perceive themselves as subjects of displacement. Migration 
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is used as their spatial/temporal extension strategy to be "emplaced" in the 
contemporary world. By studying the Internet culture of old and new immigrants in 
Manhattan Chinatown, this research will test all these stimulating concepts against the 
backdrop of a traditional Chinese community in New York. Using empirical cases of 
online and on-site field studies, we will see an evolving Chinese community 
performed by the Chinese overseas themselves on the web and in their real landscape. 
Methodology 
The overall research was carried out as an ethnographic study via the Internet. Some 
fieldwork was conducted in the real world. Participant observation and in-depth 
interviews were used to supplement our understandings of certain phenomena hardly 
read from the webscape. E-mail contacts with informants in New York and their 
hometowns in China updated previous field findings. Questionnaires broadened the 
base of interviewees in the field. Documentation and archival research allowed a 
systematic review of the official or semi-official readings to see the interactions 
among immigrants themselves in the host society and their connections with their 
ancestral hometowns or homeland. 
Preliminary Survey 
A website observation of major Chinese overseas organizations was conducted from 
August 2003 to December 2004. One hundred and forty-nine sites related to Chinese 
overseas were compiled for reference (cf. coc.lib.cuhk.edu.hk/site/relsite.htm). They 
appear on the Internet in the form of clan/hometown associations, state-oriented 
institutions or professional clubs of global interest for ethnic Chinese. There are 
features that distinguish the old Chinese overseas communities evolving through the 
late 19th century from the new Chinese migrants that emerged since the early 1980s. 
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The old Chinese overseas communities in Southeast Asia, North America, and 
Australia are different from that of the new Chinese migrants in Japan, the United 
States and Europe on the webscape. In the discourses of state and market, the 
webpages initiated by the early settlers of South China origin exhibit a cultural and 
ethnic identity while those of the new migrants from South China and other parts of 
China tend to present a modem and even China-oriented design. 
From January to October 2005, an online discourse analysis ofFujianese.com 
was conducted. While most of its contemporaries present a modem and professional 
or state-oriented appearance, Fujianese.com enters into the 21st century with a 
grassroots homepage of kinship rhetoric. This allows us to see a migration cycle 
mixing with the economic desire of new immigrants. They carry certain social values 
and traditional lineage concepts of Chinese emigrants in the late 19th and early 20th 
centuries. Based on the historical memories and ethnic identities narrated by these 
recent Fuzhounese migrants in Manhattan Chinatown, a picture is drawn to depict 
their traditional weddings and funeral rituals transplanted from their hometowns, and 
a street landscape with Chinese churches, restaurants, fresh markets and various ICT 
shops emerging in the past decade with Fuzhounese speakers. Their interactions with 
their fellow townspersons, old Taishan Chinese Americans and other ethnic groups at 
individual and organizational levels are vividly exhibited on this electronic forum. 
Based on the preliminary survey, five methods were combined to conduct this 
research from November 2005 to October 2007. 
1. Online fieldwork 
From November 2005 to October 2007, the websites of CCBA and Fujianese.com 
were visited daily at the same time to trace what politico-economic or socio-cultural 
events were happening in these two communities and how they discussed these issues 
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and presented them on their homepages. I also collected the materials from other 
online sources that reported on these two Chinese communities in New York City 
during this period. To prepare an ethnography interwoven with the empirical Internet 
studies for future writing, the findings of intensive online participant observation was 
coded and analyzed. I supplemented my online study with three more websites as 
follows, (1) Before leaving for New York interviews in October and November 2006, 
I studied the BBS (Bulletin Board System) of Changle.com.cn (Zhongguo Changle 
Luntan 中國長樂論壇)，a website of a qiaoxiang' emigrant home villages in China. It 
featured the interest and concern of recent migrants in New York, and their dialogues 
with their fellow townspersons and potential immigrants in Changle. (2) I then studied 
BackChina.com (Beikeqin, Haiwai Huaren Zhongwen Menhu 倍可親，海夕f華人中文 
門戶)，a global Chinese professional club and a new Chinese elite website which was 
built out of the practical daily needs of overseas readers from mainland China. (3) 
Before leaving for Fuzhou interviews in July 2007 and another New York interview 
in September 2007, I studied QQ.com (騰目只網），the most popular Chinese instant 
messaging and Internet portal in China which exercises powerful influence among 
recent Chinese migrants in New York and their emigrant villages in the Fuzhou area. 
2. Participant Observation and In-depth Interviews 
Offline fieldwork in the real world was planned to provide exposure to the old and 
new Chinese immigrants in New York and their hometowns in China. In January 
2006, I visited Jiangmen Wuyi (江門五邑）and Zhuhai (珠、海)，the largest emigrant 
counties for old Chinese overseas in North America, by joining a Chinese Diaspora 
tour organized by City University of New York to study the ICT environment of 
Qiaoxiang refers to all Chinese villages that are sources of out-migration to other countries. 
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current emigrant villages, and the communication mode between U.S. immigrants and 
their fellow townspersons in China. On this trip, I studied how emigrants translated 
their collective memories of their hometown into their cyber culture in immigrant 
society. We visited the places of cultural heritage left by the returned emigrants from 
the United States and Canada in the late 19th and early 20th century. Taishan First 
High School (Taishan Yizhong 台山一中）was built with donations from these 
overseas Chinese. Their old domestic architectures have now been turned into sites of 
tourist attractions such as Kaiping Diaolou (開平雕樓)，the building complexes and 
tower fortresses. A Chinese Overseas Museum, Jiangmen Wuyi Huaqiao Huaren 
Bowuguan (�?工門五邑華僑華人博物館)，has been established. 
In October and November 2006, I visited Manhattan Chinatown to check my 
preliminary observations from Fujianese.com and the emigrant villages of Wuyi and 
Zhuhai. I interviewed the persons in charge of major hometown associations affiliated 
with CCBA and Fujianese associations. I also studied how the Internet related to their 
immigrant life, whether their cyber culture related to their ethnic culture, ritual life 
and hometown memories, which online Chinese media they read, which homepages 
they visited most often and for whom they were concerned in China and the U.S. 
While Yahoo and YouTube were used for Internet searching by Cantonese and other 
Chinese Americans, Baidu (百度）and QQ.com were identified as indispensable 
elements of recent Fuzhou Chinese. QQ was widely applied as an online chatting 
system among Fuzhou immigrants and in webcam interactions between migrants and 
their relatives in China. Fuzhou kids downloaded online games from QQ in their 
emigrant villages. This practice was continued into their immigrant life in the U.S. 
Such a phenomenon was confirmed by my later fieldtrip in Fuzhou to visit Internet 
cafes and the homes of emigrants. 
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In July 2007, I visited the Fuzhou region, the largest emigrant source of 
Chinese migrants today. Among them are the villages of Guantou (棺頭）in Lianjiang 
(連江）county, Fuzhou City and Langqi (璃岐)，Tingjiang (亭江)，Min'an (閩安）and 
Mawei (馬尾）in Fuzhou County, Changle (長樂）City and its neighboring village 
Houyu (猴嶼)• Although Changle accounts for most Fuzhou immigrants to the U.S., 
the immigrant history of Langqi, Tingjiang and Lianjiang emigrants dates back earlier 
than that of Changle migrants. So do their hometown associations. The ICT 
environment of current emigrant communities and their communication mode with 
their fellow townspersons in the U.S. were carefully studied. To see how emigrants 
translate their collective memories of hometown into their cyber culture in immigrant 
societies, I visited the places mentioned on the Internet, such as the schools, 
infrastructural facilities, cultural centers, and especially the architecture of their ritual 
lives such as temples, churches and ancestral halls donated by recent Fuzhou 
immigrants in the United States. Places visited also included the historical sites of 
ancient maritime Changle and scenic spots now developed as ecotourism sites to 
attract their ethnic counterparts overseas as announced on the homepage of Changle 
government. To study their ethnic identity, I visited the Changle Overseas Chinese 
Museum (Changle Huaqiao Bowuguan 長樂華僑博物館)’ which was in the process of 
being completed with the sponsorship of current migrants in the U.S. According to 
my interview with the clan associations in Manhattan Chinatown, the Zhang (張）and 
the Zheng (鄭）Chinese Americans from the single surname village of Houyu, are now 
compiling their genealogy to publish in their ancestral hometown. With their financial 
aid, new homes, kindergartens, culture centers and an ancestral hall rebuilt from 
ancient relics have been completed in Houyu in the early 21st century. The remittance 
institutions which make this possible could be found in all these villages. 
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Along with all the above field experience, one more trip to New York was 
made in September 2007. I visited all the previous institutions and informants in 
Manhattan Chinatown, especially the members of CCBA, Fujianese.com, Taishan 
First High School Alumni Association, Church of Grace to Fujianese, N.Y. (Niuyue 
Jidu Min'en Jiaohui 紐約基督閩恩教會）and Chinatown QQ Team (Tangrenjie QQ 
Qun 唐人街 QQ 群)’ to double-check the online and offline findings accumulated in 
the past two years. Both New York fieldtrips were made in autumn to witness the 
important American and Chinese holidays associated with the events advertised on 
CCBA, Fujianese.com or other online sources during this special season. As the 
immigration experience of informants constitutes precious data, I kept a regular 
contact with my key informants. 
3. Email Contacts with the Informants in New York 
Regular informants included the web administrators of CCBA and Fujianese.com, 
Chinese ICT professionals, based in suburban New York and New Jersey, the East 
Coast Silicon Valley, children of new migrants and their high school or college 
teachers, and priests of Church of Grace to Fujianese, N.Y. E-mail contacts with these 
informants lasted from January 2006 till July 2008. Some interviews with the 
informants were conducted in Taiwan and Hong Kong. One professional educator 
from the Museum of Chinese in America accepted my interview during her vacation 
in her Taiwan hometown in July 2006. I interviewed one of my ICT professional 
friends in August 2006 during his business trip to China by way of Hong Kong. 
The web administrator of CCBA accepted my interview in November 2007 
during his stay in Hong Kong. After the trip to the emigrant county of Panyu (番禺）in 
eastern Guangdong Province for a meeting of clans for social purposes (Kenqinhui 懇 
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親會)，he returned to Hong Kong to stay with his grandmother, paid respect to his 
grandfather's grave and shopped with his aunt. He would further coordinate a Hong 
Kong Diaspora Tour for his America bom Chinese students whom he called Zhusheng 
(竹昇，the hollow disjuncture that interlocks different section of a bamboo) to imply 
the new generation of early settlers with little Chinese knowledge. He also attended a 
wedding banquet of his high school classmate. In 2006 he returned to Hong Kong for 
his brother's wedding banquet. Although wedding ceremonies are usually held in the 
immigrants' residence in New York, immigrants would host one more wedding 
banquet in their Hong Kong hometown for relatives to attend. New migrants from 
Fuzhou had a similar practice in East Broadway and Fuzhou as I learned from 
interviews. 
4. Questionnaires 
A questionnaire survey (Appendix III: Computer Applications and the Internet 
Culture of Emigrant Villages) was designed for field research in Fuzhou in May 2007. 
However, the questionnaires had to be approved by the authorities concerned before 
they could be dispatched in China. My first choice, the Changle government, refused 
to allow this exercise because its subordinate Dept. of Publicity (Xuanchuanbu 宣傳部) 
had replied that such a survey would be unfavorable to the promotion of Changle, 
which is notorious for smuggling. Fortunately, another unit of Lianjiang County 
understood that this research was simply for the purpose of investigating Internet 
culture. The questionnaire, which they allowed for research, was conducted in the 
villages of Guantou in June 2007. Analysis of the collected responses facilitated 
useful interviews with the emigrant families in July 2007 as well as constructive 
conversations with the immigrants in Manhattan Chinatown in September 2007. 
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5. Documentation and Archival Research 
Both qiaokan (僑干IJ, serial publications of emigrant villages) and newspapers of 
Chinese overseas in conventional printed mode and online mode from Fujian, 
Guangdong and Beijing contain rich data to study how governments of emigrants 
approach their non-resident citizens and ethnic counterparts overseas. The 
organizations of overseas Chinese affairs at local, national and international levels 
release information about their activities. It lists hometown events such as 
infrastructural construction, donations for socio-cuitural institutions, natural disaster 
relief, ancestral hail buildings, etc. It also reports the happenings of immigrant 
societies and the visits of local or national leaders warmly received by Chinese 
immigrants. The relevant data were collected and studied from November 2005 to 
October 2007. Data from the publications of Chinese overseas associations (see 
Appendix I and II) in New York City were also used to analyze the background, 
historical development and current situation of these associations. It reports how 
Chinese immigrants interact with their ethnic counterparts in the U.S. and Chinese 
states. 
As the presence of Fuzhou migrants in New York is rather recent, we must 
rely heavily on the first-hand sources. When I visited the Museum of Chinese in the 
Americas (changed to Museum of Chinese in America on 31st October 2007) for 
archival research, one of the persons in charge admitted that they themselves did not 
have collections available to tell the stories of this emerging Chinese population. In 
addition to the primary sources of qiaokan and publications of Chinese overseas 
associations. New York Times and Chinese newspapers issued in New York 
Chinatowns like World Journal, Ming Pao, Sing Tao Daily and Qiaobao greatly 
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supplement our understanding of Fuzhou Chinese and their encounters with 
mainstream societies and other Chinese communities in New York and beyond. As 
they also update the information of this rapidly changing Chinatown, I read these 
online media up to May 2010 to follow the developments since my last fieldtrip in 
2007. 
Thesis Chapters 
This study identifies important issues associated with the Internet use of the Chinese 
immigrants in Manhattan Chinatown. We will see in Chapter II that the old and new 
Chinese immigrants in Manhattan Chinatown increased their use of the Internet in the 
wake of the September 11th attacks. Before analyzing the evolving interplay between 
the Internet and Chinese overseas, I will review in Chapter III the emigrant families 
and the Internet in Jiangmen Wuyi, the hometown of the old Cantonese immigrants, 
and in the Fuzhou area, the hometown of the new Fujianese immigrants. Based on this 
background information, we will see how the Internet as a core element is related to 
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I will study the Chinese immigrants in Manhattan Chinatown by reviewing 
five aspects of their Internet behavior: (1) homepages and their development of 
hometown associations; (2) ancestor worship ritual and the politics of ethnicity in 
cyberspace; (3) dialect grouping and online contentions over their socio-economic 
resource sharing and community participation; (4) hometown identification and 
electronic mobilization; and (5) co-ethnic mobilization and online ethnic media. 
Chapter IV will describe the homepage development of CCBA-NY and 
Fujianese.com. Based on the design and self presentation of their hometown websites, 
I will feature their online persona which embodies the formative identities of the 
immigrants and their social development. 
Chapter V will illustrate the politics of ethnicity articulated by the traditional 
Chinese associations in cyberspace. China's favorable policy towards Chinese 
overseas has never dwindled since its open door policy began in the late 1970s. China 
promotes relations with Chinese communities around the world by inviting their clan 
and hometown associations to visit their ancestral halls and to invest in China. In 
other words, the rhetoric of kinship and ritual of Chinese traditional organizations 
gain a competitive edge in contemporary Chinese societies. We will see how the 
ancestral worship and ritual visits of old and new immigrants were displayed on the 
websites of local governments in China and the websites of clan/hometown 
associations in the U.S. 
Chapter VI will highlight the online contentions and the social orientation of 
dialect grouping and territorial associations among Chinese overseas. We will see the 
online dialogues of old and new immigrants in the Chinatown reconstruction after the 
9/11 attack. Examples include the debates between new Fujianese and old Cantonese 
immigrants on the Chinatown Visitor Information Kiosk and Chinese Archway. 
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Another example of contrast is the symbolic meaning of a Confucius statue for 
Cantonese immigrants and Lin Ze Xu Way for Fujianese immigrants. 
Chapter VII will explore how a virtual community emerges among recent 
Fuzhou migrants for their peer-networking and information sharing. We will examine 
how this hometown website allows a netizen-driven agenda to make history in the 
immediate future. Fujianese.com initiated a Miss US Fujianese Beauty Pageant to 
show how it differs from traditional hometown associations in cultural identification. 
It revealed that the fellowship association of Fuzhou migrants was under the influence 
of the Internet and immigration history. In Chapter VIII, we will see how the Chinese 
organizations and their online ethnic media play a central role in their social actions 
against discrimination from the American mainstream media CWl 1 and CBS. To 
negotiate with the American mainstream society, both the old and new immigrants 
asked the Chinese American officials and Asian American elites to help. I will 
analyze the interplay between ethnicity, cultural identity and political capital in these 
social actions. 
The flowchart below shows the impact of the Internet upon the immigrants of 
Manhattan Chinatown. It grows in scale and scope with the community identification 
of the residents. 
Chapter IV: Construct hometown websites 
i 
Chapter V: Network with townspersons in China and the U.S. 
i 
Chapter VI: Consolidate hometown identification and channel sub-ethnic sentiment 
i 
Chapter VII: Mobilize activities for townspersons in the U.S. 
I 
Chapter VIII: Mobilize co-ethnic and inter-ethnic activities in the U.S. 
The concluding chapter will feature the relationship between the Chinese 
overseas and the Internet. After all the contextual review from Chapter IV to VIII，this 
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ethnography will respond to the statement of problem and hypothesis in this chapter. 
Multi-sited fieldwork, widely recognized now as a necessity for transnational study, 
can be further consolidated by our online discourse analysis. Some (cf. Parker and 
Song 2006, 2007) elicit a Bourdieuian model of social capital (Bourdieu 1977) to 
assess the political orientation of second generation Chinese in their adopted countries. 
And some independent writers in China also have their own political say in Chinese 
cyberspace (Zhou, Yongming 2005). There are online govemment-led patriotic (Zhou, 
Yongming 2006) and grassroots nationalist movements in China (Wu, Xu 2007). The 
local governments of emigrant villages operate their websites on overseas Chinese 
affairs to lend their physical as well as spiritual support to their emigrants. Cyber 
politics can be an intriguing field for ethnographers of social analysis in the 
contemporary world. This research investigates how the Internet influences the 
making of ethnic identity in Chinese overseas communities. 
By placing the old and new hometown associations of different origin with 
their own cyber cultures under review, we are in a good position to identify the lasting 
Chinese features commonly shared by them and certain distinguishing principles 
adapted by different sub-ethnic groups. This commonality and variation of their 
Chinese identifications can be best understood through their interactions with their 
ancestral hometown, China and the U.S. Their cyberspace is all built out of a global 
vision to communicate with their fellow townspersons in emigrant and immigrant 
societies. Through online discourse analysis, this research tries to unravel the 
collective representations of the Internet, kinship and ritual from an anthropological 
perspective. It allows us to explore the potential that various Chinese communities 
can challenge, refresh and modify the conventional framework of transnational study 
to reshape an ideal explanation of our information society and cyber culture. 
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Chapter II 
Old and New Immigrants and the Internet in Manhattan Chinatown 
Manhattan Chinatown is located at the lower east side of Manhattan Borough. New 
York City (NYC) comprises five Boroughs, i.e., Manhattan, Queens, Brooklyn, Bronx 
and Staten Island. Metropolitan NYC is surrounded by Upper New York State 
including Long Island and Westchester, the State of New Jersey and the State of 
South Connecticut as shown in Map I, the map of Chung Wah Chinese 
Broadcasting Co.(中華商台)，which is a New York City Chinese radio station widely 
listened to by Cantonese immigrants from China and Hong Kong. This map also 
indicates the residential distribution of many CCBA members. Manhattan Chinatown 
comprises more than twenty blocks and covers an area around 2 sq. miles. The street 
map appears as Map II. In early 2005, Fujianese.com made this online map of 
Manhattan Chinatown centering on East Broadway for its members' use. 
Map I. Coverage Area Map of Chung Wah Commercial Co. 
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Manhattan Chinatown has been a Cantonese settlement since the mid 
nineteenth century. In 1840，a tea merchant came from California to live in this part of 
the city. In 1847, the first ship from China arrived at the port of New York (Chinese 
Consolidated Benevolent Association 1995: 115). Although there were a few traders 
and intellectuals like Yung Wing (容閎）who stopped by and stayed in New York in 
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dated from the latter half of 19th century when the western gold rush had gone and the 
construction of Pacific Railroad was near completion. Many laborers went to large 
cities in the east to find jobs in cigar-rolling, hand laundry and Chinese restaurant 
industries. The U.S. government exercised the Exclusion Act from 1882 to 1943, 
which practiced an employment discrimination against Chinese and allowed no 
immigration from China. Chinatown became a self-sufficient and self-protected ethnic 
enclave (Wong 1979). The traditional dan/hometown associations and trade 
associations along Mott Street that we see today are Chinese overseas organizations 
built during this period of time. CCBA coordinated its sixty affiliate associations (see 
Appendix I) since 1883. In 1870, there was a Chinese population of 120. By 1880, it 
was 853. By 1900, there were 6,321 residents. The Exclusion Act was lifted in 1943 
as China was an ally of the U.S. during World War II. By 1950, the population went 
up to 20,171. In 1965, the Hart-Celler Act further opened up immigration for Chinese 
coming from mainland China, Taiwan and Hong Kong. By 1970, Manhattan 
Chinatown had grown to a population of 27,651 (Chen, Jingyu 2000: 116, 147, 167). 
Since the 1970s, more Cantonese and Hong Kong immigrants have moved to the five 
boroughs of New York City, Upper New York State and suburban New Jersey, as 
shown in Map I. As of the 2000 census, the total population of Manhattan Chinatown 
was 84,840, representing a three percent increase from 82,065 in 1990'. But this 
figure hardly reflects the presence of the new illegal migrants. 
By the end of the twentieth century, the economy of Manhattan Chinatown 
depended on small manufacturing mostly in the garment industry, Chinese restaurants, 
retail and wholesale trade, tourism and gift shops. According to John Wong (2000), 
the digital divide was severe between Manhattan Chinatown and its commercial 
http://www.aafny.org/cic/briefs/Chinatownbrief.pdf. 
34 
downtown neighborhood. While its factories and shops suffered from rising rents, the 
dot-com companies that could afford to pay double or triple those rents were edging 
in from the outside. Eighty-five percent of the small businesses in Chinatown used 
computers. Most of these PCs were outdated and could not connect to the Internet 
although there were 181 Internet and computer service commercial shops in their 
community (Chen, Jingyu 2000: 269). 
The demographic and ICT landscape has changed in the first decade of the 
21st century. In 2007, it was estimated that the Chinatown population is up to 
250,00()2, largely due to the influx of new migrants from Fuzhou since the 1980s. The 
Internet and WiFi \ the technology using radio waves to provide wireless high-speed 
Internet and network connections, are now prevalent. The activities of old and new 
immigrants are quite visible on the web. In addition, tourist and service industries are 
booming. Both the New York government and the old and new Chinese immigrants in 
this community should be credited for this phenomenal achievement. Their turning 
point came in 2001. Just ten blocks away from the World Trade Center, they were 
severely affected by the terrorist attacks on September 11th. But from the debris they 
rebuilt their Chinatown. Based largely on the Internet materials narrated by Chinese 
immigrants and hometown association publications, this chapter depicts the major 
realignment of social structure and changing occupational composition taking place in 
the years following September 11th. The catastrophe of 9/11 triggered a series of 
digital solutions to overcome the traffic and communication problems. 
http://chinacry.wordpress.eom/2007/07/29/hello-world. 
http://www. nychinatown. org/directory/m_intemet. html. 
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Realignment of Social Structure after 9/11 
There are unprecedented challenges for Manhattan Chinatown in the twenty-first 
century. Both the government and residents have struggled with difficulties in the 
wake of September 11th, such as the declining economy, high unemployment and 
traffic closures. Nevertheless, anthropologists should find the changing landscape of 
this Chinatown interesting because it has both traditional and modem institutions. The 
most obvious items added to its socio-cultural landscape are institutions related to 
kinship and ritual in this information age. The list of clan and hometown associations 
has become longer than ever before. The CCBA is now active in this Chinese 
community both online and offline. Internet cafes have emerged among traditional 
organizations on East Broadway and eastward. As of 2003, there are 92 houses of 
worship including 36 Buddhist temples and shrines, 14 synagogues, 38 churches and 
other religious institutions in Chinatown*. And this number is still increasing. 
Although Chinatown is a historical product of racial discrimination, many 
scholars of the late twentieth century emphasize the positive side of this ethnic 
enclave in facilitating the survival and prosperity of Chinese immigrants. For the 
better half of the twentieth century, business people preferred to stay in Manhattan 
Chinatown because this location was close to their potential customers, as Bernard 
Wong (1979, 1988) points out. The existing social structure and ethnic resources help 
new immigrants adapt to the host society, as discussed by Min Zhou (1992). They can 
earn the assistance of earlier settlers to gradually set up their own businesses. Jingyu 
Chen (2000) analyzes the vibrant economy of Manhattan Chinatown since 1965. 
Immigrants bring with them human capital and financial capital. An attachment to the 
community, a cohesion formed by ethnicity and a cheap manpower provide the social 
http://www.nychinatown.org/maps/index.html. 
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capital for entrepreneurs. They can manufacture various products for global 
consumers and expand their overseas markets. This competitive edge has made them 
successful, especially in the garment industry, for more than three decades. 
Jan Lin (1998) also places the social structure and economy of Manhattan 
Chinatown in the global context to see its potential and dynamism. Unlike Chia-ling 
Kuo (1977), Lin thinks that traditional associations and new voluntary associations 
emerging since the 1970s do not necessarily exclude each other from socio-political 
participation. Lin studies the interplay between solidarity, community and electoral 
politics to find their potential coalition. The mutual reinforcement of CCBA and 
Asian Americans for Equality in social movements and election campaigns in the 
1990s is an example. To Jan Lin (1998), Chinatown is not an insulated entity. 
Municipal government and state organizations can influence the pace and direction of 
its globalization. The City government has policies on foreign banking, foreign 
investment, world trade, and image construction to encourage tourism and investment. 
The tourism and cinema theater of Chinatown offer visitors of different origins a 
transnational experience. 
However, the drastic blow of the September 11 th attacks to Manhattan 
Chinatown in 2001 shattered all the visions of these optimistic scholars overnight. 
The garment industry was the most devastated business following this disaster. 
Numerous Chinese immigrants were out of jobs. Park Row Street was sealed. Many 
traffic routes linking to metropolitan downtown were blocked for security. 
Telecommunications were mostly disconnected. Commercial organizations and shops 
closed one after another. This busy community suddenly turned into a dusty dead 
town without pedestrians and visitors. 
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In this critical moment, CCBA took the initiative to plan its emergency relief 
project. It thus restored its declining influence since the 1970s in the Chinese 
community and grasped for itself a better position in the realignment of social 
structure. CCBA donated and raised funds from community agencies, store owners 
and the Chinese public. Then through public appeal on the radio stations, it finally 
raised $2 million. It gave the charity funds to the police, emergency medical staff and 
other medical services, and the Red Cross (Chung 2004). It also generously offered its 
whole building to official and civilian organizations for their relief works (Chinese 
Consolidated Benevolent Association 2004). To cheer up the residents and visitors, 
CCBA even staged lion dances every week. CCBA exercised its traditional 
consolidated and benevolent role to unite the Chinese immigrants. 
The American government handled its official disaster relief in Chinatown 
based on the efforts of CCBA. Elaine Chao, the secretary of the U.S. Department of 
Labor, sent her workers to CCBA. Legal advisors also came. They were followed by 
the Red Cross and the Federal Emergency Management Agency. Everyday thousands 
of people came in and out of the CCBA building. Elaine Chao later visited CCBA and 
gave $1 million to the community agencies like Chinatown Manpower Project, AAFE, 
Chinese American Planning Council, etc., for job training services (Chung 2004). 
Another $14 million from the government was distributed for small business loans the 
following year (Asia Society 2002). CCBA regained its glory by participating in more 
Chinatown rebuild projects. Like other active community agencies, CCBA launched 
its homepage in the later years and had a reference link to modem organizations. 
CCBA played a role compatible with that of modem professional voluntary 
organizations. They used their own strong points to complement each other after 9/11. 
This compatibility contrasts well with their conflicting roles and strategies to deal 
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with their community members and outsiders in the 1970s and 1980s as Bernard 
Wong (1988) points out. As the leader or patron of the community, CCBA actively 
participated in Chinese festivals and donated to cultural activities. Traditional Chinese 
values such as politeness, trust, friendship, human feelings, kinship and filial piety 
were emphasized in patron-client transactions. It tried to remain self-sufficient and 
limit the contact with larger society. On the contrary, those Chinese-American social 
agencies and youth organizations performed the brokerage function to bring the 
community into direct contact with other ethnic groups and larger society for social, 
economic and welfare assistance. One MOCA staff complained to me that CCBA 
favored merchants in manipulating patronage of gain seeking activities. But what she 
mentioned was a pre-1965 event. 
The divergence between CCBA and the professional social agencies was not 
obvious in the twenty-first century. CCBA remains non-profit and self-sufficient 
while most non-profits survive on public funding. Social and health service 
associations thus like to ask CCBA as an impartial entity for help in fund raising. 
Even officials or officials-to-be realize the platform potentials and geographical space 
that CCBA offers for their career development and policy implementation. As shown 
in my interview in the Chinatown Manpower Project and Chinese American Planning 
Council in 2006 and 2007, they actually did not have many overlapping services with 
CCBA. 
In addition to financial aid, we witness many socio-cultural events taking 
place in Chinatown since 2002. More cyber spaces have been constructed. Both the 
government and the residents knew they must find a way out through tourism which is 
built on ethnic cultural attractions and promoted via the Internet to widely inform out-
of-town people. A community citizen, RK Chin, started trying to help out in the 
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economic recession by electronically documenting NYC Chinatown. In 2002 he 
established the website, A Journey through Chinatown (www.nychinatown.org), to 
create a useful resource for people to use on the Internet. Such information and 
photographic discourse attracts World Wide Web surfers to come to visit in the real 
world. 
During the Chinatown restoration, the New York City government's plan was 
to mobilize the official tourism marketing organization, neighborhood business 
leaders and cultural centers such as the Museum of Chinese in Americas (MOCA) to 
help out. Its advisory board included York Chan of CCBA, Ignace Cheng of NY 
Chinatown Promotion and Tourism Association, Amy Chin of New York Chinese 
Cultural Center, Margaret Chin of Asian Americans for Equality, William Chiu of the 
American Fuji an Association of Commerce and Industry, James Gong of TakeOut 
Comedy ChinatownNYC.com, Charles Lai of MOCA, and others. MOCA held an 
exhibition on Chinese Americans after 9/11. It also tried to earn a sponsorship from 
the Lower Manhattan Development Corporation (LMDC) and the September 11th 
Fund, for its removal to a new site five times the present size. According to the press 
release of NYC & Company (www.nycvisit.com) on 10th May 2004，NYC & 
Company initiated a two-year campaign funded by LMDC and the September 11th 
Fund to revitalize Chinatown's economy with various projects. These included a 
launch of the website www.ExploreChinatown.com, online promotion for Manhattan 
Chinatown tourism by highlighting its new and existing events and festivals, art and 
cultural brochures, and neighborhood maps distributed at Chinatown Visitor 
Information Kiosk. As planned, tourists can now walk along the old avenues from the 
west Canal Street to Chatham Square. 
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As Jan Lin (1988) foresaw, the coalition of CCBA and AAFE in the 1990s 
continues into the 21st century. Their cooperation becomes evident during the 
economic downturn following 9/11. AAFE planned a community project to launch in 
2005 as a new economic development organization, the Rebuild Chinatown Initiative 
in the Chinatown Partnership Local Development Corporation (LDC). Chairman York 
Chan of CCBA played "a major role in rallying the community behind the Chinatown 
Partnership ... AAFE is represented on the board of the Chinatown Partnership by its 
deputy director, Margaret Chin, who serves as a vice chairperson" (Weber 2005). 
Administered through LMDC, the Chinatown Partnership LDC has carried out several 
economic development projects since 2005. Receiving a grant of $7 million from the 
city government, it supported weekly shows by cultural groups on Bayard Street, the 
popular Taste of Chinatown events, and Cleanup Chinatown's Dirty Street (Weber 
2005). Lunar Stages for traditional drama performances debuted at Columbus Park in 
the fall of 2006. 
The Chinatown Partnership LDC studied the feasibility of creating a night 
market including products and services as well as cultural activities in this community. 
CCBA was empowered with the significant role of orchestrating the Night Market 
survey. Again, CCBA and AAFE were entrusted to conduct a parking study. This was 
an issue of upmost urgency. Park Row, the major artery for the neighborhood, was 
closed to protect the Police headquarters. With the road blockage, traffic congestion 
and chaos, quite a few historic shops succumbed to the effects of 9/11, like the Quong 
Yuen Shing founded in 1891 on Mott Street (Luo 2003). As the former CCBA 
chairman Henry Chung (2004) recalled, "All the parking spaces on Mulberry Street, 
Bayard Street, Mott Street are now used by the government employees from the 
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Justice Department and the police precinct. We, the residents, have nowhere to park." 
People would not bother to visit Chinatown. 
Since 2006 new chair Eric Ng of CCBA continued his support for the Rebuild 
Chinatown Initiative and he was on good terms with Margaret Chin. Chin was a 
Chinese American of Taishan ancestry. She migrated from Hong Kong in 1963 with 
her parents. In 1993, Chin won the support of the CCBA community in her election 
campaign (Lin 1998: 141-4). She came to seek their support again in 2008 in her bid 
for a seat in City Council. Obviously CCBA is positioned with other active voluntary 
organizations to lead the community development. 
Changing Occupational Composition after 9/11 
Restaurants and other service industries are booming with tourism. In Manhattan 
Chinatown, the manufacturing industry has given way to the tourist industry. As in 
the online directory 2008 by RK Chin^ and analyzed in Table I-IV, the number of 
Fujianese restaurants has increased in recent years and is now only second to 
Cantonese restaurants. There are various restaurants for clients from different 
countries to explore the Chinatown flavor. There are also clients coming to seek the 
migration history of their ancestors and authentic hometown flavor. Italian Americans 
come to enjoy their ethnic food in nostalgic places like Little Italy and Mulberry 
Street. Recent Fujianese migrants working in other states return to their home in East 
Broadway to enjoy hometown cuisine. Southeast Asian Chinese who arrived in the 
1970s still have a relish for Vietnamese or Malaysian food. The popular Japanese and 
Korean restaurants are mostly run by Chinese immigrants. 
http://www.nychinatown.org/directory/index.html. 
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Table I. Chinese Restaurants 
Chinatown 




Chiu Chow 2 
Fujianese 33 
Sichuan, Hunan 1 
Vegetarian 5 
Total 159 
Table III. European and Other Non-
Chinese Restaurants in Chinatown 












Table II. Other Asian Restaurants 
Chinatown 







Source of Table I and II from: 
http://www.nychinatown.org/directory/ as of 
June 2008. 
Table IV. Other Food & Drink Shops in 
Chinatown 
Specialty Number 
Dim Sum 28 
Bakeries 57 
Coffee Shops, Bubble Tea & 32 
HK Style 
Ice Cream & Candy 17 
Bars, Lounges & Karaoke 37 
Diners & Quick Eats 28 
Total 199 




Non-food shops and service industries cater to both Chinese immigrants and 
tourists. Chinese herbalists located on East Broadway became popular because new 
Fuzhou migrants like to use American ginseng as a gift or souvenir when returning to 
China for relatives visit. Certain enterprises emerge because of new migrants, such as 
the long-distance buses to transport their fellow townspersons or other passengers to 
other states. Chinese banks further develop due to the increasing remittances of 
Fuzhou migrants. Although the garment industry has declined, service industries such 
as hotels and food/drink establishments have developed in support of the tourist 
industry. WiFi and free Internet zones are set up to make up for the impairment 
caused by the 9/11 disaster. They facilitate high speed communication to cross the 
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temporal/spatial barriers. Hip Cup Cafe on Park Row offers free WiFi. Verizon 
Wireless offers free WiFi to its current online customers. NYC Wireless provides a 
free community based WiFi network. And Downtown Alliance offers a free WiFi net 
located in the financial district near several tourist spots. However, new Internet cafes 
are concentrated in the charged areas on east side occupied by Fujianese immigrants. 
Table V. Non-Food Shops in Chinatown Table VI. Services in Chinatown 
Type Number 
Bookstores & Newsstands 29 
Liquor Stores 13 
Gifts & Souvenirs 1 
Art Supplies, Textiles, and Fabrics 14 
Opticians & Eyewear 19 
Pharmacies 32 




Buses & Transportation 47 
Internet & WiFi 21 
Banks 39 
Tailors 12 
Shoe & Watch Repair 9 
Dry Cleaners & Laundromats 19 
Total 176 
Source of Table V and VI from: http://www.nychinatown.org/dirctory as of June 2008. 
As in the online Yellow Pages 2008 compiled by Fujianese.com and shown in 
Table VII, certain new businesses emerging in Manhattan Chinatown are closely 
related to their fellow townspersons. Fourteen out of the total twenty one Chinese bus 
companies belong to Fujianese owners. They compete in this crowded location under 
the Manhattan Bridge for customers to take to Washington D.C., Philadelphia, Boston, 
and multiple points in the states of Pennsylvania, Virginia, Maryland and up-state 
New York. The clients are mostly new arrivals who have found jobs in other sates 
through employment agencies. Located at 88 East Broadway, a few owners operate 
scores of companies under different names like Apex Bus, Today's Bus, MVP Bus, 
Premium Bus, P2P Circulator, New Century Travel, Eastern Travel, etc. After the 
decades old Cantonese gang culture (Lee 2003) disappeared in the mid 1990s and the 
Fujianese youth gangs receded gradually afterwards, there emerged another kind of 
violence since the turn of the 21st century. From 2001 to 2007 the fierce competition 
44 
between the bus companies run by Fujianese migrants incurred some internal conflicts 
and organized crime. New Fuzhou migrants also boasted about their Internet cafes, 
wedding photography salons and computer shops. 
Table VII. New Corporations Mostly Located in the Fujianese Community 
Corporations Number 
Immigration Translation 7 
Long-distanced Bus *3 (12) 
Computer Shop 13 
Internet Cafe *5(11) 
IT Training 1 
Employment Agency 16 
Wedding Photography Saloon 7 
*Note: ( ) is the actual number to replace the listed number in Fujianese.com as of June 2008. 
Contrary to the old Cantonese community with their orientation on developing 
foreign tourism, the new Fuzhou community on East Broadway and eastward prospers 
on its internal market and certain ethnic industries. More clan and hometown 
associations are established in this ethnic enclave. The variations between old 
Cantonese and new Fujianese immigrants are revealed not only in social structure and 
occupational composition, but also in their socio-political participation due to their 
locality and community identifications. These variations further influence their 
preferences on the Internet use. The old immigrants took advantage of the Internet and 
traditional festivals to boost their community economy after 9/11. They promoted the 
tourist industry by placing their cultural activities on the web. The new migrants 
attract their townspersons in the U.S. to shop at their Chinese Internet cafes, wedding 
photography salons and restaurants to boost their community business. They like to 
archive their cultural efforts in a separate version of printed materials. Both the old 
and new immigrants had their own socio-political considerations. They left us online 
versus printed archives to study the Chinatown restoration from 2001 to 2010. 
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Locality and Community Identifications of Old and New Immigrants 
The aftermath of 9/11 raised ethnic consciousness in Chinatown. Old and new 
Chinese immigrants weaved their collective memories and ethnic activities into their 
later historical writing. The memorial editions of CCBA and Fuzhou associations (see 
Appendix I and II) become the best source to leam about their ethnic/state 
identifications and social-political participation from late 2001 to 2004. In its 120th 
Anniversary Special Edition, CCBA (2004) reports its experience of post 9/11 
initiatives to rebuild Chinatown. Since 2005, CCBA relocated the texts documenting 
the activities and history of organization to its homepage. The New York Chinese 
School, Chinatown Daycare Center, Adult English Class and social service programs 
run by CCBA are all listed on its official website for consultation. So the Internet 
might be the best solution to display its current activities for all interested parties. A 
homepage can be a perfect substitute for a special edition. 
On the other hand, the Fuzhou associations have barely adopted the Internet to 
compile their memorial special edition. The computer illiteracy is not the sole 
explanation. The high value of the press culture accounts for this. As Table VIII 
shows, the intensive networking of hometown associations is not confined to its 
immigrants in the host society. Larger shares go to work with the officials of their 
hometown and homeland. Unlike the old Cantonese immigrants allocating larger 
portions of support to their local immigrant communities and ancient culture of 
Chinese ancestry, new Fujianese immigrants have a strong identification towards the 
Chinese state and their hometowns. In the host society, they have raised funds for the 
police victims of 9/11. They also gave charity to a fellow townsperson who became 
unemployed after 9/11. More often they donated to the victims of their fellow take-out 
deliverymen. 
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Table VIII. The Major Events of Chang Le American Association from June 2001 to 
February 2004 
Date Event 
Jun 2001 After knowing that Beijing will host the 2008 Olympic Games, felt proud of 
homeland and hurried to inform of and celebrate with Chinese communities in 
New York. 
Aug 2001 Celebrated the 3rd Anniversary of the Association at Jinfeng Dajiulou (金豐大酒 
樓），a grand Chinese restaurant owned by a Fuzhou American tycoon, and 
conferred awards to successful self-employed enterprisers. 
Sep 2001 Raised US$10,000 in charity to fund the victims of the New York Police Force in 
the attacks of September 11th. 
Oct 2001 Raised charity for a take-out deliveryman slain in Brooklyn. Consolation money 
was sent to his family in hometown. 
Jan 2002 Sent charity to a victim's family. A fellow townswoman supported her whole 
family in New York alone when her husband became unemployed after 9/11. 
Now the breadwinner has died in a car accident. 
Feb 2002 Fujianese associations (Fujian qiaotuan 福建僑團）hosted the Second Chinese 
New Year & Honoring the Aged Dinner Banquet (Xinchun Jinglao Wanhui 新春 
敬老晚會)at Jinfeng Dajiulou. More than 800 elders participated. 
Apr 2002 Elected the third term chairman and council assembly of the Association. 
Apr 2002 Welcomed Hu Jingtao (胡錦濤)’ vice president of the P.R.C., when he visited 
New York on a very rainy day, and took photographs with him. 
Aug 2002 Held the Third Association Staff & Officers Installation Ceremony, and 
celebrated the Fourth Anniversary of the Association at Jinfeng Dajiulou. 
Collected congratulation letters and telegraphs of American and Chinese 
statespersons for Association publication. 
Sep 2002 Association chairman led a delegation to visit Xiamen (廈門），Fujian for an 
investment and consulting fair (zhaoshang qiatanhui 招商洽談會)• It was warmly 
received by the provincial leaders. 
Sep 2002 Gave donation to support Hsieh Mei-lin (謝美琳).She was the only Republican 
Party member of Chinese ancestry intended to run for a Congress assembly seat. 
Nov 2002 Provided free flu shots at the Association with the aid of Gouveneur Hospital and 
other community health organizations. Most Fujianese immigrants welcomed this 
service as they had no medical insurance. 
Feb 2003 Hosted the Third Chinese New Year & Honoring the Aged Dinner Banquet at 
Jinfeng Dajiulou. More than 900 elders participated. Professional Fuzhou opera 
(Minchu 閩虜U) performers were recruited from hometown to entertain them. 
May 2003 Charity was raised to fund a new migrant suffering from kidney disease. He was 
thus able to receive a plantation surgery in mainland China. 
Aug 2003 Hosted a banquet to celebrate the Fourth Anniversary of the Association at 
Jinfeng Dajiulou. 
Dec 2003 Accompanied by Hsieh Mei-lin, vice chair of the Republican Party in Queens 
Borough, and other Midtown Manhattan officials, the Governor of New York 
State visited the Association when Christmas and New Year was approaching. 
Dec 2003 Welcomed Wen Jiabao (溫家寶)’ premier of the P.R.C., when he visited New 
York, and took photographs with him. 
Dec 2003 The official of Changle origin, director of Forestry Dept. of Fujian Province came 
to solicit support for his Tibet investment project. A welcoming banquet was held 
for him at Mindu Dajiulou (閩都大酒樓，a Fuzhou Chinese owned restaurant 
under the Manhattan Bridge and a typical venue to entertain Chinese officials). 
Feb 2004 Association leaders came to console a Fuzhou boy whose father was slain while 
delivering take-out in Jamaica, Queens. Association helped bring this issue in 
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Feb 2004 
court to raise social attention and community concern. 
Invited by Changle City (which was promoted from county to city in 1996) 
government and municipal council assembly, the Association formed a delegation 
consisting of more than 30 persons to visit Changle and attend a Congregation to 
celebrate the 600th Anniversary of Zhenghe (鄭和）Voyage & Chinese Lantern 
Festival (Yuanxiaojie 元宵節).In Changle Stadium, all the 13,000 seats were full. 
CCTV live broadcasted this large-scale music performance. It was unprecedented. 
Although it was freezing in this early spring, the singers worked so hard. After 
the Congregation, the delegation was warmly received by the Fujian provincial 
representative, Overseas Chinese Authority of Fujian Province, Fuzhou City 
mayor, Overseas Chinese Authority of Fuzhou City and Changle City officials, 
over a grand banquet. 
Source from: 2004.�美國長樂公會六週年會慶特刊》(Chang Le American Association 
6th Anniversary Special Edition), pp.82-83, translated from Chinese. 
As indicated in Appendix II, in addition to The Voice of Chinese (Zhongguo 
Qiaosheng 中國橋聲）and Chinatown {Tanrenjie 唐人街)，all the memorial editions of 
Fukien American Association (美國福建同鄉會），United Fujianese Association of 
American (美國福建公戶斤)，Chang Le American Association, Fukien Hoyu Village 
American Association (美國福建猴嶼耳雜誼會）and Hou Yu American Association (美 
國猴嶼華僑聯誼會）could be on display at Changle Overseas Chinese Museum which 
was under construction at the time of my visiting in 2007. In other words, they are 
preparing the museum items to exhibit in front of their fellow town and country 
people in the near future. 
These print materials of hometown associations have three features. First of all, 
they perform the political ritual of presenting the congratulation letters, telegraphs and 
faxes of American and Chinese statespersons. Chinese officials from national, 
provincial and municipal levels to those of county, township and village were all 
invited to give congratulations. Secondly, they offer exuberant colored photographs to 
show their solemn meetings with high Chinese officials, the festive gatherings with 
their peer hometown associations at special occasions and traditional Chinese festivals, 
and the progressive hometown scenery heavily dotted with modem buildings, 
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infrastructural facilities, cultural centers, schools, stadium, pavilions and religious 
establishments, donated by them, the current immigrants in the U.S. Thirdly, the 
rhetoric of kinship was vocalized. Hou Yu American Association (2005) and Fukien 
Hoyu Village American Association (2002) are the most pronounced examples. 
Unlike the CCBA, they trace their lineage origins to more recent generations. But at 
the same time they detail the current construction or revival of their ancestral halls. 
By reading the donation list alone, we know their clan member relations and 
generational ascendancy. The family trees of Zhang (張）in Fukien Hoyu Village 
American Association (2002) can be recognized by their middle names Tian (天)， 
Zhun (君)，Zi (子)，Jin (金)，Ri (日)，Jian (見)，Chang (長)，Wen (文)，Ming (明)，etc. 
The directory of their fellow townspersons in the U.S. is also listed by lineal group. 
Houyu boasts a genealogy complied by its descendants in eastern America. Thus, all 
these discourses of locality and dialect groups in hometown association publications 
would be most conducive for museum display items. They connect Fujianese to their 
hometowns and native country effectively. Fuzhou hometown associations would 
rather use print culture to document their collective memory. 
Although these memorial editions can serve as a kaleidoscope to study the 
interactions between new immigrants in their host society, they are oblivious of 
certain historical memories. They are written in eulogy to blur some reality. For 
instance, the dispute between Zhang (張）and Zheng (鄭）is widely known in 
Manhattan Chinatown, and their feud is historical. Yet, Zheng's Hou Yu American 
Association (2005:50) memorial edition traces their harmonious relationship since the 
late Song Dynasty in the 13th century when both of their ancestors disliked Zhu Xi 
(朱熹）who gave lectures on neo-Conflicianism in Fuji an. Zhang's annual membership 
convention meeting held on Thanksgiving Day reflected their best use of this paid 
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public holiday for restaurant workers. For young Fuzhou Chinese in the U.S., 
Thanksgiving is Valentine's Day in Chinatown (Chen, Claire 2005). All the 
restaurants, flower shops and wedding photography salons on East Broadway would 
be fully occupied for wedding banquets. But Zheng's Hou Yu American Association 
(2005:102-103) which is more China-oriented, describes the Western origin of St. 
Valentine's Day on 14th February as part of its immigrant culture. As the celebration 
of the Mid-Autumn Festival illustrated below shows, Fujianese associations select the 
print media to record their cultural memories in Manhattan Chinatown. This festival 
celebration also reflects the impact of social reality on ancient custom. 
Assmann (2006) believes that people prefer the Internet culture of attention to 
the print culture of memory in our contemporary information society. Intellectuals in 
the modem printing age aimed at a temporal transcendence. They recorded and 
interpreted the materials across different ages of time. Cybernetics in the Internet age 
aimed at a spatial transcendence. They convey the human interactions in as real a way 
as those face-to-face oral histories are. However, people may partake in their different 
versions of cultural memory. These two media do not necessarily exclude each other. 
I will argue that the CCBA homepage not only releases online information to raise its 
members' attention, but also e-documents its collective memory to cultivate its ethnic 
awareness. It uses the Internet to promote its cultural heritage and negotiate its 
difference in a multicultural society. 
Old Cantonese associations hold a nostalgic sentiment in celebrating Mid-
Autumn Festival, an important Chinese cultural convention. According to the lunar 
calendar, the 15th of August is Mid-Autumn Festival {zhongqiujie 中秋節）.This 
festival usually falls in the month of September in the Gregorian calendar. In 2006, it 
happened to be the 1 st of October. With a round full moon symbolizing the reunion of 
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family members, the lonely elderly miss the good old days with young family 
members around. As the convention of CCBA goes, director Eric Ng and some 
CCBA board members visited the senior centers with large Chinese populations in the 
five boroughs of New York City, to give out moon cakes and express greetings. In 
2007, CCBA members also visited the senior centers to express their holiday 
greetings. The NNORC Program of the Visiting Nurse Service held a celebration at 
the CCBA auditorium for the elderly. 
Old Cantonese associations also marketed their cultural tourism services to 
revitalize the community spirit. The Chinatown Partnership LDC has hosted the 
Culture & Arts of Mid-Autumn Festival since 2003 on Mott Street between a section 
of Canal Street and Bayard Street. Both the Chinatown Senior Center and American 
Legion L.T. Kimlau Post 1291 (紐約華裔美國退伍軍人會）have contributed greatly to 
this Festival in 2006 and 2007. While the former performed Cantonese opera, the 
latter played the American national anthem along Canal Street to Chatham Square. 
Chatham Square is the tourist landmark of Manhattan Chinatown. Kimlau Memorial 
Arch is located here in memory of the Chinese Americans who died in World War II. 
The veteran organization American Legion L.T. Kimlau Post 1291 on Canal Street 
has been affiliated with CCBA since 1945. The website of CCBA-NY was built by a 
well-established organization for its affiliated clan and hometown associations. On the 
same website the old Cantonese associations archive their significant community 
affairs and traditional Chinese festivals. This has the effect of raising the reputations 
of CCBA community. 
Fuzhou hometown associations have their own way to interpret the moon 
cakes and the elderly. They use their association publications in print to describe an 
event conformable to their cultural conventions. As my interview in September 2007 
51 
shows, the members of the Fuzhou Elderly Association (福州老人會）were not very 
old. Although their association was established in 2002, the City Government had not 
recognized it as a registered organization. But traditional rituals could still be 
performed by these young hometown associations in any case. In 2007, a celebration 
took place at the Fukien American Association on East Broadway. This was the fourth 
consecutive year for Fujianese community leaders to give their fellow townspersons 
libin 0禮餅，ritual cake), a traditional Fuzhou moon cake with ingredients of sugar, 
peanut and sesame, a sweet to comfort the aged. 
Fuzhou elderly migrants play a significant role on various Chinese traditional 
festivals and ritual occasions. The seniors of hometown associations along East 
Broadway, help preside and usher guests in wedding ceremonies. Fuzhou hometown 
associations also equip themselves with a high flexibility and adaptability to honor 
their cultural conventions. This can be seen in their celebration of the Chinese Moon 
Festival, that is, Mid-Autumn Festival, in 2006 and 2007. They turned this traditional 
festival into a Valentine's Day for wedding ceremonies. 
Fuzhou migrants have a preference for wedding ceremonies held on the fourth 
Thursday of November, the day known to mainstream Americans as Thanksgiving 
Day. It is a paid public holiday ideal for gathering their relatives and friends in the 
U.S. to celebrate a wedding in Manhattan Chinatown, the home of Fuzhou Chinese 
Americans. The Mid-Autumn Festival of 2006 also witnessed scores of wedding 
ceremonies. According to the Chinese lunar calendar, the seventh month is a ghost 
month {guiyue 鬼月)ominous for holding wedding rituals. In 2006, there were two 
months of July (jun qiyue 閏七月 because of the intercalary month in a lunar leap 
year). New couples had to wait patiently with the passage of summer till the 22nd of 
September, namely, the first day of August on the lunar calendar, to start their 
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wedding ceremonies. Among the waiting list were new migrants from Fuzhou. The 
business of bridal photography salons and restaurants catering wedding banquets 
boomed from the 23rd of September and culminated on Thanksgiving Day. 
William Wells and Qimei Chen (1999) compared the cultural traditions of 
American Thanksgiving and Chinese Moon Festival. Both the American and Chinese 
people enjoy their festival banquets as feasting is a symbol of abundance and 
togetherness with close family members. Wells and Chen (1999) observed that 
modem celebrations for Thanksgiving and Moon Festival differed from traditional 
practices. But they did not anticipate that the Fuzhou migrants would prefer to have 
their wedding ceremonies during these festivals. In 2007, the Mid-Autumn Festival 
fell on the 25th of September. Young Fuzhou immigrants turned it into a Valentine's 
Day again. According to Chinese mythical origin of the Mid-Autumn Festival, the 
lady of the moon, Chang'e (嫦娥）flew to the moon after drinking her husband Houyi 
(后羿)’s elixir of life. She became an immortal guest in the moon palace. Yet, she was 
separated from her archer husband forever. This is certainly not a happily-ever-after 
story for new couples. However, many of them decided to take this festival as a 
wedding day after weighing their current socio-economic situations. 
The Mid-Autumn Festival of 2007 was on the last Tuesday of September. 
Monday was a fixed paid holiday for Chinese restaurant workers. Many Fuzhou 
Chinese in other Chinatowns would return to East Broadway to meet with their 
relatives and friends. Every Monday Manhattan Chinatown receives holidaying 
Fuzhou migrants from up and down the east coast. As reported by Fujianese.com, 
after a happy Monday, Fuzhounese visitors did not mind staying one more day for this 
Mid-Autumn Festival. It created an ideal environment in which to host wedding 
banquet, a big event in one's life cycle. According to the Chinese calendar of flower 
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shops catering for weddings, funerals and other rituals, it was the first good ritual date 
after the ghost month of July.^ This Festival was most likely to draw in their fellow 
clans or townspersons. The community troupe of dancers and singers {shequ 
gewutuan 社區歌舞團)and masters of ceremony from Fuzhou, especially those 
Lianjiang xiaosheng (連江小生，young drama actors of Lianjiang origin), were 
extremely busy entertaining the participants of various wedding occasions during this 
traditional festival. 
Unlike the Internet, a print edition allows Fuzhou hometown associations to 
document their cultural participation selectively. They thus prefer their memorial 
editions in press-format rather than in e-archives. It allows them an initiative to 
interpret their cultural activities. Association publications record their ritual moon 
cakes without the interlude of wedding ceremonies in the Mid-Autumn Festival. New 
immigrant associations have intensive networks with their native home. They receive 
many Chinese officials in New York to show their fine tradition of aiguo aixiang (愛 
國愛鄉)，the passion for native country and hometown. The exuberant discourse of the 
P.R.C. state and Chinese culture can be better expressed in special editions for future 
museum display in their homeland. Fujianese.com as their hometown website is used 
to generating information and raising attention to further create memories. It fosters a 
new communication practice and an emerging terrain of virtual community for their 
recent immigrants. Cantonese and Fujianese migrants build their cyber culture in 
disparate ways. Their socio-political participation due to their locality and community 
identifications can largely explain this distinctness. 
Based mostly on the memorial edition of the Chang Le American Association 
(1998, 2004), Xiaojian Zhao (2008) analyzes this new Fujianese community. Zhao 
http://Fujianese.eom/news/xsxw/2007/0926/240286.html/. 
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gives a favorable explanation to its rising socio-political position and enterprising 
spirit. As in Table VIII’ Chinese American politicians like Mei-lin Hsieh came to visit 
during election campaigns. The growing investments of Changle migrants go in all 
directions beyond Chinatown. All of these are facilitated by the clan and hometown 
connections as well as locality identity. New Fuzhou migrants contribute to the 
prosperity of Chinatown by their economic success and consuming power after 9/11. 
Transnational Migration and the Internet in Manhattan Chinatown 
The Internet culture of Manhattan Chinatown reveals the historical memory and 
ethnic identity of Chinese immigrants. The development of Chinese Internet cafes and 
the digital plan of MOCA provide good examples. I found one Internet cafe in my 
fieldtrips to Wuyi emigrant villages and numerous cyber cafes in the Fuzhou area. In 
Manhattan Chinatown, Fuzhou migrants also show more interest than their Cantonese 
counterparts in Internet cafe. From East Broadway eastward to Allen Street, there are 
eleven Chinese Internet cafes. But there is only one on Mott Street. The activities 
inside the cafes are different. The current location of Silk Road Cafe7 originally 
housed the historic Kwong Sun Chong Company. The Tribute to Cantonese-Toisan 
Cultural Program (廣東台山文化協會）hosted a series of memorial activities in the 
Silk Road Cafe on Mott Street during the 2008 Asian Cultural Festival.^ They 
included a photography exhibition on the Chinese railroad construction workers in the 
U.S. one hundred years ago, documentary film appreciation, autograph and 
introduction for the new book Manhattan Chinatown, seminars for heritage summer 
camp in China, etc. This Internet cafe also offers Cantonese classes for American 
bom Chinese and non-Chinese Americans. 
http://ccbanyc.org/historyfile/photo/webmott07.html. 
8 http://www.mingpao.corn/htm/News/20080424/nb0301 .htm. 
55 
On the other hand, recent Fuzhou migrants have built an online style of 
personalization in Chinatown that is congenial to a cyber culture formulated by the 
Internet company QQ Tencent. A Bulletin Board System culture predisposed Fuzhou 
migrants to a playground of sociality like the e-forum of Fujianese.com. As Jens 
Damm (2007b) indicated, from the very beginning of the introduction of the Internet 
to China, the commercial interest made the popular gateways of Sohu, Sina and 
Netease sold a BBS culture focusing on consumerism and lifestyle of Chinese society. 
Tencent reinforced this BBS culture by packaging its entertainment offerings and 
mobile instant massaging service (Barboza 2007). Founded in 1998, Tencent teamed 
up with China Mobile in 2001 and has outpaced Sina, Sohu, Netease and Baidu in 
revenue since 2004. Its SMS and e-game products revisited Chinatown as young 
migrants brought their historical memories of hometown into their host society. 
In today's China, it is difficult to find an adult without a QQ number to contact, 
a young person without a QQ friend group to chat with, or a teenager without QQ 
coins to play online games. Internet cafes equipped with QQ software provide a 
popular form of entertainment for many people in China. This phenomenon is also 
found among youths in Manhattan Chinatown, notably in the young Fujianese 
community. In Fuzhou hometown, there are two social groups which have applied QQ 
in their transnational communication and digital intimacy. Old grandparents bring 
their baby grandchildren to web chat with their children in New York. This explains 
why one interviewee hoped to receive online greetings on Children's Day {ertongjie 
兒童節 on 10th June) in my questionnaire. Websites of Fuzhou kindergartens such as 
Fuzhou Jiawen Kindergarten (福州佳文幼兒園，www.jvkid.com) were among the most 
popular circulars of hometown associations on East Broadway. Young parents often 
let travel agencies bring their babies bom in the U.S. to Fuzhou. Their children are 
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raised in their hometown in China. Also when someone has a son or daughter getting 
married in the U.S., he/she will gather neighbors and relatives at home. Together in 
front of their computer screens they watch the DVD filmed in the wedding 
photography salons of East Broadway. Chinatown QQ is the exact image of a Fuzhou 
hometown. Chinese Internet cafes have emerged with young Fuzhou migrants in 
Manhattan Chinatown since 2003. 
Chinese Internet Cafes 
Scholars like Carder, Castells, and Qiu (2005) have pointed out that Beijing, Shanghai 
and Guangzhou have many more ICT resources than other cities and provinces in 
mainland China. But they seldom notice that emigrant villages of the Fuzhou area are 
not only well equipped with Internet at home, but also have easy access to Internet 
cafes. As Jack Qiu and Liuning Zhou (2005) point out, large cities accept more the 
national government's regulation of Internet cafes while small cities have more power 
to balance the state, society and telecom industry. There is also a clash between the 
state and market at the local levels of Internet development. As cafes generate sizable 
revenue for local governments, telecom providers, computer manufactures and 
producers of online games, some regions adopt a more lenient local control. Beijing 
has tightened its regulation and launched nationwide rectification campaigns since 
2003 to inspect the illegal running that fostered youth delinquency. This official 
inspection exercise supported by the authorities concerned, was more apparent than 
real in the Fuzhou area as I observed in July 2007. I consulted the yellow pages of 
Fuzhou (2006, 2007) and Changle (2007). The number of Internet cafes on the ground 
is actually triple the registered figure listed in the yellow pages. The opulent Fujianese 
not only run Internet cafes in their hometowns, they also systematically expanded 
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their large-scale investments to their neighboring provinces, such as Sichuan, which 
then export migrant labor to their Fuzhou hometowns. Even Sichuan locals admired 
them as "dispersion in shape and concentration in spirit - Fujianese (形散神聚-福建 
人)：9 
. . . u p to 60 stores ... They bought local licenses from us ... the name 
of these cafes varies and have no standardized brand ... but they 
consolidated their promotion and sales strategy including a fixed 
price ... they have vision: once the Internet cafe running normalized, 
they coordinate with commercial houses, computer factories, e-game 
producers and enterprises, etc. to make the suppliers cooperate with 
them. 10 
Within one year from 2004 to 2005, the Fujianese also acquired 170 out of 
200 Internet cafes in downtown Shanghai. To lower costs, they could collaborate to 
work against certain e-game suppliers. ‘ ‘ Mr. Chen of the management team at 
Fujianese.com told me in September 2007 that certain Fuajianese speculators have 
boosted one license up to RMB$500,000 in Fuji an Province. 
Since the 1990s new Fuzhou immigrants not only thrived under the Manhattan 
Bridge, they have pushed their home-based horizons east and northward from East 
Broadway to reach the previous Spanish, Jewish and Italian American quarters around 
Allen Street, Eldridge Street, Delancy Street and Grand Street. Within these few 
blocks, in addition to stores of computers and networking systems, more than ten 
Internet cafes {wangba 網口巴）have emerged with the influx of young Chinese 
immigrants. Among them are Fujianese.com, Grand Billiards & Cafe, Starting Point 
(起點網吧)，New Hunters (新獵人)，New Century (新世紀)，Blue Sky (傳奇)，New 
Human Being (新人類)，Mono (完美世界)，Joy Ride Networking (逍遙網吧)，HX (幻 
http://bbs.fujianese.com/viewthread.php?tid=103 dated 22 January 2005, and translated from Chinese. 丨0 Ibid. 
“http://bbs.flijianese.com/viewthread.php?tid=102, as discussed by Fujianese.com members on 22 
January 2005. 
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像)，QQ Empire State Edu Net, etc. The fascination of young recent Chinese migrants 
with Internet cafes for online gaming and QQ chatting represents a social practice 
carried over from their hometowns. Usually it costs US$2 for members and US$3 for 
non-members per hour to secure such similar offerings of entertainment and sociality. 
In their emigrant villages, it used to cost them RMB$2 for members and RMB$3 for 
non-members per hour. These Chinese Internet cafes are therefore targeting at an 
internal ethnic market. 
Figure 1 (up). Chinese online games available in 
the Internet cafes of Manhattan Chinatown 
Figure 2 (right). QQ Cyber Cafe beside a 
traditional hometown association in Chinatown 
A new wave of youth immigrants brought QQ culture from their emigrant 
villages to Manhattan Chinatown. Their QQ culture also revamped the Fujianese.com 
in its third stage, as will be discussed in Chapter IV. Here we identify another kind of 
cyber activists. They are the young generation of old Cantonese immigrants. With 
little contact with their ancestral homes in China, they transform their historical 
memory and ethnic expression into a virtual living classroom in their immigrant 
community. Located at Manhattan Chinatown, the professional staff of the Museum 
of the Chinese in America built a digital archive to display the history of Chinese 
Americans from the sixteenth century to the present. MOCA is also the most active 
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agency using the Internet to document the personal reminiscences and public concerns 
about the aftermath of 9/11 in this community. It enunciates a discourse of American 
state and discourse of market to restore the confidence of Chinatown residents. 
Museum of the Chinese in America E-Archives on the History of Chinatown 
MOCA was established in 1980 as a community institution. Now it is staffed chiefly 
by young professional Chinese Americans who were mostly bom in the U.S. and have 
parents from Taiwan or Hong Kong. They are highly educated and recognized by the 
mainstream society. In late 2006 they hosted a virtual photographic exhibition. In mid 
2007, they let readers conduct a discourse via web chat with their book author. 
MOCA moved from Mulberry to Centre Street in December 2008. It utilizes the 
Internet to de-territorialize temporal/spatial limitations in order to reach globalized 
readers. Since late 2007, MOCA initiated more ambitious digital projects. After 9/11, 
both CCBA and MOCA were invited to the advisory board of the City Government to 
boost the ethno-tourism and business of Chinatown. The discourse of marketing was 
adopted by the state to help the rebirth of this microcosm with traditional Chinese 
culture. So far, the crossroad between Canal Street and Mott Street is still the most 
popular tourist site. Eric Ng of CCBA felt proud of his long-standing Association 
architecture. He initiated an annual Confucius ceremonial rite to market a traditional 
cultural festival in Manhattan Chinatown since 2006. CCBA tries to preserve the 
social value of Confucianism which is universally revered by Chinese overseas 
communities. With current visitors standing at 100,000 yearly, MOCA expected that 
300,000 annual visitors would be attracted to its new site in the next five years. 
MOCA was successfully financed by the municipal government and mainstream 
society for many of its projects. 
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MOCA enunciates a discourse of American state as revealed on its website, 
www.mocanyc.org. Its homepage portrays a high-profiled institution, a national home 
to present "the Chinese American experience as an integral part of the American 
story." MOCA intends to "honor the memories, struggles, contributions and legacies 
of Chinese Americans." It seeks individual and family Chinatown stories and 
recollections to upload online. In its Chinatown Film Project, personal Chinatown 
stories can be uploaded to a dedicated YouTube Channel or MySpace Channel. One 
can also contribute his/her family immigrant memory to MOCA Story Map. In 2003, 
MOCA partnered with City University of New York and Columbia University to 
produce a DVD archives and its associated website, 911 digitalarchive.org/chinatown, 
for Ground One: Voices, from Post-911 Chinatown. In 2004, MOCA presented with 
Dr. Sun Yat-sen Middle School 131 Oral History Club a collection of first-hand 
accounts entitled Many True Stories: Life in Chinatown on and After September 
l l th}^ Oral histories were employed to record how various residents perceived and 
responded to this tragedy. In this way, the identity of a Chinese community was 
portrayed. 
MOCA has kept its long-standing tradition of community initiatives. Since 
November 2007, it has engaged itself in an Archeology of Change research project. 
"The Museum is seeking stories, memories and recollections from the public about 
specific sites in Manhattan's Chinatown neighborhood." Certain places have thrived 
in the past century as movie houses, industrial machine factories, poultry markets, 
Chinese churches and import markets. They now make way for a new residential and 
business development. Their historic function can be documented through the direct 
narrations of customers, shoppers, former and current residents, business owners, 
http://www.mocanyc.org/visit/exhibits/many-true-stories. 
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workers, and landlords. Although MOCA is sensitive to the everyday life of 
Chinatown people, it never joins them to work against the gentrification policy of City 
government (Chou 2008). In recent years, Chinatown is becoming gentrified. More 
and more high-rises and high-end condos are built in this community. This has the 
effect of pushing small businesses and low-income families into economic and 
housing crises. Gradually these contributing members of the community are displaced 
from their own neighborhood. 
Many MOCA workers are the children of old Cantonese immigrants. They are 
inclined to protect, reclaim, preserve and present the historical memories and ethnic 
identity of their parents. Their digital initiatives allow visitors to leam from the 
History of Chinese in America: An Interactive Timeline, to visit Virtual Journey Wall, 
and to search Our Archives. However, they are also attentive to the changing 
demographic and economic landscape of Chinatown. Although MOCA staff have 
traditional festivals taking place annually, they also pay attention to recent happenings 
in order to add new events and programs to their future agenda. The professional 
educators from MOCA extend their audio-visual curriculum to educate newly arrived 
Fujianese children along East Broadway. They include in their lesson plan Fly to 
Freedom: The Art of the Golden Venture Refugees Teacher Resource Packet. In 1993, 
the Golden Venture, a Honduran ship which carried 286 undocumented Chinese'^ 
traveled 112 days to arrive in New York City via Africa. These illegal migrants 
suffered subhuman conditions during the voyage. In the early morning of June 6th, 
1993，the ship ran aground off the coast of Queens in NYC. The captain asked the 
migrants aboard to jump and swim to the American shore. Ten died trying to swim to 
the shore (Liang and Ye 2001). The rest of these passengers of Golden Venture were 
' 'Among the 286 people, 246 were from the Fuzhou region and 40 were from Wenzhou in Zhejiang 
Province. 
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sent to prison under supervision in York County Prison. These detainees started to 
make paper art work in jail. The paper sculpture of eagles symbolizes freedom birds. 
MOCA staff made this online packet to stimulate a public debate about the pros and 
cons of current immigrant policy, especially with regards to migrants from Fuji an, 
who now represent the majority of the Chinese migrants. 
MOCA serves as a virtual museum classroom. Its digital initiatives encourage 
new Fuzhou migrants to conduct an interactive dialogue with other ethnic Chinese 
communities and the mainstream society. It is also void of physical or ritual visits to 
the ancestral Chinese homeland. MOCA members actually have an attitude that 
differs from both old and new immigrants of Manhattan Chinatown. Its digital 
projects are designed to cultivate Chinese immigrants with an emotional attachment to 
their adopted country. The MOCA Story Map, raises such a question: 
What photos, objects, and stories have been passed down over the 
years to become symbolic of your family's immigration to, or 
experience in America? 
Is there a story/memory that speaks of that moment, when you 
knew and felt for the first time, that America was your new home? 
This is a positive way to direct immigrants caring about their immigrant society. 
Memory of community thus lives on. Their attachment to the adopted country would 
also grow with the passage of time. It facilitates a dialogue between the old and new 
immigrants, and a dialogue between the past and the present. MOCA uses the Internet 
to present a Manhattan Chinatown on the move. It allows all immigrants to fill in the 
evolving definition of Chinese overseas. Its online projects were much aided by Steve 
Chen, the initiator of YouTube. Its architecture designer Maya Lin also used the 
Internet to enhance the visibility of the Museum by reaching web surfers. Chen and 
Lin, two distinguished Chinese Americans, give a living face to the Chinese 
immigrants in Manhattan Chinatown. 
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Compared to its early counterpart of the late 20th century, Manhattan's Chinatown of 
the 21st century resorts much more to traditional Chinese organization, kinship 
rhetoric and the Internet to achieve its prosperity. Its social structure and occupational 
composition is realigned in the wake of 9/11. The official homepages of community 
agencies, Chinese Internet cafes and WiFi applications have mostly been built during 
this period of time. The website of Chinatown Partnership LDC, 
www.chinatownpartnership.org, is flilly developed to inform the progress of 
reconstruction projects. MOCA documents electronically a changing Chinatown. 
Among many other cyber efforts, the online dialogues of the old Cantonese and new 
Fujianese immigrants over their hometown websites can best express their ethnic and 
cultural identifications as detailed in the following chapters. 
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Chapter III 
Emigrant Families and the Internet in Guangdong and Fujian 
Before 1990, some anthropologists such as Arturo Escobar (1994) still anticipated that 
an exotic land of cyberia would emerge in the technological innovations of the future. 
As the virtual competes with and supplants the real world, this cyberspace might incur 
a power imbalance in human society. But the increasing globalization and distribution 
of information communication technology (ICT) in the subsequent decades have not 
disturbed people with such an exotic techno-culture. Anthropologists have begun to 
transcend the debate of Utopian and dystopian visions of cyberspace. Using the study 
of families communicating across transnational contexts as examples, Daniel Miller 
and Don Slater (2000) and Raelene Wilding (2006) point out that ICT functions to 
sustain the social relations and cultural knowledge of the past. The Internet can be 
seen as an extension of the means for human self expression in everyday life. This 
understanding is relevant to our study of the ethnic identity of transnational migrants 
in their online communities. 
In other words, the cultural identity and ethnic awareness of the Chinese 
overseas can be perpetuated in cyberspace with the development of information 
technology. The boundaries of a community, as Lozada (2003b: 799) puts it, have 
"always been 'virtual' - real only when people culturally recognize and acknowledge 
the power that creates rigidity of these boundaries." Before studying the virtual 
communities of CCBA and Fujianese.com in New York, we should briefly review the 
transnational migration background of old and new immigrants, and the current 
Internet environment of emigrant families in China. Such knowledge helps us to see 
how immigrants translate their historical memory and ethnic identity of hometown 
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into their cyber world in the host society. Their transnational migration is conducted 
out of certain economic and social desires. Scholars tend to analyze how they 
materialize their American dreams in the host society. They further use their wealth 
accumulated overseas to change the socio-economic landscape of their emigrant 
villages. Their memories in immigrant society are linked to their past social relations 
and cultural knowledge based on genealogy and local territory (Louie 2004). 
In this chapter, I will discuss the emigrant families and the Internet in 
Guangdong and Fujian. To invite old immigrants for heritage tours, the official 
websites of these emigrant qiaoxiang villages are filled with nostalgic cultural relics 
of Chinese overseas. The Internet is used to whet the ethnic and cultural identity of 
old immigrants. On the other hand, new migrants see the Internet as a modem social-
technical media in their everyday life. The old and new immigrants in Manhattan 
Chinatown create the boundaries of their online communities based on their dialect 
grouping and territorial association. I will argue that the cultural beliefs and Internet 
uses of their ethnic counterparts in China have an impact on the landscape of their 
host society. As most Fujianese arrived in the U.S. via irregular immigration modes, 
they had a difficult relation with China. They use the Internet to clear the air in order 
to network with their native country. And they highlight the familial obligation and 
cultural imperatives in their migration motivation. 
Transnational Migration to New York 
The transnational approach is popular in migrant studies (Schiller, Basch and Blanc-
Szanton 1992). Some experts in the transnational study of Chinese overseas include 
McKeown (2001), Nonini and Ong (1997), Pieke, Nyiri, Thuno and Ceccagno (2004) 
and Tan (2007). 
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In the past two decades, we have witnessed not only the dramatic development 
of ICT, but also China's open door policy and economic reforms that lead to an 
increase of transnational migration as well as drastic changes to the global 
demographic landscape. While Fuzhou locals benefited much from China's political 
and economic re-structuring in the mainland, Fuzhou is also among the largest 
emigration sources sending out migrants legally or illegally. Today the Fuzhou 
migrants have largely surpassed the long established Cantonese communities of 
Chinatown in New York City demographically. Chinese overseas from Fuzhou's 
traditional emigration villages were active in Southeast Asia since the late nineteenth 
century until the 1940s. This historical background fills the later generations of 
villagers with a collective memory of adventurous anecdotes. Their transnational 
migration was interrupted by the rule of the Chinese Communist Party in 1949 but re-
awoke with China's new policy towards Chinese overseas. The favorable attitude of 
the Chinese government ignites the passion of the would-be migrants from Fuzhou. 
And this new wave of emigration starting from the late 1970s has yet to dwindle. 
Unlike their earlier counterpart settlers in the previous centuries, most of them meet 
each other in New York City. What is unchanged is their historical memory and sub-
ethnic sentiment towards their hometowns. 
Researchers have reviewed the historical development relating to the current 
migration models from the perspectives of political settings, economic motivation and 
geographical environment (Hood 1997). The sense of relative deprivation is 
frequently cited to explain the psychology of the incessant escalation of out-migration 
given the fact that present Fuzhou is free from natural calamity and political 
persecution, and is now even prospering with township enterprises (Liang and Ye 
2001). Fraternal ties and racial hierarchies associated with Fujianese labor migration 
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to the United States was a response to inequality in global labor division (Kwong 
1998). 
Fujianese migrants have traditional kinship and clan organizations. Along East 
Broadway and its nearby streets, Fuzhou associations are booming and thriving. We 
find that deities such as Nantianzhao (南天照 a n d Sushenwang (蘇神王)2 have 
migrated from Fuzhou to New York's Chinatown. There are scores of Chinese 
restaurants, wedding salons and flower shops catering to the migrants' wedding, 
funeral and other rites. Singers, drama performers and masters of ceremony are hired 
from their Fuzhou emigrant villages. Barbershops are staffed with the hairdresser 
acquaintances from their own hometowns. Even the style of Internet cafes and virtual 
currencies can be imported from the QQ Tencent Company in China. 
Figure 3. Internet cafe and QQ coins in 
Manhattan Chinatown 
Before the arrival of the Fuzhounese, different Chinese ethnic groups like the 
Cantonese, Hongkongese and Taiwanese have gone through their own vicissitudes in 
New York City in the last half-century (Li, Yu-ning 2004). The definition of new 
Chinese immigrants and the boundaries of Chinatown itself can be rather fluid (Chen 
1992). Now the new migrants from Fuzhou have become numerous in Chinatown. 
Located ten blocks away from Ground Zero of the World Trade Center, this growing 
‘The fame of Nantianzhao in the rural Fuzhou grew with the overseas prosperity of Fuzhou migrants 
since the 1980s. The Taoist Nantianzhao Shrine in East Broadway was established to enhance its divine 
efficacy in the early 21st century. Its worshippers from the U.S. also sponsored a newly renovated 
temple in Fuzhou City. 
2 The Sushenwang Temple was established by many of the successftil Changle migrants in New York. 
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population and its negotiation of sub-ethnic and religious boundaries are very visible 
to the downtown neighborhood. Some New Yorkers even thought that the value and 
faith of the Fujianese migrants in Chinatown helped them to overcome the 
consequences of 11th September 2001 (Games 2004). 
Regarding the social values and cultural beliefs exhibited in hometown 
associations, these new Fujianese migrants are close to the prototype of first 
generation Cantonese immigrants. From 1870 to 1964, immigrants chiefly from 
Jiangmen Wuyi (江門五邑）and other regions of Guangdong province resided in 
Chinatown. Historians such as Shehong Chen (2002) have studied their ethnic identity, 
cultural assimilation, social condition and their relation with China and the United 
States. Social and political anthropologists have been interested in their structure of 
kinship and clanship. Bernard Wong (1988) further looks into the patronage and 
brokerage of this Chinese overseas community. Through the social organization and 
economic activities of Chinatown, Wong points out the contribution of hometown 
associations to the economic pursuit of Chinese immigrants. During this period of 
time, CCBA had an undeniable authority to govern Chinatown politically, socially, 
economically and culturally. It ran the New York Chinese School since 1909. It could 
impose taxation on Chinese immigrants, settle their disputes, and play a consolidated 
role to negotiate with the American mainstream society. This superior status has been 
challenged since 1965 as more professional people from mainland China, Taiwan and 
Hong Kong arrived. Professional Chinese Americans established voluntary 
associations to provide social services in the community (Kuo 1977). Gwen Kinkead 
(1993) has even questioned the social role, political power and internal administration 
of CCBA through the 1970s, 1980s until 1990s. Chinatown was conceived as an 
ethnic enclave full of gang conflicts and social security problems. 
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However, CCBA entered into the 21st century with a better image than 
expected. Its constituency has been strengthened since the 1980s with more Cantonese 
immigrants from Hong Kong and Guangdong, and some new migrants from other 
areas of mainland China. Facing an uncertain future in advance of the 1997 turnover, 
many Hong Kong elites worried about the rule of Communist Chinese. Many thus 
migrated overseas (Skeldon 1994). They brought along with them management skills 
and professional expertise. CCBA retained its friendship with the R.O.C. in Taiwan 
after the Democratic Progressive Party came to power in 2000. Taiwan's influence 
was chiefly through its educational institutions and instruction of traditional Chinese 
culture and language. 
Although traditional clan and hometown associations still stand on Mott Street, 
these stately architectures now exist in a changing community. On the one hand, 
CCBA is rejuvenated with new partners. Young generations of old Cantonese 
immigrants have joined the Chinatown Youth Initiatives program to beautify their 
community. On the other hand, there are new migrants. The Transfiguration Church, 
which has served Cantonese immigrants for centuries, is now receiving many new 
Fuzhou migrants. As more old immigrants move out of Chinatown to the suburbs, the 
service attendees are largely replaced by the new immigrants. Its American pastor has 
to conduct his religious services in several languages (Lee 2007). To study their 
ancestral hometowns, many young Cantonese immigrants either turn to their 
hometown associations or join the heritage tours to Guangdong. Their fieldtrips 
comprise many nostalgic heritages promoted on the websites of the Jiangmen Wuyi 
government. 
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Jiangmen Wuyi: Hometown of Old Cantonese Immigrants 
Located in western Guangdong Province, Jiangmen Wuyi (五邑）includes Jiangmen 
(江門）City and five emigrant counties of Xinhui (新會，ancient name Gangzhou 崗州) 
Taishan (台山，former name Xinning 新寧)，Kaiping (開平)，Enping (恩平）and 
Heshan (鶴山).Heshan was added later. Siyi (四邑）means the four emigrant counties 
of Xinhui, Taishan, Kaiping and Enping. Siyi has been a traditional emigrant region 
since the nineteenth century. These four counties belong to Jiangmen prefecture 
administered from the Jiangmen City. Heshan became governed by Jiangmen in 1983. 
The emigrants from Siyi made up over seventy percent of the Chinese 
immigrants in the U.S. As Sucheng Chan (1986) points out, there were push and pull 
factors contributing to this mass outmigration since the latter half of the 19th century. 
Located at the southwestern periphery of the Pearl River Delta, this region is hilly, 
rocky and barren, with only ten percent of the land arable. As a large proportion of the 
arable land is adjoining the South China Sea, this only cultivated area had been 
intruded by salty water. And the land farther inland was too hilly to construct an 
irrigation system. With three sides surrounded by mountains and the other by the 
ocean, people in this region could hardly engage themselves in overland commerce. 
Their insufficient land and over population was worsen by a series of devastations 
through the Taiping Rebellion, secret society uprisings and clan warfare from the 
1840s to 1860s. At this time, Euro-Americans were seeking labors abroad for their 
gold mining industry in California. They provided the ships for large numbers of 
destitute peasants to sail to North America. Many poor Siyi people thus found an 
outlet (pp. 16-22). 
On the airplane to Los Angeles in 2001, I read an in-depth account of Kaiping 
Diaolou (開平雕樓)in a tourist magazine. I was rather impressed with these building 
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complexes and towered fortresses built by the returned overseas Chinese from the 
United States in the late nineteenth and early twentieth centuries. I visited these 
archaic structures five years later in January 2006 by joining the Chinese Diaspora 
Tour for the American students from New York. On the landscape of these old 
emigrant villages, traditional buildings still function as part of people's daily life. The 
residents of the Wuyi qiaoxiang (僑鄉’ emigrant villages of Chinese overseas) have 
cultivated lifestyle and customs that are different from those of non-qiaoxiang in the 
early twentieth century (cf. Wang and Deng 2005). 
The tour comprised fifteen persons. Most of them had ancestral connections to 
Wuyi. One was bom in Taishan and four in Hong Kong. The rest were bom and 
raised in New York. More than eighty percent of the local Chinese Americans are of 
Wuyi origin. With the contribution of their Wuyi counterparts in North America, the 
Wuyi residents were prosperous from the turn of twentieth century until the 1930s 
(Wong 1979; Hsu 2000; Johnson 2007). We can tell the high economic status of the 
early overseas Chinese Americans and Canadians from the luxurious old buildings 
along Central Canal Street (Zhongtilu 中堤路)• To meet the needs of the wealthy 
villagers, communication and transportation systems were built to import goods and 
services from the outside. In response to the request of our group members, we chose 
Jiangmen, Taishan and Kaiping in the west Pearl River Delta for closer study and 
Zhuhai (珠海）in the east for a brief leisure tour. 
Jiangmen City 
Heritage structures still play an active role in today's urbanization. The city 
government has transformed the old community into a cultural resort. The majority of 
the buildings have been renovated. In downtown Jiangmen we can find a traditional 
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returned overseas Chinese church in the midst of such modem novelties as restaurants, 
Karaoke bars and Sauna conveniences. Locals come to visit because it is modem. 
Visitors from overseas come here in nostalgic moods seeking bucolic pleasures in the 
settings of cultural relics. 
Figure 4. A restaurant in Jiangmen 
renovated from an old church 
•广 
Figure 5. A residence in Jiangmen along 
Central Canal Street 
In Jiangmen Wuyi, old landmarks like Kaiping Dialou and Taishan First High 
School are used as capital to attract the Cantonese from overseas. Newly established 
building complexes are also added onto the Wuyi landscape to whet the nostalgic 
sentiment of Chinese overseas. Jiangmen Wuyi Overseas Chinese Museum (Huaqiao 
Huaren Bowuguan 華僑華人博物館）which opened in late November 2005, is a good 
example. Its target audiences are Chinese Americans, Chinese Canadians and ethnic 
Chinese from Hong Kong and Macao. Hong Kong and Macao were the transit ports to 
send laborers from China to North America in the late Qing Dynasty and early 
Republican era. Visitors are impressed with its amazing spacious square including 
gallery, museum, exhibition hall, etc., dedicated to Wuyi Chinese overseas. The 
Jiangmen government spent four years to prepare this project and finally yielded more 
land for further development. As of January 2006, two-thirds of the allotted physical 
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space remains available for development. So far the Museum has acquired more than 
20,000 artifacts for display. 
Figure 6. Wuyi Overseas Chinese Museum Figure 7. Jiangmen Wuyi Art Gallery 
Among the displayed items are hongmau nitong (糸工毛t尼丰甬)and kougongzhi 
(口供紙）.Hongmau nitong means foreign earth barrels which are used to carry 
building materials from North America. Emigrant families in Wuyi built their houses 
of these materials. Kougongzhi is the practice interview test paper for potential 
migrants. There are thousands of Q & A papers to help prepare for the enquiries of 
American immigration officials and the naturalization bureau. One must correctly 
reply with every detail about his/her surroundings in the hometown. For example, the 
clans Situ (司徒）and Guan (關)，and later Zhou (周）of Kaiping built their own 
libraries for their own clansmen in the early twentieth century. Their potential 
migrants might have had to memorize the materials such as "having six houses, seven 
alleys and one library" to go through the test. American officials interrogated 
suspected Chinese immigrants strictly to discourage impostors who purchased fake 
birth certificates from emigrant families. 
I was amazed by the comment of Mr. Huang, the curator of the Overseas 
Chinese Museum. He did not think that Jiangmen's economic booming would be 
triggered by this project. He had seen the thriving cities of Guangzhou (廣州)， 
Dongguang (東莞)，Chaozhou (潮州）and Shantou (汕頭）in eastern Guangdong 
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Province. Wuyi counties situated in the western Guangdong region were 
underdeveloped. I could also see the relatively poor infrastructure facilities and 
foreign investment in Jiangmen City. We walked around Zhongshan Park which was 
so named in memory of Sun Zhongshan (孫中山，another name for Dr. Sun Yat-sen 孫 
逸仙),who was of Guangdong origin and the founding father of the Republic of China. 
Along the narrow alleys a very elementary stage of urbanization could be seen. Signs 
were erected in many places to instruct people to be civilized and not to spit. It was 
interesting to find many funeral shops along a street which provided 24-hour phone 
call services. It reminded us that this business might be profitable for a city with an 
aging population. However, Jiangmen Chinese Overseas Square was a bright, huge 
and modem square with high rising residential and commercial buildings. The local 
government was ambitious to attract the locals to live here, foreigners to invest, and 
Chinese overseas to visit and donate. 
Our accommodation was at the Cultural Exchange Center of Wuyi University. 
Founded in 1985, this is a university with many campus buildings sponsored by the 
ethnic Chinese from Hong Kong and the United States, and the Taishan Chamber of 
Commerce. Four students from Wuyi University accompanied us. They were from 
Chaozhou, Heshan, Taishan (moving to Dongguang later) and Zhaoqing (肇慶).All of 
them were students of the Department of English. They all planned to study in the 
United States after graduation. Following the school policy, those from Guangdong, 
especially the five emigrant counties of Wuyi are favorably considered in student 
recruitment. At night, we had dinner at a grand metropolitan hotel plaza. Crossing the 
street from our accommodation, we reached the shopping mall of Jiangmen City for a 
rich variety of choices in dishes and commodities from different countries. This new 
75 
hotel was the landmark of Jiangmen City. It received Cantonese visitors chiefly from 
North America and Hong Kong. 
Taishan 
Taishan is the most representative of emigrant villages in Chinese American history 
over the past century. One student in our group, Leo, wanted to visit his aunt in 
Qiaofti (僑才畐）vila compound. We all went along with him to this modem residential 
area. I used to think that Taishanese discontinued the transnational migration after 
World War II. It turned out to be the opposite case. Just like the new Chinese overseas 
from elsewhere in China, their chain of migration and remittance has actually not 
dwindled a bit since China's open door policy began (Yamagishi 2005). As they have 
more settled immigrant relatives in the U.S., they are motivated to migrate again. 
Leo's parents took him legally to Brooklyn in New York City when he was 
thirteen years old. His father used to be a cook and his mother a nurse in Taishan. We 
were now in the home of his mother's sister. This was a big and cozy two-storey 
western style house. One of our group members estimated that it cost at least 
RMB$ 1,500,000. Now five people lived in this spacious house, i.e., Leo's aunt with 
her husband, her husband's parents and her child. It was situated at the second phase 
of Qiaofii villa compound which was developed in 2002. The whole villa compound 
has now expanded to the fourth phase. Quite a number of Taishanese with relatives 
abroad can afford such a house. It is a common practice to have online chats with 
webcam support over the Internet between the current Taishan immigrants in New 
York and their relatives in China. They allowed me to interview Leo's mother on the 
Internet and sense how the Internet connects the Chinese transmigrants to their home 
in China. It was a weekend. Leo's mother did not have to work and thus she chatted 
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with me longer. We saw each other's images and listened to each other's voice 
simultaneously. It does not cost a penny to conduct such a carefree trans-ocean talk. 
Unlike a long-distance phone call, this computer-mediated communication is free of 
charge, given one has one's own web camera and other necessary facilities. This 
newly developed community accommodates the new architecture and modern 
facilities. 
While Leo stayed with his aunt's family, we went to visit a Mei (梅 or Moy in 
Taishan dialect) family compound in Duanfen (端芬）Township. The Mei family 
gained a strong hold in Manhattan Chinatown and formed the Moy's Family 
Association (梅氏公戶斤）which was affiliated with CCBA. One Association member 
chaired CCBA from 1986 to 1988. Along the highway, we saw the green mountains 
and fields. Amid this green scene, a few large boards with salient words appeared 
sporadically to warn that civilized persons should not build graves here to spoil the 
environment. However, a stately graveyard dedicated to overseas Chinese was 
carefully preserved. 
We stopped at Duanfen which was not as developed as the other emigrant 
villages in Taishan. There was a wedding ceremony taking place as we arrived. It was 
unmarked on the tourist map. But from the perspective of historical preservation, this 
was a real returned Chinese American village relatively unchanged since the turn of 
twentieth century. The retired professor Weiqiang Mei (2001) gave us a lecture. He 
was bom here when there were 101 households in this village. Now half of them are 
still Mei lineage members. Their ancestors did not build the imposing towered 
fortresses like those of Kaiping because they have had a military leader graduated 
from Police Academy to organize his fellow villagers to fight bandits effectively. 
Compared to the innovative strategic deployment of the Mei family, the defensive 
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function of Kaiping Diaolou was a passive move. Ironically, after one century, 
Kaiping residents have Diaolou as cultural heritage to show off and social capital to 
strengthen relations with their rich relatives in North America. On the other hand, the 
Mei family compound, woven with genuine building materials shipped from North 
America to ward off burglars, had become quiescent in the past decades. But there is 
no denying that this village had influences from beyond the village. Posters 
advertising the effective cure of sexually transmitted diseases were placed everywhere 
on the outside wall, especially the one under the old gathering hall for respected 
seniors (Jinglaotang 敬老堂).Since 2006 the Taishan government studied the steady 
flow of Chinese visitors from Hong Kong and North America coming to its Duanfen 
Township for this nostalgic site. In January 2008, it posted on the website of Taishan 
Zhaoshangwang (台山招商網）an item to invite investment to develop this Special 
Tourist Area of the Mei Family in Duanfen Township (Duanfen Zhen Meijia Dayuan 
Tese Luyouqu端芬鎮梅家大院特色旅遊區) 
Figure 8 (above). Mei Family Compound 
Figure 9 (left). Jinglaotang of Mei Family 
There were educational institutions built with donations from Taishanese 
counterparts in North America, Hong Kong and Macao. Taishan First High School 
was an impressive one. Chinese Americans sponsored its campus buildings including 
http://www.gdts.gov.cn/Disp.Aspx?ID=533&ClassID=5. 
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dormitory and library in the early twentieth century. But just as Dr. Sibing He said, 
Chinese Americans would rather donate than invest in their hometown. The only 
visible infrastructure development is Xinning Railroad built in the early Republican 
era. Since then, we have seen no obvious commercial or industrial investments. 
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Figure 10. Plaque describing Taishan 
First High School 
Figure 11. Taishan First High School 
Library 
With the opulent remittances, however, the unbroken conspicuous 
consumption can still be seen now in Chen Yixi Square and Taishan downtown. Chen 
Yixi (陳儀禧）is the tragic hero entrepreneur who built the Xinning Railroad. His 
statue was destroyed during the Cultural Revolution. What we saw then was the one 
remodeled in the 1980s to commemorate him as a Chinese overseas devoted to his 
hometown. Indications of an American lifestyle can be found here. I went with Dr. He 
to a local Kentucky Fried Chicken to have a peach tart and coffee. Many children had 
their birthday celebrations here. The buying power of Taishanese was strong 
compared to other emigrant counties. The business of food, suits, electric appliances, 
videos and various other products was booming even on weekdays. 
Kaiping 
What greeted us in Kaipin Zili (自立）Village were groups of geese and chickens. The 
owners of building complexes and towered fortresses had left for the U.S. and Canada 
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before World War II. Most of them did not return after the communist took control. 
Now the householders of these village compounds are not their descendants. The 
residents raise chickens and geese, and run their air-conditioned restaurants to cater to 
the tourists. The whole is governed by Kaiping City Tourist Resources 
Development Center and receives national attention. The Department of State deemed 
these tower clusters as a 'super overseas Chinese garden' and placed them under 
national cultural heritage protection in 2001. These structures mixed Byzantine pillars, 
Roman domes, American furniture and traditional Chinese elements once looked 
down upon as dangerous Western imperial products are now boasted of and cherished 
as wonderful attractions. In 2007, these tower clusters were added to the World 
Heritage List of the United Nations. Historical memory and ethnic identity links 
Kaiping Chinese to their counterparts abroad. This ethnic social capital with Chinese 
overseas is used to build the tourist industry instead of the manufacturing industry. In 
this way, structures such as the obsolete elementary school illustrated in Figure 14 
might be transformed into a farmhouse restaurant or museum to cater to the cultural 
tourists. 
Figure 12. A Diaolou 
in Kaiping 
Figure 13. A farm restaurant Figure 14. An old school 
in Kaiping in Kaiping 
Another Diaolou cluster is concentrated in Liyuan (立園）Village. I went into 
the office of Kaiping Tourist Resources Development Center at the entrance of 
Liyuan Diaolou to find all the major serial publications of emigrant villages in China. 
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With the policy to promote Chinese overseas tourism, the authorities concerned are 
now publishing and studying qiaokan (僑干[J, emigrant region newsletters). Qiaoxiang 
refers to any hometown of emigrant Chinese with a long history of large scale 
outward migration. Most of the Chinese Americans and Southeast Asian Chinese 
originated from certain villages in the provinces of Guangdong and Fujian. Some 
emigrant villages published their own local qiaokan in the late nineteenth and early 
twentieth centuries to keep their emigrants informed of local matters and to provide 
them with a communication forum in their hometown. Madeline Hsu (2000) uses 
qiaokan such as Xinning Magazine to study transnationalism and South China during 
1882 to 1943. These qiaoxiang serials were discontinued on the mainland after 1949. 
They were revived in the 1980s when mainland China initiated reforms. Chinese from 
Hong Kong, Taiwan, Southeast Asia, and North America were invited to invest in 
their emigrant villages. Qiaoxiang ties were used as a form of cultural capitalism to 
cement social relations with Chinese overseas (Douw, Huang and Godley, 1999). The 
old function of Qiaoxiang serials was thus revived in the traditional emigrant villages 
of Guangdong and Fujian. Of course, Wuyi publications figure prominently. Their 
readers in the clan and hometown associations affiliated with CCBA told me in New 
York that they did not subscribe to them. They received them periodically because 
they have sponsored their publications. Many of these Qiaokans are available online. 
But old immigrants used to read printed versions at their leisure. Qiaokans of small 
villages detail the ancestral ritual activities and information about donations from 
overseas clan members. 
In addition to historical preservation for cultural tourism, urbanization was 
also taking place in these emigrant counties. The Byzantine pillars, Roman domes and 
western facilities are duplicated in the newly developed communities of downtown 
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Kaiping. From Internet cafes, Coco Cola, international conference rooms, Hong Kong 
Youyicheng (又一城）shopping mall, game machines and electronic Mah-jong, to a 
road sign with a map of the pre-renovated county landscape, we found the Kaiping 
government and citizens trying to connect with the global village. 
Figure 15. An Internet cafe in Kaiping 
Our Chinese Diaspora participants shared their views after the downtown tour. 
A female student majoring in civil engineering in the group saw a future career 
opportunity as there were many underdeveloped areas in Wuyi. That explained why 
she participated in this study tour. To a Hong Kong-bom American student, he saw no 
business opportunity here. He would rather pursue his business career in Hong Kong 
after graduation. "How about the big Internet cafe which can cater to one hundred 
clients?" I asked a computer science student. He replied, 
I don't think this is the Internet cafe we used to know in the United 
States. Inside the dark cafe, those teenagers get the cigarettes and 
snacks from the counter to smoke and eat. They came here to play 
online games which are irrelevant to computer literacy. 
Indeed, children came to the Internet cafe either because their families are too 
poor to afford an Internet PC or they want to do something hidden from their parents. 
Some young and old Taishan or other Wuyi residents are among the migrants to North 
America in recent years. But like our group member Leo Chan, they are likely to use 
the Internet PC for study in hometown and later in New York. I found no Internet 
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cafes in Jiangmen City and Taishan, and only one in Kaiping largely because those 
emigrant families have already been equipped with Internet PC at home, and the 
youth population counts less in these emigrant counties. 
Zhuhai 
The region along the way to Meixi (梅溪）Royal Stone Archway in Qianshan (前山） 
Township of Zhuhai (珠海)has become more and more prosperous of late. Chinese-
Hawaiian-American Chen Fang (陳芳）impressed us with his marvelous legend and 
successful career. The buildings constructed by this late Qing figure have now been 
transformed into a private museum. In this Chen Fang theme park, tourists can watch 
vernacular dramas like face-changing performers {bianlian 變臉），have fun in the 
open space of the playground, and buy souvenirs. We can also see the changing face 
of China's policy towards Chinese overseas here. An old building with a red star on 
the roof was once used as a Communist office decades ago. The stone archways and 
wooden tablets for praising one's virtues of loyalty, filial piety, chastity and justice 
were condemned as stingy feudal items during the Cultural Revolution. They are now 
exhibited in the exhibition hall. 
Figure 16 (left). Exhibition Hall of Chen Fang 
in Zhuhai 
Figure 17 (above). Meixi Temple in Zhuhai 
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Next to Stone Archway outdoor museum, we had lunch at a decent palace 
garden restaurant with numerous private chambers for different groups of guests. The 
waitresses wore a mandarin gown. The effect was to mimic an environment of the late 
nineteenth and early twentieth centuries, the times of Chen Fang as well as the heyday 
of Chinese overseas. According to Graham Johnson (2007), the eastern Pearl River 
Delta is linked to Hong Kong's economic development and global system. To busy 
Hong Kong residents, a one day tour to Zhuhai and Zhongshan (中山）allows a 
bucolic lifestyle and brief leisure experience. It also attracted those Hong Kong-bom 
American students in our tour group. 
Fuzhou Shiyi: Hometown of New Fujianese Immigrants 
The historical contact of Fuzhou with the West dated from the 1850s when it became 
a mercantile treaty port (Ng 2003). But the diasporic tradition of Fuzhou Chinese in 
New York (Guest 2003) only began in recent decades. Many emigrant villages of 
Fuzhou area are located at the mouth of the Min River, the main artery river of Fujian 
Province across and leading to the ocean. Situated at east Fujian, Fuzhou Shiyi (十邑） 
area comprises Fuzhou (福州）City and the ten counties of Fuqing (福清)’ Changle 
(長樂)，Minqing (閩清)，Lianjiang (連江)，Yongtai (永泰),Loyuan (羅源)，Pingnan (屏 
南)，Pingtan (平潭)，Gutian (古田）and Minhou (閩侯). 
The landscape of Fuzhou emigrant villages has changed drastically in the past 
two decades on the strength of new Fujianese immigrants in North America. Both 
secular and sacred structures were constructed. The sight of young sailors and 
fishermen casting nets is now seldom seen, American-style multi-storey houses, 
temples and churches, ancestral halls, Chinese overseas museums with thematic 
exhibitions on Zheng He (鄭和)，elderly centers, kindergartens, and the Internet cafes 
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heavily dotted these villages. These buildings not only tell the population composition, 
but also the economic desires, ritual interests, social values, cultural practices and ICT 
facilities of the emigrant families. 
Figure 18. A residence behind a temple 
in Min'an 
Emulation 
In New York's Chinatown, new Fuzhou migrants like the old Cantonese residents 
also established hometown associations. In their ancestral hometown, they emulate 
their Cantonese counterparts in building villas, mansions, and western houses ranging 
from three to six stories high. Most of the residences are empty because the house 
owners live abroad. According to my interview with a senior member of the Houyu 
Association in New York, immigrants were proud of these grandiose houses. He said 
smugly "they are just empty as those Diaolou complexes in Kaiping are." In the 
emigrant hometown, people also like to emulate their fellow villagers who have 
overseas family members. 
Julie Chu (2010) studies the ritual expenditure of the rural Fuzhou residents. 
The reemergence of old religious institutions has much to do with their transnational 
migration. According to Prof. Guoping Lin of Fujian Normal University, the riskier 
their voyage and high-priced smuggling is, the more they pray in temples and 
churches before migration. The more successful their migration, the more they donate 
after settling in their host society. The temples have become the social gathering 
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places for village women in the past two decades. Worrying about the migration of 
their husbands or sons, they conduct various religious activities to ask the blessings of 
Gods and Goddesses. To occupy their leisure time, they also like to gather around 
these places for gossip. On the other hand, I could also tell that they were proud of 
their superior status as compared to rural migrant laborers working for them in the 
fields and factories. Successful immigrants build ancestral halls in their hometown to 
honor their clansmen. As young adults migrate to work in foreign lands, villages are 
left with elders. They socialize with their fellow villagers in cozy elderly centers 
{laoren zhongxi 老人中心）which are well equipped with entertainment facilities, as 
well as serve as community cultural centers {wenhuagong 文化宮).From time to time, 
the aged villagers are entertained with Fuzhou operas sponsored by those emigrant 
families who do this to return the blessing of deities. Figure 20 shows the grand 
elderly center of Xibian (西邊）Village located at Tingjiang (亭江）Township in 
Mawei (馬尾).Opened in May 2005, this multi-functional elderly center was built by 
the hometown association, American Fujian Xibian Qiao Lian Association (美國福建 
西邊僑聯會)，in Manhattan Chinatown. 
Figure 19. Ancestral hall of Zhang Family Figure 20. Xibian Elderly Center 
in Houyu in Tingjiang 
Changle people admire Zheng He for his adventurous spirit. Zheng He is the 
Ming Dynasty admiral who set out on his fleet voyages in the fifteenth century from 
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the port of Changle. As a retired cadre who is now compiling the Mawei local 
gazetteer told me, "a large portion of this work should be reserved for the overseas 
Chinese. We are not in a new emigrant area. We have had a maritime transmigration 
lineage since Zheng He recruited his crew from here. Fuzhou Chinese have 
proliferated everywhere since then." He then showed me around to see the relics, 
including the stone tablet of Tianfei (天妃，i.e., Mazu 媽H). Min'an (閩安）locals 
believed that it was ascribed by Zheng He when he prayed to this Heavenly Goddess 
for the safety of his voyage. In addition to the Zheng He Memorial Museum, both 
Changle Museum and Changle Overseas Chinese Museum had such collective 
memory construction and item display related to Zheng He. 
Villagers not only emulate their neighbors in house building and ritual 
practices, but also in Internet PC acquisitions. Quite a number of village elders have 
to take care of their grandchildren for their sons or daughters working in North 
America. As one grandfather in Min'an told me, "it is pretty common to see the 
stewardess bring a flower basket down the airplane steps. Inside the basket is a baby 
entrusted by its parents to be delivered to the hometown." This grandfather has an 
obligation to show his growing grandsons to his daughter in New York via online chat 
with webcam support. Most of the clients of booming downtown Internet cafes are 
children from well-off emigrant families. Most of them have the Internet experiences 
either at home or at Internet cafes before migrating again to join their families in New 
York. 
The Internet Culture of an Active Emigrant Village 
I cannot overemphasize the role of the QQ instant message system in reviving the 
Fujianese.com and Chinatown QQ Team over the past few years. Technically its easy 
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access is available to a wide range of users regardless of computer or textual language 
literacy. Materially, large remittances have equipped emigrant village kids with the 
capacity and concept of QQ fun. An 18 year old village girl from Guantou (培頭） 
Township in Lianjiang (連江）showed me in early July 2007 how she used the PC in 
her bedroom to buy virtual clothes and decorations with QQ currency for her own 
Avatar, the appearance one uses to represent one's self in the virtual world. Living 
with her mother in a spacious house, they were waiting for their visas to be issued 
from the U.S. Consulate. They looked forward to family reunion in New York. After 
fifteen years working in New York, her father was promoted to a chef. Her older 
brother joined her father five years ago and is now a restaurant cashier since he knew 
some Cantonese. Face to face QQ web chat with her brother would continue a few 
more months as it had over the past two years. Such a pre-migrant girl is most likely 
to become a member of Fujianese.com or Chinatown QQ Team once she arrives in 
New York. Those netizens of suitable marriage age in Chinatown know how to 
upload photographs to make friends. They have QQ team and web chat experience to 
socialize with friends in their hometown. 
This girl also generously explained to me how to avoid contact with disliked 
members in her QQ group. Her cyber social world revealed a personal preference for 
mixing with clan relations and people from the same hometown. As Fuzhou 
qiaoxiang villagers usually recruited out of province laborers to work, this girl was 
likely to encounter floating non-locals in the proximity of her village. She said, 
I no longer liked the QQ chat since I found the counterpart was a 
waidiren (夕 也人，non-local). I just don't want to answer my biaomei 
(表妹，younger cousin sister from the mother's side) although I saw her 
Avatar shining at the other end. But even I know my tangge (堂哥， 
older cousin brother from the father's side) lives just two blocks away, 
I would like to save him from walking. I made an appointment via the 
Internet with him to meet at the end of the alley for a movie tonight. 
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There are around one hundred households in the emigrant villages Dongbian 
(東邊）and Menbian (門邊）of Lianjiang. I have sent 100 copies of the questionnaire 
as shown in Appendix III to these household members in June 2007. Fifty-two 
persons from different households answered my questionnaires and allowed me to 
interview in July 2007. Their responses were coded for further analysis. Among the 
52 villagers, 27 persons were residents of Dongbian Village and 25 of Menbian 
Village. In this questionnaire survey, females outnumbered males by 35%. Dongbian 
and Menbian were very typical emigrant villages. Only 2 out of 52 had no relatives in 
foreign countries. In other words, outward-bound migration was so obvious that more 
than 96% of the villagers had relatives overseas. Among the non-residents, 90% of the 
migrants headed for the United States with New York ranked as their first choice. The 
availability of a home PC was slightly more than 94%. 98% of their PCs were 
connected to the Internet. 63% of them were on the Internet at home everyday. The 
interviewees spent an average of 2.35 hours on the Internet per time. The one-child 
birth control policy was never strictly imposed in this rural area as children usually 
had siblings to share their PCs at home, as I had witnessed in the field. 
Table IX. The Age of the Interviewees 
Age Range Number Ratio 
7-12 1 2% 
13-15 2 4% 
16-18 17 33% 
19-25 25 48% 
26-30 1 2% 
31-40 5 10% 
60 above 1 2% 
Table X. Priorities for PC 
for \ Importance ranked 1st 2nd 3rd 
Study 20 7 
Work 1 4 4 
Communication 29 18 1 
89 
Table XI. Experience of Internet PC 
since Grade Number (Ratio) 
1 St elementary school 1 (2%) 
3rd elementary school 2 (4%) 
5th elementary school 4 (8%) 
6th elementary school 3 (6%) 
1 St high school 15 (29%) 
2nd high school 15 (29%) 
3rd high school 3 (6%) 
7th high school 1 (2%) 
after work 8(15%) 
As Table IX shows, the ages of the interviewees were highly concentrated in 
the ranges of 16-18 and 19-25 years old. These two ranges alone constitute more than 
80% of the total Internet population. Quite a few of them were also pre-migrants to 
New York. As shown in Table X, they saw the computer as a communication media 
rather than a study or working tool. The majority of these interviewees started their 
Internet PC experiences in the 1st or 2nd grade of high school when they were 13-14 
years old. When asked what the Internet PC was for, as Table XII shows, QQ chat 
with friends and relatives occupied an extraordinary place. And chat with their 
overseas counterparts even outweighed that with mainland locals. 
Table XII. Priorities for Internet PC 
for/Importance ranked 1st 2nd 3rd 4th 5th 
Information search 14 3 1 
Website visit 5 1 4 
Newspaper reading 20 9 1 
Email to friends and relatives in China 1 1 2 
Email to friends and relatives overseas 3 9 
QQ chat with friends and relatives in China 9 21 3 2 
QQ chat with friends and relatives overseas 16 6 11 2 1 
Webcam chat available 2 2 5 3 1 
BBS in e-forum 2 2 
Online game playing 4 1 22 8 1 
Download movie/ TV/sing show programs 1 5 16 5 
Blog visit or voting for stars as a fan 1 
Here we must distinguish their thinking about the serious purpose of the 
Internet from the practical use they make of it in their daily life, and the cyberspaces 
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they participate in at home from those in the public sphere. In reality, as shown in 
Table XIII，they must go to the Internet cafe for other purposes, such as online games 
and chat with peers. This was what I heard from their guardians. Adults at home 
would check their Internet surfing or decline to buy a PC when children were too 
young to be vulnerable to cyber love or violent games. So the children went 
downtown to seek unsupervised fun at the Internet cafe. Cafes with broadband 
connections offered them collective entertainment with one's peers. As Figure 21 
shows, with their fancy scooters, youths were mobile enough to go to an Internet cafe. 
Studying, newspaper reading, and information searching were conducted at home, 
while QQ fun took place in a public site. In front of the home PC, they searched for 
interests on China Education Net (Zhongguo Jiaoyuwang 中國教育網）over Sina 
Gateway (新浪網）• When in the Internet cafe, they were immersed in the QQ 
wonderland. 
Table XIII. Purpose of visiting Internet Cafe 
for Number (Ratio) 
Online games 31 (65%) 
Web chat 2 (4%) 
Fun 4 (8%) 
Study 1 (2%) 
Music listening 1 (2%) 
Information search 3 (6%) 
Making friends 4 (8%) 
No good 2 (4%) 
Table XIV. Perception towards Internet PC 
for / Importance 1st 2nd 3rd 4th 5th 6th 
Informational, widen one's scope of knowledge 43 4 
International, know and connect with outside 4 28 2 
Social, interactions with peer friends 8 6 4 1 1 
Emotional, take part in virtual community, blog 1 1 1 
Entertaining, enjoy e-game, music/TV programs 5 1 26 4 1 
Practical, search information related to oneself 6 8 8 2 1 
According to official listings in local Yellow Pages of 2007, Lianjiang had 26 
out of the total 55 Internet cafes in Fuzhou communities overall. There were 2 in 
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Tingjiang and 2 in Changle. The Internet cafes in Lianjiang especially attracted the 
young users from Guantou and other villages. A local official told me that most of the 
children from the emigrant families frequented the cafes. Their parents sent them 
remittance. They saw themselves as pre-migrants and did not prepare to enter the 
local job market. For leisure, they consume Internet cafes. Yet, there always exists a 
discrepancy between theory and practice. As shown in Table XIV, although the 
Internet had played an obvious role in their social and emotional lives, interviewees 
believed that it should be more informational and international and less entertaining 
and practical. Internet PC was acquired as a lofty ideal to stay abreast in high-
technology modernization although it was reserved for mundane use in virtual fun and 
sociality. 
Figure 21. An Internet cafe launched 
/ I in Changle in mid 2007 
Overall, 41 of the 52 interviewees felt that online interactions helped them to 
make new friends and broaden their social circles in the real world. Only one (2%) 
felt his social circle had shrunk because too much time was spent in online game, blog 
and information searching. Four felt their social circle remained the same because 
their interacting counterparts were actually friends and relatives in the real world. Six 
felt that their social circle was growing wider because of computer-mediated 
communications. Even where Internet contacts began as real world friends, the 
Internet could be said to help maintain and strengthen the original relationship. Their 
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cyber imagination was quite integrated with their real daily life. 43 of 52 felt that the 
Internet was economical, convenient, and conducive to making connections to and 
maintaining with foreign friends and relatives, and immigration information. Only 
nine felt it was unrelated to immigration. 
The holiday mood of the interviewees was marked by reminiscence. 51 of the 
52 interviewees hoped to receive online greetings from their family members or 
friends overseas on the Chinese New Year. Eight hoped to receive such greetings on 
the Mid-Autumn Festival. Forty-nine regarded such an expectation as based on 
nostalgia towards traditional festivals. As a Chinese proverb goes, "one misses his/her 
families several times more in joyful festivals (meifeng jiajie bei siqin 每逢佳節倍思、 
親).’，Only seven were using the Internet because of the QQ discount package. As of 
2007 in the villages of Lianjiang in which I conducted interviews, monthly Internet 
fees were RMB$168. In Changle City, it was around RMB$200. With a webcam and 
microphone, the transnational face to face web chat cost almost nothing. QQ 
Company's discount packages did not matter that much. Some interviewees QQ 
chatted with overseas counterparts everyday or at anytime as they saw fit. As one 
male member ofFujianese.com told me in Manhattan Chinatown, 
I don't worry about my parents. My neighboring cousins will take care 
of them. If there is an urgent matter, my younger sister would give a 
QQ message. I am quite independent and have travelled a lot. I am 
now working in my aunt's Chinese restaurant. They don't have reason 
to worry for me either. Making a phone call sometimes would be fine. 
The DVD filming and Internet delivery is not strange to emigrant families of 
Guantou Township and downtown Lianjiang. Located in Guantou, East Video 
Company pledges to transmit the DVD via the web and make it available worldwide 
within twelve hours once it receives the homemade films from their clients. Electronic 
intimacy between emigrant villagers and their families in New York can be enhanced 
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through this service. To relieve new immigrants of their homesickness, East Video 
offers scenic films of various emigrant villages. To inform emigrant families of 
current happenings, it also provides online news related to Fuzhou Chinese in New 
York on its website, www.^dfys.com. 
As Julia Chu (2006) points out, Fuzhounese channel their labor power against 
and beyond the hegemonic projects of the Chinese nation-state or larger global forces 
for capitalist development. Fuzhou emigrants strategize their politics of destination to 
be placed in the contemporary world. According to the recent findings of Sheng Lin 
and Trent Bax (2009), the irregular migration from Fuzhou is much related to the 
Chinese social structure, value and norms of rural society. As illustrated in the online 
contention and debate over a smuggling issue below, I will argue that new migrants 
have already taken the initiatives since 2004 to articulate their familial altruism, filial 
bond and reciprocal assistance based on clan/hometown connections. 
Familial Obligation, Cultural Imperatives and Smuggling 
Fujianese people in New York are concerned about their fellow townspersons in other 
states. Throughout its history, Fujianese.com tries to clarify certain points related to 
Fuzhou smugglers misconstrued by their non-Fuzhou Chinese counterparts. Its first 
effort appeared in a debate for eight Fujianese hostages in Iraq in late 2004. This 
incident was widely discussed in various media including Hong Kong-based Phoenix 
Chinese TV Channel. The eight Fujianese hostages were regarded by some cyber 
patriots in the China Daily community as trouble makers who hurt the national image. 
They were illegal migrants from southern China. But most other local media reported 
how the families and relatives of these migrant workers were going to receive them 
warmly in their hometown. On the 25th of January 2005, Gao posted the message, “8 
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rescued Fujian fellow townsmen, do you know Phoenix Chinese Channel is 
discussing whether you should apologize to your fellow countrymen and government? 
(8名獲救福建老鄕,知不知鳳凰台在討論您們要不要向國人、政府道歉）.’’4 
Fuzhou emigrants migrated to work in the U.S. and many other countries in 
the world. During the Iraq War in 2003 and 2004, many of them emigrated as 
construction workers. Some of these undocumented migrants were kidnapped in Iraq 
by terrorists. Through the negotiation between China and the Iraqi government, these 
eight migrants from Pingtan (平潭)in the Fuzhou area were released before Chinese 
New Year. Since some Japanese hostages in Iraq were released a few months before 
this incident, global netizens tended to compare the hostages from Japan and China. 
Gao as the initiator ofFujianese.com was a lawyer in Changle before his immigration. 
His comment could easily represent his fellow netizens in New York, 
They said the Japanese hostages apologized to their fellow countrymen 
after returning to Japan. Do you subconsciously believe that Japanese 
are more educated and cultured than Chinese? 
When in a predicament, the national government tries its best to help 
out. People return it with their support. That exhibits the close 
relationship between state, government and people. If a national 
government uses its regime to help people, people need to thank their 
country and government for this. This logic shows the knowledge of 
those celebrities of Phoenix Chinese Channel is but skin-deep. ^ 
To Gao, the struggle for existence is innocent. Traffic for smugglers is 
criminal. These are two concepts. 
Legally speaking, there is no clear regulation to make smuggling out of 
national borders a crime, no matter in China, the U.S.A. or other 
countries in the world ... Food is next to God for people ... Fuzhou 
migrants risk their lives to earn a better living for their families. We 
should admire them. Those humble and fragile "Fujianese" have never 
regarded themselves as great. But their undaunted courage and spirit to 
http://bbs.fiijianese.com/viewthread.php?tid=30. 
All the words cited in Fujianese.com in this chapter is translated from Chinese unless other indicated. 
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sacrifice makes the "Fujianese" identity complex. It makes people of 
this century both envy and hate them. 
Human trafficking is criminal. That is another behavior. They secure 
illegal profit by population traffic. So they deserve a legal penalty. 
Netizen Pianpian zhu Wanfeng (翩翩逐晚風）was a lawyer in Fuzhou City. He 
argued that Chinese criminal law has set regulations for smuggling across national 
borders. Mr. Gao then offered that "the eight persons would be innocent if forced by 
existence." With his professional knowledge, Pianpain zhu Wanfeng listed out the 
comprehensive regulations regarding Smuggling out of national borders (偷越國(邊) 
境）in various situations that constitute different kinds of crime. The People's 
Supreme Court issued in late 1993 the Announcement regarding putting an effective 
stop to the criminal activities of smuggling (關於嚴重打擊偷渡犯罪活動的通知).After 
these legal details, Pianpian zhu Wanfeng added, "Now in Fuzhou, due to its severe 
smuggling, it usually constitutes a crime once smuggling is involved." He then 
enumerated various penalties for different cases in facilitating chained migration, 
organized migration and re-occurring migration, 
The above legal document does not indicate that participation in 
smuggling makes a crime. But, Fuzhou is the glaring primary source of 
smuggling. Beginning in 2002, anyone involved as a participant in 
smuggling activities will be penalized. This is also one obvious 
characteristic of Chinese law. 
According to Sheldon X. Zhang and Ko-lin Chin (2008), Chinese smuggling 
organizations chiefly involve ordinary individual traffickers. They use their social or 
familial networks to exploit the transnational human traffic market for personal 
benefits. Sheldon Zhang (2008) further points out that the smuggling of Fuzhou 
migrants does not involve traditional Chinese criminal organizations. Emigrants 
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smuggle out of cultural imperatives to fulfill familial obligations. Their findings are 
consistent with the statements of Fuzhou migrants in these controversial message 
threads. Gao reftited Pianpian zhu Wanfeng, 
A crime of smuggling out of national borders must be related to 
hurting national interests in the foreign land ... The rest of the deported 
ones are penalized in the administration of security. They are usually 
released after paying a fine. For those common cases against the 
regulations of smuggling out of borders, they may be penalized in the 
administration of security or rectified by criticism and education 
{piping jiaoyu 批評教育， i n f o r m i n g higher authorities of 
wrongdoing) ... But snakeheads who organize smuggling should be 
invariably penalized. Even drives to help traffic should not be free 
from penalty. 
Pianpian zhu Wanfeng from Fuzhou City argued from the urban perspective 
while Gao from Changle argued from the rural perspective. As Lin and Bax (2009) 
point out, the majority of irregular emigrants come from the country-based 
communities such as Changle, Lianjiang and Pingtan rather than from Fuzhou City. 
China's dual social security system makes this disparity. It has established health and 
old-age insurance, and unemployment and poverty relief systems in urban areas. But 
there are no similar social security measures in rural areas. Rural residents must be 
self-reliant and seek help from the extended family and fellow villagers. Due to the 
household registration system, migrant workers in the big cities are not entitled to 
many social benefits enjoyed by the locals. Many residents from rural Fuzhou thus 
turn to foreign wage labor to accumulate capital abroad. In the morality-led rural 
society, people count on communal responsibility and reciprocal relationships instead 
of the legal system to work out irregular emigration. Yenyu Sanshan (煙雨三山）， 
Prudential and many other netizens did not see any reason to apologize for this 
hostage rescue as the "government is paid by taxpayers. It should serve the taxpayers. 
This 'rescue' is the job of government." Ckeyn reiterated on August 13th, 
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Many people starving in China have no choice but to earn a living 
abroad! If they could find a job anywhere in China like in the U.S., 
who would bother to go abroad. Work more than 10 hours a day and 
often suffer discrimination! Ai' 
When the rescue was underway, a Pingtan transnational migrant lent his 
support by writing an online article with the heading "For those who look down upon 
Fujian smugglers, you should shut up after reading this mail (看了這貝占’所有看不起福 
建人偷渡的，應該都可以閉嘴了）.”6 Having neither money nor culture, they "can 
simply go abroad to earn a living and remit the capital back to let those brainy 
children at home invest in businesses all over China.”？ In recent years, the overseas 
Chinese authorities seriously examine the feedback of their emigrants in the U.S. and 
compare it with that of East Indian Americans, one of the largest, richest and fastest 
growing ethnic groups in the past decades, to their ancestral land (Zhang, Xiuming 
2005). Chinese homeland governments are also thinking "Where are the Fuzhou 
remittances going (福州僑資都到哪去了)?”8 There are 500,000 Fuzhou workers in 
New York.9 They miraculously collected remittances of USD 5 billion for the Fuzhou 
area in 2007. 
Fuzhou migrants placed traditional clan and kinship in high priority, where it 
forms the primary motivation for their transnational migration. This feature 
distinguishes them from many migrants from other regions in China. 
What I take is the hard-earned money of my parents. My father, 
brothers and relatives are left behind. In addition, there is my ancestral 
hall {zongqing citang 宗親祠堂）.We have to submit a portion of 
income to the ancestral hall to feed our lonely elders in the hometown 
village. We also have to build a school and construct a bridge. There is 
no knowing how long we'd have to wait for a national allocation. 
http://www.kina.cc/cm/script/forurnyview.asp?article_id=3672067. 





As it takes a large sum of money to send one household member to a faraway 
destination, some scholars (Liang, Miao, Zhuang and Ye 2008) believe that another 
family member can only be sent after the debt for the previous migration is paid off. I 
did find such apprehensions associated with some emigrant families in debt. Just as 
obvious from my field interviews was the fact that many grand ancestral halls and 
elder halls in these emigrant villages emerged in recent years on the strength of 
remittances. Since young persons have outmigrated in great number to North America, 
the elderly constitute the major resident population. Elder halls become the most eye 
catching buildings next to the ritual and cultural architecture in the villages. 
Fujianese.com members shared the Fujianese complex with the contributor of 
the online discussion message titled, "For those who look down upon Fuji an 
smugglers." On the 31st of January 2005, Jijie (季節）from Changle followed this 
thread, 
We pay a high price to go anywhere in the world. To keep the land that 
raises us won't be forgotten and won't be eliminated by the society, we 
bury ourselves in w o r k . � 
As Julia Chu (2006) observes, the overseas remittances of Fuzhou migrants flow back 
to revamp their emigrant villages with modem and cosmopolitan houses, temples and 
roads. Fuzhounese see these modem additions as a social connection to the 
metropolitans of China. They extend the social world of the emigrant villagers. 
According to Mr. Chen, the pastor of Church of Grace to Fujianese, N.Y., most of the 
Church attendees are smugglers. Yet, they are by no means morally bad persons. 
Instead, this explosive population needing care and gospel guidance is marginalized in 
'http://bbs.fiajianese.com/redirect.php?fid=49&tid=30328&goto=nexttoldset. 
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Western societies." Chen was a Singaporean American with an ancestral home in 
Fuzhou and was assigned a job with Fuzhou people. The webscape exhibits not only 
the socio-cultural value and economic motivation of the transmigrants, but also their 
images of a rich variety mirrored in different virtual communities. For Fujianese 
Americans or potential immigrants, certain of the unsettling events that push them to 
emigrate to global destinations should be deleted from their historical memory. For 
the same event, their ethnic media might present a narration divergent from the 
account of the mainstream media in their host societies (Nyiri 2005). When I 
interviewed senior members of the century-old Fuzhou Association in Singapore in 
late August 2005, they were puzzled about recent Fuzhou immigrants in New York. 
They didn't understand why the emigrant villages should be so empty and what 
makes all of them rush to New York when there is no natural calamity and social 
chaos at all. Their ancestors migrated to Southeast Asia out of a socio-cultural and 
politico-economic need, which was different from the historical memory and sub-
ethnic identity of new Fuzhou migrants as narrated on the Internet. 
In this chapter, we see that both old and new immigrants added grandiose buildings in 
their hometowns. They have contributed to their changing hometowns as exhibited in 
the structures built by overseas Chinese. These structures connect old and new 
immigrants to their home in China as we will see in the following chapters. Their 
online dialogues and photographic discourses on the Internet usually revolve around 
these structures. Their cyber imagination is largely backed by an eternal concern with 
‘‘http://www.gospelherald.com.hk/news/wor_l 301 .htm. 
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the physical architecture of their hometowns. They show their permanent interest in 
the building of ancestral halls and religious institutions in China. They express an 
incessant material desire in American styled residential houses. They donate to the 
public construction of elderly centers, schools, communication and transportation 
systems, etc. to benefit their fellow clansmen and townspersons. New migrants keenly 
participate in the spiritual realm to narrate their immigration history. They sponsor 
overseas Chinese museums in China to accommodate themselves in the celebrity hall 
of Chinese Americans. Zheng He's memory even arises among new migrants in their 
museum displays. The websites of the Jiangmen Wuyi government indicate that a 
hometown nostalgia is taking shape in cultural tourism. It is facilitated by the 
memories of old Cantonese immigrants. 
Andrea Louie (2004) finds that interns of ‘In the Search of Root Program' 
reshaped their Chinese identity through a negotiation between a rootedness in Wuyi 
and a home in the United States. So did the students in our Chinese Diaspora Tour. 
When they encountered the online chat of emigrant families in Taishan and the 
Internet cafe in Kaiping, they saw an Internet culture and social practice of ancestral 
home different from that of their current home in New York. Families of new 
Fujianese immigrants in China have been equipped with Internet PCs since the 1990s 
(Cheng, Ying 2005). With economical merit and time efficiency, this socio-technical 
media helped them to communicate with their relatives overseas. The electronic 
intimacy of computer-mediated communication is much enhanced in the 21st century 
with the ICT development. Young generations of new Fuzhou immigrants find an 
unlimited sense of cyber fun in the products developed by QQ Tencent Company in 
their native place. They also establish the Fujianese.com in New York to defend their 
fellow townspersons. 
Chapter IV 
Hometown Association and Homepage: CCBA-NY and Fujianese.com 
The homepage construction by hometown associations is an important aspect related 
to the Chinese overseas and the Internet. Chinese immigrants build their hometown 
websites to reinforce their viability in the World Wide Web era. Hometown 
associations use their homepages to express their ethnicity and cultural identification. 
Many traditional associations in Southeast Asia and North America document their 
collective rituals and celebrations of traditional Chinese festivals such as Chinese 
New Year, Spring Rite at Qingming (清明）Festival and Autumn Rite of Chongyang 
(重陽)Festival on their websites (Chiu 2005). However, the online presenations of 
CCBA and Fujianese.com are not simply in conformity with their cultural traditions. I 
argue that CCBA-NY and Fujianese.com use their websites mainly to demonstrate 
their social development. 
Chinese of different locality and dialect groups have congregated in 
Manhattan Chinatown to form a self-sufficient community. Hometown associations 
lent their fellow townsmen and clansmen financial and spiritual support. And the 
Chinese Consolidated Benevolent Association emerged as a parent organization to 
coordinate and serve the trade, civic, clan and hometown associations in this Chinese 
community. Bernard Wong (1979) argues that immigrants used this social structure 
and hierarchical relation as an adaptive strategy to survive in this urban ethnic enclave. 
New clan and hometown associations also emerged to meet the needs of new Fuzhou 
migrants such as the two Houyu village associations based on the common surnames 
of Zhang and Zheng since 1985. 
102 
Figure 22. Western Union Remittance, 
New York, 2006 
Figure 23. iPod advertisement, 
New York, 2007 
Entering into the twenty-first century, some traditional hometown associations 
turned active on the web. In 2005, the Information Kiosk became the landmark of 
Manhattan Chinatown. It was roofed by a translucent pagoda with a golden dragon 
sculpture inside the building. In 2006, an advertisement of Western Union that 
pictured a family enjoying the Internet in China occupied a whole building wall in 
front of the Kiosk. The remittances of Chinese immigrants made the educational 
dream of their children possible in their hometown. In 2007, we found this picture 
was replaced by an advertisement of an even more advanced Internet novelty, iPod. 
Both Chinese communities of old Cantonese and new Fujianese immigrants built their 
own homepages under this Internet environment in recent years. Psychologists Kelly 
Schmitt, Shoshana Dayanim and Stacey Matthias (2008) see the personal homepage 
construction as an expression of social development. Motivated to be their own 
master, people publish themselves in a public domain to explore their identity 
formation. The websites of well-established CCBA and Fuzhou grassroots thus 
become a vital source to review the development of Manhattan Chinatown and its 
immigrants in the first decade of the twenty-first century. This chapter will see how 
the hometown associations utilize the Internet. The homepages of CCBA and 
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Fujianese.com represent the Cantonese and Fujianese communities respectively. They 
are interconnected. Quite often Fuzhou Chinese narrate their encounters with the 
CCBA members on Fujianese.com. The origin and development of these two 
microcosms are woven into the macro history of this Chinese community. 
The notions of Stuart Hall (1987, 1996) on ethnicity, cultural identities and 
politics inspire David Parker and Miri Song (2009) to review the new ethnicities and 
the Internet. Hall thinks that Black British demonstrate a creative cultural politics to 
negotiate their belonging and difference in multicultural Britain. These immigrants 
hold the formative rather than expressive identities. As Parker and Song point out, 
British Chinese online forums are also a place to put the identities of immigrants in 
question. Their everyday interchanges mirror the spontaneous representation of 
second-generation Chinese immigrants. I will analyze the online persona of CCBA-
NY and Fujianese.com in this chapter. Online persona embodies the identities of their 
netizens. It is reconfigured constantly with the development of Manhattan Chinatown 
and the agency of its immigrants. 
Hometown Websites in Manhattan Chinatown: CCBA-NY and Fujianese.com 
Traditional associations aspire to change a position of "other's description" to "self-
representation". They use their websites to promote their image and identity, to extend 
the networks with their members, and to construct links with various Chinese 
communities. Hometown websites can conserve their core social values. Such a 
website enhances the distinct ethnic culture of the traditional association. CCBA-NY 




In 2005, CCBA (Chung Wah Gongso 中華公所）launched its homepage, ccbanyc.org. 
CCBA comprises members mainly from Taishan and other emigrant villages of 
Guangdong Province. When CCBA was formed in the late nineteenth century, the 
immigrant population was dominated by Taishan Chinese who had their own 
hometown association, the Hoy Sun Ning Yung Association (台山寧陽會館).Hoy Sun 
is "Taishan (台山)，’ pronounced in Taishan dialect and Toisan in Cantonese. All other 
non-Taishan immigrants formed the Lin Sing Association of East America (美東耳雜成 
公所)as their united hometown association. The chair of CCBA is chosen from Hoy 
Sun and Lin Sing alternatively every two years for a term. The overall business of 
CCBA is co-govemed by these two permanent associations and five other member 
associations elected annually from the rest of CCBA affiliated associations. 
Since 1965 the growing Chinese population from China and elsewhere pushed 
the boundaries of Chinatown into the area of Little Italy (see Map 2). Since the 1970s 
there have been professional social service organizations run by Chinese intellectuals 
in Manhattan Chinatown. With the drastic changes in populations, politics, and 
community, the authority of CCBA has been challenged over the past three decades. 
However, the Internet placed CCBA in an advantageous position to defend its current 
status, heritage and vision. The launch of the CCBA homepage is largely thanks to 
Eric Ng (伍銳賢）who was the chairman of the Hoy Sun Ning Yung Association in 
2003. He was inspired by the 150th anniversary celebration of Hoy Sun which was 
highly publicized on the website of Voice of America (Meiguo zhi Yin 美國之音at 
the time. Ng has narrated the history for his affiliated hometown association since 
ihttp://www.voafanti.com/gate/big5/www.voanews.com/chinese/archive/2003-08/a-2003-08-10-22-
l .cfm, "The Celebration of 150th Anniversary of Hoy Sun Ning Yung Association (紐約台山寧陽會館 
慶祝 150 週年)” on 10th August 2003. 
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1853 in New York. The 300 honored guests included the Governor of New York State, 
State Assemblymen, City Councilmen, etc. The narration has accompanied by music 
played by the band of the New York Chinese School. The Hoy Sun Association 
received a special award from the mayor of New York, Michael Bloomberg, on the 
occasion. 
Eric Ng was elected to chair CCBA from March 2006 to February 2008. My 
interviews in 2006 and 2007 were conducted during his term of office. He is a 
successftil businessman and has been the chairperson of the Hip Sing Association (協 
勝公會)，Hoy Sun Ning Yung Association, and Eng Suey Sun Association (伍胥山公 
戶斤)before becoming the CCBA director. With knowledge of Chinatown and 
experience with CCBA practices, Ng and his assistant Gary Tai foresaw the power of 
the Internet in promoting their organizational image and identity. They undertook the 
CCBA homepage project in 2004 and 2005. Mr. Tai the web administrator explained 
to me in October 2006, 
There were two considerations for the website. One was to enhance the 
transparency of CCBA management by informing outsiders, especially 
governmental units of its current activities. Another was to offer 
research references for those students writing essays involving CCBA. 
Aiming at such audiences, its homepage is in both English and traditional 
Chinese characters. In addition to a main page (主頁)’ there are tabbed pages leading 
to a News & Photo Gallery (照片庫、消息)，Future Activities (未來活動)，History (公 
所歷史)，Services (服務範圍),Members (屬下六十僑團）area, About Chinatown (關於 
紐約華i阜)，and About CCBA (關於中華公所).Links to Community Organizations and 
Institutions (社區團體、機構）are built into the Chinese version only. These direct the 
immigrants in need to reach out to related community organizations and institutions. 
The website announces Future Activities and Services, and accommodates CCBA 
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events in the News & Photo Gallery. The major events are recorded in photographic 
format with brief textual notes in the News & Photo Gallery. Through this cyber 
construction, CCBA means to convince readers of its pivotal position that “keeps the 
Chinese American community intact and vigorous."^ Specifically, the CCBA 
Provides social services; 
Provides personal and commercial conflict resolution and mediations; 
Promotes Chinese traditions and cultural heritage; 
Serves as a bridge between Chinese Americans and the main stream groups; 
Promotes Chinese-American interests; 
Engages in charitable activities; 
Sponsors educational and recreational activities; 
Sponsors and promotes youth services; and 
Provides and advocates for small businesses.^ 
Its web presence also publicizes its active participation with Chinatown 
Partnership LDC to lead the social development of this community. Hosted by LDC, 
the 2007 Christmas lighting ceremony was held in front of CCBA. With the capacity 
to cross temporal and spatial boundaries, the Internet makes it visible 24 hours a day 
around the world. Students attending its Chinese classes are usually Cantonese and 
Hong Kong Chinese children fond of traditional Chinese culture and language. Quite 
a number of non-Chinese and American-bom Chinese are also keen about learning 
Chinese. In addition to Cantonese lessons, more Mandarin classes are added. All new 
migrants from mainland China can attend its English classes with old immigrants. For 
take-out delivery safety, Fujianese restaurant workers may obtain motorcyclist 
helmets from CCBA. Its achievement in fundraising for the Sichuan earthquake of 
May 2008 dwarfs that of any other Chinese association on the east coast of the U.S. 
(Semple 2008). 
http: "ccbanyc. org/eccba. html. 
Ibid. 
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One leams from its self presentation on the web to know that the modem 
CCBA plays a role of consolidation and benevolence compatible with its traditional 
commitment to serve ethnic Chinese communities. The New York Police Department 
(NYPD) and health/social related programs cooperate with CCBA to host seminars 
and training workshops. Candidates running for official positions or newcomers 
reporting to public office usually go to CCBA as it offers a platform for them to 
express viewpoints. Officials and civilian celebrities visit CCBA to send their regards, 
to discuss current problems related to Chinatown or to Chinese communities generally, 
and to increase their own local influence by associating themselves with CCBA. 
Table XV. Number of CCBA event messages added to News & Gallery 
2005 2006 2007 
January 13 16 
February 2 7 17 
March 2 30 19 
April 7 21 15 
May 11 20 22 
June 6 25 27 
July 4 19 18 
August 11 20 17 
September 16 18 17 
October 16 21 17 
November 3 12 
December 5 13 
Source from: http://ccbanyc.org/cnews.html. 
CCBA website shows its intensive networking with its members and links 
with the mainstream society. CCBA spreads news about its transformation to rebuild 
its fame. Twenty years ago, New York residents were still alarmed about the social 
security of Chinatown involving the clash of gangs related to the Chinese Freemasons 
(洪門致公堂）affiliated with CCBA. Yet, today that reputation has been transformed 
in a positive direction. Now the Chinese Freemasons contribute their specialty lion 
dance on Chinese New Year and other traditional celebrations in Chinatown. CCBA 
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boosts the ethnic cultural tourism to elevate its social status. In late 2006, the Red 
Cross of Greater New York signed a memorandum of understanding with CCBA as a 
cooperation partner. 
CCBA-NY uses the Internet to conserve its core values and distinct traditions. 
As Table XV shows, Eric Ng and Gary Tai managed their every valued event and 
consistently photographed these for their homepage. The number of photographic 
messages broke all past records in March 2006, the first month Ng entered his 
director's office. Since then the event records have grown steadily. In November 2007, 
I interviewed Tai in Hong Kong. At the time, Ng had sent him some pictures via 
email from New York for him to upload into News & Gallery, 
I know he cannot wait to see his picture taken with Dr. Sun Yat-sen's 
granddaughter on the 141st anniversary birthday of Dr. Sun Yat-sen, 
the most important event for CCBA on the Internet. 
Fujianese.com 
Another hometown website, Fujianese.com (Fujianren Xinyimin Shequ Wangzhan 福 
建人新移民社區網站，later changed to Fujianren Zaixian福建人在線)，has been 
popularized by and is for recent migrants from the greater Fuzhou area. It was 
initiated by a member of the United Fujianese Association. Its homepage is in 
simplified Chinese characters. When Fujianese.com launched its presence in 2004, it 
was highly praised by the Fukien American Association and United Fujianese 
Association (Chen, Claire 2004). These traditional hometown associations wanted the 
homepage to promote the positive image of Fujianese Americans, provide survival 
tips, as well as encourage information exchanges between immigrants and their 
relatives in China. 
The Fukien American Association and United Fujianese Association are the 
two major associations that lead the new Fujianese communities today. Although the 
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Fukien American Association was established in 1942 and has been an affiliated 
association of CCBA since 1943, it adopted a discourse of state and culture different 
from that of the Cantonese. In terms of dialect and locality, it is also different from 
native Taiwanese or Southeast Asian Fujianese of southern Fujian origin. Instead, it 
consists of a few members from eastern Fujian speaking Fuzhounese. Its dormancy 
turned active in the years since the 1980s partly due to the establishment of Sino-
American diplomacy, but chiefly because of the increasing influx of new migrants 
from the Fuzhou area coming to join this community. The United Fujianese 
Association was established by the new Fuzhou migrants in 1990. The Fukien 
American Association ambitiously launched its homepage in April 2005, at 
www.FujianUSA.com. After half a year, it failed to persist due to the lack of 
manpower and financial support. 
Fujianese.com was established in 2004 by W.S. Gao, a young man full of 
idealism. Unlike the majority of his new migrant peers, Gao dreamt of something 
other than running a Chinese take-out restaurant. He wanted to revamp the existing 
culture and image of his fellow Fujianese in Chinatown by building an ethnic virtual 
community. In Changle, Gao was a lawyer. Migrating to New York, he started off 
working as a busboy for three years. In 2003 Gao ran a computer and networking 
shop in Brooklyn that became the origin company of Fujianese.com. Although he 
dreamt of moving his business to the heart of the Fuzhou Chinese community in 
Manhattan Chinatown, the relatively high prices of East Broadway forced him to 
compromise by acquiring a secondhand computer shop on Grand Street near the 
residential area of Spaniards and non-Fujianese American-bom Chinese. He divided 
his new shop into two parts. The front store facing the street was used to sell 
computers and PC components, plus a row of six rented Internet computers for use by 
the hour. The inner and rear area was a chamber allocated as an Internet cafe with 
twenty PCs. He used his spare time in the day to take care of the technical details of 
Fujianese.com. At night he engaged himself in e-forum discussion and website 
management after returning to his home on Eighth Avenue in Brooklyn. 
Table XVI. Number of mail threads added to Fujianese.com by month from September 
2004 to October 2007 (statistics generated by Fujianese.com on 11 Nov 2007) 
2004 2005 2006 2007 
January 200 (0.7%) 957 (3.4%) 1253 (4.5%) 
February 279(1.0%) 426(1.5%) 404(1.4%) 
March 443 (1.6%) 1 (0.0%) 0 (0.0%) 
April 483 (1.7%) 8 (0.0%) 878 (3.1%) 
May 149 (0.5%) 0 (0.0%) 801 (2.8%) 
June 182 (0.6%) 0 (0.0%) 433 (1.5%) 
July 180 (0.6%) 0 (0.0%) 2134 (7.6%) 
August 715 (2.5%) 0 (0.0%) 2024 (7.2%) 
September 164 (0.6%) 987 (3.5%) 0 (0.0%) 2212 (7.9%) 
October 84 (0.3%) 1633 (5.8%) 430(1.5%) 2733 (9.7%) 
November 123 (0.4%) 2528 (9.0%) 1686(6.0%) 
December 93 (0.3%) 1473 (5.2%) 2042 (7.3%) 
The most obvious design difference that we can see between Fujianese.com 
and CCBA is that the former uses a Bulletin Board System while the later lacks this in 
its homepage. As Guobin Yang (2007) points out, compared to other countries, NGOs 
in mainland China are more inclined to build BBS into their websites than those of 
other countries. CCBA as a non-profit civil organization in the United States followed 
more American practices while Fujianese.com transplanted from its homeland an 
Internet culture with salient Chinese characteristics. However, Fujianese.com did not 
transplant the P.R.C Internet culture intact. Unlike the Chinese mainland's practice, 
its BBS not only serves as an e-forum for members' exchange, it also contains news 
on community happenings and activity announcements. It offers information related 
to Fujianese immigrants extracted from the four major Chinese newspapers in 
Chinatown, i.e., World Journal, Sing Tao Daily, Ming Pao and Qiaobao. This design 
of compactness also reflects a new fledgling immigrant group equipped with few 
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resources. Yet it makes ftill use of its well-established Chinese counterparts in this 
immigrant community. 
Unlike the steady growth of the CCBA homepage, Fujianese.com has gone 
through three stages of wax and wane from 2004 to 2007. Statistics of mail threads 
added to BBS shown in Table XVI tells the story of its development. Fujianese.com 
started with ambition in September 2004, grew to a peak in November 2005, and 
began to decline in December 2005. It was totally stagnant from March to September 
2006. The Internet provider (IP) failed to offer stable server and space to 
accommodate new mail storage. Its previous BBS mail messages were lost. When I 
interviewed Gao in late October 2006, he was very discouraged. From November 
2006 he tried to recover the lost mail threads of the past year by using another IP 
server company. By April 2007 he had retrieved the lost items. Fujianese.com has 
progressed steadily since then and attained another peak in July 2007. When I 
revisited him in September 2007, he confidently assured me of the full recovery of 
this homepage and asked me to watch its continued growth in the future. It had earned 
the financial support of Abacus Saving Federal Bank in Manhattan Chinatown. 
Abacus Bank emulates its competitor, Western Union, to sponsor the online 
forum of Fujianese migrants. As my interviews in Fuzhou reveal, it is quite common 
for an immigrant to remit US$2,000 per month. The remittance amount would be 
larger on Mid-Autumn Festival and Chinese New Year. When one Chinese bank 
allowed undocumented immigrants to remit less than US$2,000 without I.D., Western 
Union, the largest and most well-established American money transfer company, was 
threatened with losing the monopolized market it used to have. Hence it launched its 
advertisements everywhere in Fuzhou emigrant communities. Western Union 
sponsors the memorial special publications of Fujianese hometown associations. It 
112 
also placed the advertisement about remittances and Internet PC in front of the 
Information Kiosk in Manhattan Chinatown as shown in Figure 22. 
Fujianese.com appeared as a hometown website of Fuzhou migrants in 
relation to its Cantonese counterpart CCBA. As one fourth of the members of 
Fujianese.com are affiliated with traditional hometown associations, they also try to 
portray a positive image for them. 
Weblog and the Profile of Hometown Associations 
In 2005，Fujianese.com established a Chinese Community (華人社區）page to profile 
its various hometown associations in Manhattan Chinatown. It further built a blog 
function into this page to present these associations and their activities. A blog, i.e. 
Weblog, is usually thought of as an informal personal website. Fujianese.com equates 
it to Boke (博客).Its members can use it as a personal space on which to profile 
themselves and log their own stories from daily life. It is also a personal way to court 
publicity and sociality. Anyone can create their own blog to become popular. As Mrs. 
Gao told me, "as a fan, one can even vote a Miss Internet Popularity by one QQ bi 
(QQ 幣，a common cyber currency in mainland China) equivalent to one Renminbi. It 
can be acquired at any Chinese Internet cafe in Manhattan Chinatown". 
Fujianese.com adjusted its BBS culture to accommodate an institutional weblog. 
The hometown association is of great significance to Fujianese.com in the real 
world. Fujianese.com hosted "The First Seminar on the Fujianese Community and the 
Construction of Internet Culture (首屆福建網絡文化建設座談會)”4 on the 28th of 
December 2004. From the list of invited honored guests, we can leam about the 
http://bbs.fujianese.com/viewthread.php?tid=178. 
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interpersonal relations of its members and the power structure of the Fujianese 
community. Its members used their public relation strategy to promote their website. 
To win the recognition of Chinese officials for their website, Fujianese.com 
members invited the Chinese Consulate in New York and the embassy authorities of 
Overseas Chinese and Cultural Divisions. To keep a sense of friendship with the 
mainstream Chinese newspapers, they invited the influential journalists of World 
Journal, Sing Tao Daily, Ming Pao and Qiaobao. This would feed their website 
continuously with major information materials. To secure the support of Fujianese 
associations which represent their fellow townspersons to negotiate with American 
mainstream society, they invited the chairpersons and chief executives of leading 
hometown associations such as the United Organization of Overseas Chinese 
Associations of New York (美東華人社團聯合總會or美東新華僑聯合會)，Fukien 
American Association, American Chinese Voters Alliance, United Fujianese 
Association, Chang Le American Association, Lin Ze Xu Foundation (林貝[J徐基金會)， 
New York Fujian Chamber of Commerce, American Fujian Fu Qi Association (美國 
福建浮歧聯誼會)，American Fuzhou Ten Emigrant Cities Federation (美國福州十邑聯 
合總會)，American Jinfeng Federation (美國金峰聯合總會)，etc. To get along with 
their fellow publishers in Chinatown, they invited the chief editors of two semi-
official magazines on East Broadway, The Voice of Chinese and Chinatown Monthly. 
CCBA homepage gains its publicity in an institutionalized way without a blog. 
It places its social service programs such as Adult English Classes, Naturalization 
Service, Health Insurance and Free Tax Service on its website for public reference. 
CCBA's way of utilizing the function of a blog has been to make an institutional 
Weblog to record the organizational matters. However, this distinction of blog 
application is more apparent than real. CCBA has used the power of weblog to 
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present a leader with charisma. Before meeting President Eric Ng in October 2006，I 
knew his face from the Voice of America as the journalist asked his opinion about the 
Chinatown economy after 9/11. To know about his background, one can click 
"Biography of Current President" on the CCBA homepage. If we look into the News 
& Gallery, we find it serving as the director's weblog in a sense. Since he has 
represented CCBA in attending every important occasion, the event photos always 
have his image. Historically, CCBA has played a quasi-governmental role in 
Chinatown and its chair performed in the character of Chinatown mayor. Today the 
CCBA chair is still trusted by many clan, hometown, trade and civic organizations as 
a power of consolidation and benevolence. The election for its two year term chair 
remains a big event in Chinese communities. 
CCBA's theme song is orchestrated with the inclination of the director who 
chairs this organization, as Mr. Tai told me. It reminds me that the headquarters of 
the World Eng Family Benevolent Association (世界伍氏宗親會）changes with the 
geographical base of the current chair. For example, it was based in the U.S. when 
Eric Ng acted as its chair. Tai used the case of CCBA to explain this to me. 
Although its basic policy remained unchanged, a certain organizational 
orientation is embedded in the background of the chairman. The 
previous director Mr. York Chan, for instance, received his college 
education and lived in Guangdong Province. Mr. Chan immigrated to 
the U.S. during the open door era of China. He did not mind meeting 
with Chinese officials, including President Hu Jingtao, when they 
visited New York. Of course, he did not purposely associate with them 
either. Director Mr. Eric Ng received his early education at a pro-KMT 
high school in Hong Kong; he was naturally with Dr. Sun Yat-sen's 
Three Principles of the People (Nationalism, Democracy and 
Livelihood), upon which the Republic of China was founded in 1911. 
Mr. Ng sympathized with its democratization in Taiwan. But he 
privately revealed to me his worry about the flag of the R.O.C. now 
flown above the roof if someday Taiwan declares independence and 
changes the flag. The next director Mr. Justin Yu is predictably a more 
pro-KMT leader because he and his family left China with KMT staff 
when the mainland was taken over by the Communist Party. Mr. Yu 
has faith in Confucianism as he himself is a traditional intellectual. 
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But Tai also believed that something is predestined. 
Although Mr. Ng had already been elected to chair CCBA, we still 
worried he could not come. Mrs. Ng was tortured by cancer and Mr. 
Ng had to take care of her intensively. However, Mrs. Ng died on 
Thanksgiving Day of 2005. She really has no destiny to be the first 
lady of Chinatown. For this, Mr. Ng could enter his director's office in 
early 2006 and carry out all his duties accordingly. Unlike Mrs. Ng, the 
wife of Mr. Pin Kee Chan has a destiny to be the first lady of 
Chinatown. Ten years ago, Mrs. Chan died and had her funeral held on 
the last day of director Chan's terms. She was entitled to ask certain 
major avenues of Chinatown to be sealed during the procession of 
funeral rites. 
Tai further explained how the CCBA homepage is influenced by its 
director's Internet behavior. Mr. Ng adopts an online photographic discourse. 
Mr. Ng always used the News & Gallery page of the CCBA website as 
a calendar to check his agenda and make sure that he fulfills his duties 
in timely order. For example, before the approaching of November, he 
reminded himself that the flu vaccination for elderly must be done 
about the same time as in the previous year. His emotion is very much 
attached to Chinatown where he grew up although his residence is in 
Flushing now. He devotes himself to serving the people in Chinatown. 
He likes to carry a digital camera with him. He takes photos for 
evidential use. In Chinatown there are unjust cases in dispute to deal 
with. For example, it is common that innocent commercial houses are 
wrongly issued parking fines. He also takes pictures for important 
CCBA happenings for me to upload to the web. 
The charisma of the CCBA chairman is indisputable on the web. Ng 
energetically represents CCBA by participating in all activities. This includes his 
interest in philately. He attended a stamp exhibition^ hosted by the United States 
Postal Services (U.S.P.S) in March 2006. Ng suggested to its manager of Stamp 
Exhibitions and Products that U.S.P.S. can host a "Year of Pig Serials" ^ event in the 
CCBA next year. As he showed me over his PC, his collections contain various 
5 http://ccbanyc.org/photo/060316%20aO/o20stampO/�2001 .html. 
2007 is the Chinese year of the pig. Correspnding to the duodecimal cycle, there are year of rat, 
tiger, rabbit, dragon, snake, horse, lamb, monkey, chicken, dog and pig. 
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stamps on the envelopes chopped by Hong Kong Post Office from the nineteenth 
century up to the early twentieth century. These envelopes contain letters received 
from various countries of Europe, North and South America, and Asia all sent by 
emigrant families. There are also letters exchanged between emigrant villages in 
Guangdong and Hong Kong. In late 2007 Ng donated many old Chinatown pictures to 
the Museum of Chinese in America. As with his interest in collecting the stamps and 
letters of Chinese overseas, I can see his devotion to CCBA and tenacity towards Dr. 
Sun's Three Principles of the People is motivated by non-profit interest. His interest 
towards ethnic culture and political belief is embedded in his memory since his 
childhood in Hong Kong. He practiced every socio-cultural or political ritual with 
sincerity. 
Clan and hometown associations deserve our scholarly attention because they 
still perform their traditional missions and function as part of immigrants' current 
lives. Both old and new immigrants build their homepages, which can inform us about 
their lived experiences in this Chinese community, as they narrate their worldviews 
over their hometown websites. Fujianese.com contributes rich discourses for us to 
know about their recent histories and formative identities. The evolving identities of 
CCBA and Fujianese.com can be further identified from their online personas. These 
reflect the worldview and psychology of the immigrants and their consequent 
activities. 
The Online Persona of CCBA-NY and Fujianese.com 
Examining the online persona is important if one is to see the mutual shaping of 
Internet behavior and offline activities. Through the homepages of CCBA and 
Fujianese.com, we see the online persona of old and recent immigrants in Manhattan 
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Chinatown. As Erving Goffinan (1969) points out, an emotional attachment to the 
front stage explains one's performance. CCBA-NY and Fujianese.com built the 
homepage as their front stage to present themselves. Via their online presentation, we 
see how the immigrants in Manhattan Chinatown are influenced by the Internet and 
how they incorporate the Internet in their fellowship association. Their hometown 
website application is conditioned by their current demographic landscape. 
1. Virtual Worldview and Real Landscape 
The performance of CCBA's digital self is based on its offline self as it behaves on 
the real landscape. CCBA actualizes its mission within its geographically based 
architecture with CCBA events taking place in its building and surrounding 
environment. Fujianese.com was built in cyberspace based on a different concept of 
virtual community. It uses the Internet to connect its members who are widely 
distributed in various geographical sites. 
The Internet is used by CCBA to increase an ethnic awareness and continue a 
cultural heritage. The more historic legacies this association has, the more resourceftil 
it is. Its long-established auditorium, conference rooms and meeting rooms form 
additional resources to its members and visitors. Cantonese opera, photographic 
competitions and exhibitions, as well as other cultural performances are staged in the 
auditorium. Social and health activities are conducted in the conference rooms. And 
political celebrities come to visit in its meeting rooms. On the one hand, all these 
spaces make the presentations of CCBA events formal. They create an aura of 
respectability. On the other hand, the concrete space enables CCBA to convince 
audiences of its performances in the real world. When this offline self is uploaded to 
the Internet, its online counterpart becomes even more convincing to cyber inhabitants. 
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The portrait of Dr. Sun Yat-sen and the flag of the R.O.C. are the 
organizational badge of CCBA. Invariably these two esteemed items are used in the 
event displays on the News & Gallery page of the CCBA homepage. As Mott Street 
becomes a nostalgic tourist attraction, the old building of CCBA with an R.O.C. flag 
flown in the air makes it a spotlight reminiscent of an epoch when Manchurians and 
ethnic Han Chinese both fought to knock on its door. Obviously it answered Sun Yat-
sen first and did him a great favor. Sun earned enormous support from Chinese 
overseas. On 8th October 2006, CCBA hosted an exhibition of historical pictures, "A 
Review of One Century of Chinatown Development from 7-9 Mott Street"(從勿街七-
九號大樓看華库百年生活變遷)7, on its webpage. Eric Ng introduced the pictures in 
person. Mott Street was the origin of Manhattan Chinatown. Port Arthur Restaurant 
(Lushunlou 方卸圓樓）was the heart of this Chinatown. He also presented the location of 
"Xingzhonghui"(興中會)’ in this centuries old building. Xingzhonghui is the earliest 
organization established by Sun Yat-sen in 1905 to plan his revolutions to end the 
Qing Dynasty. Sun later established Kuomintang (國民黨，known as KMT), and 
became the first president of the Republic of China in 1912. Via the virtual gallery, 
Ng reminded current Chinese communities that his Association has been the cradle 
that sponsored and nurtured the revolutions leading to a victory in 1911 on 10th 
October, the national day of the R.O.C. 
The image of CCBA can be enhanced by its performances in its landscape and 
on its webscape. But Fujianese.com was a sheer virtual community built out of a 
realistic consideration. It caters to a widely dispersed population in the demographic 
landscape. The reality was that East Broadway and the whole of Manhattan 
Chinatown is a spiritual anchor for Fuzhou Chinese. But physically it only serves as a 
http: //ccbanyc. org/historyfi le/sevenninemott/index .html. 
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home for new immigrants on Monday and other Chinese traditional or Western public 
holidays. The majority of Fujianese migrants arrived in New York looking for jobs 
through the employment agencies under Manhattan Bridge. They then set out in all 
directions to what they called "outer states" (waizhou 夕〜州，states beyond New York) 
to work in Chinese restaurant catering. They would be transported via long-distanced 
buses run by Fuzhou Chinese departing from several stations under Manhattan Bridge 
to reach their new employers. 
Contrary to CCBA whose hometown associations were largely based on the 
emigrant city, province or wider area, new Fuzhou immigrants established numerous 
township and village based associations. In addition to Fuzhou City, its administration 
area division is as listed in the table of Appendix II. Also unlike CCBA's affiliated 
associations neatly collected along Mott Street and its nearby blocks, the fast growing 
population of Fuzhou Chinese migrants which is estimated to be 500,000 pushed the 
zone of Fuzhou hometown associations from East Broadway forward to east 
Manhattan Chinatown, then to the Borough of Queens and Brooklyn in New York 
City, to reach the Greater Philadelphia Area and Washington D.C. Information 
communication technology facilitates a free crossing of spatial boundaries. The 
Church of Grace to Fujianese, NY in Manhattan Chinatown established a Biblical 
study group in 2006 to take place every Tuesday night expressly for its "outer state" 
worker believers (Luo 2006). Likewise, Fujianese.com emerged as a virtual 
community to connect its sub-ethnic members in New York and beyond. Their 
emotional belongings can be stored in the e-forum ofFujianese.com, especially in the 
column of Attachment to Hometown (心系家鄉). 
Fujianese.com had a tendency to blur the boundaries between the virtual and 
real world since 2006. More social gatherings for the members of the virtual 
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community in the real world were possible because of the activities organized by the 
Chinatown QQ Team. One member of Fujianese.com, Ivy, established the Chinatown 
QQ Team in 2005. Many children of Fuzhou new migrants suffer a lonely life while 
their parents were busy working in restaurants and garment factories. Thinking of her 
own similar situation, Ivy recruited young immigrants and the second generation of 
Fujianese immigrants aged from 16 to 30 to form this virtual club in the U.S. By June 
of 2007, the number of members with similar sub-ethnicity, cultural background and 
QQ literacy had grown to 500. The total number of Fujianese.com members was 
around 4,000 in the same period of time. 260 netizens held an overlapping 
membership ofFujianese.com and the Chinatown QQ Team. 
The Chinatown QQ Team held its first social gathering on the last day of 2005. 
Since then it hosted such big events every half a year. An announcement was posted 
before the fourth event on July 3rd, 2007 about the "Social gathering of Chinatown 
QQ Team and Related Photographs (唐人街 QQ 群以及相關照片).”‘ 
In the virtual world, it is kind of "fate" {yuanfeng 緣份）to know people. 
If we can meet in the real world, it is a kind of "miracle". Let us leave 
for our recollections the most unforgettable memory on July 3rd.^ 
These young migrants regarded themselves as making individual and 
community history. The uploaded photographs were their collective memory for 
future recall. In the realistic terms, it was an ideal way for someone to find a good 
mate. There were around sixty participants in the fourth gathering with two thirds 
male and one third female. Fuzhou girls were highly valued among their opposite sex 
counterparts. To some outer state members, such an occasion in New York helped to 
http://bbs.fujianese.com/viewthread.php?tid=43309. 
‘Translated from Chinese. 
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explore a new environment "with something strange and sort of familiar, a zone of 
liminality.，’io They gathered on East Broadway to barbeque in Long Island, and to 
sing KTV in Flushing. At the usual time, this big virtual family also hosted various 
activities for members to tour around New York "by an appointment in Chinatown on 
happy Monday (相約唐人街，開心星期一)/丨 
Fuzhounese netizens consciously present themselves as a group of elite young 
immigrants valuing fellowship association in their host society. Its members included 
engineers, IT professionals, students and restaurant workers. Their fourth gathering 
was on the American national holiday (July 4th for the Eastern hemisphere). It was 
highly profiled by all major Chinese immigrant newspapers and quoted by many 
Chinese mainland media including the website of the Overseas Chinese Affairs Office 
of the People's Republic of China. 
2. Temporal Worldview and Website Development 
Netizens' temporal worldview determines their website development. CCBA acts in 
accordance with its cultural convention to build a sustainable homepage. Its seasonal 
activities make up the content of its homepage. It tells a cyclic temporal worldview. 
Table XV shows a parallel number of events by month during 2006 and 2007. Eric Ng 
carried a practice to check online agenda to fulfill his duties. If we further study the 
category of the events, we find them to be seasonal and following a philosophical 
principle conditioned by CCBA leaders. 
Spiritually, Ng believes in kinship rhetoric, traditional Chinese organization 
and proper rituals to practice his belief. Every early November, he would pay a visit 




to China either in Suzhou (蘇州，the origin of Ng clan founder Wu Zixu 伍子胥）or 
Taishan for the meeting of the World Eng Family Benevolent Association, a visit to 
Taipei for the annual meeting of Taiwan's Overseas Chinese Affairs Commission, and 
a visit to Hong Kong for his Tak Ming (德明）High School Alumni Association. In 
November 2007, he made this trip short. He had to return to New York to meet with 
Dr. Sun Yat-sen's granddaughter who flew in from Hawaii to attend the memorial 
ceremony organized by CCBA. The 141st anniversary of Sun's Birthday would be 
held on November 12th. It is an event that will always be remembered. Likewise, the 
spirit of Confucius can be carried on by the New York Chinese School. Every year in 
different seasons, there are school opening and graduation ceremonies to see pupils in 
and off. There are celebrations for the Asian Heritage Month in May. It confers 
awards on outstanding mothers in mid May and outstanding fathers in August. 
On the other hand, Fujianese.com displays a belief in progressive optimism. 
There is no seasonal correlation between eternal social values and events as revealed 
in Table XVI. Its e-forum is used to encourage the recent migrants who aspired to 
succeed in their host society with a linear programming. Its website development also 
shows a significant progress from an initial stage, transition, to expansion. According 
to the circulation of mail threads on BBS, Fujianese.com can be divided into three 
developmental stages - the first from September 2004 to February 2006, the second 
from March 2006 to March 2007, and the third from April to October 2007. In 
November 2007, Fujianese.com changed its name to Chinatownese.com (Haiwai 
Huaren Wangluo Shequ海外華人網路社區). 
In the first stage, many Fujianese migrants with sub-ethnic awareness joined 
Fujianese.com. They were conscious of their sub-ethnic dignity. These young elites 
were critical towards the misbehaviors of their townsmen. Lang de Tuteng (狼的圖騰） 
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was a representative figure. He was a critical figure. He pondered the problem with 
his fellow townspersons. His cyber nickname was most illustrative: Wolf Totem (Lang 
de Tuteng 狼的圖騰）is a hit Chinese book by Jiang Rong (姜戎）published in 2004. It 
was the author's observation about the relation of a wolf character and the ecosystem 
of Inner Mongolia. Netzen Lang de Tuteng was an admirer of this book. Even in the 
context of casual chatting on the blog site Watering Teahouse (灌水茶座）he exhibits 
such a feeling of indignation and calls for self improvement. This feature 
distinguished the website from the later two stages from March 2006 till now. 
Fujianese.com was constructed under such an ideal of reformation and the 
romance of brotherhood. It was in a serious mood as, Lang de Tuteng commented 
after reading an article of eulogy, "Fuzhou Chinese in New York"(福州人在紐約 
He felt that the social image of new Fuzhou migrants was so negative that even the 
employment agency workers expressed their contempt and distrust openly towards 
their clients from this region. Compared to their Cantonese counterparts, Fujianese 
migrants held an inferior status in this Chinatown. Lang de Tuteng's complaint 
against a clerk of Jaijai Employment Agency'"^ is related to a job hunting experience 
common to newcomers. 
"Where are you from?" I answered, "Fuzhou." She continued, "Which 
region of Fuzhou?" I said, "Taijiang (台江)•，, She showed contempt and 
distrust and yelled at me, "If you are from Changle, you say Changle. I 
know many of you living there." I smiled at her and rushed out.'^ 
As Kenneth Guest (2009) points out, there are over 36,000 Chinese restaurants 
in the U.S., most of which provide all-you-can-eat buffet and chicken with broccoli to 
go. Many Fuzhounese owners recruit workers through their kin group and hometown 
‘^  http://bbs.fujianese.com/viewthread.php?tid= 146. 
‘4 http://bbs.fujianese.com/viewthread.php?tid= 146. 
Translated from Chinese. 
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networks in East Broadway. The success of this ethnic business is built on the cheap 
labor of their fellow immigrants. As Lang de Tuteng criticized below, there are 
internal conflicts within the Fuzhou dialect group. Some greedy take-out owners 
squeeze their undocumented workers with the threat of immigration inspection. When 
internal fights arise, they use deportation to blackmail their fellow townspersons. 
If not for your fellow townsmen working for you, can you still have 
such capital to run your restaurant? ... you gain your money by 
exploiting them .. • they have no choice but turn to you ... One phone 
call, you see the Min River. Otherwise you have to chat with the FBI. 
How well our fellow townsmen know the American law.'^ 
Although Lang de Tuteng has been bullied by his fellow townsmen, he did not give 
up. 
One cannot choose his/her birth. But he/she can choose his/her road. I 
had been to tens of states in the U.S. ... I slept on the floor two hours a 
day and had one day off a week. As I also run into debt, I returned 
US$70,000 in three years. Now I choose the road I want to go ... 
attend City College, to make myself refined in school.'^ 
Lang de Tuteng told an experience quite common for new Fujianese migrants. 
They paid a high smuggling fee to arrive in the U.S. Then worked in the Chinese 
restaurants run by their fellow townsmen to pay off the debt in three years and started 
their own careers in the host society. Where he differed from his fellow migrants 
might be his pursuit of an advanced program of study as a way to rise up the social 
ladder. To attain a brighter future, one should abandon the burden of past habits and 
think about moving, 
Be proud of the heritage of Fuzhounese such as diligence, filial piety 
and concern about the construction of your hometown. No matter 
whether you arrived through smuggling {toudu 偷渡)o r customs 
counter {mingdu 明渡)’ you should respect each other. If you think of 
why everyone discriminates against the blacks, you figure out why 
16 Translated from Chinese. 
17 Translated from Chinese. 
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Cantonese feel Fuzhou Chinese are no good . •. Cast away the burden 
of past habits and think about adjusting our psychology. Everybody 
can make a good example. At least we dare to go abroad from our 
native place to make a living in a foreign land. This is why we say that 
a new-bom calf is not afraid of a tiger. The ftiture of American 
18 Chinatown is created by us. 
Mr. Gao replied, "I ding (頂，this is a vocabulary heavily used throughout the 
BBS in Fujianese.com to express one's strong agreement and enthusiastic support)!" 
. . .Se tbacks await us as long as we live. Our early generation had 
gone through the era of the Cultural Revolution. Some of them lost 
their own direction. Some of them walked perseveringly to their 
destination. Today, we have the chance to experience the immigrant 
life of phoenix rebirth to accept various challenges. Such a life is 
uncommon. We have already seen most people fought under living 
pressure to materialize their life goal - immigration + starting self-run 
enterprise. Furthermore, most of them could take their first step 
successfully. It still depends on some chance and luck to run a 
successful self-employed business. In fact, Fujianese in New York are 
now making and writing a legend to be remembered forever in history 
- h u n d r e d s of thousands immigrants, no matter from countryside or 
cities, no matter male or female, still young or getting old, all are red-
blooded, high-spirited and doubling their efforts to help their 
hometown and familial relatives, and to help motherland and host 
country. - Firm and unyielding Fujianese, are now making and writing 
a legendary history. This is a basic reason why our website survives 
and develops. This website will take part in historical witness in the 
ftiture.19 
Recent migrants have a forward looking view towards historical development. 
They see that their present self connects a dark past and a bright future. As Gao 
pointed out, their previous generation has gone through the ordeal of the Cultural 
Revolution. In the era of the open door policy, his young peers had left China. A 
Fujianese army of hundreds of thousands of immigrants was heading for a foreign 
land. They would create a legendary future to come. He paralleled the recent history 
of Fujianese to the progression of Fujianese.com. This ethnic website survived 
Translated from Chinese. 
Translated from Chinese. 
126 
because it touched the hearts of new migrants suffering themselves to prepare for their 
promising land. 
Fujianese.com in its third stage was strongly influenced by the QQ culture. 
The logo of Tencent Company, QQ Penguin, was added to Chinese mainland's 
licensed products (Ho 2007). This cheeky Chinese Penguin had an enormous impact 
upon global retail sales of licensed products to challenge Japan's Doraemon, Hello 
Kitty and Astro Boy. This made-in-China (Zhongguo zhizao 中國製造）message of 
national pride spread quickly to Manhattan Chinatown and Fujianese.com. Since 2007, 
certain digital selves of Fujianese.com have liked to wear an avatar with these 
Chinese characters, “中國製造’,，as their electronic bodies. Fujianese.com added the 
webpage Exchange Zone (交流區）for Chinatown QQ Team. New blood in the 
population instilled its confidence and QQ literacy into this website. The formative 
identities and social development of its members can be further read from the Literary 
Works (文學天地）section of the homepage. 
3. New Immigrant Psychology and Emergent Online Literature 
The online narration of CCBA forms a two-folded impression. On the one hand, it is 
social service oriented. On the other hand, its reverence towards ethnic Chinese 
culture is out of a nostalgia and reminiscence of the past. An identity towards the host 
society takes shape from a local community concern among well-established 
immigrants. In an unsettled condition, recent Fuzhou migrants develop an interest in 
online literature. This emergent interest reveals their new immigrant psychology. 
More often new migrants felt embarrassed about their recent past. On the first 
day of 2005, Mr. Gao proposed a nomination for 2004 top ten news in the Fujianese 
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community (2004 年福建人社區十大新聞推薦尸.A newcomer selected the top ones 
such as the restaurant deliveryman Chen Huang being slain, lease dispute of Yidong 
(怡東）shopping mall (the landmark of East Broadway), inspection of illegal 
immigrants in Upper New York State and Texas, and the gang of Fujianese youth 
(Fuqingbang 福青帮）under arrest. Such information was very important to new 
migrants who were illegal and ran a risk when delivering take-out or small business 
owners who faced rising rent. However, most other netizens held that their recent 
immigration history was not so presentable. The recommended news should be 
replaced with more encouraging stories, such as the Chinese American Jimmy Meng 
being appointed to the New York State Assembly although Meng was non-Fujianese. 
Mixing with an inferiority complex and a desire to grow out of such complex, 
a new genre of online literary works appeared to comfort recent migrants. Throughout 
its BBS history, Fujianese.com readers were always fascinated about two immigrant 
novels of realism, i.e. a self-authored cyber work, Jian Moved His Fingers for SMS of 
Fujian Mobile (Jianzhi Yidong 劍指移動）and Married in the United States (Zai 
Meiguo Jiehun 在美國結婚）by Mengzi (夢子).New migrants enjoyed these unique 
contemporary online novels so difficult to find in our scholarly literatures. They 
reflect their life as well as psychology before, during and after their smuggling to the 
U.S. Such a story was vivid in their memory because it was part of their recent history. 
Contrary to their early settler counterpart centuries ago, new Fujianese 
immigrants did not migrate out of a need to escape poverty, natural disasters or social 
chaos. They work abroad to emulate their neighbors prospering in foreign lands and 
return to construct grandiose buildings in their hometown (Pieke, Nyiri, Thuno and 
Ceccagno 2004: 37-65). Their Fuzhou hometown in China is turning into a capitalist 
http://bbs.flij ianese.com/viewthread.php?tid= 163. 
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society well-equipped with advanced ICT facilities in the 21st century. Yet, such a 
booming society is also affected by certain social injustices. People are crazy about 
global mobile communications. They like to acquire Internet PCs as part of their daily 
lives. Short message service (SMS) allows the downloading of text messages to a PC 
for later reading and reply. In western societies SMS is chiefly used in mobile phone 
products and services as well as participating in media contests. But in mainland 
China SMS application is much more prevalent in daily life. I relied on it throughout 
my fieldwork in the Fuzhou area in order to make contact with informants. 
Mobile phones and Internet devices make possible the status of modem 
informed Chinese citizen. The background story of Jianzhi Yidong took place in such 
an overwhelming SMS consuming society. Confrontations occurred between a 
capitalist giant of mobile communication and a proletarian consumer. Fujian Mobile's 
iPhone earned its lucrative profit by harnessing the psychology of its consumers. In a 
controversial telephone uses scheme, it encouraged as many SMS callings within one 
month as possible to win a fancy prize such as a PC, mobile phone with digital 
camera or digital music files/downloads, etc. The author Jian claimed to have been 
cheated in this game after a futile try. In a quixotic spirit, he accused Fujian Mobile 
(Yidong 移重力）of a dirty trick. According to Jian, this commercial giant lured him 
with desirable prizes to withdraw his lawsuit. But Jian resisted unbendingly. His 
sword of justice pointed at Fujian Mobile (Jianzhi Yidong 劍指移動).Jian skillfully 
avoided the continuous harassment from the mobile company to eventually win the 
lawsuit. 
Guobin Yang (2008) also notices that a new type of contention and popular 
protest against the rich and powerful in cyberspace has emerged in China recently. 
This Fujian Mobile might be an encouraging story for young people to respond to 
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unfairness and protect themselves. This ICT novelty is not strange to new migrants. In 
Chinatown, even during the days of unemployment, one has to make a phone call first 
to make sure there is still a seat left for him/her to take a rest at the hometown 
association playing Mahjong or reading a newspaper. Upon arriving in American 
territory, snakeheads will let their passengers make a safety call or send a message via 
mobile phone to their families back in the hometown. However, a fearless spirit such 
as Jian might not apply in their immigrant societies. Although suffering from the 
maltreatment of employers and physical or mental illnesses, they seldom seek help 
from the legal institutions and hospitals (Law, Hutton and Chan 2003). If they do, 
they do it through the lawyers of the hometown associations for redemption. Jian 
mirrors their ideal hero to fight against social injustice with an intuitive way. But in 
the host society, they deal with these injustices in a reserved and suppressed manner. 
Contrary to the optimistic Jian, Mengzi's Married in the United States is a 
gloomy story relentlessly portraying the danger of smugglers in the sea and hardship 
of earning bread in immigrant societies. The bachelor tried hard to quench his sexual 
desire, and toiled in a Chinese restaurant to save enough money. To secure legal status 
as soon as possible, Mengzi asked his more established fellow townsman to arrange a 
fake marriage for him with a widow Liangsau (梁嫂）who lost her smuggler husband 
on the boat. Unfortunately he is later seduced to gamble at the home of his fellow 
townsman and loses lots of money. He then turns to negotiate with Liangsau for 
payment by installation very late at night. It happens to be the day of the Chinese 
Ghost Festival (Zhongyuanjie 中元節，the fifteenth of the seventh lunar month). She 
seems to have been waiting for someone to eat and drink with over the festival dinner. 
Through the narration of this disappointed drunken lady, he realized that the man who 
failed to attend her date was actually her ghost husband. Liangsau has been missing 
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her beloved husband endlessly for fourteen years although she alternately played a 
professional fake bride with different partners. She paid a memorial ritual to please 
the deceased annually on this traditional festival. This is a sad story. And it takes 
courage to face one's history with calmness. It appeared on the Internet for Fuzhou 
Chinese to read and comment on roughly at a time when they were gaining a firm foot 
in their host society to build their confidence from 2006 to 2007. 
But, the popularity of these two stories can also be reversely interpreted. After 
mid November 2007, the hit of Married in the U.S. dwindled while Jian Moved His 
Fingers for SMS of Fujian Mobile was booming. Since 2006 Fujianese.com was 
inhabited by more second-generation Fuzhou immigrants who were raised in their 
hometown with opulent remittances and ICT facilities. They understand the story of 
Jian technically and psychologically. Their migration to New York might not be via 
the smuggling containers of their parents' generation. Instead, they came either 
legally via the status of American citizens' children with a visa issued at the U.S. 
Consulate in Guangzhou, or by air transportation via a meandering trail through 
various countries to reach the U.S. Unlike Liangsau's ill husband thrown into the 
stormy ocean or the barehanded Liangau struggling through decades in restaurant 
catering to buy a decent apartment, they had parents or relatives to take care of their 
life and work once they arrived in the U.S. These new netizens of Fujianese.com were 
used to QQ web chat with friends and had frequent social gatherings with their QQ 
team. The gender ratio of the team members was quite even. Their life experience was 
not necessary similar to Mengzi who went through various hardships alone in a 
foreign land. The decreased resonance of Married in the U.S. might also be because it 
was not congenial to a rising image with which Chinatownese.com intended to 
replace Fujianese.com since November 2007. 
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The two online stories mirror the ambivalence of new immigrants. On 
Mondays, they merrily date, eat, dress, cut and dye hair, and go shopping along East 
Broadway without the threat of immigration policing; they are carefree to speak 
Fuzhounese and enjoy Fuzhou food and culture. This refreshing Monday prepares 
Fujianese with the necessary energy to cope with their subsequent six days in a fret, as 
a senior Cantonese member of Wong Family Association (黃氏宗親會）affiliated to 
CCBA told me over the Mahjong table. Most Fuzhou Chinese work hard at their 
restaurants from Tuesday to Sunday. They are expecting a happy leave on Monday. 
Moving along the extreme polarity of pride and anxiety can tell a great deal about the 
unstable psychology of new immigrants. A new genre of online literature emerges to 
sooth recent migrants. However, photographic discourse is gradually prevailing over 
textual expression on Fujianese.com since mid 2007. Its online persona reveals its 
alertness to Chinese Internet censorship. 
4. Connectivity with Hometown and Self Censorship 
As Yongming Zhou (2005) points out, civil cyber writers need to negotiate political 
boundaries with state apparatus by grasping the principle of flexible govemmentality. 
Fujianese.com maintains a close connection with its native country. It has a web 
administrator in Fujian to take care of hometown things by inputting its BBS 
materials.^^ To be well-connected with its hometown, it adopts a technical feature and 
a management principle specific to P.R.C. Internet culture. Old Cantonese immigrants 
have no such pressing need to link directly with their ancestral hometown. Their 
online persona is carefree from the Chinese Internet censorship and filtering. 
21 http://bbs.fujianese.com/viewthread.php?tid=182. Mail thread entitled, "How are you, Webmaster? I 
am the webmaster of China Edition for Fujianren. Long time no see (站長你好，我是福建人海內版站長， 
好久不見了)”. 
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With a dim memory towards its ancestral hometown, CCBA does not show an 
intense interaction with China. Throughout the 2006 events listed on the News & 
Gallery page, CCBA only received an investment-seeking delegation from Toishan 
(台山招商團).Fujianese.com members share their pictures of hometown architecture. 
It reveals the desire and concern of its members in the real world. They migrate to 
work in the U.S. and save enough money to build a residence like a multi-storied 
American house in their hometown in China, such as Mindu Daizhuangyuan (閨都大 
莊園）or the villa of Shuixiang in Taijinag (台江水鄉別墅).Accumulated capital 
permits may bring investment in businesses like the New Continent Computer Co. in 
Fuzhou (福州新大陸電腦公司).When succeeding in the host country, they thank the 
Gods for their blessing and they help their fellow townspersons in the chain of 
migration facilitated by religious institutions like the Cathedral in Village Qibu of 
Luoyuan Township (羅源起步鎭的天主教教堂). 
Tencent Company experienced a breakthrough by enhancing online expression 
with rich multiple choices of emoticons, audio-visual media clipping and personalized 
window settings to speak for self. But it also indirectly reduced the textual debates on 
serious topics. Fujianeese.com was characterized by a jubilant yet politically apathetic 
face in its third stage. A strong management team was organized to solve the 
problems arising from this characteristic. Its BBS service was added to the Website 
Administration (站務窗台）and Management Forum (管理論壇）web pages. The 
hierarchical structure of the management team became strict. It ascended from section 
webmaster, senior webmaster to manger. I interviewed manager Mr. Chen to leam 
about his solution. This young man tried to foster a sense of solidarity among his 
fellow netizens. He encouraged them to reply by mail thread {huitie 回中占）. 
22 http://ccbanyc.org/photo/060505%20Toishan.htm. 
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This is not simply a website by where you may stop to read news and 
announcements then go. This is an e-forum. You have your I.D. to 
enter this community as a member of a big family. You enjoy reading 
mail threads, you should reply sincerely in return. You cannot just 
keep silent or place an emoticon of smile, anger, victory gesture, 
shaking hands, etc. . . . I f initiating a thread is like planting a tree, 
replying to the mail thread is watering and fertilizing this tree. 
What bothered him most was the political aspect of website management. 
There was no Fuzhou-based newspaper in New York. So his website tried to collect 
online hometown news to inform immigrants. He posted news related to his fellow 
townspersons in the U.S. to inform both immigrants and their families in China. The 
e-forum was also a significant venue for both immigrants and their ethnic counterparts 
in China to meet each other. Chen tried to protect this cyberspace by asking posters to 
abide by "the decision of the Standing Committee of National People's Congress on 
the maintenance of the Internet security (全國人大常委關於維護互聯網安全的決定)” 
and "the regulation for Internet BBS management (互聯網電子公告服務管理規定)’，of 
China." 
Netizens are now skillful in publishing their mail threads. But you 
must exercise political sensitivity to abide with the media regulations 
of China. If you go too far, the authorities concerned may filter or ban 
your forum. People in China won't be able to receive your information 
through Google. Gateway Baidu of China can also check information 
in Chinese Google and other Chinese information, to shutdown the 
Chinese materials from foreign countries. 
As Guobin Yang (2009) points out, the Internet as a cultural form can be used to 
challenge power. Yet, Fujianese.com has strong connectivity with their hometown. To 
substantiate this connectivity, it is mindful of website management. Its webmasters 
screen the mails to discourage the threaded discussions on politically sensitive issues. 
“http://www. fiij ianese.com/plus/view.php?aid=236505. 
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With the websites of CCBA-NY and Fujianese.com, we are empowered with a real-
time online environment in which to study the hometown associations in Manhattan 
Chinatown. The discourse of hometown websites is based on their real politico-
economic as well as socio-cultural circumstances. The online personas of CCBA and 
Fujianese.com reflect the formative identities of these Cantonese and Fujianese 
immigrants. They also mirror the changing social structure and immigrant economy of 
Manhattan Chinatown that influence the worldview and psychology of its immigrants. 
As opposed to a static appearance of ethnic representation, CCBA-NY presents its 
phenomenal growth and contribution to its immigrant society. Fuzhou migrants with 
their relatively short immigration history, present a tendency to contrast with their 
well-established Cantonese counterparts. Temporally and spatially, their high mobility 
shows an ephemerality and proliferation. An uneasy psychology is attached to these 
new immigrants. But they exhibit their capacity of agency in their emergent online 
literature and flexible website management. Based on this in-depth analysis of the 
homepage and hometown association, we see both old and new immigrants react to 
their separate environment and master their use of the Internet to express their 
separate social development. 
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Chapter V 
Ancestral Worship Ritual and the Politics of Traditional Associations 
Clan and hometown associations in Manhattan Chinatown make a unique case for 
Chinese American studies because of their ancestral worship ritual and cultural 
politics on the Internet. In recent years, there are scholars (e.g. Min Zhou 2009) who 
focus on the economic achievement of Chinese immigrants emerging in urban 
neighborhoods since the 1990s and their social service oriented associations. Peter 
Kwong and Dusanka Miscevic (2005) also notice the bridging role of Chinese 
transnational capitalists in expanding the market between the U.S. and China. They 
generally argue that clan and hometown associations would become invisible with the 
decline of Chinatown. These scholarly works do not give an adequate role to the 
traditional associations in their networking with China in the age of the Internet. In 
fact, the traditional associations play a significant role over the websites of their 
clan/hometown associations and the websites of qiaoxiang, the ancestral villages of 
immigrants. All their cyberspaces are full of kinship rhetoric and rituals. The 
immigrants of Manhattan Chinatown use them to negotiate their ethnic and cultural 
identification on the web. It is a new cultural politics of traditional associations to 
connect with China, and to negotiate their difference and belonging in the U.S. 
Historical memory, ethnic identity and the Internet connect the immigrants to 
their ancestral homeland. But most scholars tend to analyze the historical memory of 
Chinese diasporas without discerning between the new and old immigrants. Wanning 
Sun (2002) studies how various Chinese in Australia, Canada, the U.S. and China 
became the netizens of a globalized nation by watching the TV broadcast of the 
Sydney Olympics in 2000. These Chinese immigrants became excited in 2001 when 
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they learned that Beijing would host the Olympics Game in 2008. As indicated in 
Table VIII of Chapter II, Fuzhou associations in New York were thrilled about this 
news. However, their celebration of the Beijing Olympics in the summer of 2008 
(Riesman 2008) exposes a rift in Manhattan Chinatown. The United Fujianese 
Association organized a parade without the participation of the CCBA community. 
Traditional Cantonese associations hold strong cultural and political attachments to 
the R.O.C. in Taiwan. The government of China also wants to direct the sub-ethnic 
attachment of Fuzhou migrant associations to a P.R.C. state identification. The 
political competition between the new and old immigrants keeps both China and 
Taiwan interested in these communities and their clan and hometown associations. 
Different political allegiances towards the P.R.C. and Taiwan constitute an 
obvious feature in Manhattan Chinatown. This Chinatown also accommodates the 
largest population of Fuzhou migrants and Fuzhou hometown associations. New 
immigrants are the major audience for the official websites of overseas Chinese 
initiated by their emigrant governments in China. The leaders of the Fuzhou 
hometown associations especially aspire to network with their native place over the 
qiaoxiang websites. They are the new found love of financially successful diasporas 
to the government of their native country under the open door policy and economic 
development. Madhavi Mallapragada (2006) believes that the emigrant government 
likes to invite those online members who are keen on playing a key role in the 
nation's growth and espouse a cultural allegiance to their native place. I will argue 
that Fuzhou migrants seldom play such a role as online individual members. Instead, 
they perform through the liaison of their traditional associations to engage in cultural 
projects and business investments in qiaoxiang. The qiaoxiang websites exhibit their 
ancestral worship ritual and transnational cultural politics. 
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The cultural politics of old Cantonese associations is articulated through their 
multi-lateral relations with the U.S., China and Taiwan. Edgar Wickberg (1994: 98) 
argues that the umbrella organizations comprising clan/hometown and trade 
associations still occupy the apex in the political structure of Chinatowns. They serve 
as spokesman agencies in their relations with host society government and Chinese 
officialdom. CCBA-NY and its members are visible because of the visits of Chinese 
and American political celebrities. Geographically, Manhattan Chinatown is not far 
from the World Trade Center and the headquarters of the United Nations. It is located 
in a position of great politico-economic importance. Quite often American officials 
pay visits as admirers of Chinese culture. They keep Chinese Americans fascinated 
about their kinship rhetoric and traditional Chinese organization. They use the 
prototype of the clan and hometown association and their website to interact with all 
ethnic Chinese. They honor their remote ancestors in cyberspace. Certain illustrious 
historical figures, who shared common surnames with them, thus become immortal 
online. This chapter will study the immigrant discourse and the identity narratives of 
traditional associations to see how they practice their ancestral rituals and serve as a 
cultural manager for the Chinese Americans and the political leaders from the P.R.C 
and R.O.C. 
Kinship Rhetoric and the Cultural Politics of Ethnicity 
Aiming at mutual support in a foreign land, Chinese clan associations prospered to 
serve the practical interests of migrants with common hometown and ethnic 
backgrounds. Chinese clan associations originated from the lineage organizations in 
China. Lineal descendants pay reverence to their ancestors. Elaborating upon the 
rhetoric of kinship, Steven Sangren (1984) places the later development of this lineal 
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prototype under scrutiny. He regards this descent and locality principle which Chinese 
overseas brought from their homes in rural China as insufficient to explain their 
immigrant associations and economic success in Southeast Asia and in the United 
States. Based on his study on the lineage and deity-cult corporations like jisi gongye 
(祭兩巳公業）and shenminghui (神明會）in Taiwan, Sangren points out that ethnic 
Chinese "establish corporate groups very similar in form and function to lineages on 
bases other than kinship" (p.391). The Chineseness of these Chinese associations is 
reflected in their operational norms of flexibility and adaptability. These groups 
contain the mechanisms of sequential rotation, decision by consensus and committee 
hierarchies. These elements are largely adopted by the management teams of CCBA 
and Fujianese associations in New York. They transcend the blood restriction to 
recruit members from their emigrant villages and extend their services to all their 
members with similar socio-economic backgrounds and common cultural beliefs. 
They are substantial hometown associations. 
As James Watson (2004) observed, many Chinese overseas from the Man (i.e. 
Wen 文 in Cantonese dialect) lineage groups in Hong Kong have explored their 
business opportunities in China since the late 1990s. They tried to network with 
mainland Chinese via the pursuit of roots and reinventing the higher-order-lineage 
rituals to honor illustrious historical figures like Wen Tianxiang (文天牛羊，1236-1283 
A.D.) who was a Song Dynasty patriot executed by Mongolians. Far beyond their 
Hong Kong hometown, this virtual kinship rhetoric was applied to all China to invest 
in their real estate trade. I argue that Fuzhou migrants invested their real estate 
business mainly in their hometowns to show their emotional attachment. Unlike the 
Man Lineage Association, the major Cantonese associations affiliated with the CCBA 
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reinvented the higher-order-lineage rituals chiefly to develop their cultural politics of 
ethnicity in the U.S. instead of business investments in China. 
Old Cantonese associations use flexible kinship rhetoric to manage their multi-
lateral relationship with their ethnic counterparts in China, Taiwan and the U.S. They 
have evolved this mechanism to network with the Chinese Americans and the Chinese 
from the P.R.C and R.O.C. As shown in Table XVII, clan/hometown associations 
transform their kinship rhetoric and ritual to ethnic cultural identity and political 
capital. The traditional associations in Manhattan Chinatown benefit from such a 
transformation to keep their socio-political status. It can be illustrated in the case of 
the Lung Kong Tin Yee Association (育•岡親義公所）which is affiliated with the 
CCBA. As clan and hometown associations are the incarnation of kinship rhetoric and 
cultural repertoire, they can develop a social connectedness to a huge population 
based on common surnames, and evolve a cultural politics of ethnicity. 
Table XVII. Link with China via Clan/Hometown Associations: Transforming Kinship 






*The Lung Kong Tin Yee Association and 
CCBA practice the kinship rhetoric and 
ritual. It is based on their Chinese ethnicity 
and historical memory towards the Romance 




The Lung Kong Tin Yee Association and the CCBA-NY 
The Pan American Lung Kong Tin Yee Association comprises a large population of 
established immigrants. It has twenty-two chapters in North America. In 2003, it 
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established its website, www.palungkong.org. In 1661, Lung Kong (龍岡）Ancient 
Temple was built in Kaiping by the members of the four families of Liu (劉)，Guan 
(關)，Zhang (張）and Zhao (趙).They built this temple to worship their "founding 
ancestors" Liu Bei (劉備)，Guan Yu (關羽)’ Zhang Fei (張飛）and Zhao Yun (趙雲). 
These four heroes swore to be eternal brothers to help each other and reinstate the 
Han Dynasty during the Three Kingdoms period (220-265 A.D.). Their "descendants" 
brought the spirit of mutual support offered by these four ancestors from their 
hometown to the U.S. in the mid-nineteenth century. From 1989 to 2008, this 
association created social capital in order to improve its cultural and political 
participation in the U.S. They received some promising statespersons among their 
descendants by loosely defining their clanship. 
Elaine Chao (趙小蘭）who was an immigrant from Taiwan and raised in New 
York, was nominated by President George Bush as Deputy Secretary of 
Transportation in 1989. She visited the CCBA and the Lung Kong Tin Yee 
Association (龍岡親義公所）as well as the Gee Poy Kuo Association (朱沛國堂） 
affiliated with the CCBA in Manhattan Chinatown (CCBA 1995: 99-100). Both Chao 
and the CCBA community gained socio-political capital in this exchange. Both parties 
used the kinship rhetoric based on a common surname to build a relationship of 
mutual benefit. Elaine Chao (趙，Wade-Giles Romanization for Zhao) paid respect to 
her clan association while visiting the CCBA. The surname of Chao's mother is Zhu 
(朱，Gee is the Taishan Cantonese pronunciation for Zhu). She may extend her piety 
to network with one more community affiliated with the Gee Poy Kuo Association. It 
was a great asset to gain the recognition from prestigious Chinese community leaders. 
Their support facilitated her smooth public administration while carrying out 
American government policy. Since Chao was honored by the Lung Kong Tin Yee 
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Association, the clan members of all Lung Kong Tin Yee Associations in the U.S. 
supported her during the Bush administration. Chao articulated a discourse of Chinese 
culture to tap the largest political resource in the Asian Pacific communities (Smilgis 
2002). 
In 2001, Chao visited the CCBA in Manhattan Chinatown again as the 
Secretary of the U.S. Department of Labor. As an umbrella organization comprising 
clan/hometown and trade associations, the CCBA was the spokesman agency to 
negotiate with the host society government after 9/11. By broadening the base of 
surname and ancestral hometown, the CCBA can better use the politics of ethnicity to 
manage its multi-lateral relationship with Chinese American officials and the political 
leaders of the P.R.C. and R.O.C. As Wickberg (1994: 98) points out, the umbrella 
organizations are a place of contention for Chinese political activists. They can decide 
which version of Chinese culture to save China and which version of China for their 
Chinese community to follow. The website of the CCBA shows how traditional 
associations can use this flexible kinship rhetoric to justify their importance in our 
contemporary society. 
The political competition between China and Taiwan is intense. Fujianese 
associations always receive the officials from the P.R.C. The discretion of the CCBA 
becomes significant to Taiwan. In September 2005, President Hu Jingtao (胡錦濤）of 
the P.R.C. visited York Chan of CCBA-NY after a meeting at the United Nations'. In 
the next month, CCBA members celebrated the Double Ten National Holiday of the 
R.O.C. as in previous years� to reassure Taiwan that their political-diplomatic position 
was still steady. In April 2006, Elaine Chao invited Eric Ng and other CCBA 




President Bush for Hu Jingtao? Prior to this occasion, Ma Ying-jeou (馬英九）had 
paid a visit to the CCBA as the mayor of Taipei City in March 2006.4 ^ ^ ^ d not 
forget to perform his ancestral worship at the Ma Family Association along the way. 
He tried to impress the Cantonese immigrants with his observance of kinship ritual. 
Ma later earned great support from the Chinese immigrants in New York for his 2008 
presidential campaign in Taiwan. Eric Ng has been a strong electioneer since 2007.5 
Some associations might adopt a principle of flexibility and adaptability to 
transcend the descent restriction and transform into social organizations such as the 
CCBA in our modem society. However, they know well that being Chinese entitles 
them to earn socio-political capital somewhere at sometime in their ancestral home 
and host society. No matter whether one voices a discourse of the American state, like 
Chao running a political campaign, a discourse of the P.R.C. state, like Hu meeting 
new Fujianese associations and networking with CCBA-NY, or a discourse of the 
R.O.C., like Ma meeting old Cantonese associations, he/she uses the discourse of 
Chinese culture and kinship rhetoric to work and win his/her socio-political capital. 
Before achieving their socio-political capital, they have to transform their kinship 
rhetoric and ritual into ethnic cultural identity. Traditional associations benefit from 
such a process of transformation. They are the best translators for ethnicity and 
cultural identity for those promising statespersons. CCBA-NY exhibits its cultural 
leadership on the landscape of Manhattan Chinatown and in the cyberspace of 
Chinese overseas. On the other hand, Fujianese.com and the qiaoxiang websites also 






Fuzhou Associations and the Qiaoxiang Websites 
Since 2005 Fujianese.com has highlighted the achievement of its hometown 
associations. In the past two decades, Fuzhou migrants have expanded their sub-
ethnic community to cover a space of 1.16 sq. miles in Manhattan Chinatown (Chen, 
Qingquan 2006). The Chinese government actually notices the economic strength and 
political influence of their hometown associations. Hu Jingtao even invited the chair 
of the Fukien American Association, Chen Qingquan, on a tour of Tian'anmen Square 
in Beijing and a celebration of Mid-Autumn Festival in 2006. On the 15th of October 
2007, Fujianese.com posted an article headed "Today I also want to talk about 
smuggling (今天我也想說說偷渡).”6 
After accumulating some money, we fight to expand our space of 
existence in the host society. We form various hometown associations 
to protect our interests . . . t o live decently ... When national leaders 
and delegates come to visit, we several hometown associations 
coordinate everything for them ... When our country needs capital in 
this open door period, we invest our hard earned money in our 
homeland usually without benefit of return ... Now our hometown 
associations are gaining substantial reputations and titles. Our children 
begin to enter into the high society of the host nation. Even President 
Bush and his wife Laura came here to pull supports for a vote" 
The socio-political status of Fujianese associations was upgraded since they 
established the American Chinese Voters Alliance in 2004. The United Fujianese 
Association registered 10,000 people to vote in 2004. When I visited the Fukien 
American Association in November 2006, I witnessed how its members, even those 
who were not literate in English, supported Hilary Clinton with great enthusiasm in 
her election to the U.S. Senate in New York State. Since Clinton had visited 
http://bbs.fujianese.com/viewthread.php?tid=30515. 
7 All quotations from Fujianese.com and Changle.com in this chapter are translated from Chinese 
unless other indicated. 
144 
Chinatown in person, they were impressed. Hometown associations receive national 
leaders from China to show their support for their homeland. They also established a 
scholarship fund for their young members who aspire to pursue college education and 
professional careers in the U.S. Traditional associations play a significant role to 
mitigate the illegal issue specific to Fuzhou migrants. 
The economic strength of the Fujianese community grew in recent years. On 
the Sunday sermon before Thanksgiving Day of 2006，Pastor Chen urged the full-
house of attendees at the Church of Grace to Fujianese, N.Y. in Manhattan to donate 
more for the Church of Grace to Fujianese, N.Y. in Brooklyn which was then under 
construction, 
As Fujianese, you should particularly appreciate the grace of God. You 
have gone through the journey of tribulation to arrive in this land alive. 
Let's thank this country to allow us here to praise and thank God. 
Upon arriving in the U.S., you had nothing but a suit to wear. In five 
years, you earned USD 60,000. Now you have money (qianzi 錢子)， 
house (fangzi 房子)’ car (cezi 車子)，wife (qizi 妻子)and children (haizi 
孩子)，no matter good or bad kids. 
Fujianese associations demonstrated an increasing strength in 2007，especially 
in mobilizing for co-ethnic social action. All new Fujianese immigrants in the U.S. 
came to Manhattan Chinatown to seek their help when they encountered legal, 
financial or other problems. This was a commonly held position of new immigrants in 
my interviews with the hometown associations along East Broadway. But one 
exception occurred when I interviewed a Fuzhou-bom shop manager who had worked 
in Beijing for a long time. In a strong Mandarin accent, he told me, 
Don't ever think that a petty pavilion, country road, bridge or school 
stadium contribute much to the national economy. The development of 
China depends on its grandiose policy. Its economic power and 
advanced technology makes all giant foreign companies want to 
cooperate with it. The government knows that their non-resident 
nationals are making hard-earned money overseas to support family 
and holds little expectation for their donation. China poses a 
145 
welcoming embrace simply because it is used as a united front 
propaganda policy to connect extensively with all Chinese overseas. 
Being asked the same question, a young educator in an old Cantonese immigrant 
community wondered, "If their country is a powerhouse of the international economy, 
why do they bother to smuggle?" 
Since the donations of new migrants facilitate the hometown construction, the 
emigrant village governments appreciate their emigrants gaining a firm foot in their 
host society. The governments of these homeland villages build websites for them in 
praise of their attachment to hometown and clanship. Houyu Zhang Village - a 
famous village in China (猴嶼張村一全國著名僑村，www.chinahouyu.com) is a 
notable case. It contains the genealogy compiled by the Houyu immigrants in the 
eastern U.S. The Zhang family members from Houyu of Changle have conformed to 
the traditional practice of generational naming for centuries. Their hometown 
association publications in the U.S. are all uploaded to this homepage. These 
governments never refer to their non-residential citizens as smugglers. They are 
credited with turning their hometowns into famous emigrant villages, qiaoxiang, in 
China. This positively accentuates their patriotism in support of the national policy of 
the P.R.C. in New York. They demonstrated against the visit of former Taiwan 
president Lee Teng-hui. They celebrated the takeover of Hong Kong. And they have 
raised relief funds following numerous natural calamites in China. In this way, 
qiaoxiang websites also improve the relationship between China and the new 
Fujianese associations. 
The activities of Fujianese immigrants are reported in qiaoxiang websites. 
Their hometown visits and patriotic interactions with Chinese national leaders 
constituted the staple of the websites initiated by qiaoxiang governments. By reading 
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the overseas Chinese websites in Fujian, such as Changle Forum, The Voice of Fujian 
Villages (福建鄉音a n d World Web Foochow Gateway (世界福州人之窗)9, we get to 
know more about Fuzhou lineage associations. Changle Forum was established in 
2004 for the government, residents and pre-migrants of Changle. It is the most 
popular site among new Fuzhou migrants. Its BBS page 'Changle Chinese Overseas' 
(海夕 長樂人）posts a great deal of information on the hometown associations of East 
Broadway. 
The Sacred Space and Cultural Politics of New Fujianese Associations 
The directors of hometown associations are qiaoling (僑領)，the leaders of the Chinese 
community. Being qiaoling carries social capital that is clearly recognized on the 
websites of emigrant villages in China. Their good terms with the authorities 
concerned in qiaoxiang have made them major actors on the Internet. Fujianese 
community leaders are actually the most responsive ones to qiaoxiang websites. The 
websites mirror their interactions with qiaoxiang. In 2004, "The chief secretary of 
Changle City Lin Bin visited Chinatown. The Chang Le American Association 
received him with a banquet party at Mindu Restaurant (長樂市委書言己林才杉造訪華库. 
長樂公會在閩都大酒樓設宴款待).，，iG Changle Forum welcomes the visits, donations 
and investments of qiaoling in China. A typical example of a message on its BBS 
page might be "An emotional attachment to ancestral country and hometown from ten 
thousand miles away - Interview with Chen Qingquan, the chair of UOOCA (懷國致 
鄉萬里情-訪美東華人社團聯合總會主席陳清泉)，’ in 2005. II These two message 




I ‘ http://www.changle.com.cn/viewthread.php?tid= 18042&extra=page%3D10. 
147 
Manhattan Chinatown. The early settlers from Fuzhou have their memories and 
desires which are embodied in the ancestral halls, overseas Chinese museums and 
business investments in their qiaoxiang. As shown in the table below, these 
interconnected efforts are the agenda of their transnational cultural politics. 










*The efforts of Fuzhou migrants in 
Sacred Space: 
Ancestral Hall 
Family Tomb Visit 
Spiritual Pursuit: 
Zheng He Legend 




Ancestral Worship and Ancestral Hall 
Fuzhou Chinese overseas value their ritual life. As Fujianese community and 
hometown association leaders usually give and seldom take from their hometowns, 
qiaoxiang governments are very responsive to their requests. In April 2004, a local 
development project by one emigrant village appeared to collide with the Chinese 
value of filial piety and geomancy belief system. Local government administrators 
decided to relocate a graveyard in Changle to yield the land for a new school site. It 
became an issue of debate over the BBS of Changle Forum. Changle Americans 
negotiated with the local government for their ancestral gravesite comprising 
thousands of tombs to be recognized as a ritual territory for ancestor worship. The 
Fuzhou government then promised to reconsider this overseas request. These new 
migrants in New York were following the prototype of lineage and descent from late 
imperial Fuzhou (Szonyi 2002). To keep this social practice of ancestral worship, they 
used the ritual of traditional immigrant association emphasizing filial piety to debate 
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in the online public sphere. This also showed that ordinary individuals never forget 
their agency role to negotiate with the authorities concerned, when a socio-cultural 
space or a sacred territory is at issue (Yang, Mayfair 2004). 
I conducted an interview with an expert on religion, Prof. Guoping Lin of 
Fujian Normal University, in Fuzhou City in July 2007. Lin saw the conspicuous 
consumption of current Fuzhou communities exhibited in three spheres. The largest 
expenditure was allocated for residential houses, the second for religious institutions 
and rituals, and the third for ancestral halls, graves and funeral rituals. Julia Chu 
(2010) also notices how the overseas remittance contributes to the newly renovated 
temples in rural Fuzhou. She regards it "as the material manifestation of divine credit’’ 
instead of "surplus at the disposal of the living" (2010: 138). The worshippers see 
their temple contributions as the cosmic debt repayment to the resident god. In recent 
years, there is an increasing number of grand tombs dotting the landscape in opulent 
Fuzhou emigrant communities, especially in Tingjiang, Lianjiang and Changle. It has 
become a headache for the ambitious local government as it plans for various 
urbanization projects. In line with Chinese convention, one should show his/her 
respect to the deceased family members by paying a visit to family gravesites on 
Spring Festival {qingmingjie 清明節，on April 5th). This festival has become subject 
to questions of sacred versus mundane in 2004. 
On the hill above the township of Shouzhan (首占）in Changle, there was a 
cemetery. The Fujian provincial government intended to move this cemetery to make 
space for a school building. Changle immigrants in New York sought the help of the 
Fukien American Association with this issue in their hometown. On June 19th, a mail 
thread was initiated on Changle Forum to inform members of the visit of the chief 
secretary of Changle City, Lin Bin, to Manhattan. The Chang Le American 
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Association received him with a banquet party. Lin Bin became the mediator 
between Fuzhou migrants and their hometown. On June 23rd, Changle Forum added a 
new post to the thread entitled, "The original petition written by the Fukien American 
Association to the City Government Committee of Changle"(福建同鄉會致長樂市委 
政府原文). 
Just after the sorrowful Spring Festival, the City government presents a 
burial reformation system ... collective deposit of bone ashes {gufei 
tongyi cunfang 骨灰統一存方女）makes fellow townspersons overseas 
worried. They are stricken by the horror of being separated forever 
from family members and relatives after one hundred years. Changle 
Americans strongly request the Changle City government to re-study 
this policy, amend the unreasonable part, and let them really "return to 
their roots like falling leaves {luoye guigen 落葉歸根).，， 
It is a fine tradition of Chinese culture to recognize ancestors. 
Every Spring Festival, ethnic Chinese from all over the world return to 
their hometown for ancestral worship. They teach their followers by 
action, a virtue continued generation after generation to exhibit the fine 
tradition of filial piety towards forebears. This unreasonable measure 
will make thousands upon thousands of fellow townspersons who used 
to return for grave visits and ancestral worship, lose their original 
dynamism. "Recognize the ancestors to whom one belongs" (renzu 
guizong 言忍 I祖藥帯宗)becomes an empty expression. The City 
government bars the way of Chinese overseas to return to their 
hometown. 
Changle Americans further used the connotation of certain words spoken by 
Chinese national leaders to develop the background of this petition. Hometown 
associations cultivated relationships with top national leaders when they visited New 
York. It became a form of socio-political capital carrying the weight to convince their 
local government. 
"To keep the root in China" are the words of prime minister Wen 
Jiabao when he visited New York to talk with Chen Qingquan and 
other Chinese community leaders. They ignite an immense love for the 
homeland and homesickness for the hometown. The close connection 
of Chinese overseas with China is comparable to keeping the root. No 
12 http://www.changle.com.cn/changle/forum—view.asp?fourm_id=15&view_id=3607. 
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matter how Chinese overseas proliferate in a foreign land, they always 
connect to the root. 
Sojourning so many years abroad, what is the "root" of our 
fellow hometown immigrants? Our "root" is the old land and familial 
members in Changle. It is the mountains and waters of the various 
villages dispersed in Changle that raised us, and above all, an eternal 
attachment to the hometown. However, the "Burial Reformation 
System" severs this root. Collective deposit of ashes widely tears the 
ashes of familial members apart and alienates us from the hometown 
that raised us. 
Knowing that the national government is concerned about the national policy 
towards Hong Kong, Macao, Taiwan and Southeast Asia, Fuzhou immigrants 
associated themselves with the Chinese from these regions to enforce their 
justification. The maritime adventure of Zheng He impresses the Chinese from these 
regions (Suryadinata 2007). To convince qiaoxiang government of their root culture 
and gravesites of authenticity, Changle migrants reminded their hometown of the 
legend of Zheng He. 
As a famous emigrant community, Changle comprises nearly one 
million Hong Kong, Macao and Taiwan compatriots and overseas 
immigrants. Six hundred years ago, Zheng He set out on his voyage to 
the West (奠P禾口下西洋）seven times from Changle. He not only left 
Changle with a brilliant ocean cultural heritage, but also brought 
numerous Changle people to Southeast Asia. It has spread to 
everywhere in the world thousands and thousands of Changle people. 
No matter they are old or new immigrants, they are just like a big tree. 
No matter how prolific its branches and leaves grow, its "root" is 
always firmly grounded in the old land of Changle hometown. 
Again, their conformity to the political rhetoric of the P.R.C. became a form of 
social capital to negotiate for a better deal. 
What we Changle immigrants propose is not against the national policy 
of the "Burial Reformation System." We just ask for an amendment of 
the ‘‘collective deposit of bone ashes" from the standpoint of 
hometown migrants. Chinese overseas always support the national 
policy of their ancestral country. We uphold state policy. Our petition 
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is reasonable and lawful. In other words, according to the burial 
reformation system of the state, after cremation, the bone ashes of the 
dead should be brought by their relatives to bury in their hometown. 
All thirty of the Changle associations in Manhattan Chinatown were aware of 
the policies of national and local governments towards Chinese overseas. They then 
placed three requests for the Changle City government to consider. 
First of all, all those families that are holders of old graves can have 
the ashes of couples buried together. From a humanitarian stand, even 
in a forbidden cemetery, the ashes of husband and wife can be buried 
together. Secondly, allow Chinese overseas associations to build 
columbaria in their own emigrant villages. Thirdly, build a cemetery 
for Chinese overseas. Their descendants can thus perpetuate the 
practice of visiting graves and ancestral worship. Generation after 
generation may return to Changle to pay a ritual visit. It soothes the 
sorrow of those Chinese overseas who return to sweep tombs on 
Spring Festival. They would be free from the embarrassment to ask 
"Excuse me, where are the ashes of my familial members?" 
Their third request was to emulate the current practice of the Guangdong government 
favoring the old Cantonese immigrants. Fuzhou migrants had unchanged values of 
kinship and clan. They believed that the peace of their ancestral graveyard back home 
in China was their obligation. Their hometown associations made sincere efforts to 
preserve this sacred space via a qiaoxiang website. The ancestral halls of Chinese 
overseas have been valued by qiaoxiang governments since the beginning of the open 
door policy. The governments of emigrant villages also take full advantage of the 
Internet as an easy access media of global distribution. In addition to cultural relics of 
clanship, ancient celebrities of qiaoxiang can be enumerated and collected into 
retrospectives covering thousands of years. 
Qiaoxiang websites built on kinship rhetoric are good vantage points from 
which to witness the ancestral worship activities of current Chinese immigrants. In 
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2007，Changle City formulated a tentative regulation for the management of bone 
ashes. Qiaoxiang governments allowed couples to be buried together. A special 
regulation was stipulated to favor Chinese overseas and the people from Hong Kong, 
Macao and Taiwan. The ashes of their relatives in Changle can be co-deposited. The 
ashes can be collected by emigrant family members and shipped abroad. The previous 
regulation of 2004 was annihilated. New amendments'^ would be effective from 
November 2007. Via their immigrant discourse and narratives of historical memory, 
Fuzhou hometown associations negotiated for themselves an ancestral ritual space in 
June 2004. The Changle government fulfilled its promise to help later in May 2005. It 
was facilitated by a Fujianese American delegation. Led by qiaoling Chen Qingquan 
in the name of overseas Chinese museum construction, this group visited Changle. 
Overseas Chinese Museum 
While in Changle, Chen Qingquan gave an interview on May 16th, 2005 on the 
occasion of the ground-breaking ceremony for the Changle Overseas Chinese 
Museum. 14 He reported that the Changle City government is very concerned about 
Chinese overseas. The construction of the Overseas Chinese Museum is a great event. 
It educates our descendants on how to love their ancestral country and hometown. The 
authorities concerned brought the blueprint to New York for discussions with 
Fujianese community leaders in late 2004. To raise funds, Chen convened a meeting 
to address the meaning of this museum. Within a few months, ten million RMB was 
collected. Fuzhou migrants articulated the discourse of the Chinese state to help this 
museum materialize in their hometown. 
”http://www.ficl.gov.cn/GonggaoShow.Asp?Cid=27&ID= 1837. 
14 http://www.changle.com.cn/viewthread.php?tid= 18042&extra=page%3D 10. 
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The construction of the overseas Chinese museum demonstrates the patriotism 
of Chinese immigrants. It can enhance the relationship between the Fuzhou local 
government and the national government in Beijing. As a primary source of illegal 
smuggling in China, Changle particularly needs such a project to forge a good 
relationship with Beijing. A qiaoling from overseas can play such a bridging role. 
According to this interview, Chen was brought up in Changle, immigrated to the U.S. 
in 1978, and succeeded in the Chinese take-out business in the 1980s. Since 1990, he 
has invested in real estate and export/import trade in China. Chen was so patriotic that 
he led the affiliate associations under his United Organization of Overseas Chinese 
Associations to demonstrate against Taiwanese independence right after China passed 
the Anti-Secession Law {Fan Fenglie Guojia Fa 反分裂國家法)in March 2005. 
This museum project also raises the sub-ethnic awareness of Fuzhou migrants. 
I visited the Changle Overseas Chinese Museum in July 2007. A local official of 
overseas Chinese affairs happened to be there supervising the construction progress. 
He regarded this museum as serving a practical end to unite his fellow townspersons. 
Villagers fight each other if they stay in their hometown. Their mass 
transnational outmigration not only solves the social security problem 
here, but also facilitates a strong attachment to the hometown. When in 
the village, they are cousins {tang xiongdi 堂兄弟).When out of town, 
they recognize each other as from the same village (Jong chun 同丰寸). 
When they work in other areas of China, they realize they are fellow 
Fujianese. Once they work abroad, they realize they are Chinese 
overseas. This attachment to the ancestral home makes them donate 
actively to this museum. I will place more materials on the Internet to 
promote this museum. And I will send one hometown official to New 
York to raise more funds from Fujianese communities. The average 
individual donation is RMB$ 50,000. Since they also earn a hard living 
at Chinese restaurants, we should not be too demanding. 
Such a museum construction can be a spiritual pursuit for Fuzhou migrants. 
They are encouraged to elevate their social status and image in their hometown. To 
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invite the investments from new Fujianese immigrants, this museum opens a celebrity 
hall to accommodate the successful current transmigrants. According to my interview 
with the person in charge of finance, a personalized VIP room can be obtained by 
donating more than RMB$ 150,000. VIP holders may receive their relatives and 
emigrant village friends here. He later drove me to the Memorial Museum of Zheng 
He. 
In the interview with Chen Qingquan in 2005，we see that more than 120 
Fujianese community leaders and enterprisers returned to their hometown to attend 
the celebration for the 600th anniversary of Zheng He's voyage. This is the most 
ancient history that Changle Chinese can recall to trace the origin of their overseas 
maritime experience. Zheng He holds a symbolic meaning to justify the current legal 
and illegal transnational migrants. Changle immigrants are proud of their 
transnational voyage to the western hemisphere. They want to impress upon us that 
their hometown has had a maritime tradition since the era of Zheng He who pioneered 
the adventure of East meeting West. As the fleet of Zheng He set out on May 16th, 
Changle's Overseas Chinese Museum chose this day to conduct its opening ceremony. 
But for the delegation members in this museum tour, the most important item on their 
agenda was to attend the investment-inviting conference to develop the industry zone 
around Changle airport. 
Business Investment 
Many Fuzhou hometown association leaders spend more than half of their time in 
China in search of business investments. Minghuan Li (1999) argues that Chinese 
associations serve as a social and psychological foundation for immigrants in western 
societies. New migrants use the social resources of their familiar world of origin to 
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develop a better chance of survival in the host societies and further elevate their social 
status in their emigrant villages. The status of Fuzhou migrants is elevated by their 
impressive ancestral halls, overseas Chinese museums and business in China. In 
November 2006, I visited the Fukien American Association three times in vain to 
meet Chen Qingquan. In September 2007, I visited the United Fujianese Association. 
Its deputy chair apologized that its chair Jimmy Cheng was still in China. But he also 
explained to me with pride that most of its senior staff were busy in real estate 
investment in their home province. 
The business investments of Fuzhou migrants are warmly received by the 
qiaoxiang government. As I saw in their Fuzhou hometown, they invested in marine 
products in Lianjiang, eco-tourism in Houyu and textiles in Changle by hiring out-
province laborers to work. If their investment happened to be in polluting industries 
like steel or mining industries, they directed them to the provinces of Sichuan (四川)， 
Jiangxi (江西)，Hunan (湖南)，etc. Facing the accusation of illegal smuggling from 
their elite Chinese counterparts, Fujianese.com member Jijie'^ comforted his fellow 
netizens, "Gossip is unavoidable once we go out ... However, have we never looked 
down upon others? In our Fuzhou hometown, we despise those migrants from other 
provinces. They also suffer a lot. It is always unfair in the society." The investments 
of Fuzhou migrants attract migrant laborers from other provinces. Rich emigrant 
families enjoy a superior status when compared to non-Fuzhou workers. As a pedicab 
driver from Sichuan told me in July 2007, "the locals take the chance to migrate 
overseas. I cannot afford such a capital and risk. But I can find a stable job here." 
Investment opportunities with preferential trading policies open for Chinese 
overseas can be found on qiaoxiang websites. Bourdieu's theory of social capitalism, 
http://bbs.fiijianese.com/redirect.php?fid=49&tid=30328&goto=nexttoldset. 
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that is, "various kinds of valued relations with significant others" (cf. Jenkins 1992: 
85), helps us see the advantage of being ethnic Chinese in doing business in China. 
Qiaoxiang organizations use ethnicity and cultural capitalism to build social relations 
with their Chinese counterparts abroad and attract their economic capital for 
infrastructural construction, local production, charitable work and local tourism. This 
approach towards Chinese overseas with the same dialect and similar social customs 
can also be found at Guangdong Qiaowang (廣東僑網)丨6 and Taishan.com (國際台山 
網）.Compared to other foreign investors in China, ethnic Chinese might be more 
entitled to standing in a better position on the field of "power or (capital) whose 
possession commands access to the specific profit" (Jenkins 1992: 85). 
Business and emotional investment is also related to one's immigration history 
and hometown memory. Although Taishan.com is equipped with an English version 
to aim at those Taishan Chinese Americans, the investment boom was not obvious 
among old Cantonese immigrants. As one eighty year old member of the Chinese 
Merchants Association told me, people of his generation were not likely to take the 
risk to do business with Communist China because he and his parents and 
grandparents had suffered enough during the Cultural Revolution. Although his 
grandparents had worked hard in the U.S. and contributed so much to the hometown 
economy, the local government labeled them as landowners maltreating tenants. In 
my interviews, I found some young people who were not bothered by this trauma of 
their grandparents. As Mr. Ng of the CCBA told me, some members in this 
community did have different kinds of investments in Jiangmen Wuyi, and especially 
in Taishan in recent years. Overall, those immigrants bom in Guangdong or Hong 
Kong and raised in New York had fewer investments than their Fujianese counterparts 
http:// gocn.southcn.com. 
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in China. As to the qiaoxiang websites, old Cantonese and their children are chiefly 
interested in the web pages of root search programs and local tourism services. Early 
Cantonese migrants have left many architectural legacies to their hometowns. 
Qiaoxiang governments promote a nostalgic tourism of emigrant legacy for North 
American Chinese. Kaiping fortress tower, for example, is always placed on the 
homepage of Kaiping Qiaowang (開平僑網),丨？ to remind viewers of their ancestral 
home. 
To network with China, Fuzhou hometown associations use a cultural politics 
imbued with kinship rhetoric. Their online narratives of ethnic identity facilitate their 
spiritual and secular pursuit. It displays in their interest in ancestral worship and the 
ancestral hall, the overseas Chinese museum, and business investment. On the other 
hand, old Cantonese Americans established a sacred space to honor their remote 
ancestors in the websites of their clan/hometown associations based in North America. 
The Sacred Space to Honor Ancestors for Old Cantonese Association 
With a longer immigration history, the settled Cantonese immigrants have a more 
remote relation with their ancestral home. Their traditional associations thus use the 
flexible kinship rhetoric based on common surname to create a virtual intimacy with 
China and pay their ancestral ritual visits to China. However, they practice ancestral 
rituals to worship their remote ancestors instead of direct ancestors. It can be 
illustrated in the following example of the Eng Suey Sun Association (伍胥山公戶斤） 
affiliated with the CCBA. To give their respects to their direct ancestors, they visit the 
sacred place within easy access of their immigrant communities. 
17 www.kaiping.gov.cn. 
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Easy Access to the Sacred Place 
CCBA decides which version of Chinese culture for their Chinese community to 
follow. The traditional Chinese culture of ancestral worship allows the CCBA and its 
website to play such an influential role in a very pronounced way. Clan/hometown 
associations have reserved some cemeteries in the U.S. for their members. There 
exists a convention in the CCBA community on the occasion of Spring Festival.'^ 
Chairs of the CCBA, the Hoy Sun Ning Yung Association, the Lin Sing Association 
and other community leaders would visit different cemeteries to perform tomb 
praying ceremonies for the deceased members. 
The Guangdong government has a favorable policy towards old Cantonese 
immigrants and their hometown associations for grave visits. According to the online 
qiaokan Huangpu Qiaosheng (黃士甫f喬聲)in 2004, the authorities of overseas Chinese 
affairs would announce before Spring Festival that the "burial reformation is not 
necessarily to de-tomb. The Guangdong government plans to preserve a group of 
ancestral graves for Chinese overseas (殯葬改革不等於無墳化.廣東擬保留一批華僑祖 
墓)，’.19 Although the local government needed to recruit certain cemeteries for 
infrastructural construction, it decided to preserve the graveyards of Chinese overseas 
in the emigrant communities of Guangzhou, Zhuhai, Foshan (佛山)，Zhongshan and 
Jiangmen Wuyi. Yet, Cantonese Americans have not been very responsive to this 
policy. 
During the late nineteenth and early twentieth centuries, many Gold Rush 
sojourners had their bone collection rituals in the U.S. and a final fallen leaves' 
homecoming to China to bury their remains. Since the 1990s, some of their pious 
18 http://ccbanyc.org/photo/060411 %20ChingMing.html and 
http://ccbanyc.Org/photo200609/070410%20ChingMing.html. 
19 http://big5.hp.gov.cn/gate/big5/www.ql.hp.gov.cnyarticle/list.asp?id= 134. 
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filial descendants tried to continue their grave-sweeping ritual tradition by bringing 
those remains from their ancestral hometown to their current homes in the U.S. to 
save a costly and time-consuming journey back to China every Spring Festival. It is 
"a fallen leaf with an American homecoming" (Horn 2002: 42), a reverse route of the 
homecoming ritual. In November 2006, I interviewed an eighty year old member of 
Wong Family Benevolent Association affiliated with the CCBA. His narration of 
memory was full of family history and ritual things. With the membership benefit, he 
bought three plots at Wong's graveyard in New Jersey for his mother, his wife and 
himself. 
I don't know the young people. If we rest in the clan cemetery, we 
have the companions of fellow members and enjoy the worship of 
member descendants on every Spring Festival. My grandparents are 
also buried there. Only my father rests in the emigrant village of 
Taishan. I wish my children allow me to ship his ashes to the U.S. 
Then I can be saved from a long-distanced grave visit paid to Taishan. 
Regulations governing the shipping of ashes abroad were just passed in Fujian. But 
such an idea has been prevalent among old Cantonese immigrants for quite a long 
time. 
As kin ties become less important after some generations, Chee-Beng Tan 
(2007) argues that religious attachment to founding ancestors and clan deities in 
China will continue to provide a transnational link between Chinese overseas and 
their ancestral home in China. It holds value as we see Eric Ng representing his clan 
association to attend a ceremony in memory of his remote founding ancestor 2,500 
years ago in Suzhou (蘇州）.But North Americans actually spent more time in 
honoring their real founding ancestors in Taishan for clan conventions or ritual visits. 
Christopher Hell and (2007) analyzes the Internet and diaspora as a religious tradition. 
He finds that Jewish and Hindu believers in various geographical sites can visit their 
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common virtual temples and practice rituals online. Via the Internet, they not only 
develop an intimate communication with each other, but also strengthen a virtual 
connection with their origin of sacred homeland. In our case, Chinese overseas still 
like to pay a real ancestral ritual visit. They use their clan/hometown websites to 
document their historical memory and ethnic identity. 
Although Cantonese Americans have ritual visits to China for renzu guizong 
(認祖歸宗)，their visits might be more a result of Chinese cultural identity. Wu Zixu 
(伍子胥）Memorial becomes a cultural tourist attraction in the same way that ethnic 
Chinese from all over the world visit China to worship at the ancient tomb of Emperor 
Yellow (黃帝）which has now become a tourist attraction, rather than a symbolic rite. 
There are Chinese Diaspora tours as I discovered upon joining the tour with students 
of New York University to visit Jiangmen Wuyi and Zhuhai. College students of 
settled migrants take the U.S. as their home. They join an "In Search of Roots" 
program to visit their great-grandparents' hometown and the houses of emigrant 
families to experience ancestral cultural legacies and rituals (Fong 2002), and hand in 
a research report possibly posted on the Internet (Cheng and Lai 1999). These settled 
Cantonese immigrants are equipped with an initiative spirit to interpret their visits on 
their websites based in North America. The clan/hometown website of the World Eng 
Family Benevolent Association makes a good example. Its members are trying to 
restore the traditional Chinese culture much destroyed during the Cultural Revolution. 
The leaders of their umbrella organization negotiate with the authorities concerned in 
the P.R.C. to conduct their ancestral worship ritual. Their website illuminates how 
they put their beliefs into practice to articulate the discourse of cultural China. 
Eng Suey Sun Associations and Their Clan Deity 
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Old Cantonese associations refer to their remote ancestors and Chinese civilization to 
articulate their ethnic identity and historical memory. Wu Zixu Memorial is dedicated 
to Wu Zixu (d.484 B.C.). During the Warring States Period (475-221 B.C.), Wu Zixu, 
as prime minister, served king Helu (1¾¾ )^ of the state of Wu (吳).With his martial 
talents and dedication, he helped Helu defeat the state of Yue (越）and made him one 
of the strongest state rulers. In 496 B.C. king Helu died. Wu Zixu supported his 
grandson Fuchai (夫差，d.473 B.C.) coming to the throne. However, spies from the 
enemy Yue alienated Zixu from king Fuchai. Fuchai was misled and wrongly sent the 
loyal Wu Zixu to death. Poor Fuchai finally encountered the reversals of fortune and 
died in the hands of revengeful troops of Yue. People of the state of Wu realized the 
loyalty of Zixu. They buried his body at Xushan (胥山）in Suzhou and built a temple 
to respect him. This temple and tomb has been honored by various Chinese emperors 
since 484 B.C. Yet, it was devastated during the Cultural Revolution in the late 1960s 
and early 1970s. 
Wu Zixu is also the clan deity of all Eng Suey Sun Associations (伍胥山公所， 
Cantonese pronunciation for Wu Xushan Gongsuo) in North America. Among the 
affiliate associations of the CCBA, the Eng Suey Sun Association is one of the oldest 
clan associations. Eric Ng is not only a member of the Eng Suey Sun Association in 
New York, but also the chair of the World Eng Family Benevolent Association (世界 
伍氏宗親總會）• Ng is the Cantonese pronunciation for Mandarin Wu (伍）.As 
Americans found it difficult to recognize the word Ng without a vowel, early 
Cantonese settlers changed Ng to Eng. Ng, Eng or Wu refers to the same surname 伍. 
It has never been a common surname in China. But it is ranked as the top fourth or 
fifth surname in Chinese American communities. One clan of Wu is well represented 
in Taishan (台山)• And Taishan happens to be the largest emigrant source to the U.S. 
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since the nineteenth century. Many Eng Suey Sun Association members have an 
overlapping membership with the Hoy Sun Ning Yung Association (台山寧陽會館). 
When I interviewed Eric Ng in late October 2006, he proudly told me that in mid 
November he would represent his affiliated clan association to attend the opening 
ceremony of the Wu Zixu Memorial. 
In 2004，World Eng Family Benevolent Association members held their 
seventh world convention in Taishan. They decided to restore the temple and tomb of 
Wu Zixu at Wu Xushan Gongsuo in Suzhou. They mobilized all the descendants of 
Wu (or Eng) overseas to raise the needed funds. The Chinese government actively 
supported such an ancient ritual revival project to connect with Chinese overseas. 
While the P.R.C. invested US$5,000,000, Chinese overseas all over the world only 
donated US$100,000. Mr. Ng would bring these funds and lead more than thirty Wu 
Chinese Americans to attend a remote ancestor worship ceremony. It was reported in 
many Chinese newspapers including Dajiyuan (大紀元).2° With various newspapers 
published in different Chinese communities appearing on the Internet, one can easily 
find information on such ritual revival projects and many other aspects of China. 
Being Chinese can be substantiated by practicing a wide range of Chinese beliefs and 
rituals. 
In late October 2007, the eighth convention of the World Eng Family 
Benevolent Association was taking place in Taishan again. A new chair would be 
elected in this world convention. In the auditorium of Taishan First High School, Eric 
Ng was required to hand over his chairmanship. Overseas Chinese Affairs Office of 
Taishan City posted the whole turnover ceremony on its official website, Taishan 
Qiaowang (台山僑網)，wq.tsinfo.com.cn. During this grand meeting of clans for social 
‘http://epochtimes.eom/b5/6/10/27/n 1501076.htm. 
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purposes, congratulations came from the Overseas Chinese Affairs Office at all levels 
including State Council of the P.R.C., Guangdong Province, Jiangmen City, etc. The 
qiaoxiang website with the most details on this world convention is Zhonghua Wushi 
Wang (中華伍氏網），www.chinaWu.net. We can easily determine that its cyber 
culture is allied with Chinese characteristics. There are many Wu clan QQ groups (伍 
氏 QQ 君羊）on the BBS zone for various discussions on Wu clan culture. 
To discuss the stories related to their clans, the Wu family members in China 
follow the latest fashions to online chat via the QQ Internet portal. With their 
dedication to traditional Chinese culture and clan concept, the Eng Suey Sun 
Associations stimulates the mainland Chinese to rediscover their own heritage. I will 
argue that Chinese immigrants can further enhance their virtual intimacy with China 
via their clan/hometown websites. The Internet helps perpetuate their clan culture. 
With fewer ritual visits paid to China after some generations, their websites also 
enhance the interactivity among clan members and offer easier access to materials of 
ethnic culture to supplement their understanding of ancestral home. 
Online Access to Ancestral Halls 
The World Eng Family Benevolent Association built its website, www.engfamily.org， 
in 2007. It devotes considerable space to reports on the Wu Zixu Memorial event. 
This website connects all different Ng clans around the globe. A virtual visit allows 
Internet surfers to enjoy a nostalgic journey to their ancestral home filled with 
historical memory and ethnic identity. However, this online expression of rich 
photographic discourse with a few English and Chinese bilingual descriptions, also 
shows that their memory towards this legendary hero is rather remote. Traditional 
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Suzhou garden art becomes the focus. In any case, the devotion of old Cantonese 
immigrants to their sub-ethnic culture can be felt on the web. 
The Eng Suey Sun Association based in North America has been and still is 
the ancestral hall for Chinese overseas to pay respect. It is also the social gathering 
place to network with their fellow clans- and townspersons. The World Eng Family 
Benevolent Association comprises member associations in Boston, Chicago, Los 
Angeles, New York, San Francisco, Seattle, Toronto and Vancouver. Emigrants can 
visit anyone of these reunions of the Eng Suey Sun Association to perform ancestral 
worship. The Ng families traced their real founding ancestor to Mung Goong (亡民公） 
who settled in Guangdong in the 12th century. The two largest lineages of the Ng clan 
in Taishan are Look Wai (綠圍）and Hon Yuen (翰苑）.What we read from the 
webpage is written by Gregory Kimm, the 26th generation descendant of Hon Yuen.^' 
Both Look Wai and Hon Yuen record their generations in the form of poetry. 
They name their particular generation by adopting one Chinese character�� from the 
poem. In the example of Hon Yuen, the poem written in the 16th century begins with 
the character siu (紹）for the 13th generation and ends with ting (廷）for 32nd 
generation. It reads, 
Those who follow are properly strong and flourishing; 
their fate is a time of glory. 
Their vast merit will illuminate upright ancestors; 
they will offer excellent plans to the Great Court. 
(Siu yee wai mau yik; Wun wui jai cheung ming. Hoong fun yiu lit jo; 
G a h y a u h i n d a i ting.紹宜偉茂奕；運會際昌明.洪勳耀列祖；嘉猷獻大廷.） 
The tablet of this generation poem has been sitting since the late Qing Dynasty on the 
altar of this traditional association for overseas Ng descendants to worship. As the 
21 http://www.geocities.com/Tokyo/3919/sueysun.html?200824 initiated by Ronald Eng Young. 
22 One's name usually contains three Chinese characters. The first character is his/her surname. The 
second is his/her generational name. He/She uses the third character to distinguish self from others. 
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younger generation of old immigrants only read and write some Cantonese, they need 
English translation to study the culture of Chinese ancestry. Their website not only 
narrates the origin and development of their family trees, but also documents their 
cultural activities and celebrations on traditional Chinese festivals in their host 
societies. 
This website reflects the persistence of old Cantonese associations in clan 
culture and localization in American societies. The well established immigrants are 
used to English expression. They develop an intimate communication with fellow 
clans associations in their host societies. The members of the World Eng Family 
Benevolent Association can visit each other in North America. From time to time, the 
Eng Suey Sun Association in Manhattan Chinatown receives their peers from 
California or other states. Parents can bring their children to attend social gatherings, 
for instance, a carnival cruise trip in 2009 for their 15th national convention held in 
Los Angeles. Ethnic cultural interest is fostered within such good-natured outings of 
the clan association. Their link with China is built upon a remote ancestral ritual visit 
and a virtual connection via their clan/hometown website. Even without a ritual visit, 
young generations can know their ancestral hall through the web. The Internet allows 
them a remote access to their clan deity. It also influences the spatial and temporal 
worldviews of Chinese overseas to conceptualize their remote ancestors. 
Fujianese immigrants contribute their capital accumulated overseas to their ancestral 
halls and the infrastructure constructed in their hometown. Fuzhou associations also 
demonstrate their cultural and political allegiance to their native country with the 
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construction of the overseas Chinese museum. As read from the amendment to the 
regulation on ashes management on Changle.com, Fuzhou associations enjoyed good 
terms with the Chinese state and local government. The Changle government adopted 
a lenient attitude to accept their appeal to preserve their ancestral graveyard. Via the 
immigrant narratives emphasizing filial piety, they get to the core of transnational 
cultural politics and have a harvest of business investments. 
Old Cantonese associations realize the significance of kinship rhetoric as a 
social and cultural practice in the everyday life of Chinese people. They use a cultural 
politics of ethnicity to manage their multi-lateral relationship with various Chinese 
communities. They strengthen their cultural leadership by networking with Chinese 
American officials and Chinese officials from China and Taiwan. To reconnect to 
China, they refer to remote ancestors and traditional Chinese culture to articulate their 
historical memory and ethnic identity. The Eng Suey Sun Associations launched a 
sacred space to honor their clan deity and ancestor on the web. Their clan/hometown 
website has become a virtual community for Chinese immigrants' fellowship 
associations and studies of clan culture. 
Both the old and new associations use the kinship rhetoric and the Internet to 
enhance their agency power to network with the Chinese states. But with different 
motivations and cultural politics, they honor the sacred spaces of their ancestors in a 
different way. Fuzhou migrants use the qiaoxiang websites to defend their ancestral 
gravesites and perpetuate the tradition of ancestral worship rituals in their hometowns. 
Cantonese immigrants document their ritual visits to China in their clan/hometown 
websites. They stimulate the interest of their ethnic counterparts in China to study 
their clan culture. Some associations build their ancestral halls in cyberspace. They 
make the legend of their remote ancestors immortal in their immigrant societies. 
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Chapter VI 
Online Debates over the Cultural Landmark of Manhattan Chinatown 
Traditionally anthropologists used to study Chinese overseas of different origins by 
means of interviews and participant observation. Can this methodology be enhanced 
by the use of the Internet? William Wells and Qimei Chen (1999) draw a parallel 
between American Thanksgiving and Chinese Mid-Autumn Festival. 
Methodologically, they think that personal interviews and participant observation tend 
to focus on desirable values. The Chinese interviewees in the U.S. express what they 
think they ought to desire in the Mid-Autumn Festival. Thus Wells and Chen 
supplement their data with the Chinese comedies, novels, poems and dramas to 
"unmask truths that tend to be concealed in ordinary social interactions" (1999: 555). 
They also use Internet sites in their analysis as these Internet descriptions are the 
manifestations of dominant contemporary values as well as the artifacts of the parent 
culture. I would argue that the online debates between the old and new immigrants in 
Manhattan Chinatown are unique materials with which to study the dialect grouping 
and territorial associations of Chinese overseas. They reveal their competition and 
internal motives for community participation in their immigrant society. This chapter 
will use the experience of 9/11 and the websites of the Cantonese and Fujianese 
immigrants to explore aspects of social reality that might otherwise be neglected in 
our existing literature, official reports and personal interviews. 
The virtual communities of the CCBA and Fujianese.com reflect the reality of 
the geographically bound communities. There were various cyberspaces constructed 
out of different ethnic considerations after the events of September 11th 2001 in New 
York City, but the homepages of Chinese immigrants were among the most visible. 
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Facing the global anti-terrorism measures and ethnic hatred, Filipino Americans 
(Ignacio 2005) and East Indian Americans (Mitra 2005; 2006) resorted to the Internet 
to communicate with their ethnic counterparts. Free from the hostile gaze of 
mainstream society, Chinese overseas face few ideological dilemmas of 
national/ethnic identity when they express their views in cyberspace. They use the 
Internet for the practical purpose of communicating with their ethnic members and 
defending their online communities as real and representative geographically bound 
communities (Lozada 1998). In this chapter, the candid online discourses of Chinese 
immigrants exhibited on CCBA and Fujianese.com will be analyzed to see how they 
perform their Chineseness in the wake of 9/11. 
As discussed in Chapter II，Manhattan Chinatown was severely impacted by 
9/11. From 2002 to 2007, some cultural projects were launched by the City 
Government to rebuild Chinatown. A visitor information kiosk was established. A 
Chinese archway was under consideration. The existing landmarks Confucian Plaza 
and Lin Ze Xu Square were further used to impress Chinatown visitors. With different 
locality identifications, old Cantonese and new Fujianese immigrants celebrate these 
cultural landmarks with different moods. Cyberspace provides them a field for 
expression. From their celebration of Chinese culture, we find the diversity among the 
Chinese in Manhattan Chinatown. 
Scholars of online communities study the identity of Chinese intellectual cyber 
activists overseas. Some focus on the discourse of the Chinese state (Chan 2005, 2006; 
Shu 2003; Sun 2002, 2005) and some on the discourse of Chinese culture (Lozada 
1998; Wu 1999; Yang 2003). However, by placing the communities of CCBA and 
Fujianese.com under review, we find that both the discourse of the state and the 
discourse of culture influence their Chinese identities. In their daily performance of 
169 
Chineseness, there are numerous layers of identities between these two grand 
discourses. On the one hand, these immigrants are not cyber elites. On the other hand, 
they play an agency role by negotiating for themselves a Chinese identity during their 
interactions with other ethnic groups. Pal Nyiri (2001) argues that the identity 
construction among recent migrants is controlled by the state-promoted elites in the 
P.R.C. There is "no separate, officially produced discourse of 'Fujianeseness' or 
'Cantoneseness' of the kind that has traditionally been produced among overseas 
Chinese" (Nyiri 2001: 650). All provincial identities are replaced with a single 
national discourse. It makes our case of present day Manhattan Chinatown unique 
because of the maintenance of traditional Chinese organizations, clanship and locality 
identifications as well as two Chinese state identities. 
In this chapter, we will see how the ethnic culture celebrated in the virtual 
community and worldly interest narrated on the e-forum by the immigrants reflects 
their real daily life. In the case of the Visitor Information Kiosk and Archway, 
Fujianese.com felt its locality group was in a socially disadvantaged position. The 
elite CCBA community benefited from these cultural projects. In recent years the 
statues of Confucius and Lin Zexu in Chatham Square have attracted more visitors. 
By rejuvenating the Confucius culture, old immigrants contributed to the tourism of 
their community. New Fuzhou migrants promoted their ethnic hero Lin Zexu. The 
locality identification of Cantonese and Fujianese immigrants can be read in their 
online discourses related to these two great Chinese. 
Chinatown Visitor Information Kiosk 
The Visitor Information Kiosk was the first obvious addition to the landscape of 
Manhattan Chinatown after 9/11. It was financed by the Lower Manhattan 
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Development Corporation (LMDC) and the 11th September Fund. Located at the 
triangular traffic island intersected by Canal Street, Baxter Street and Howard Street, 
this kiosk was built by NYC & Company to boost tourism. Roofed by a translucent 
pagoda, this red kiosk covers a ten-meter wide plot. Inside the pagoda is a golden 
dragon wired with neon lights. Since its launch in December 2004, quite a few 
residents have expressed their uncomfortable feelings about its design, as reported by 
World Journal dated 23rd February 2005. Jimmy of Fujianese.com quoted this article 
"Is the golden dragon of Chinatown Visitor Information Kiosk trapped? All 
geomancy talks indicate its lack of the omen for a valorous oriental dragon (華卑信肩、 
亭金龍被困？風水說四起指欠東方猛龍吉兆)”1 to discuss with his fellow members. 
The funding and designing of this kiosk were criticized vehemently on the 
comment pages of Fujianese.com. At first, it was an issue of geomancy for the old 
immigrant community because the dragon was trapped, coiled and heading down 
westward. But what made the Fujianese most dissatisfied was that the kiosk was a 
joint product of the City government and the traditional Chinese associations like the 
CCBA and Asian Americans for Equality, without the participation of Fujianese 
associations. This thread shows how the locality identification of new Fuzhou 
migrants arose out of competition with old immigrant associations for the 9/11 
funding and social resources. 
Fujianese.com members quoted a Chinese newspaper dated 18th February 
2005 to question the “2 million capital to build a ten-meter wide kiosk? Don't 
understand (200 萬資金建造 10 尺信息亭？不解)??”2 Some netizens like Dragon also 
questioned the behavior of the LMDC in promoting tourism in Chinatown or 
conducting the Explore Chinatown projects. They then directed criticism towards the 
http://bbs.fljjianese.com/viewthread.php?tid=3414. 
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beneficiary CCBA. But some Fuzhou migrants did not care that much about this 
matter as they were too busy with their own livelihoods. Daxing Hongjiji (大型轟擊機） 
described his disinterest in this way, 
If they really want to fool Americans, it has nothing to do with us 
either! The Chinese restaurant industries of Fujianese Americans have 
nearly come to the end. Think about our own business. It is really that 
"Money" matters? We come to the U.S. for money, don't we? We are 
not here to meddle in others' business. It is said that a robbery occurred 
in Flushing. The victim is an ethnic Chinese again. World Journal, 
Singtao Daily, etc. report these things frequently. There is no Chinese 
community leader who really concerns himself about these pressing 
affairs needing improvement.^ 
One of the taxpayers in this community, ckeyn disagreed with him, 
What those community leaders are most concerned about is their own 
reputation and social status. They make decisions internally every time 
they organize their election meetings. There is no mentioning at all 
about self strength, idea, need, or academic and cultural background. 
Project and planning is brewed among those who never try to elevate 
their own standards! Such an organization without new blood can 
hardly improve. 
Most netizens responded to this petty kiosk with an ironic tone like Mr. Gao, 
How disproportionally the unbalance between investment and benefit 
return! You only have to think about how many years it takes for 
Chinatown residents to recover from this 2 million payment. Just look 
how it wastes the electricity at night. 
Again, they quoted Mingpao dated 21st March to demonstrate how harmful 
this kiosk was as a gateway to Chinatown in terms of geomancy. As the old geomancy 
Master Tin Sun (天山居士）pointed out, 
First of all, the dragon head faces northward. It drives the fortune of 
Chinatown away. Secondly, it is against the Chinese five elements 
(wuxing 五行)regarding the operation of Metal, Wood, Water, Fire and 
Earth. Golden color is Metal and red color is Fire. Fire conquers Metal. 
Now the golden dragon is trapped by red wires. As Chinese are the 
descendants of Dragon, it implies that the development of the 
All the citations ofFujianese.com in this chapter are translated from Chinese unless other indicates. 
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Chinatown and the interest of its community would be restricted. 
Thirdly, it is the wrong selection of location for this kiosk based on a 
divergent traffic isle. It looks like a knife with strong venom. All 
vehicles coming from Manhattan face this traffic isle. 
Geomancy (fengshui 風7_K) is a long-established Chinese culture observed by 
Cantonese speakers. Master Tin Sun based at Chatham Square is Chinatown's most 
renowned fortuneteller. Cantonese Americans and Hong Kong Chinese like to consult 
with his Tin Sun Metaphysics Corp. to decide the harmonious placement of a building. 
Jimmy of Fujianese.com used Master Tin Sun's geomancy logic against the kiosk to 
follow. Jimmy also opposed the involvement of the CCBA and AAFE in this project. 
Firstly, this kiosk ignores traditional Chinese custom to place a golden 
dragon on the frame of the roof. We are all descendants of dragon. 
Dragon should be flying to aggressively symbolize our walking out of 
Chinatown to enter into the mainstream society ... after so many 
reflections on its improper geomancy, we feel that it is against Chinese 
public opinion. In Chinatown, it also does not conform to Chinese 
traditional thinking. Secondly, the design is careless, dull and without 
esthetic sense at all. Placing such a dry dragon in the middle of a 
pathway cannot favorably promote the image of Chinatown. Such an 
architectural work of public symbol in Chinatown should show tourists 
the tradition and cream of Chinese culture. A slovenly made piece is 
wasting government funding and the money of Chinatown taxpayers. 
Thirdly, all the engineering matters were directed by a couple of 
Chinese associations. These few associations believed they could 
represent the majority without widely consulting the public or holding 
public hearings to secure public recognition. 
However, Cantonese immigrants also knew how traditional ways of geomancy 
could turn the situation of misfortune into a favorable one. The dragon was made of 
wood. The material could be changed to marble. With the heavy stone, it might 
suppress miasma. Master Tin Sun suggested a demolition of this dragon above the 
roof, or change the kiosk to a hexagon or round shape to become tactful and smooth. 
The designer Mr. Wong was a Hong Kong Chinese American. He meant to combine 
Chinese traditional culture and modem American culture. Wong understood 
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geomancy as a significant component to ethnic Chinese, he promised to study the 
amendment. As the kiosk was an important gateway to Chinatown, it received more 
than three thousand tourists on the day of Chinese New Year. But Mr. Gao and his 
fellow netizens challenged the architectural undertaker with the following questions. 
1. How much is the expenditure to build this kiosk? From the first 
report saying two million to the second report saying hundreds of 
thousands, what is the exact amount? 2. In fact, to whom does it mean 
most? 
During the last week of March 2005, Fujianese.com members spent their time 
daily on the field to take pictures from Monday through Thursday from 9:00 am to 
8:00-9:00 pm for evidence. Only some visitors were found. They approached the 
Visitor Information Kiosk for the Chinatown map on its wall. Fujian Shuixian (福建水 
仙）followed on 7th April to summarize, "It is still difficult for the trapped dragon to 
escape from the cage; the Kiosk has nobody to visit; the map is sort of popular though. 
Someone makes an Information Kiosk to become wealthy and famous." What they 
really wanted to argue was that the approach of the CCBA was against the public 
interest. 
When I interviewed the CCBA leaders in October 2006 about this 
architectural work, its director replied that actually his organization was not involved 
in this design nor had anything to do with this kiosk. Fujianese associations were not 
particularly interested in this project either. I later interviewed a young Chinese 
American woman who worked in the old immigrant community and asked about her 
impression of this kiosk. She disagreed with both the comment of recent Fujianese 
migrants and the design of the City government, 
Why didn't they ask the opinion of American-bom Chinese or Chinese 
professionals? Ethnic Chinese's opinion should not be stereotyped as 
the descendants of dragon. Maybe we want something new and 
different instead. When the 9/11 disaster occurred in 2001, Chinatown 
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was in panic. The New York City government did allocate some 
funding for Chinatown in need to apply. But to its surprise, there were 
no applications submitted by new Fujianese immigrants. The City 
government thus realized that English language problems barred their 
motivation. Young migrants were usually brought to Fuzhou to be 
raised by their grandparents. These grown up children return to New 
York at an age of 19 or above, exceeding the age limit of American 
high school students. Even being allowed to study in bilingual high 
schools that permit them to answer American history examinations 
with Chinese, they still have difficulty in studying. 
During my Manhattan Chinatown visit in 2006, I did find official fliers circulated 
among major human resource centers and Chinese associations to recruit translators 
who knew Fuzhounese, Wenzhounese and Tibetan, the three largest non-Cantonese 
populations emerging in the past decade. Multiple responses on this kiosk arose 
among these old and new immigrants of Manhattan Chinatown. Their comments of 
diversity largely supplement my previous online discourse analysis. The AAFE did 
have a close relation with the CCBA. To hold periodical seminars, it would rather 
borrow the conference room of the CCBA as a location familiar to Chinese 
community residents. 
But online analysis is certainly rewarding. The mail thread above is unique 
among existing literatures or any official websites of governmental and professional 
organizations in showing the enthusiasm of new Fuzhou migrants in their community 
participation. In late December 2004, the United Fujianese Association placed an 
announcement to recruit engineers and accountants for a Chinese archway building 
located at the intersection of East Broadway and Allen Street."^ Fujianese associations 
intended to bid for the archway project. And Fujianese.com members tried to help 
their hometown associations win this bid. Their comments on the Chinatown Visitor 
Information Kiosk were a prelude to their efforts to build this arch. 
http://bbs.fujianese.com/viewthread.php?tid=666. 
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Newsgroup members directed their resentment towards the old immigrant 
communities, blaming them for their outdated thinking. They received the most 
welfare from the City government. On the contrary, new Fuzhou migrants earned the 
least benefit in Chinatown while contributing the most human labor. A confrontation 
between old and new Chinese immigrants or Cantonese and Fujianese locality groups 
was set to arise. They requested a revamp for a traditional ornamental archway truly 
representing Chinese pride. The new project should be developed with the ftill 
participation of Fujianese Americans. As the Visitor Information Kiosk had already 
been established, one could hardly nullify its existence. The sensitivity of 
Fujianese.com towards the CCBA's role in the Information Kiosk was later shifted to 
the pending project of the Chinese Archway. 
Chinese Archway 
As mentioned in Chapter II, the community identity and changing occupations of old 
Cantonese catered to bringing in more foreign tourists to help restore Chinatown. Yet, 
the internal ethnic market and intensive networking with Chinese officials by new 
Fuzhou migrants might cause suspicions within the American government about their 
political allegiance. This divergent socio-political orientation partially explained why 
the CCBA and AAFE were well-positioned in the social structural realignment after 
9/11. As of late February 2005, there were many projects waiting for the funding of 
the City government and LMDC. They included the Chinese archway by the CCBA, 
the Chinatown cultural center by the Committee to Revitalize and Enrich the Arts and 
Tomorrow's Economy (CREATE), a building complex for current fashion in dress by 
clothing industry enterprisers, a project for Chinatown reconstruction by the AAFE, 
etc. There was no Fujianese project organizer. The LMDC had around eight hundred 
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million dollars left to rebuild Chinatown. York Chan of the CCBA estimated that 
funding would be allocated to Lower Manhattan from March to April 2005. On this 
subject, Fujianese.com members expressed the views contained in the above mail 
thread. They tried to change the disadvantaged position of their dialect group 
established in sharing the last governmental fund. 
As Mr. Gao put it, 
Canal Street is the base of old immigrants. East Broadway is the base 
of new immigrants, especially for those new migrants from Fuzhou. 
These two localities receive an obvious lopsided treatment that has 
drastically shifted the balance. There is an article "Fuzhou Chinese 
deserve the credit to make Chinatown prosperous (福州人繁榮華i阜功不 
可、沒).，’ But credit is credit. Fujianese in Chinatown are still residents 
of the non-mainstream community. Fujianese associations are now 
BIDDING on the archway project needing capital and various 
resources. Fujianese associations almost strategize and plan everything 
on their own. It doubles the difficulty of their mission. And other 
associations take advantage of government funding to do whatever 
they want. But Chinese leaders of Fujianese associations have never 
chickened out. As long as there is a must do and a feasible work, there 
is somebody who stands up. This is the most consolable thing in the 
Fujianese community now. 
The arch project integrated the Fujianese community. Meiguo ABC (美國 ABC) 
also showed his concern for his hometown associations, 
To my knowledge, the project for Chinatown reconstruction does not 
include one of the two major streets. East Broadway, the "Fuzhou 
Street", has never spent one penny of government funds!! ... It's the 
same as the Chinese in Chinatown, they are divided into new and old 
immigrants. Fujianese immigrants struggle hard in the U.S. They 
should receive equal respect and share equal social welfare. Don't 
think that these low-cultured early Fujianese settlers can be easily 
bullied and beguiled. Much benefit of government funding for 
Chinatown is stolen and divided between the CCBA and AAFE. It 
seems these organizations will eat up all government funding to rebuild 
Chinatown. None of it has anything to do with Fuzhou new immigrants. 
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Netizen Visitor ftirther criticized the CCBA and AAFE using their old 
thinking of the 1940s and 1950s to direct the current environment of incessant 
changes, 
Don't think that the approaches of old associations are all right! It is 
most rational and fair to allow other associations to co-participate in 
projects. There is no meaning to have these two associations enjoy 
public resources alone!? Tell them, "don't be afraid of what we might 
get from them but ask what we really need and what we can do to 
improve the community in deed!" 
Yumo followed, "Let's support Jimmy, and support American Chinese Voters 
Alliance (which is led by Fujianese). Unite the Fujian Chinese associations to fight for 
more benefits for the Fujianese community." All Fujianese.com elites agreed with 
them. Their internal integration was formed to solve the external pressure of yielding 
public resources to the old Cantonese immigrants. An undaunted newcomer 
Xinyaobin suggested that some Fujianese associations take the initiative to contact the 
director of the CCBA. To avoid a further marginalization, 
I suggest that we exchange views with him about our BID project of 
the Chinese archway on East Broadway. Otherwise, the "Chinatown" 
represented by the director of the CCBA will again leave out this other 
half, East Broadway. It definitely will not involve the BID of East 
Broadway. This other half of Chinatown might possibly not be counted 
in New York's "Chinatown"? Sometimes, I really don't doubt it. I 
believe that New York's Chinatown should shrink to one third its size, 
to further make the Fujianese immigrants who have grown to two or 
three times their previous population and expanded to two or three 
more communities, having been squeezed out of New York's 
Manhattan Chinatown. 
On the other hand, Fujianese.com members continued to insinuate that the 
project was being internally manipulated by the CCBA. Being the beneficiary of the 
Visitor Information Kiosk, the CCBA, they alleged, wanted to further build an arch to 
profit from it. Netizen Niming Fayen (匿名發言）quoted a newspaper dated May 17th 
2005 to inform everyone that the "Chinatown archway project is accused of internal 
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operation without transparency (華掉興建牌樓,被指黑箱作業).，’ The CCBA initiated 
the archway project at a cost of more than one million dollars. After receiving an 
allocation of USD 250,000 from the City Council, the project was under way. The 
CCBA registered with the City government a "Chinatown Archway Foundation" to 
secure a non-taxable status. The architectural site was tentatively selected to be at the 
entrance of Park Row which was partially sealed after 9/11. The CCBA established a 
"Chinese Archway Committee" comprising its seven largest affiliate associations. 
One of its committee members, the Chinese Merchants Association, received an 
anonymous letter to challenge its internal operation without transparency. 
Figure 24. Octagon arch 
and hallway in 
Tingjiang 
However, the bid efforts of new Fuzhou migrants cannot be simply seen as 
their passive move to avoid a marginalized status. It actually embodied their 
hometown memory and locality identification. To my knowledge, it might be that new 
Fujianese immigrants were more interested than old Cantonese immigrants in this 
pending archway project. From downtown Changle City to Houyu township, along 
the way we may the front entrance of every emigrant village one freshly 
colored ornamental Chinese archway erected to reflect and intensify the wealth of the 
village. The grand octagon arch and hallway of Tingjiang is even more imposing. 
Based on their hometown memory, they must be expecting one in their immigrant 
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community. A column webmaster of Fujianese.com, maizai, has shown his wish in 
the thread titled, “When can New York's Chinatown have a ‘Chinese style archway' 
(紐約華埤何時才有‘中式牌樓，)?，,5 on 24th September 2005, 
When can an "arch" with Chinese characteristics appear in Manhattan 
Chinatown of New York City, the center of world trade? This is also 
the largest Chinatown in the world. I think this is what most people 
have been always expecting ... All famous Chinatowns in the world, 
and even those Chinatowns of small-medium cities in the U.S. have 
their "Chinese archway". Why is it so difficult for New York's 
Chinatown to have a "Chinese arch"? 
The bid project of Fujianese associations ultimately did not succeed. The 
CCBA was still the major coordinator. Most Chinatown residents supported the 
opening of a night market and hoped for an archway to be built on Mott Street. A poll 
survey showed that out of 1374 interviewees, all of them were pro arch project except 
for 2 who had no comment. 986 of them preferred an archway at the intersection of 
Mott Street and Canal Street. The Archway Committee of the CCBA studied this 
survey conducted by the tourism authority. As of October 2005, York Chan had raised 
some funds as seeding money. When City mayor Michael Bloomberg was running for 
his re-election campaign at the time, he went to visit the CCBA to build relations with 
Chinese communities for his votes. Mr. Chan dropped a hint that there were 49,000 
Chinese voters in Lower East Manhattan Chinatown. Compared to the 30,000 
population two years ago, the increasing rate was high. More Chinatown visits would 
certainly be good for his political campaign. Bloomberg took this chance to show his 
concern about the archway project. After learning about the Chinese arch in 
Washington D.C., funded by the China Consulate, Bloomberg asked why not place 
the same request for the China Consulate in New York to help. He would also lobby 
the LMDC to finance. 
http://bbs.fujianese.com/viewthread.php?tid=3431. 
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Here we must note that Manhattan Chinatown can no longer be treated as a 
segregated community in our information society. What happens in this community, 
such as the archway project, is visible in cyberspace. The issue of 9/11 relief funding 
in this Chinatown can be discussed by members of the mainstream society. From 
April to October 2005, Chinese Americans and non-Chinese Americans in the New 
York metropolitan area also debated the pros and cons about this archway project on 
the BBS of Wired New York Forum. ^ This e-forum comprises many intellectual 
netizens in mainstream society. To them, an arch should be as stately as the 
Washington Square marked by the statute of American founding father George 
Washington. There has been a Washington Square Arch in lower Manhattan since 
1895. They generally felt that, "It has been Chinatown all this time without an arch 
and there is no need to add one now." Its identity should be like the Museum of 
Chinese in America. Chinatown has received a grant from the Red Cross. This relief 
fund not only helped to restore parks and traffic in Chinatown, but also to "create 
programs to better connect Chinatown to other lower Manhattan neighborhoods." 
The LMDC informed the CCBA in March 2006 that the archway funding was 
not passed.7 The former governor of the City Council who promised the funds by the 
end of 2005 had later lost his election campaign. Both the Chinese and Taiwanese 
governments are willing to fund this Chinese archway. To avoid this event turning 
political, ethnic Chinese business people would rather raise funds on their own to 
materialize this archway dream. When I interviewed Eric Ng of the CCBA about this 
issue in September 2007, he explained to me why the physical result may not 
materialize. Although the CCBA still worked hard to coordinate and facilitate this 




Partnership LDC to solve first. With a diverse composite of ethnicity, cultural identity, 
historical memory, political background as well as socio-economic consideration, a 
consensus for this archway will be difficult to achieve. Debates have taken place 
between old and new immigrants in Manhattan Chinatown, public sectors and civic 
associations, and competing discourses among intellectuals in American mainstream 
society as revealed on the Internet. 
To rebuild Manhattan Chinatown after 9/11, a series of measures were 
proposed. Mainstream society needed the participation of major political players in 
Chinatown like the CCBA to engage in these projects. The City mayor and other top 
City Council members showed their concern about the progress of the Chinese 
archway project while visiting Chinatown for their election campaign in 2005. As my 
interviews in the field later show, the economic benefit that the CCBA acquired from 
these projects might be more apparent than real. What really matters is that this 
participation carries a social symbolic meaning for Chinatown leaders. It also 
demonstrates the political energy of the Chinese immigrant constituency to raise the 
attention of American mainstream society. 
In the public space of the Visitor Information Kiosk, Fuzhou migrants enlisted 
the idea of traditional geomancy to denounce the old Cantonese associations as 
outdated thinkers and unrepresentative when it comes to architectural design. They 
even used this text to equip themselves with an argument against the existing 
differential power in the ethnic Chinese groups and push their borders of political 
participation outward, to prepare for their Chinese archway project. The correlation 
between ideas and power in justifying and mobilizing social actions (Wolf 1999: 3-8) 
is not strange to them. Here we see Chinese culture, such as the dragon and geomancy, 
is held in great esteem by the immigrants in Chinatown. But how can this traditional 
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culture be interpreted situationally when associated with the Visitor Information 
Kiosk? Old Cantonese and new Fujianese immigrants competed for socio-economic 
resources in Chinatown's restoration. Varying with their immigration history, locality 
identification and hometown memory, they celebrated their Chinese culture and 
cultural landmarks differently^ As exhibited in the following case, the statues and 
spirits of Confucius and Lin Zexu were celebrated differently by the Cantonese and 
Fujianese immigrants. 
Figure 25. Statute ofConfticius Figure 26. Statute of Lin Zexu 
Confucius and Lin Zexu 
East of Chatham Square on Division Street is Confucius Plaza, marked by a statue of 
Confucius, a masterpiece of sculptor Liu Shih. Visitors can hardly miss them in their 
Chinatown tour. Since mid 1997, a statute of Lin Zexu was erected in Chatham 
Square facing East Broadway. To old and new immigrants, the statues of Confucius 
and Lin Zexu can serve as their ethno-regional division. In Manhattan Chinatown, the 
competition of cultural and state discourse between old Cantonese immigrants and 
new Fujianese immigrants can be illustrated in their promotion of the spirit of 
Confucius and Lin Zexu respectively. While Confucianism covers a Chinese cultural 
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(Tu 1994) domain, Lin Zexu weaves the modern Chinese state concept into the anti-
opium war against Western imperialism. 
As Kenneth Guest (2003: 26) points out, the statues of Confucius and Lin 
Zexu symbolize the political and cultural difference between old Cantonese and new 
Fujianese immigrants. The statue of Confucius was built to promote traditional 
Chinese culture, which was almost destroyed by communist China, especially during 
the Cultural Revolution. It was commissioned in 1984 by the old Cantonese and Hong 
Kong immigrants. The engineering was largely funded by the Taiwan National 
government and organized by the CCBA. This discourse of the R.O.C. state and 
traditional Chinese culture was challenged by the new Fuzhou migrants in 1997. They 
commissioned the statue of their hometown hero Lin Zexu to articulate a discourse of 
the modern P.R.C. state. Via the online discourses of CCBA-NY and Fujianese.com, 
we find a transformation of their Chinese state discourses and cultural identities in the 
wake of 9/11. The discourse of state and discourse of hometown compete with each 
other to shape the cultural selection of the Fuzhou Chinese. 
Discourse of State and Discourse of Culture 
Confucianism lent the Chinese imperial governments its philosophical support for the 
maintenance of social order and stability. With a hierarchical structure and dyadic 
relationship, it describes the interactions between emperor and subject, father and son, 
and husband and wife. Throughout the history of imperial China, it was held in high 
esteem by the rulers of all dynasties since Emperor Hanwu (漢武，156-87 B.C.). The 
teachings of Confucianism were adopted in the official and civil educational 
institutions. This long-established tradition continued into the Republican period. 
Spatially, its influence reached China's neighboring countries in East Asia, and all 
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other Chinese communities in the world. To maintain their governance in foreign 
lands, the community leaders of Chinatowns have supported Confucianism as a state 
religion and run the Chinese schools since late Qing Dynasty and early Republican 
time (Chen, Shehong 2002). Some might wonder if such an authoritarian Confucian 
rule with a paternal family system would be an impediment to modem socio-
economic development. However, the Confucian culture area of East Asia has 
experienced successful industrial development since the 19th century in the case of 
Japan. Scholars like Ambrose King (1991) relate it to the Confucian ethics of 
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rationalism and dynamism. Wei-ming Tu (1994) also argues that the ethnic Chinese 
communities outside China may use Confucianism in a creative way to prosper? In 
recent years, some scholars (e.g. Callahan 2005) discuss the scope of Greater China in 
terms of marketing and Chinese civilization. So we may argue that the Confucianism 
embraced by the CCBA might have also evolved with the time. It has transformed 
from a Chinese state religion to an appreciation of traditional Chinese culture and 
social value universally shared by Chinese overseas. 
On the other hand，the Fuzhou-bom commissioner Lin Zexu entered into 
Chinese history in the mid 19th century. Lin confiscated and burned opium imported 
by Western powers in Guangzhou in 1837, 1838 and 1839. His name and heroic deeds 
were brought to Chinatown by new Fuzhou migrants in the late 1990s. At first, his 
8 But some scholars like Young-iob Chung (1989) regard that certain aspects of Confucian tradition 
such as the discouragement of economic aspiration and disincentive to capital formation had once 
handicapped Korea's industrial growth. Koreans adjusted some Confucian tradition to facilitate their 
modernization in the latter half of the 20th century. In the past, Koreans had an obedient attitude 
towards government whose role was mainly administrative. In modem terms, it was also managerial. 
That made the Korean government easily became an initiator and a coordinator of the modernization 
process. As Tai K. Oh (1997) points out, Confucian tradition can be assets as well as hindrance to 
effective business conduct. To conduct a successful communication with their East Asian counterparts, 
Western business people need to be knowledgeable about how the East Asian people emphasize the 
family, hierarchy, authority and obedience in the business sphere. 
9 However, Souchou Yao (2002) regards that Confucian capitalism is not an essential set of Chinese 
cultural values. Certain Confucian values are selectively accentuated in the Chinese business behavior 
such as hard work and sacrifice. The structure and management of the immigrant enterprises can be 
also shaped by the specific conditions of the host societies and the drives of the Chinese migrants. 
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image was accepted by Fuzhou immigrants as an ethnic guardian to look after his 
fellow townspersons and to compete with the Cantonese who valued the Confucius 
statue. But this figure was equipped later with more political rhetoric and discourse of 
the Chinese state (Wise 1997). His image as a revolutionary of the P.R.C. as well as a 
universal anti-drug hero also became manifest (Cooper 1996). The Lin Ze Xu 
Foundation in Manhattan Chinatown was established in 1995 and chaired by a 
Fujianese community leader, Mr. Steven Wong. It is no coincidence that the statue of 
Lin Zexu was erected in 1997 as Hong Kong was turned over from the British 
colonial power to the sovereignty of China. It was proudly presented by new 
Fujianese immigrants and warmly received by the Chinese government. Hong Kong 
immigrants and Cantonese in New York looked at this statue with a totally different 
mood as expressed by director of the CCBA Mr. Peter Chan (Chen, David 1997). To 
them, it was a rather uneasy architectural work juxtaposed with their scholarly, 
learned and paternal looking statue of Confucius accompanying them since 1984. 
Many of them had migrated since the 1980s to evade the handover of Hong Kong. 
Lin's statute reminded them of an unhappy history. 
I visited the Lin Zexu Memorial Museum in Fuzhou City in July 2007. I then 
realized that Lin's hailed status as a national hero outshines his role as the 
Commissioner of Fuzhou origin. The Chairman of Communist China, Mao Zedong, 
said in his Selections, "Our democratic revolution is taking the scalp of the three 
previous political powers. We have been undertaking revolution for more than one 
hundred years since Lin Zexu (我們的民主革命,是革前三張皮的命,從林則徐算起,一直 
革了一百多年)•” Here we must note that Lin lost in the opium war and the Qing Court 
was forced to sign unequal treaties with the British government. Among the many 
liabilities, Hong Kong became a British colony. Under the criticism of his official 
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colleagues and the pressure of Western powers, Lin was demoted to the frontier 
western provinces. His conscientious character yet miserable fate held resonance 
among later modem Chinese politicians. The statue and spirit of Lin Zexu was thus 
elevated to a Chinese national discourse by the Chinese Consulate and Fujianese 
associations in New York. And the NYC government used their sympathy with Lin's 
spirit to promote their anti-drug campaign. 
Figure 27. Lin Zexu Memorial Museum Figure 28. Lin Ze Xu Way 
in Fuzhou City in Manhattan Chinatown 
In 1999, New York's mayor Guiliani approved the use of the space 
surrounding Lin statue as Lin Ze Xu Square. According to a Chinese American 
interviewee familiar with urban planning, the City government was eager to earn the 
cooperation of new Fujianese immigrants in Chinatown while erecting the Lin statue 
in 1997 and naming Lin Square in 1999 in order to crack down on gangs of Fujianese 
youth involved in the drug trade. With the help of the chair of the Lin Ze Xu 
Foundation and major Fujianese community leaders, the City government did solve 
the Fujianese youth gang and drug problem. On the other hand, Cantonese immigrants 
received Lin's statute and square in a passive manner. In 2005, the section of East 
Broadway facing the statue was officially renamed as Lin Ze Xu Way. A Fuzhou 
locality group in parallel with the Cantonese community was gradually taking shape 
to challenge the CCBA community. It stimulated the ethnic awareness and cultural 
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identity of the old Cantonese immigrants. They felt something should be done to 
protect their traditional cultural domain of Confucianism and speak for Confucius 
who deserves more respect in Chinatown and all other Chinese overseas communities. 
The CCBA responded with a restoration of ancient Confucius ritual. 
On the 28th of September in 2006, the birthday of Confucius, the "CCBA and 
other educational organizations hosted the first traditional Confucius Memorial 
Ceremony. President Eric Ng was the principal presentation officer of the 
c e r e m o n y . " 10 Although the memorial ceremony had been practiced since 1985, this 
was the first official grand ritual. In 2007, the "CCBA and other educational 
organizations hosted the second annual traditional Confucius Memorial Ceremony. 
President Eric Ng is the principal presentation officer of the c e r e m o n y . T h i s time 
all participants wore traditional costumes to perform the ritual dance with six 
formations of dancers (Liuyi 六ft). 
Throughout the CCBA's online Photo Gallery, we can find evidence of the 
group's unfailing belief in Confucius teachings and its ritual practice on Confucius 
Day. On the 21st of November 2007, President Eric Ng, who is also the chairperson 
of the New York Chinese School, attended the 98th Anniversary and Thanksgiving 
celebration of the School.'^ On the same day, an opening ceremony was held for the 
New York Chinese School's athletic court, which, after renovations, had been 
renamed the "Confucius Athletic Court" (Kongsheng Tiyuchang 孔聖體育場).i3 On 
the wall, there was a huge Confucius portrait titled "the teacher for all ages (Wanshi 
Shibiao 萬世師表)” with a couplet inscribed "The Confucian virtues spread afar to the 
West, Chinese culture spreads widely to all countries (孔聖德風遠播西土，中華文化弘 
10 http://ccbanyc.Org/photo200609/060924%20Confucius%20Ceremony.html. 
11 http://ccbanyc.Org/photo200609/070930%20Confucius%20.html. 
12 http://ccbanyc.org/photo200609/071121 %20Chinese%20School%20Anniversary.html. 
13 http://ccbanyc.org/photo200609/071121 %20Confucius%200pening.html. 
敷萬手P).” Confucius is Chinese culture itself. No matter where they go, ethnic 
Chinese bring his teachings and virtue to educate their descendants in foreign lands. 
Confucianism transcends national boundaries to reside in the Chinese societies of 
different countries. 
When I interviewed Mr. Ng about the symbolic meaning of Confucius to his 
Association, he related it in an instinctual way to Teachers' Day, the "CCBA runs the 
century old Chinese school in New York. We are supposed to thank and encourage 
the teachers for their hard work." He proudly showed me that this school had almost 
three thousand students. One of his friend's daughters completed her senior high 
school course here while his own son only just finished the elementary school 
Chinese course. I noted how he enjoyed associating the number of students with 
Confucius's three thousand disciples. Bom before 500 B.C. in a noble family, 
Confucius broke the distinction between classes to offer education to people of all 
social classes. He further educated a person according to one's natural ability or what 
one is good at. Seventy-two disciples became outstanding in various kingdoms. 
Confucius was thus called the greatest sage and teacher. This socio-cultural 
inclination is very congenial to the education policy of Taiwan which holds traditional 
Confucianism in high esteem. In 2007, New York State Assembly Member Ellen 
Young who is district administrator for City Councilman John Liu's Office, also 
encouraged the Asian American society to adopt Confucius Day as Teachers' Day. 
Her proposal was officially accepted in 2008. Young migrated from Taiwan in her 
teens and Liu in his childhood. They are children of their Taiwanese Hakka parents' 
culture. Yet, Ellen Young and John Liu are actually well received among the 
Fujianese immigrant community too. They treated both old and new immigrants with 
love and care, the way of ren 'ai (仁愛)，promoted by Confucius. 
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In accordance with Confucian social order, an individual should firstly 
cultivate onQstXf {xiushen 修身)，then put family in order {qijia 齊家)，rule the country 
{zhiguo 治國），and finally give peace to the world (pingtianxia 平天下）.The 
Confucian culture adopted by the well established Asian Americans can contribute to 
a stable relationship between the American government and its citizens. Old 
Cantonese associations not only inherit traditional Chinese culture, but also develop it 
in American society. By introducing the spirit of Chinese national hero Lin Zexu, 
Fujianese associations also help the anti-drug campaigns of the American government. 
Their discourse of Chinese state is strong. However, my online discourse analysis 
finds an interesting anomaly in the members of Fujianese.com. They articulated a 
strong discourse of hometown. As shown in the following mail thread, they were 
conscious of their locality identification when East Broadway was renamed as Lin Ze 
Xu Way instead of Fuzhou Street. 
Discourse of State and Locality Identification 
On the 26th of June 2005, the International Anti-drug Day, East Broadway was 
officially named "Lin Ze Xu Way." It is situational whether historical memory or 
ethno-regional identity is stressed. This decision was accepted by the Fujianese 
immigrants with an ambivalent complex that stood in contrast to the merry mood in 
1999 when New York mayor Giuliani announced the official opening of the "Lin Ze 
Xu Square" beside the statue of Lin Zexu. Commissioner Lin was remembered as a 
Fuzhou native and the national hero who burned the opium in the late Qing Dynasty 
to save China. This statue was purposely built by Fuzhounese two feet taller than the 
statue of Confucius to compete with the old Cantonese immigrants (Guest 2003: 26). 
Lin Square was a triumph marking the recognition of their Fuzhou identity six years 
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earlier. But they were disappointed in their attempt to rename East Broadway as 
"Fuzhou Street", which they felt fully reflected the population and economic strength 
of this locality group in Manhattan Chinatown. 
From Fujianese.com we see quite a number of Fuzhounese discouraged by the 
final decision. After so much lobbying and donation to city politicians, this dream 
failed to come true. This new street name implies that local Americans did not fully 
accept the Fujianese immigrants from a somewhat illegal emigrant source in China. 
Locals tried to make a compromise with both the leaders of Fujianese associations 
and mainstream society by choosing the impartial name of a historical figure 
acceptable to all. We should notice here that their locality identity is so pronounced 
that it dims their memory of modem national history. Mr. Gao quoted the article of 
Qiaobao dated 29th June 2005 describing the commissioning of Lin Ze Xu Way (林貝f, 
徐路）in order for his fellow netizens to discuss whether "it is enjoyable or deplorable 
that 'Fuzhou Street' turns to 'Lin Ze Xu Way'(‘福州街’變成‘林則徐路’可喜可悲)?’’i4 
This mail thread is very important to help us see how the discourse of Chinese state 
and discourse of traditional culture compete to shape the locality identification of 
Fuzhou migrants. The multi-faceted relationship between the Chinese government, 
American mainstream, Fujianese associations and ordinary Fuzhou migrants can be 
read from their responses to this event. 
With a clear memory on modem Chinese history, the Chinese Consulate in 
New York articulated a discourse of Chinese state, 
The criminals motivated by drug dealers directly impact the economy 
of a nation. It has brought grave misery to the Chinese people. The 
opening ceremony of Lin Ze Xu Way on International Anti-drug Day 
is to express the commemoration of Chinese people towards national 
hero Lin Zexu, and their determination to stamp out drugs. 
http://bbs.ftijianese.com/viewthread.php?tid=3427. 
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The Lin Ze Xu Foundation played the most significant role in this event. It 
connected the Chinese government with the American mainstream. Its chairman 
Steven Wong not only articulated a discourse of Chinese state, but also emphasized 
Lin's contribution to American society. 
Lin Zexu is not only the international anti-drug and drug-banning 
pioneer, but also a patriotic national hero to save his country and 
people. The spirit of Lin is not only highly valued in China, it is also 
glorified in the Americas. It means a lot for Americans to uproot the 
drug dealers and combat the drug addicts. There is a two folded 
meaning to the name 'Lin Ze Xu Way'. It means Lin Ze Xu Street. It 
also means the way of Lin Zexu to combat drugs in a determined spirit. 
The Lin Ze Xu Foundation of the USA (美國林則徐基金會广 holds a 
pronounced political identity towards the P.R.C. It conforms itself to the one-China 
policy. It stresses that its major mission of the present stage is "anti-independence to 
facilitate unification (fandu cutong 反獨促,統).，’ It also actively unites the Fujianese 
associations to negotiate with the American mainstream. This foundation is well-
integrated with its hometown associations. Its director performs these roles. On the 
8th of August 2005, Scott Stringer, the presidential candidate of Manhattan Borough, 
visited the Fukien American Association. Steven Wong accompanied the chair of the 
Fukien American Association, Chen Qingquan. Chen told Stringer that the population 
of new Fujianese immigrants was increasing by 100,000 per year. Wong cited the 
famous words of U.S. former president Kennedy, "Don't ask what your country can 
do for you, but ask what you can do for your country."'^ In this meeting, Wong asked 
Stringer not to forget to do something substantial for the medical care, health and 




A Manhattan Borough presidential candidate visited the Fujianese community 
after East Broadway was renamed Lin Ze Xu Way, also for a voting favor. Steven 
Wong asked for his community to be provided with more health care if Stringer was 
elected to this position. The air quality of Manhattan Chinatown was severely affected 
by the 9/11 terrorist attack. The residents of the Fujianese community on the east side 
were especially threatened by the long-term lung-related diseases. We see that no 
matter whether it is the leaders of the old Cantonese community or those of the new 
Fujianese community, they know how to properly address their community needs to 
make a request for the political mainstream to return the favor. As an embodiment of 
kinship rhetoric and traditional Chinese organization, hometown associations earn for 
themselves more political capital through their interactions with the American 
mainstream society. 
Our impression of the renaming of Lin Ze Xu Way being warmly received by 
all is much influenced by the Chinese and American official reports. The comment of 
ChinatownBUG offers the viewpoint of an ordinary Fuzhou migrant, 
It has been circulated since last year that East Broadway in New York 
would be renamed "Fuzhou Street". It has made numerous Fujianese 
excited and full of expectation because it means a societal recognition 
conferred to the Fujianese immigrant community. It also symbolizes 
the achievement of new Fujianese immigrants in New York. But 
unexpectedly we go from "Fuzhou Street" to "Lin Ze Xu Way". No 
matter how it operates behind the scene, the outcome means an 
immeasurably vast difference to the Fujianese immigrant community. 
Is it enjoyable or deplorable? It can be clearly read from the apathy of 
East Broadway residents towards this renaming. If it were renamed as 
"Fuzhou Street", the happy ones would be those innumerable people 
instead of the handful of Chinese community leaders. (Everybody 
should ding!) 
Ken echoed, "Ding!!!" But newcomer Fuzhouren (福州人）argued on August 16th, 
"Don't you know that to criticize is easy but to put it into practice is difficult." Mr. 
Gao understood the difficulty of their community leaders. Their hometown was 
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labeled as an illegal emigrant source. They thus made their locality identity low-
profiled to highlight the positive side of Lin Zexu. Gao then comforted 
ChinatownBUG. 
I ding ChinatownBUG on the grounds of: Lin Zexu is a Fujian Chinese 
and is one of the most distinguished representative historical figures in 
China. In the American society which is humanism oriented, Lin Ze 
Xu Way is more acceptable than Fuzhou Street to mainstream society. 
It is too difficult to name a street with a place name. Far from 
recognition by the mainstream society of the U.S., the locality name of 
Fujian or Fuzhou only makes Americans headachy. Therefore, only 
when there appears on American land the place name like Fujian or 
Fuzhou can our Fujianese be really recognized, gaining a firm foot in 
American society, and credited as representatives of the Chinese 
overseas community. Fujian or Fuzhou Chinese are still not completely 
accepted by mainstream society. Although some city council persons 
or politicians have come to raise funds and pull relations for a vote, all 
of them are just showing up. Everybody realizes it well. 
New Fujianese immigrants held the great hope to have East Broadway 
renamed as Fuzhou Street because it meant a recognition conferred by American 
mainstream society. Lin Zexu is a Chinese national hero. Fuzhou Chinese wanted 
themselves made equal to other major immigrant communities in direct relation to the 
overall society of the United States. Gao finally encouraged even those who disagree 
with the renaming: 
To be recognized universally and realistically instead of individually 
and historically, current Fujianese migrants in the U.S. still need to 
work twelve times harder on this American land. ChinatownBUG 
hopes to see a street with the name of "Fuzhou" place gloriously on 
this American land. We can understand such a mood. I hence dingW 
Ding\\\ In the same way, Lin Zexu is our distinguished Fujian Chinese 
historical figure worldly renowned for his anti-drug spirit. We are also 
proud of him. Similarly, we are also proud of Steven Wong, the 
chairman of the Lin Zexu Foundation for being the first person to 
courageously erect a statue of Lin Zexu in New York. 
Fujianese.com members performed a discourse of culture to demonstrate that 
Chinese fellowship is formed by a "traditional differential mode of association". The 
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locality identification of Fuzhou migrants is strong. Its traditional kinship rhetoric and 
rituals embedded in online Chinese overseas communities can be seen here. Netizens 
celebrate their ethnic culture and express their Chinese identification towards home, 
hometown and homeland in their virtual social world. This cultural affinity and 
identity can be translated as their worldview and affective attachment to their family, 
community and nation. In traditional Chinese societies, one's association categories 
are relative to the intimacy distance with ego. It presents a series of concentric rings 
extending from center to periphery with self situated at the center, surrounded by 
family, then community, and finally nation. 
One's immigration history influences his/her perception towards this Lin Ze 
Xu Way. For the American-bom Chinese who are emotionally and intellectually 
attached to traditional Chinese culture, the fact that New York City named a street for 
a Chinese hero'7 like Lin Zexu is another story. This national hero of nineteenth 
century China is not so familiar to them. On the contrary, Zeng Zhe (曾詰）who 
sacrificed his life to save New Yorkers during 9/11 is more related to their daily life. 
Their discussions over the BBS of China the Beautiful (Jingxiu Zhonghua 錦繍中華， 
www.chinapage.org) demonstrate their puzzlement over Lin Ze Xu Way. Alfred 
wrote on July 8th 2005, "I 'm wondering how the (common) New Yorkers will 
manage to pronounce this street name." Aolung replied, 
I don't know. My guess is they will shortened it to just 'Lin Way'. 
The original street name of 'East Broadway' is confusing also, as most 
people think of 'Broadway' which is the other side of the city. 
SL Lee followed, 
There is another street named after a Chinese American, Zeng Zhe, 
who saved lot [sic.] of people during 9/11. He gave up his life and his 
body was never found. This street is also in Chinatown. 
17 http://www.chinapage.org/phpBB2/viewtopic.php?t=2006&sid=6b35e218c6ed... 
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Like the e-forum of Fujianese.com, the online discussion of China the 
Beautiful exhibits the variety of members' perceptions towards Chinese history and 
culture. 
Eric Ng and Steven Wong were conscious of the spirits of Confucius and Lin 
Zexu. The Lin Ze Xu Foundation demonstrated its zest to host a photographic 
exhibition between June 30th and July 2nd 2007 to celebrate the 10th anniversary of 
the Hong Kong turnover. A celebration was held at Lin Ze Xu Square where the 
ambassador of the Chinese Consulate in New York made the opening speech. Also 
being the executive chair of the United Organization of Overseas Chinese Americans 
of New York, Mr. Wong would plan more celebrations with other Fujianese 
associations. 18 On June 30th 2007, Mr. Ng of the CCBA participated in a "Walk for 
Health” event, hosted by the New York Downtown Hospital to raise funds for its 
"Chinese Community Partnership for Health Program."'^ It was also the time for 
another group of Cantonese American children to be graduated from the New York 
Chinese School. They were equipped with the knowledge of Chinese culture and the 
virtues of Confucius now. 
We must note here that new Fujianese community leaders are not ordinarily at 
variance with old Cantonese community leaders. They get along. Although they 
celebrate different Chinese national holidays, they respect each other as peer clan and 
hometown based organizations. When there were associational activities, for instance, 
a photographic exhibition at the CCBA auditorium in September 2007, one could find 
the floral baskets contributed on this celebration occasion included beautiful items 
http://www.chinaqw.com.en/hqhr/stzx-bmz/200705/31/74493.shtml. 
' ' 'http://ccbanyc .Org/photo200609/070630%20NYDH.html. 
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sent from Fujianese associations. The Cantonese and the Fuzhou Chinese in 
Manhattan Chinatown are unique because both groups cherish clan connections and 
hometown relationships. When the mainstream media CWl 1 wrongly reported that a 
new Fuzhou Chinese restaurant served rodent meat, Fujianese leaders approached the 
well-established CCBA and Chinese American associations for the first move. 
Fuzhou migrants performed their Chineseness in the traditional differential 
mode of association. In Manhattan Chinatown, new Fujianese immigrants espoused 
their community and hometown associations. They hoped that more government 
funding could go to them for community enhancement such as the archway project. 
Their ambivalence towards Lin Ze Xu Way revealed an affinity for hometown that 
transcends homeland. This dialect group keeps its distinct locality identification. The 
statues of Confucius and Lin Zexu might still embody a discourse of Chinese state 
and political rhetoric. But to both old Cantonese and new Fujianese immigrants, what 
matters most is the cultural implication of these architectural works. Fuzhounese also 
share with Cantonese immigrants much traditional Chinese cultural belief and practice. 
In this chapter, old emigrants evolving from the late 19th century and new migrant 
workers emerging since the 1980s are shown in the social structure of Manhattan 
Chinatown. In this Chinese community, Fuzhou residents saw the Visitor Information 
Kiosk in a very different way from their old Cantonese counterparts. They were afraid 
of being excluded from LMDC and 9/11 funding due to the monopoly of the CCBA 
and AAFE. They mapped in their mindset a Chinatown based on a locality/dialect 
group division. With old Cantonese immigrants on Canal Street and Mott Street, and 
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new Fujianese immigrants on East Broadway, the old-timers dominated the socio-
economic resources while the newcomers were marginalized. If East Broadway 
carries a symbolic meaning to new Fujianese immigrants, it is loaded with locality 
and a cultural identity. That explains why they preferred having it renamed by the 
City government in 2005 as “Fuzhou Street" rather than "Lin Ze Xu Way" which 
carries more patriotism than emotional attachment to hometown. Psychologically 
Fujianese Americans used a double standard to treat the same honored subject of Lin 
Zexu in the case of Lin Square and Lin Ze Xu Way respectively. It suggests that "an 
attribute of events themselves" is not as important as the values judged by different 
persons in different political contexts (Bailey 2002:92) aiming at different ethnic 
groups. These economic migrants assess the sensitivity of the subjects to apply 
normative rules and pragmatic rules (Bailey 2002: 94) accordingly. 
The old and new immigrants address their traditions and locale in Manhattan 
Chinatown with some differences but also similarities. Their online discussions reflect 
a competition of speech group identification between Cantonese and Fujianese 
immigrants. A discourse of Chinese state and a discourse of Chinese culture compete 
to shape the everyday life of these old and new immigrants. Their online forums 
mirror their formative identities which vary with the socio-economic development of 
the real landscape. But we may also read it in a wider context. On the strength of the 
Internet, the visibility and influence of these old and new immigrants transcends the 
boundary of their communities. Their archway project caught the attention of the New 
York mainstream netizens. American-bom Chinese expressed their views clearly 
about Lin Ze Xu Way on the mail threads of the website, China the Beautiful. 
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Chapter VII 
Miss Internet and the Hometown Memory of Fuzhou Migrants 
The social orientation of Chinese overseas can be influenced by the Internet. The 
fellowship association of new Fujianese immigrants is largely based on hometown 
identification. How, then, do the Internet users differ from the non-Intemet users in 
their fellowship association? Can the Internet lead to a difference between the 
traditional and virtual hometown associations in cultural identity construction and 
sub-ethnic mobilization? This chapter tries to answer these questions by investigating 
a Miss Internet event and the hometown memory of Fuzhou migrants. 
Unlike the cyber communities such as Chinese News Digest (CND) 
maintained by professional Chinese immigrants, Fujianese.com is staffed by many 
migrant workers from Fuzhou. Fujianese.com shows a practical interest different from 
the CND's well-established elite site based in North America, which cultivates an 
ethnic awareness towards certain historical events and appeals to democracy and 
humanitarianism. ‘ Fujianese.com shows a more practical orientation without such 
grave historical events. They do not address such pan-Chinese issues, and their 
electronic ethnic mobilization is not in pursuit of political participation or civil 
engagement in mainstream society via social actions like those observed by David 
Parker and Miri Song (2006, 2007), in the case of British Chinese websites. 
Fujianese migrants distinguish themselves from the professional Chinese 
immigrants with a strong sub-ethnic attachment. According to the survey of Pyong 
Gap Min and Young Oak Kim (2009), Chinese immigrants in New York City have 
had a high level of socio-economic and class polarization since the 1980s. College 
‘ C N D (www.cnd.org) has its own virtual museums of the Cultural Revolution, the Tian'anmen Square 
Incident of 1989，and the Nanjing Massacre of World War II to remind its community members of 
certain historical events. 
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students from China stayed in the U.S. to work in various professional sectors after 
completing their graduate studies. For those migrant workers without high-school 
degrees, there are only low-wage jobs in Chinese-run businesses. With low 
educational and English fluency levels, they are confined to the ethnic enclave and do 
not acculturate in the American mainstream. In these enclaves they find close 
friendships within their sub-ethnic group based on common regional and language 
background. 
In recent years, a new wave of Fujianese immigrants emerged. It has received 
little scholarly attention. As the early settlers, many young Fuzhou migrants attend the 
religious congregations in Manhattan Chinatown. But their locality identification is 
strengthened in the Church of Grace to Fujianese, N.Y. by QQ chat. The Internet 
becomes a cohesive tool to unite this sub-ethnic group. Dale Wilson (2006) and 
Xiaojian Zhao (2008) indicate a sub-ethnic identity emerging among the Fuzhou 
migrants, and focus on how they are part of the group including the early settlers. 
These authors do not differentiate the recent immigrants from earlier arrivals in this 
Fujianese community. To study the Fujianese immigrants, we should also analyze 
how the new generation differs from their early counterparts. Therefore this chapter 
will identify the second-generation and young first-generation migrants aged from 16 
to 35. By interviewing the members of hometown associations, Fujianese.com, and 
the Church of Grace to Fujianese, NY in Manhattan Chinatown, I find the main 
difference between the new generation and its early counterpart is mainly in their 
Internet behavior. It is influenced by their age, education and hometown memory. 
Online discourse analysis helps us better understand the variety of Fujianese 
immigrants and their sub-ethnic attachment. Fujianese.com is used by most young 
members of the Fujianese community. And traditional hometown associations have 
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more old members of the Fujianese community. I will identify these two populations 
and discern their sub-ethnic attachments by analyzing a Miss Internet US Fujianese 
contest organized by Fujianese.com. Young migrants reinvented the Miss Internet 
culture from their hometown to differentiate themselves from the early settlers. To 
comfort and take side with their fellow townswomen who lost in the Miss Chinese 
New York Beauty Pageant, Fujianese.com initiated an alternative contest for them. 
The project of MissFujianese.com lasting from late 2004 to early 2006 was the only 
large mobilization in the history of Fujianese.com. It tried to negotiate a distinct 
Chinese category that was as respectable as Cantonese immigrants in Chinatown and 
all other Chinese Americans in New York. I will demonstrate the relation of the 
young Fuzhou migrants with their early townspersons through this Internet-based 
social event. It is a clear example of Internet representations where the fellowship 
association of Fujianese immigrants is under the influence of the Internet. 
The Internet Users and non-Internet Users in the Fujianese Community 
To discern the Internet users from the non-Internet users, I conducted face-to-face 
semi-structured and open-ended interviews with users in the Cantonese and Fujianese 
communities during my NYC visit from 2006 to 2007. Among the twenty Cantonese 
interviewees in the CCBA community, eight Internet users were from Hong Kong and 
one from Taishan, as illustrated in Table XIX. The Chinatown Neighborhood 
Occurring Retirement Community (N-NORC) hosted a series of seminars at the 
CCBA meeting room. Some young workers from the Visiting Nurse Service of New 
York provided health information for the elderly. As certain journalists from the Sing 
Tao Daily would visit the Chief Secretary of the Lin Sing Association regularly, I 
easily met those new friends migrated from Hong Kong there. Based on space and 
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financial considemtions, some Cantonese parents share their computers with their 
children. Usually the Internet illiterate parents would ask their children to type 
Chinese messages for them. Among the fifty-two Fujianese interviewees in NYC, 
twenty are affiliated with traditional hometown associations, twenty-five with 
Fuj ianese.com�and seven with the Church of Grace to Fujianese, NY as illustrated in 
tables XX to XXIL Yet� three hometown association members are also affiliated with 
Fujianese.com. The age of the interviewees ranges from 16 to 58. Their educational 
level ranges from illiterate to college graduate. 
Figure 29. One computer shop in 
Manhattan Chinatown 
advertised that "Two 
generations may share one P C 
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Table XX. The Age of the Fujianese Interviewees 
Age Hometown Association Fujianese.com Church of Grace 
16-25 1 (5%) 21 (84%) 5(71%) 
26-35 1 (5%) 4(16%) 0 
36-45 2(10%) 0 1 (14%) 
46-55 3(15%) 0 0 
56-65 13 (65%) 0 1 (14%) 
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Table XXI. The Educational Level of the Fujianese Interviewees 
Educational Level Hometown Association Fujianese.com Church of Grace 
College 0 8 (32%) 3 (43%) 
High School 4 (20%) 16(64%) 2 (29%) 
Elementary School 7 (35%) 1 (4%) 1 (14%) 
Illiterate 9 (45%) 0 1 (14%) 
Table XXII. The Internet Users of the Fujianese Interviewees 
Use Internet Hometown Association Fujianese.com Church of Grace 
Yes 4 (20%) 25 (100%) 5 (71%) 
No 16(80%) 0 2 (29%) 
The above tables suggest that the Internet behavior of the interviewees is 
conditioned by the age and educational level of the immigrants. Early Fuzhou settlers 
are composed of members with ages above 50 and educational levels below high 
school. This population is concentrated in traditional hometown associations. The 
recent migrants are composed of members aged below 35, with educational levels 
above high school. The younger the interviewees, the more likely they are Internet 
users. The Internet behavior of young immigrants is correlated with their age and 
education. This outcome also has a causal relationship with the level of affluence in 
homeland villages which have been equipped with Internet facilities since the turn of 
the twenty-first century. These young immigrants bring the Internet experience and 
cultural consumption habit from their hometown to New York. The Cantonese 
immigrants simply use their Internet PCs for work. But the Fujianese users do more 
social networking on the Internet. They distinguish themselves from the Cantonese 
users with QQ chat and QQ games, the online products made in China. As shown in 
the motivations to join Fujianese associations in Table XXIII, all fifty-two 
respondents have a strong Fuzhou sub-ethnic attachment. However, there exists a 
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discrepancy of Internet culture between the early settlers and the recent migrants. 
Compared to the old members of hometown associations, the young members of 
Fujianese.com and Church of Grace lend more IT support to their affiliated 
associations as shown in Table XXIV. 
Table XXIII. The Motivations to join Fujianese Associations 
Motivation Hometown 
Association 
Fujianese.com Church of 
Grace 
Mutual Support 1st 1st 2nd 
Information Sharing 7th 2nd 4th 
Welfare Protection 6th 10th 3rd 
Current Hometown News 9th 3rd 0 
Community Participation 8th 8th 0 
Collective Memory in Hometown 4th 5th 5 th 
Making New Friends 0 7th 0 
Perpetuate Sub-ethnic Culture 3rd 6th 0 
Communicate with Mainstream 5 th 9th 6th 
Social Gathering 2nd 4th 1st 
According to priority to grade from 1st (most important) to 10th (least important). 
Table XXIV. Online Activities of the Fujianese Internet Users 
Online Activities Hometown Association Fujianese.com Church of Grace 
IT Support for affil assoc. 1 (10%) 25 (35.7%) 5 (20%) 
Search Information 0 8 (11.4%) 2 (8%) 
Read Newspaper 3 (30%) 18(25.7%) 2 (8%) 
E-mail 0 0 1 (4%) 
Web Chat 4 (40%) 2 (2.9%) 4(16%) 
E-forum 2 (20%) 12(17.1%) 1 (4%) 
School Work 0 2 (2.9%) 3 (12%) 
E-games 0 1 (1.4%) 3 (12%) 
Entertaining Music/Film 0 1 (1.4%) 1 (4%) 
Blog 0 1 (1.4%) 3 (12%) 
Total hours per week lOhrs/wk 70 hrs/wk 25 hrs/wk 
Conducted by interviewees by 4 members by 25 members by 5 members 
The Church of Grace can best illustrate the generational difference and 
Internet culture as it contains more successful first-generation settlers and their 
children. Many young Christians accompanied their parents and grandparents when 
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they attended the congregation. Although these middle-aged and elderly Christians 
were computer illiterate, they mainly contributed to their wealthy emigrant villages 
and provided the Internet environment for their children in Fuzhou. 
Fuzhou was the first city in China to be visited by American Methodist 
missionaries in 1847 (Robinson 1962: 9). Journalists made the surprising discovery in 
1993 that almost all the illegal migrants caught in the Gordon Venture were Christians 
from Fuzhou (Kwong 1994). As Kenneth Guest (2003) points out, the migrants from 
Fuzhou transformed the demographic landscape of New York City over the last two 
decades not only by the connections of family, kinship, fellow villagers or personal 
relationships, but also with certain well-established mechanisms like religious 
networks to transmit to the migrants. The churches in both New York Chinatown and 
Fuzhou have been contributing to an evolving immigrant community. The remittances 
and donations of the Fujianese Americans for religious institutions in Fuzhou 
facilitate the social networks and local bureaucracy essential to a transnational 
migration. The survival of new immigrants counts substantially on the charity of the 
churches in New York socially, psychologically and physically including the services 
they provide in job seeking and legal appeals for residents. 
Kenneth Guest (2003) conducted his research on new Fuzhou migrants in the 
latter half of the 1990s. He vividly described the difficulties of undocumented 
workers in the religious institutions of New York. But this scene has changed with the 
development of the Internet over the subsequent decade. I interviewed Mr. Chen who 
was the pastor of the Church of Grace to Fujianese, NY in Manhattan Chinatown 
before a Saturday service for young Christians in November 2006. As many Fuzhou 
youths were believed to have gone astray with QQ chat and QQ games, Mr. Chen 
gathered them together on Saturday afternoons for religious services. He also directed 
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them to do serious IT work such as the construction of their Church website, 
www.cfgchurch.org. I later joined the bible studies group conducted by a Taiwanese 
American pastor named Mrs. Kuo. To warn these young Christians of the danger of 
Internet addiction, she reiterated the nature of Christian teachings as a merit that is 
irreplaceable by QQ fun. 
Since the growing Fuzhou population pushed their religious horizon to 
Brooklyn's Eighth Avenue, Mr. Chen was raising ftinds for another building to house 
the Church of Grace to Fujianese, NY in Brooklyn Chinatown during my visit. His 
intention to make a downloadable online donation form with construction progress 
information available on the webpage was materialized in the following month. The 
five Internet users I interviewed were second-generation immigrants who were raised 
in their Fuzhou hometown. As shown in Table XXIV, they conducted online chat, e-
games and IT support for their church. When I visited Pastor Chen again in 
September 2007, he was out of town, having gone to Philadelphia to settle the project 
of another Church of Grace to Fujianese. On their own, these young people who 
attended the Saturday service merrily talked about how their high school study in 
Fuzhou was discontinued because of this transnational migration. Some of the 2006 
interviewees had become college students and shared their freshman/woman 
experience. Their QQ group was actually created according to boundaries of real daily 
life. Church attendees read the blogs of their peers to know how they were doing. 
On the one hand, young Fuzhou migrants are free from sojourning nostalgia 
due to their forward-looking vision which helps to strategize their migration 
destination. On the other hand, such nostalgia can be soothed by the Internet culture 
of their hometown reinvigorated in the host society. Fujianese.com organized a 
basketball activity for its members every Monday afternoon. In September 2007, I 
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participated in this regular activity in order to meet with and interview some 
Fujianese.com members. These twenty-five players were from nearby Chinese 
communities. Some of them were from Flushing in Queens, Brooklyn and Long 
Island. Their ages ranged from 19 to 35. Eight of them were part-time college students, 
and seven of these were young girls. Most boys worked full-time in the U.S. after 
leaving their hometown as high school students. Before gathering at the sports 
stadium in Manhattan Chinatown, they had information sharing and peer networking 
under a topic prearranged by an activity announcement over the BBS of 
Fujianese.com. They played the basketball together to share their friendship based on 
hometown identification. Nineteen players knew each other in New York through the 
website. Six players had known each other as classmates or fellow villagers before 
their migration. Fujianese.com only strengthened the friendships that had been 
originally cultivated in their hometown. After the game, they ordered Fuzhou 
vermicelli and soft drinks to share and further chatted about their work and what 
happened recently. Some of the players were also members of the Chinatown QQ 
Team. The QQ Internet portal became a cohesive tool to unite them. 
As the Internet gives the pre-migrants the ability to explore their future 
immigrant life, Fujianese.com can recruit most potential Internet user members from 
Fuzhou. In its BBS, there are various enquiries placed by the Fuzhounese to ask their 
fellow counterparts in New York to help with their immigration. Douw, Huang and 
Godley (1999) and Minghuan Li (2005) have noticed that Fujianese immigrants own a 
qiaoxiang capital. For those potential migrants at home, their emigrant villages, 
qiaoxiang, represent a form of social capital to link with their fellow villagers abroad. 
As Li (2005) points out, it can be transferred into cultural, economic and political 
capital only when transnational emigration is successfully completed. We can argue 
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that qiaoxiang capital is used before their emigration. The online forum is 
overwhelmed with questions about U.S. immigration policies, regulations, and 
survival tips in the U.S., as well as job seeking Q & A for men and women. The 
majority of newsgroup discussions revolve around restaurants, second-hand car 
trading, New York road maps, the Bronx zoo, and other worldly things. One pre-
migrant initiated a mail thread on June 9th 2005 by writing, "How are you? I am 
Changle Chinese. I would like to consult with you about the current condition of the 
U.S.(大家好.我是長樂人.想向各位了解下美國的情況).”2 He was then advised to 
equip himself with the skills of a chef, barber or computer technician in his hometown 
before migration. He also expressed his interest in joining the basketball team 
organized by Fujianese.com once he arrives in New York. 
Table XXV. The Work/Live Locations of the Fujianese Interviewees 
Location Hometown Association Fujianese.com Church of Grace 
Manhattan Chinatown 18 (90%) 12 (48%) 4 (57%) 
Other Chinatowns in NYC 0 9 (36%) 2 (29%) 
Outer City or State 2(10%) 4(16%) 1 (14%) 
In addition to age and education, the work/live locations of the interviewees 
also influence their Internet use. As shown in Table XXV, most members of the 
hometown association work or live in Manhattan Chinatown. Some members in outer 
states return to play Mahjong or to read newspapers on their holidays. The Internet 
has little impact on their social gathering in a geographically based organization. As 
the job opportunities in Manhattan Chinatown become saturated, newcomers are 
referred to other cities or states to work. The Internet is used to serve this growing 
population since it is more dispersed than the earlier wave of immigrants. In mid 2006, 
http://bbs.fujianese.com/viewthread.php?tid=49&tid=30223&goto=nextoldset. 
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the Church of Grace to Fujianese, NY set up a conference call on the subject of Bible 
studies for those lonely immigrants working in other states. 
To maintain their fellowship association based on hometown identification, 
more recent migrants join Fujianese.com to overcome their geographical dispersion. 
Early settlers like to share their collective memories with their peers in traditional 
hometown associations. They are used to reading newspapers, exchanging 
information, chatting with old friends, and seeking financial or spiritual support in the 
real world. The sixteen non-Intemet users whose ages are over 45 have only a vague 
idea about the Internet. Some of them know that their children use QQ for shopping 
and to chat with their peers. One of the four Internet users in the hometown 
association category is 58 years old. He uses the Internet simply to QQ chat with his 
relatives in Fuzhou. In contrast, many younger migrants join Fujianese.com to read 
daily news, share information, know more about their current hometown, meet new 
friends, and seek mutual support. These recent immigrants are more inclined to use 
the Internet for information sharing and social networking in their everyday life than 
are their older counterparts. Unlike the other two categories of interviewees using the 
Internet irregularly, they spend an average of 2.5 hours daily on the Internet after 
work as shown in Table XXIV. 
Fujianese.com members dedicate themselves to the team spirit. Their network 
friends are their fellow townspersons. And the issues they address are Fuzhou related. 
They also channel the sub-ethnic sentiment of their members. It can be argued that 
Fujianese.com is a virtual hometown association. It differs from its traditional 
counterparts because it builds its social capital and conveniences through the Internet. 
With its search engine helping to locate the news related to Fujianese immigrants, 
Fujianese.com is more efficient than those physically bounded associations at 
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providing updated information. As their netizens are allowed a rather informal 
networking and free conversation with each other, they sometimes have provocative 
debates to challenge our stereotypical knowledge learned from scholarly works. They 
strenuously defended the interests of fellow Fujianese overseas. They boldly pointed 
out the difficulties within the Fujianese immigrant community itself, such as the 
conflict between employers and employees, and newcomers with relatively early 
settlers. "Comment on the Incident of Li Jiu shot by his boss in Upper New York 
State (關於李就被上州老板槍擊一案有感)’’3 is a typical case. Guotu Zhuang (2003) 
suggests that the key to the success of the Fuzhou Chinese immigrants lies in their 
strong mutual aid networks based on close family ties, pervasive clanship and 
township connections as well as cohesive hometown associations. 
To the younger generation of Fuzhou immigrants, Fujianese.com can be more 
intimate than the geographically based hometown associations. Through the following 
discussion of the Miss NY Chinese pageant, we can see how differently the non-
Intemet users among the early settlers and the Internet users among the recent 
immigrants express their attachment to their hometown. I argue that the Internet plays 
a significant role in making this generational and cultural difference. The cultural 
imagination of young Fuzhou migrants toward this pageant contrasts well with the 
motivations behind Miss Chinatown U.S.A. which was established in the 1950s by the 
Chinese Chamber of Commerce in San Francisco. As Judy Wu (1997) points out, old 
Cantonese Americans supported this pageant in order to promote their community 
tourism in the Chinese New Year parade. They also aimed to fill the generation gap 
and bridge the cultural differences in the Chinese American communities after World 
War II. As more educated and professional Chinese women were assimilated into 
32 http:/A)bs.fujianese.com/viewthread.php?tid=649. 
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American mainstream society, they adopted the pageant format from the western 
world so as to attract talented young women to leam about their ethnic culture. But, 
the New York Chinese Pageant was established in the 1990s, at a time when China 
was also adopting the practices of commodifying women's beauty. There is even 
more content relating to such pageants on the Chinese Internet since the turn of the 
21 St century. Fuzhou children can be more familiar with these online materials than 
their working parents in the U.S. 
Miss NY Chinese Pageant, Hometown Memory and Cultural Identity 
The early settlers and recent immigrants identify their dialect groups on the basis of 
different cultural aspects. Fujianese migrants of different generations have their own 
memories and desires. These can be traced to the economic and political background 
of each generation. This background, in turn, influences their cultural identity and 
connections with their hometown. Min and Kim (2009) argue that immigrants with 
higher educational and English fluency levels have a lower level of ethno-cultural 
attachment. To encourage the Fuzhou girls who lost in the 2004 Miss New York 
Chinese Beauty Pageant, the elite members of Fujianese.com organized a 
MissFujianese.com for their fellow townswomen. These recent immigrants 
distinguish themselves from the early settlers by their education, English fluency and 
a historical memory towards their recent hometown. They aspire to enter the Chinese 
American mainstream. They use the Internet as a solution and the beauty pageant as a 
means to upgrade their social status and social mobility. However, they show a strong 
cultural attachment to their sub-ethnic group. 
1. Memory and Desire 
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Miss NY Chinese is very meaningful to many young migrants. In New York 
City, the Miss Greater Chinatown NYC Beauty Pageant has been held annually since 
1992. In 2002 the pageant name was changed to the Miss New York Chinese Beauty 
Pageant.4 In terms of scale and influence, it is the largest pageant on the East Coast. A 
large number of Fuzhou girls have participated in the pageant since 2002. According 
to the convention of Miss NY Chinese, the title winner will represent New York City 
to compete for Miss Chinese International held in Hong Kong the following year. It is 
advertised as a path leading to the global Chinese mainstream and career advancement. 
Before initiating the MissFujianese.com contest, quite a number of young migrants 
thought that the pilot project sounded feasible, as maizai^ wrote on August 23rd 2005, 
In the past years, there were always Fujianese contestants. Just like this 
year, there are three. In terms of regional distribution, Fujianese is the 
largest population to participate in the Miss NY Chinese Pageant. 
Today the sizable strength of Fujianese in the Chinese communities of 
the U.S. cannot be overlooked. We have beautiful girls. We also have 
talented persons. So we need our own splendid beauty pageant. 
Just like Fujianese.com, it now becomes one of the major 
information gateways in North America. Only in New York, we have 
hundreds of Fujian Chinese associations. 
Although there has never been a Fuzhou girl crowned so far, three Fujianese 
entrants reached the finals in the Miss NY Chinese Beauty Pageant in 2005 and one in 
2007. 
Yet, from 2002 to 2004, all Fuzhou girls failed in their first run contest. In late 
September of 2004, a Fuzhou girl named Katie raised the issue in a mail thread that 
began, "Miss Chinese NY Beauty Pageant" on Fujianese.com.? She complained about 
her older sister who lost in the 2004 Miss NY Chinese Pageant. Three other Fuzhou 
girls also lost in the first run. More precisely, four Fuzhounese were among the ten 
Its website, www.misschinese.us since 2002, was changed to www.MissChinesePageant.com in 2009. 
http://bbs.fujianese.comyviewtliread.php?tid=630. 
Translated from Chinese. 
32 http:/A)bs.fujianese.com/viewthread.php?tid=649. 
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Chinese losers. Katie suspected that their failure was correlated with their hometown 
origin and the referees cheated in their judgment. According to her sister, in the past 
few years Fuzhou Chinese simply knew about working hard. They were excluded 
from the mainstream societies everywhere. Her sister wanted to win fair treatment for 
her fellow townspersons. Hoping to exhibit her best self and honor her Fujian 
hometown, she quit her summer job to go through the tough training regimen for 
contestants. To Katie's sister, the contest failures only made poor Fuzhou people a 
laughing stock. The Fujianese.com website owner Mr. Gao not only promised to bring 
o 
this message to the Fujianese community in person, but also helped report it online to 
increase the influence? As shown in Table XXVI, 43 mail threads were issued on the 
subject of this pageant matter. 
Table XXVI. Pageant Mail Threads in Fujianese.com 





Miss Chinese NY Beauty Pageant 29/9/04 608 E/V 
Bringing the message to the two largest hometown associations 
today (今天把留言的內容發到兩大僑團） 
29/9/04 609 V 
Who is the winner of Miss Chinese NY Pageant (誰是今年紐約華 
裔小姐冠軍） 
29/9/04 610 V 
Fujianese.com will plan a Miss U.S. Fujianese pageant next year 
(明年福建社區將會籌備福建美國小姐競選） 
29/9/04 611 V 
All crows are the same black (天下烏鴉一般黑） 29/9/04 612 E/V 
Miss NY Chinese 29/9/04 613 E/V 
Hey, Miss NY Chinese??? 29/9/04 614 E/V 
HI! PEOPLE! How is everything? Is the city still in peace or 
people still care? 
29/9/04 615 E/V 
The Story Behind the Fair Miss NY Chinese Beauty Pageant (美 
國紐約小姐公平選美的背後故事） 
29/9/04 616 V 
#24 don't have well degrees than #11 29/9/04 620 E/V 
Thought and Impression (感想）(after reading the Miss NY 
Chinese) 
29/9/04 618 V 
Photographs of Fujianese beauties (福建美女照片） 29/9/04 607 B 
How about initiate a Miss Web/Miss Internet: Beauty Pageant for 
our Fujianese girls in the U.S.(發起網絡選美如何)？ 
18/4/05 626 






Three Fujianese Girls Get in the Final of Miss NY Chinese 
Beauty Pageant (三位福建美女進入紐約華裔小姐） 
26/7/05 630 
The three Fuzhou girls get in 2005 Miss NY Chinese Beauty 
Pageant (2005年度參加‘紐約華裔小姐’的福州美女） 
30/7/05 632 
The name list of organizing committee (tentative though). 
Welcome to join (組委會名單(暫定的哦)歡迎參加） 
30/10/05 634 M 
Basic regulations draft (報名參加比賽的基本規則草案） 30/10/05 643 M 
Registration form draft (報名表草稿） 1/11/05 644 M 
A beauty from Fujian Overseas Chinese University won laurels 
of Miss Fujian (photograph)(華大美女奪得福建小姐桂冠圖） 
1/11/05 635 B 
Fujian: Prolific source of 'Rising Star' beauties (photograph)(福 
建:盛產‘明日之星’美女圖)！ 
1/11/05 636 B 
The Fujianese beauty outdoes other pageant contestants (福建美 
女難壓群芳） 
1/11/05 637 B 
Fujianese beauty - Super woman singer Ye Yiqian (超級女聲之 
葉一茵） 
1/11/05 638 B 
New Silk Road Model Contest in Fujian (新絲路福建模特大賽） 2/11/05 639 B 
Self-introduction of organizing committee members (組委會人員 
自我簡介） 
2/11/05 645 M 
The discussion way of Organizing Committee (組委會的討論方 
式） 
3/11/05 646 M 
Announcement: The meeting of Pageant Planning Committee is 
taking place now. Registration will begin after the meeting (正在 
舉行選務籌備會，籌備會後開始報名） 
3/11/05 657 M 
There should be some other titles for the contestants (獲獎選手別 
稱還要有一些吧） 
4/11/05 647 M 
Pageant slogan . . . A l l come to suggest (選美口號...大家來提建 
議)！ 
6/11/05 642 M 
Labor division (分工合作） 6/11/05 648 M 
The first meeting (第一次 meeting) 7/11/05 649 M 
First meeting notes (第一次會議紀要） 13/11/05 650 M 
2005 The First Miss Chinese Internet (2005 首屆華裔網絡小姐大 
賽） 
14/11/05 640 M/B 
Consulted Miss.com to make the LOGO of Miss Fujianese (早昌建 
小姐LOGO的參考Miss.com) 
14/11/05 641 M 
The reference materials of Miss.com (網絡小姐的參考資料） 14/11/05 651 M 
Pageant logo ... come to suggest (選美 logo . .大家提建議） 15/11/05 652 M 
I submit my first assignment (我交第一份作業了） 15/11/05 653 M 
Registration regulations (幸艮名規貝ij) 15/11/05 658 M 
Registration examples (幸艮名範例） 15/11/05 659 M 
Lala writes a draft for contest rules ... Please come to see (啦啦寫 
比賽規則草案...大家來看看） 
18/11/05 654 M 
An immature idea: combine Pageant matters with Project Hope 
(一個不成熟的想法:將選美事務與希望工程相結合） 
21/11/05 655 M 
Don't be discouraged. I have already thought of the last resort (大 
家別浅氣呀,早就想好後路了） 
22/11/05 656 M 
A big event in Fujianese.com (福建社區的一件大事） 24/1/06 660 M 
* URL address before the mail no. is http://bbs.fujianese.com/viewthread.php?tid= 
E denotes the mail contains English language; 
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B denotes the mail is about the Fujianese beauties in China; 
V denotes venting of communal emotion and channeling sub-ethnic sentiment; 
M denotes communal mobilization. 
As traditional hometown associations played a central role in the everyday life of 
Fuzhou migrants, Mr. Gao first approached them for help. He told his netizens, '° 
Although I am not a communi ty leader, I do hope to work with the new 
generation of intellectual immigrants . . . help those hometown 
associations become influential . . . Exercise their power to earn more 
welfare for communi ty members, and to speak for the disadvantaged. 
Improve the dark side of Chinatown, lead the developmental direction 
for the community, and create a civilized, energetic and modernized 
Fujianese community.‘‘ 
Gao made 20 to 30 copies of this message to place with the Fukien American 
Association. Its chairman Chen Qingquan was still in China. He could only pray that 
Chen was able to return to New York as soon as possible. Another 10 copies were left 
with the United Fujianese Association (UFA). Hopeful ly they would be dispatched to 
the journalists of Chinese media and other community members when a press 
conference of the American Chinese Voters Alliance was hosted by the UFA on the 
following day. However, this issue did not attract the attention of these, the two 
largest Fuzhou hometown associations. Early settlers have their own memories and 
desires different f rom those of young migrants. The economic and political 
background of the association leaders can largely explain their lukewarm response. 
2. Economic/Political Background 
Fujianese community leaders in Manhattan Chinatown are "The generation 
members who migrated to the U.S. in the wake of the Cultural Revolution from 
‘° http://bbs.fujianese.com/viewthread.php?tid=612. 
“Translated from Chinese. 
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Fuzhou (文革中走來的福州新移民)•”丨2 As Guotu Zhuang (2003) points out, the main 
actors of East Broadway are those sailors who jumped ships to stay in New York City 
in the late 1970s and early 1980s. Early Fuzhou migrants articulate the kinship 
rhetoric of locality identity. For example, there was an immigrant who was a village 
director of a revolutionary committee during the Cultural Revolution. He facilitated a 
chain migration for relatives within five mourning grades (first for parents, husbands, 
second for grandparents, third for brothers, sisters, fourth for uncles, aunts, and fifth 
for distant relatives beyond the above four immediate relationships, i.e. wufuzuqin 五 
服族親）and for friends. He later became a Fujianese community leader. This man not 
only lent his clanspersons and friends money, but also introduced jobs for them 
(Zhuang 2003: 34). Some scholars argue that there emerged a Chinese nationalism 
among young Chinese mainlanders in the 1990s. Generations of youth who made it 
through the Cultural Revolution also carried memories without trauma (Chen, 
Xiaomei 2005). In some transnational Chinese narratives voiced in the post-socialist 
context, the Cultural Revolution memory even evokes a kind of stylish nostalgia 
among the Red Guard generations of political activists (Yue 2005). 
To Fujianese community leaders, their key agenda is to network with their 
hometown and native country. They also help immigrants when they feel injustice 
done to Fujianese victims in the host society. Quite often the mass media report that 
the Fuzhou migrants are bothered by their occupational diseases and hazards. 
Traditional community leaders take care of those victims to show their community 
concern. They participate in most of the funeral and wedding ceremonies of their 
fellow townspersons to show their sub-ethnic attachment. On the eve of Chinese New 
Year, they host banquets to honor the aged. To show their Fujianese cultural identity, 
http://bbs.fujianese.comyredirect.php?tid=49&tid=31435. 
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they recruit professional Fuzhou opera performers from their hometown to entertain 
the elders. The community leaders never encountered such a non-material request 
which was beyond their comprehension. But Fujianese.com tried to handle these 
unconventional issues, including the pageant, for its community netizens. 
In Table XXIII, we see that Fuzhou migrants join their hometown associations 
to share their collective memory. In the memory of early settlers, the revolutionary 
woman is an ideal image for socialist China. The working class is the disadvantaged 
needing their support. They did not feel bad when the final results of the 2004 pageant 
were posted everywhere on East Broadway. Among the fourteen beauty candidates, 
none was Fujianese. Katie became upset and complained that Fujianese community 
leaders ignored a group of their fellow townspersons. 
They only fight to be a good guy in raising funds for someone's 
funeral ceremony ... and never think of such matters as to elevate the 
status and image of Fujianese. Fujianese should not always appear in 
newspapers because of certain deliverymen being [robbed, beaten or 
slain] again. Or a whole newspaper edition filled with news that the 
son of certain community leader is hosting a grand wedding ceremony. 
There was a group of young Fuzhou immigrants who used a new approach to 
elevate the social status and image of the Fujianese community. To show their sub-
ethnic cultural identity, many Fuzhou girls participated in the NY Chinese Pageant 
annually. They could not see why their early settlers were unconcerned in these 
community events. Netizen mingzhi wrote, 
It is true, that all these "fujianese leaders" in the community are just 
enthusiastic about showing their faces in the newspaper, whenever 
there are Chinese officials coming to the US, they are so eager in 
welcoming them. I really wonder if they have any interest in building 
up the community and doing something more constructive for the 
community, or, this generation of fujianese community leaders [is] just 
going to be like this until another generation rises up and replaces them. 
We shall not just limit ourselves to our own little groups, but 
embrace the larger community of Chinese, and American mainstream 
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culture. But not to abandon our own culture, if we are really proud of 
ourselves as Fujianese. 
There is a generation gap emerging in the Fujianese community. Both the 
early settlers and young migrants held a Chinese state identification. But they 
expressed it in a different way. The former received Chinese officials in New York. 
The latter participated in the NYC pageant. The difference of their age, education and 
hometown memory led to this divergent expression. As shown in Table XXI, these 
young Internet users have higher educational and English fluency levels. And beauty 
pageants require these skills. In Table XXVI, we see some mail messages in English. 
Throughout the history of Fujianese.com, almost all of its netizens conducted their 
dialogues in Chinese. The participants in pageant discussions are members of its only 
newsgroup where good English is spoken. It was understandable why their early 
fellow townspersons were apathetic to the beauty pageant. And above all, they had an 
economic and political background different from that of the new generation. 
The participants in pageant discussions were not detached from the affinity 
with their Chinese state and sub-ethnic group. Recent migrants like mingzhi were not 
against a P.R.C. identification. His expectation to embrace the Chinese and American 
mainstreams via this pageant activity was compatible with a new Chinese national 
policy in the twenty-first century. According to social anthropologists Gary Xu and 
Susan Feiner (2007), the success of China's economic reform and entry into the 
World Trade Organization (WTO) in 2001 is facilitated by a beauty economy. Beauty 
pageants encourage an adoption of Euro-American aesthetic standards and a 
consumer culture from the Western mainstream. Pageant activities produce a series of 
economic booms from cosmetics, to plastic surgery, fashion modeling, advertising 
and many other enterprises in gender creation. It implies a national pride for China to 
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align with international standards. The Internet advertisement facilitates this process. 
As Evelyn Glenn (2008) points out, transnational pharmaceutical and cosmetic 
corporations promote light skin as a form of symbolic capital linked with modernity, 
social mobility and youth. China is one of the biggest markets to fuel the desire for 
fair skin. 
In China, pageants have become more common in recent years. Such pageant 
activities are either publicly staged or state endorsed. In 2003, the broadcast of Miss 
Universe was widely received by viewers over the whole country. In 2004, China 
hosted more than six contests including Miss World, Miss Universe, Miss Asia, Miss 
Tourism World, Miss Tourism International and Miss Intercontinental (Xu and Feiner 
2007: 313-5). To Gao, China, with its huge territory and dense population, could 
generate more beauties to outshine those candidates selected from the small 
Chinatowns of New York City. He thus wrote, "I saw the poster of a Beauty Pageant 
before. These beauties could barely be comparable to some of the mainland Chinese 
girls I know.,，。 
Although these recent migrants were keen about mainstream culture, they still 
credited their early settlers with some merit: 
Most of our community leaders have poor educational backgrounds ... 
But ... they had managed to find success in [the] U.S. That is why we 
should unite them and help them even though they had the bad habit of 
showing themsel[ves] in the News. We only need them to stand behind 
us at all times. We can get a great future together. Because "Fujianese" 
is already a word to describe a group of special and stronger people 
from China in mainstream [sic] of all world. That is what the 
community leader made. We just hope there more intellective [sic 
members coming soon. 
What the young intellectual Fuzhou migrants argued is that pageant activities are part 
of their sub-ethnic culture and deserve their community concern. 
32 http:/A)bs.fujianese.com/viewthread.php?tid=649. 
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3. Sub-ethnic Cultural Identity 
Historically, Fuzhou girls are valued in this sub-ethnic group. Hometown 
associations try to perpetuate their sub-ethnic culture. Both the old and young married 
Fuzhou immigrants whom I interviewed had spouses from the Fuzhou area. There is a 
saying, 'A good man won't marry a Fuzhou woman' {haonan bu qu Fuzhou nu 好男 
不娶福州女).14 In Fuzhou, the husband indulges his wife. The mother-in-law remains 
reticent even if she feels her daughter-in-law is lazy. In New York Chinatown, some 
grooms even pay the smuggling fee for their young brides at their wedding ceremony. 
But the pageant issue raised by Katie drew attention on Fujianese.com instead of with 
the traditional hometown associations due to a generation gap. Only those young 
Fuzhou migrants could understand her sentiment because they shared a hometown 
memory with her. 
Katie's case was entailed with the longest mail thread in the history of 
Fujianese.com because it involved the collective memory and sub-ethnic sentiment of 
many young Fuzhou migrants. Historically there was a Miss China of Fuzhou origin. 
Wu Wei (吳薇）represented China in 2003 to compete for Miss Universe in Panama 
and became the second runner-up in this Pageant.'^ She was the winner of Miss 
Tourism in 2001 Cup Shishi (石猫币，a city in Fujian Province). Beauty pageants were 
part of their collective memory. As revealed in the numerous mail threads marked 
"B" in Table XXVI, they believed that many beauties were from their hometown. 
Katie was sensitive to the final results appearing on the pageant poster because, 
They did not write the birthplace of the final candidates. They must 





Many pageants are held for product and service promotion in China. Many 
young migrants must have heard of Miss Tourism or the New Silk Road Model 
contest through car advertisements in their hometown. For Gao's reference, netizen 
littlelin sent him the link to a China-based website Miss.com. Early Fuzhou 
migrants never experienced such a beauty-oriented economy in their hometown. The 
affection and sub-ethnic identity of Fujianese.com members was never detached from 
their hometown associations. Both recent migrants and their early counterparts had an 
affective attachment to their native place in China, but due to immigration history, 
they brought different hometown memories to the U.S. They therefore had divergent 
views towards pageants later in New York. In this sense, they interpreted their 
Chinese state identification and sub-ethnic attachment in different ways as exhibited 
in the Miss NY Chinese Pageant. 
Both the early and recent Fuzhou migrants try to use a cultural symbol 
transplanted from their hometown to construct their cultural identity in the immigrant 
society. While the former established scores of flower shops catering for wedding and 
funeral rituals along East Broadway, the latter introduced a Miss Internet culture to 
the Fujianese community. Through the Fuzhou flower shops of East Broadway, Dale 
Wilson (2006) had the insight to read their symbolic meaning in the tradition 
reinvention and identity construction of new migrants. With the music, lyrics, rituals 
and master of ceremony translated from the hometown yet customized in the 
immigrant society, Fuzhou migrants want to distinguish their cultural identity from 
that of Cantonese immigrants and the American mainstream. They elaborate certain 




Figure 30. A basement florist with musical Figure 31. A wedding photography 
ceremony services on East Broadway salon on East Broadway 
MissFujianese.com and the Cultural Construction 
As Dale Wilson (2006) points out, the flower shops offer ancestral tablets as 
theatrical props. They are used to create the illusion that the bride and groom are 
bowing before their own family shrine. But according to my interview with the 
shopkeeper at Fuzhou Flower Shop, new migrants usually have no space in which to 
conduct such ancestral altar rituals at home. Those moveable tablets over the wedding 
banquets are substitutes. Also as my interviews in traditional hometown associations 
showed, senior members of the Fukien Hoyu Village American Association would be 
most busy every year with two ceremonies for their fellow townspersons, i.e., 
wedding and funeral. These rituals are also their primary source of income. On one 
wall of this Association, name lists in red show the donations made by young couples 
at their wedding ceremonies. Ranging from US$500 to $2,000, they donate to thank 
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I see that the flower shop grows in importance with the wedding photography salons 
on East Broadway. I would argue that Wilson ignores an intergenerational struggle 
over the meaning of wedding ceremonies for this dialect group. The cultural 
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senior townsmen for helping them with everything from smuggling, through getting 
on their feet in the host society, to establishing a new family, or a big event in their 
life cycle. On another wall of this Association is shown the name list for graveyard 
allocation in New Jersey. Interested members may purchase plots with reasonable 
prices as their future resting place. Houyu village is left empty as the majority of its 
residents are now in the U.S. When alive, they play Mahjong and read newspapers 
together in this hometown association. After life, they share with their fellow 
townspersons a happy land to continue their gatherings as promised. 
I also argue that wedding photography is a cultural practice that young Fuzhou 
migrants bring from their hometown to emulate the wedding culture of the Taiwanese 
and Hong Kong American mainstream communities. As Bonnie Andrian (2006) 
points out, Taiwan's bridal photography industry has developed its distinctive visual 
styles since the mid 1990s. Visual styles from Taipei spread out to Hong Kong, China, 
and other Chinese diaspora communities in Asia, Australia and North America. It 
markets the "images of upward mobility of cosmopolitan classiness" (p.83). These 
images can be further circulated via the Internet in the twenty-first century. 
According to the Yellow Pages of Fuzhou (2007), there are forty-six wedding-
planning and bridal photography shops. I interviewed some young residents of 
Fuzhou City in July 2007 to find that certain big shops run by Taiwanese 
entrepreneurs were still their favorites. Eriberto Lozada (2006) examines how the old 
emigrant villagers in Little Rome in Guangdong use photographs as expressions of 
kinship and community identity. Through the presentation, composition and framing 
of photographs, these villagers are pursuing their vision of the good life in Chinese 
modernity. On the other hand, as revealed in my interviews in Lianjiang, the villagers 
of this new emigrant community are fond of receiving the wedding photographs of 
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their family members in New York. The new couples send the photos made in East 
Broadway as the evidence of their membership in the global elite. Via the Internet 
PCs, their family members in China show these photos and DVDs as a representation 
of social distinctiveness to their relatives and neighbors. 
The generational and cultural differences among the Fuzhou migrants can be 
further read from the MissFujianese.com project initiated by these young immigrants. 
I argue that the Miss Internet project is a cultural symbol for recent Fuzhou 
immigrants to construct their sub-ethnic identity. MissFujianese.com was a 
reinvention of the tradition for young Fuzhou migrants. In their historical memory, 
their hometown might be laden with certain social values and cultural practices like 
those of their early settlers. But it was also filled with an urban consuming culture and 
QQ facilities. Mixing with a memory and desire to upgrade their social image in the 
immigrant society, they engaged themselves in a cyber project of MissFujianese.com 
to construct an identity that would be different from their early Fuzhou counterparts. 
They thus not only reinvented a tradition to distinguish themselves from old 
Cantonese immigrants and others in the American mainstream, but also to distinguish 
themselves from the leaders of their hometown associations in the Fujianese 
community. It shows that the hometown memory of Fuzhou migrants varies with 
their immigration history. Young migrants incorporate the Internet into their 
fellowship association based on hometown identification. 
Recent migrants transplanted their social values, consumer habits and Internet 
behavior from their hometown to implement the MissFujianese.com contest in New 
York. They played an agency role to negotiate for Fuzhou migrants a distinct identity. 
And the Internet played a central role in their cultural production for memory and 
identity. As young netizens had exposed themselves to a beauty consuming society 
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and QQ environment in their childhood and teenage years, they were knowledgeable 
about the online pageant. They were familiar with the idea of a title winner, first 
runner-up, second runner-up, Miss Photogenic and Miss Best S t y l e . T h e y knew how 
to order crowns, crystal trophies, embroidered sashes and certificates. They also 
suggested the production of video clips on their website to allow for online voting. 
This knowledge can be traced to the Internet practices of those Fuzhou migrants 
raised in their hometown. Tencent launched a youth-oriented wireless station service 
for 21st century mainland Chinese. Its QQ SMS and e-games formatted the Internet 
behavior of these migrants. 
The website lady.qq.com represented the fashion taste of Chinese girls. In 
China, girls would visit this homepage for skin care, advice for a slim body, hair style, 
vogue dress, emotions, videos, blogs, stars, and pageants. One can always read about 
the activities of fashion show entrants/winners, professional models and image 
ambassadors such as Miss Cover or Miss Elite Model Look. Consumers can easily 
participate in a contest to win a prize. The title winners of Chinese pageants from all 
over the world would represent their cities to compete for Miss Chinese International. 
The finalists selected in August would leave for Hong Kong to attend the contest 
hosted by TVB in the following January. In China, a voting system for one's 
favorite contestant would be hosted on the QQ homepage before Miss Chinese 
International. One can make a mobile phone call or send SMS to vote. With one QQ 
coin, one can also enter into the QQ Lady Show Zone to review and vote in 
cyberspace. In this special zone, one can even order a crown, scepter and embroidered 
sash. This cyber phenomenon helps us understand why Jian's SMS story was so 




burgeoned in Chinatown. It also implies that the fellowship association of these 
young migrants is maintained by their hometown identification. 
1. Hometown Identification 
E-forums channel their members' sentiments. Individual netizens can raise 
attention on BBS and justify a series of agendas. Katie's grievance over her failure in 
the 2004 Miss NY Chinese Pageant triggered a broad showing of concern by her 
cyber peers. The original grievance turned into an issue of sub-ethnicity and cultural 
area. As shown in Table XXVI, Katie sent her first message on the afternoon of 
September 29 th and received immediate responses from her enthusiastic 
townspersons later on same day. Messages in the mail thread marked "V" from 
no.608 to no.620 were issued by various netizens to comfort Katie. This incident 
functioned as a catalyst of social cohesion for Fujianese.com. Together, supporters 
and commentators vented their communal emotion. 
In the venting and channeling of sub-ethnic sentiment, reactions can vary with 
gender. Female netizens directed their concern to a detailed comparison of Fuzhou 
and non-Fuzhou contestants. They thought that this pageant was unfair because the 
non-Fuzhou winners were no prettier than their fellow townswomen.^® Nor did they 
have better academic backgrounds than the Fuzhou girls? * Ahsu put it sternly, ^^  
YO, Fujianese, stand up, say something, do something, and care about 
something. 
I just care about people who are from Fujian. Not even me stand 
with those girls, I think Sunnie Bryant, 100, Katie, MR. Gao ... a lot of 
people do care about this case. So, I think we should get together to 






As Xu and Feiner (2007) point out, residents of China today have banished the 
traditional Chinese aesthetic view to pursue a pretty look based on Caucasian features. 
The committee members of the Miss NY Chinese Beauty Pageant comprise quite a 
number of Cantonese Americans with high positions. A door to dispute might be 
opened if these established immigrants held a social value different from that of the 
new migrants. The pageant selection criteria actually comprise various virtues 
including "cultural pride, leadership, family value, and confidence to succeed in the 
culture-blended society." The judges choose the best from many other perspectives 
not simply by reading a pretty appearance. 
Male netizens24 managed their own concerns as if it concerned the dignity of 
their hometown. The matter required them to defend their fellow townswomen. 
Yixiangren (異雍人）and beetle reviewed this matter in terms of the socio-economic 
environment. 
There are external and internal factors accounting for the quick down 
fall of Fujianese losers in past years. The external factor is that the 
pageant was under the influence of a few persons. They simply showed 
up to assume an air of beauty contest. As to the internal factor, I think 
our girls should consider a stricter training to cultivate selves. Also it 
was related to our national character of coldness and incohesion like a 
plate of sprayed sand.^^ 
Gao used his experience with the stock market to parallel with this injustice, 
There was internal trading between stockjobbers. Petty stockholders 
were thus cheated ... the activities of beauty pageants go the same way. 
Few sponsors patronize sheerly for the sake of participants. Most 
sponsors have their own business purposes such as elevating the fame 





26 From here to the end of Chapter VII, all the quotations ofFujianese.com are translated from Chinese 
unless other indicates. 
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Discouraged by an unsuccessftil attempt to network with its hometown 
28 , 
associations,27 Fujianese.com planned to organize an alternative contest on their 
own. Netizen 100 comforted Katie, 
Since your sister got the courage to stand up, she would be entitled to 
be the first Miss U.S. Fujianese ... For those Fujianese girls interested 
in the pageant, please be well prepared. The Fujianese community in 
Chinatown will have its own image ambassador to catch the eyes of 
American mainstream society. 
Katie earned the sympathy of her fellow netizens. Moved by their 
encouragement, she volunteered to teach the future contestants the manners, dances, 
speaking skills and all she knew about developing elegant but not arrogant Fujianese 
girls. 
One controversial issue in cyber studies is that netizens might swap their 
gender and character to appear in a virtual community with an opposite identity to that 
of the real self. This did not constitute a problem in Fujianese.com as its netizens 
tended to show their real identities in their daily lives. The organizing committee 
included W.S. Gao, maizai, Lala, 4RUNNER, sweetautumn, Katie, michael Zhanshen, 
ckeyn, Jidu Huaci (極度花痴）and littlelin?” They introduced their own immigration 
history, current job or study, hobby and family background .Commi t tee members 
admitted their shared jobs in public communication, strategic planning, promotion, 
acquisitions and logistics.^' Via BBS to channel the sentiment of its members, the 








2. Electronic Sub-ethnic Mobilization 
The Internet de-territorializes temporal and spatial boundaries. Recent 
migrants benefit from this feature in operating their fellowship association. 
MissFujianese.com helps to see its social significance to this dialect group. Compared 
to ordinary netizens working full-time or in restaurant catering, its committee 
members were elites of Fujianese.com and the cream of their dialect group. But even 
so, they still have heavy workloads in the daytime and can only surf on the Internet 
after mid-night. Their BBS messages were usually posted at dawn. Daytime 
appointments in the real world would be a luxury to them. We see this point when 
sweetautumn raised the possibility of November 7th as the time for their first 
meeting,32 "Since I have to work and study ... I only have time on Friday and 
Sunday". Gao felt that, "MAIZAI should be freer than others on Thursday". This was 
a compliment. As I learned when interviewing the shopkeeper at a wedding 
photography salon, an immigrant could be instantly identified as non-Fuzhou Chinese 
if he/she made an appointment on Thursday. The busiest time of a Chinese restaurant 
worker was during Thursday to Sunday. Maizai apparently got a non-labor intensive 
job. 4runner worked 7 days a week and could not make it. But sweetautumn urged 
him to attend, "Lala is in China and littlelin in outer state ... Our organizing 
committee has only ten members. It would be impossible to run this pageant if two 
more are deducted". 
Both male and female webmasters had an equal say in administration. The 
members ofFujianese.com are not male dominated as is usually the case in traditional 
hometown associations. Boys working full time at Chinese restaurants can only show 
up on Monday as the only paid day per week, and possibly on Tuesday at most. Gao 
32 http:/A)bs.fujianese.com/viewthread.php?tid=649. 
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also told me that girls might be more able to afford the time to surf on the Internet. 
Committee members finally decided to gather at the meeting room of McDonalds in 
Chinatown on Sunday. Littlelin apologized and asked them to count her in the second 
meeting by the end of December in NYC. She also asked ckeyn to give her a call for a 
briefing after the meeting. It is interesting to see their cyber connections transforming 
into relationships in the real world. Ckeyn responded with a hint of condescension, 
littlein, do I have your telephone number? Do we know each other? Do 
you recognize the wrong person?? Hehe, I don't know whatever once 
upon a time in a year of monkey and a month of horse {hounian mayue 
症年馬月）we knew each other. O.K. If I got the notice and attend the 
meeting, I will write you a mail to inform you. But not report to you 
for a briefing. 
Sweetautumn tried to push ckeyn, "after 8:30 pm? ... Please take care of 
me ... I am a 'little girl' who drives from N[ew Jerse]y to NY late at night and drives 
back to NJ alone in deep dark again". Poor ckeyn tried to sqeeze time and explained, 
"I meant the online meeting time at night, not the meeting time in the real world. Even 
a boy like me doesn't like to go out at night". This was the same in my field visit to 
the Church of Grace to Fujianese, NY. Usually girl attendees slightly outnumbered 
boy attendees in Saturday afternoon activities. This unbalanced gender ratio held valid 
in their college attendance and social gatherings. 
To reach their peers beyond Manhattan Chinatown, committee members used 
their virtual spatial worldview to set out this project. Their premise was that the 
Internet facilitates the free crossing of geographical borders. "Unlike in China, 
Fujianese in the US are distributed everywhere. Why not host a beauty pageant on the 
web?" "Upload digital photos to let our netizens choose the top ten first. Then judge 
face to face later. Prize awarding ceremony comes finally". For a fair Internet poll, 
they would confine the voters to those registered Fujianese.com members with valid 
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email addresses to avoid duplicate voting from the same person .�� Finally, they would 
find a notary public to be an honored witness. 
The concerted efforts of committee members were consolidated by their e-
forum. These young migrants were advancing in Manhattan Chinatown. Both the 
members of the CCBA and Fuzhou hometown associations did not carry this 
unconventional practice in their internal meetings. They used the Internet for 
documenting and raising public attention about their future events. But Fujianese.com 
members used the Internet in social networking to generate a netizen-driven agenda 
and engineer their immediate future. They further elicited the multiple chats of the 
QQ system to implement the pageant details. They felt that, "the special zone of this 
e-forum can be reserved for informing discussion outcome, just in case there is 
someone failing to attend the meeting."34 With this web chat, members could work 
more closely to make a registration regulation, ^ ^ a registration form, ^ ^ a pageant 
slogan and a logo. 
Committee members tried to protect and cultivate their fellow townswomen. 
Compared to general pageant registrations, their version contains certain points full of 
sub-ethnic consciousness.^^ 
The native province or ancestral hometown of the contestants should 
be Fujian. If not in the U.S. now, make sure you can attend the contest 
in New York once you get in the final. If in the final, all you need to do 
is sign a contract. In the three years onward since the end of the contest, 
if you choose a career in the modeling industry or entertaining field, 









They worried that some of their pageant participants might be undocumented 
migrants. So they did not ask for their legal immigrant status. Although contestants 
having at least a senior high school degree with a height of 160 cm were accepted, 
some stated that 160 cm as a standard was too demanding. They agreed to skip the 
height requirement during the preliminary contest which was only open to the website 
members for public screening. 
Gao announced a registration form with a required self-introduction of around 
1500 words.4a Ckeyn suggested instituting a statement of less than 800 words. He saw 
this pageant as if it was land under cultivation for his fellow townswomen, 
. . . w e gradually raise our requirement for them ... They thus not only 
strengthen their self-discipline, but also enhance their own quality. In 
the progress of the contest, they further increase their study 
opportunity and capacity. I therefore think that ail should start from the 
simple. 
There was a Fujianese.com poster placed at the entrance of Yidong Shopping 
Mall to announce the Miss U.S. Fujianese pageant with a slogan, "A pageant is not 
only a personal belonging, but also an asset of society"(選美不僅是個人的擁有，還是 
社會白勺貝才富).41 The committee members of MissFujianese.com elaborated on this 
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Figure 32. The poster of Fujianese.com placed 
the entrance of Yidong Shopping Mall to 




Committee members consulted Miss.com, the website of Miss Chinese 
Internet, to make their logo. But their final version was based on the idea of Lala. 
. . .making a round cooking pot with the letters of Fuji an resting above. 
Use these letters to delineate a human being coming out as if standing 
on the stage of the world ... numerous rising stars like the escalating 
buildings circulate around FUJIAN. The top one star represents Fuji an. 
Seen from a long distance, these high rise buildings look like the stars 
rising gradually one after another. It makes one proud of self.*� 
Lala's vision is that of fellow emigrants in Fuji an. An incessant influx of 
Fujianese immigrants changed the global landscape. On the strength of a round 
cooking pot, they gain a footing and prosper in their host societies. The remittances of 
transnational migrants make the high-rise buildings that now emerge in the Fuzhou 
area. They look provocative to emigrant villagers. Through the eyes of immigrants, 
there is pride in making these escalating architectures as a way of symbolizing the 
modernization and progression that is now possible in their hometown. 
These Fuzhou immigrants undertook a cyber revolution and sub-ethnic identity 
construction. Regulations were tailored to fit the contestants who might not be tall and 
have no legal immigrant status, in the hope of attracting more Fujianese girls to 
participate and study. To elevate their quality, Katie and other netizens volunteered to 
teach and help their fellow townswomen. They did this to raise the profile of the 
Fujianese community and win for their fellow townspersons the dignity they deserved. 
Although it promised well for their identity construction, committee members were 
always troubled by the shortage of resources when executing their plan. They had to 
map a troubleshooting strategy. 
32 http:/A)bs.fujianese.com/viewthread.php?tid=649. 
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3. Troubleshooting and the Impact of MissFujianese.com 
MissFujianese.com members moved along the extreme divide between pride 
and anxiety. Their remarks were ftill of both idealism and pragmatism. Facing the 
reality of marginal resources available, these not well-established immigrants tailored 
their scale, scope and plan for this pageant. Sometimes they considered a compromise 
with the well-established Chinese communities. This psychology can be read from 
their mobilization as shown in Table XXVI. 
With group morale and human capital, they were confident in late October 2005 
that Fujianese.com was better equipped than others to host such an activity.*� Mr. Gao 
indicated their strong points. 
1. We have built the basic connections with major media. It may save 
us quite a few resources ... Most of the community journalists are our 
acquaintances. 
2. There are big enterprises having good terms with us in Chinatown. 
Some of them are great potential sponsors. 
3. The energy of our every committee member is strong. We already 
have enough energy to fight a tough battle. Confidence is a big capital. 
4. We not only have close relations with hometown associations in 
Chinatown, but also know how to manipulate them (to differentiate 
those who can be mobilized from those who cannot be). 
Gao intended to cultivate the committee members with a consciousness of 
self-fulfillment. For example, he thought that sweetautumn may be right to skip the 
inferior social gatherings for the purpose of seeking sponsorship. 
Our business is high. If our first presence is on the gathering with those 
not yet recognized {buruliu ^AttiL) guys . . . W e don't have to bend 
ourselves to ... We are gradually getting on track. We should make an 
appointment in a formal way with the time and venue at our disposal. 
So sweetautumn can conduct her business uninterrupted to persuade 
patrons of our activity content and seek full sponsorship. 
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Gao also motivated them with the idea of having an institutionalized board of 
directors, "We are all in equal position to be executive director of our respective 
department .. • Hope all of us take our own jobs seriously, encourage each other and 
be self-conscious." 
Although the minutes of their first meeting on November ISth*^ confirmed 
their labor division and the career arrangement for the awarded contestants, this self-
confidence was not stressed later. On November 21st, Gao consulted with his fellow 
members about merging their pageant plan with Project H o p e , � Self-confidence had 
given way to the realization that outside help was needed to extend the pageant's 
reach. 
To earn the recognition of the community and start our sponsorship 
activities, this pageant event should carry enough influence. I have an 
idea. When promoting, combine the Pageant matters with Project Hope 
in China. It should be able to attract a wide concern and interest. 
Furthermore, the loving ambassadors of our Miss US Fujianese would 
have somewhere to fulfill their mission. It can also demonstrate our 
realistic image. How about that? 
Charity and public welfare are both "serious" topics that Chinese 
communities and Chinese mass media are concerned about most. They 
may just outshine our status as nobody. We must take advantage of it 
to do our free image promotion. 
As Gao gradually realized that this activity is more difficult than imagined, he 
wrote on the next day, "if we are not able to publicly host Miss US Fujianese as 
planned, we may just select 3 beauties from our more than 1,000 m e m b e r s . H e 
continued, "This is such a big deal that even sophisticated Chinese community leaders 
of celebrity are unable to do it. We may start from a small scope to accumulate some 
experiences." 
44 http://bbs.fujianese.com/viewthread.php?tid=650. 
45 http://bbs.fujianese.com/viewthread.php?tid=655. Project Hope has become the largest and most 
influential non-govemmental welfare project in China since 1989. It chiefly brings schools into 
poverty-stricken rural areas of China to help poor children. 
46 http://bbs.fiijianese.com/viewthread.php?tid=656. 
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Members began to offer their reflections as did 4runner, 
The readers of our website are not many. We should start from a 
website promotion. When this website becomes influential someday, 
we host this beauty pageant. Then it is half the work with double 
results. 
Littlelin commented, 
Do you know why the website of FUJIANESE.COM is not popular? 
Missta.com and a ftizhouesexom before are always popular. Because 
they have many entertaining materials on their websites ... the content 
of our website is largely about politics. Furthermore, most Internet 
users nowadays are young persons. They don't like to discuss politics 
after all. If we revamp our web edition a little, it might turn out better. 
While most members approached this issue from the content of their 
homepage, Lala managed to make their virtual community mesh with the real world, 
"love.com . . . i n the U.S. offers a platform to know each other. If some persons are 
attracted there, they no longer stay in a virtual condition. The virtual community may 
walk into the real world. It provides a platform for mutual communication and 
exchange". 
4runner proposed to compromise with the Chinese mainstream media, "Big 
brother, can you ask World Journal to allow us a link to its website?" Maizai offered 
further encouragement, 
Talk with them about promotional cooperation. Once our website 
server stabilizes, we will start a brand-new revamp edition, strengthen 
personnel regulations for column webmasters, and add more columns 
rich in entertainment and business. Then boost it with large-scale 
promotion in different formats. 
Gao consolidated his fellow netizens, suggestions in early December. He tried 
to overcome their financial problems by signing a contract with Abacus Bank for 
website development. Starting from 2006，this project also helped promote his 
networking business. Facing the shortage of capital and manpower to build a rich 
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corpus of data, Gao also talked to the computer networking manager of Worid Journal 
for a news link to his website. Unlike his former colleague who disliked associating 
with Fujianese, the new manager was happy to bring this message to his boss Tina 
Lee. 
Fujianese.com was established in 2004 as a hometown website. However, it 
owed its further development to the Chinese mainstream institutions Abacus Bank 
and World Journal. Thomas Sung, the chair of Abacus had a good relationship with 
all non-profit organizations in Chinatown. He has donated much to the New York 
Chinese School. Sung also sponsored many projects of the CCBA and other social 
organizations in Chinatown. Tina Lee, the assistant president of Word Journal, had 
good relations with the CCBA too. She had visited Eric Ng in person in 2006. With 
rich materials, World Journal is positioned as “The New York Times for overseas 
Chinese people" (Berger 2003). 
Fujianese.com negotiated for a Fuzhou identity. Strategically it also managed 
to earn the support of non-Fuzhou well-established immigrants. It did not host the 
pageant in 2006. However, it showed its sub-ethnic attachment via a cyber approach 
different from earlier Fuzhounese settlers. Fujianese.com learned much from the 
efforts to launch MissFujianese.com that would shape its culture in the third stage. 
When it revived in 2007，its e-forum was lively but devoid of political discussions. 
Acquaintances cultivated in the virtual community walked into the real world for 
social gatherings hosted by the Chinatown QQ Team. And its management team 
became strong. 
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Fujianese.com was basically in line with the disposition of its traditional hometown 
associations. It tried to raise the profile of the Fujianese community, to provide 
survival tips with practical news information, and to facilitate the interactions between 
the immigrants and their native country. But beyond this mission, Fujianese.com 
members were equipped with Internet literacy and a motivation to enter the 
mainstream societies via the NY Chinese Pageant. It was this dimension that their old 
community leaders could not catch. Here we realize that the homogeneous 
composition of new Fujianese immigrants is a myth. This population is actually 
composed of two generations holding different worldviews. 
Both the Fujianese.com members and their earlier compatriots in the 
hometown associations brought their historical memories from the hometown. But 
their conceptual gap in Internet culture and performing Chineseness in Manhattan 
Chinatown is also embedded in their own hometown memories. Their hometown has 
been subjected to drastic change in the built landscape, ICT facilities, social values 
and consumption behavior since the 1980s. By analyzing their current link between 
beauty, economy and the Internet, we see more clearly the cultural identifications of 
these two populations within the same locality group in their immigrant society. 
MissFujianese.com originated from an unpleasant encounter of Fujianese immigrants 
with their Cantonese counterparts and other non-Fuzhou immigrants in Chinatown. It 
turned to channel sub-ethnic sentiment and mobilize sub-ethnic activities. This event 
revealed that the fellowship association mode of recent Fuzhou migrants is under the 
influence of the Internet. 
8 3 2 
Chapter VIII 
Online Ethnic Media and Social Action against Discrimination from 
American Mainstream Society 
A minority institution emerges when mainstream society marginalizes minority 
groups. The CCBA and other professional elite organizations in Manhattan 
Chinatown consolidate their members to negotiate with the American mainstream. 
The role of these hometown associations and elite organizations becomes manifest 
when they take social actions against discrimination from American mainstream 
society. Their co-ethnic activities can be facilitated by the interactivity and 
connectivity of the Internet. I argue that these social institutions have become active 
since the turn of the twenty-first century. They exerted their influence via online 
ethnic media. 
Christian Grose (2006) argues that elected officials from minority 
communities receive more coverage in minority media geared to minority 
communities. In this chapter, we will see that ethnic media gives much coverage not 
only to Chinese American officials, but also to traditional Chinese community leaders. 
The Chinese daily press serves as an ethnic social institution to help sustain and 
escalate the influence of traditional institutions. Ethnic media, Chinese American 
officials and Chinese associations constitute the three pillars of Manhattan Chinatown. 
Min Zhou (2009) sees Chinese-language media as a supplement to the mainstream 
media to help immigrant adaptation and integration in the host society. I will argue 
that ethnic media via the Internet can play an active role to negotiate with American 
mainstream institutions. Chinese institutions can even use their ethnic websites to 
mobilize social actions against the American mainstream. 
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This chapter aims to highlight the role of online media and the websites of 
elite organizations in the Chinese co-ethnic social action taken in response to two 
stories popularized by local media as 'The Rat Meat Incident, and T h e Dog House 
Prank' in 2007. Many traditional associations and elite organizations, important 
Chinese American officials and online ethnic media have been involved in these 
actions against the American mainstream media. These three sources are integrated by 
the ethnic and cultural identity of Chinese immigrants. I will analyze how they 
reinforce each other to contribute to these co-ethnic activities. 
Table XXVII. Three Sources Contributing to the Operation of Social Actions 
_ _ \ Id 




Online Ethnic News Media 





Chinese American Officials 
Organizational Leaders 
Online observation places us in a good position to identify the principles 
shared by both old and new immigrants to interact with others. It helps to discern the 
variations between the old and new immigrants because of their immigration history 
and socio-political or economic background. What is more, this online environment 
functions to normalize the behavioral inclinations of Chinese overseas. I will argue 
that Chinese fellowship is formed by a traditional differential mode of association. It 
is evident in the online social world of ethnic Chinese institutions. As shown in 
Chapter VI, old and new immigrants articulate a divergent discourse of state and 
culture. However, new Fujianese immigrants do not always have a cultural identity 
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that is different from their Cantonese counterparts. In the early half of 2007, these two 
Chinese speech groups in Manhattan Chinatown converged for two large-scale social 
actions against American mainstream media for their portrayal of what have become 
known as ‘The Rat Meat Incident' and 'The Dog House Prank'. This Chinatown 
coalition captured wide attention on the Internet. Since the actions also involved other 
Chinese immigrant organizations, we can leam about different Chinese groups in the 
plural American society, their racial hierarchy, and the significant role of both 
hometown associations and elite organizations in negotiating with the American 
mainstream media CWl 1 and CBS. 
The Rally against C W l l and the Online Chinese Daily Press 
The Rat Meat Incident took place at a take-out restaurant called New Food King (Xin 
Fuji an 新福建）in Brooklyn. The victim was the Fuzhou Chinese operator of this 
restaurant. A black American woman accused this restaurant of serving a dish of rat 
meat when she ordered chicken. Without seeking any reasonable evidence, WPIX-TV 
Channel 11 (CWl 1) located in Midtown Manhattan, reported this on January 29th, 
2007. A follow-up report by CWl 1 on January 31st confirmed that the suspected 
chicken meat was actually fried mice as tested by a biologist. It led to the convergence 
of all the clan members and townspersons of this restaurant owner throughout the east 
coast in Manhattan in early February. They met with members of the CCBA 
community and other established Chinese American organizations for a social action 
against American mainstream television station, CWl 1. 
With the development of the Internet, all major Chinese newspapers have 
online editions available. The influx of recent migrants from the Fuzhou area ensures 
that a great deal of space in all of these news editions is devoted to issues of Fujianese 
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immigrants. As Kenneth Guest (2009) points out, all-you-can-eat buffets and chicken 
with broccoli to go anywhere in the U.S. are related to the work of Fuzhou migrants 
from Manhattan Chinatown. Under the Manhattan Bridge, there are numerous 
employment agencies directing newly arrived migrants to various Chinese restaurants 
in or near New York City, such as Flushing, Brooklyn and Long Island, or in other 
cities on the eastern seaboard, such as Philadelphia, Washington, D.C., etc. However, 
we find this locality group lacking a social world with other Chinese and non-Chinese 
groups as in the study of Guest (2009). Via the Rat Meat Incident discussed in online 
Chinese dailies, we see that these Fuzhou migrants actually have a great deal of 
interaction with non-Fuzhou groups. Yet, they still placed trust in their own traditional 
hometown associations. 
First Rally: Hometown Association and Ethnic Press 
Manhattan Chinatown has many hometown associations for old Cantonese and new 
Fujianese immigrants, as well as the New York Chinese School, and Chinese 
immigrant newspapers - the three pillars of a traditional Chinese overseas community. 
They are interconnected. The New York Chinese School is run by the CCBA. The 
major Chinese presses report the activities of Chinese immigrants. But their 
journalists secure their vital sources mainly from major hometown associations. They 
regularly visit the CCBA, Lin Sing Association and other associations to acquire 
important news from this community. Upon visiting these hometown associations, I 
noticed these newspapers on the desk of almost every Chinese community leader. 
Online Chinese news media have more than 1.5 million ethnic consumers in 
the U.S. (Zhou, Min 2009: 144). This provides the hometown associations with 
abundant coverage. Traditional Chinese community leaders thus gain much influence 
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on the strength of ethnic press to influence Chinese immigrants, to promote the 
helpful Chinese American officials, and to negotiate with mainstream institutions. As 
Table XXVIII shows, John Liu helped traditional associations to work out their social 
actions in 2007 as a member of City Council. They were favorably impressed by his 
contribution. Liu was mentioned in major Chinese newspapers and cited in various 
online Chinese forums. All Chinese dailies gave him a favorable report about his 2009 
NYC Comptroller' campaign. 
Table XXVIII. John Liu in Online Chinese Dailies and Citations in Other Online 
Chinese Forums: Number of Mentions for Different Events 
Online Chinese Dailies 2007 C W l l Event 2007 CBS Event 2009 Comptroller 
Ming Pao 107 34 33 
World Journal 49 21 59 
Singtao Daily 8 9 64 
Qiaobao 21 15 39 
Chinese News Net 1 6 23 
Source from: Access via Google dated 14th October 2009 
The New York City Department of Health and Mental Hygiene cleared the 
New Food King without hygienic problems after an inspection on February 2nd. 
However, the owner of the restaurant Ms. Yang suffered a bleak business and various 
abuses from viewers of CWl I ' s night news. One abusive telephone caller even told 
her to "go back to China". She thus proceeded to Manhattan Chinatown to seek help 
from the Fukien American Association and other Fuzhou Chinese organizations. 
These Fujianese leaders were irritated, and they realized the importance of a proper 
action to negotiate with this mainstream TV station. They invited the leaders of more 
established or elite Chinese communities to make the first move. In the Photo Gallery 
that e-documents the activities of the CCBA, we found the move advertised, the 
"CCBA and Councilman John Liu's office hosted a press conference” on February 
‘The top three offices elected by all the voters of New York City are Mayor, Comptroller and Public 
Advocate. Comptroller audits the performance and finances of City's agencies. 
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2nd "and asked people to go to a rally against TV Channel Eleven at 1:30 pm on 
February 4，2007."^  
Traditional associations utilized the manpower of their resident community 
and their influence over ethnic news media to launch the first rally. They also 
collaborated with those elite organizations in the same neighborhood. Among the 
Manhattan-based participant organizations, the CCBA^ mobilized old Cantonese 
immigrants and other non-Cantonese residents in Chinatown. It fulfilled its mission to 
serve all ethnic Chinese in New York. Elite Chinese and Asian American 
organizations acted in accordance with their democratic principles to allow every 
immigrant an equal opportunity in the U.S. There were the Asian Americans for 
Equality, the Chinese American Planning Council, the New York chapter of the 
Organization of Chinese Americans (OCA-NY), and the Coalition against Hate Media. 
Among the Fujianese associations were the United Organization of Overseas Chinese 
Associations (UOOCA) and the Chinese Restaurant Alliance. The Fukien American 
Association, the United Fujianese Association and other Fuzhou hometown 
associations arranged a bus to fetch fellow Fujianese from other states to join the rally. 
At the individual level, John Liu and Fujianese community leader Steven 
Wong received the most attention in the online Chinese press. Liu made an 
appointment with the chief manager of WPIX, the parent company of CWl 1, to talk 
on February 5th. He also contacted other non-Chinese communities to broaden 
support for the rally. In the first rally, associations of intellectual Chinese Americans 
and old Cantonese immigrants lent great support to new Fujianese immigrants. Steven 
Wong was the chair of the Chinese Restaurant Alliance, the Anti-violence Restaurant 




He later commented that, "it was very meaningful to rally together with the CCBA. It 
was a good beginning for old and new immigrants to cooperate. It laid a good 
foundation for Chinese community in the future.”4 
Second Rally: Accelerated by Online Chinese Media 
Online news stirred public indignation. The rapid circulation of this rat meat story was 
also facilitated by the downloadable function of video-sharing website YouTube. 
Starting from 9th February 2007, CWl 1 claimed its copyright and suspended the 
rebroadcasting of this news video. Chinese take-out restaurants were the main source 
of livelihood for new Fuzhou migrants. When the image of Fujianese restaurants was 
sullied, the related catering industries would be negatively impacted. The United 
Organization of Chinese Restaurant Utensils and Appliances Suppliers in East 
America decided to join the second rally on February 26th and offered a bus to shuttle 
participants between Flushing and Manhattan Chinatown. This time it was chiefly 
Fujianese communities themselves which organized the social action. They were 
unsatisfied with the stubborn reaction of CWl 1 which had so far refused to apologize. 
Online news accelerated the information flow to facilitate the social action of 
Fuzhou migrants. On February 8th, Gao posted a new subject on the e-forum, 
"Regarding the matter of New Food King restaurant, let us hope that more fellow 
townspersons declare themselves to be on the side of restaurant owner Ms. Yang and 
follow here with their supporting messages."^ On February 9th, Gao accepted his 
members' suggestion to gather all related reports from major Chinese newspapers. He 
created a special news column titled ‘The Rat Meat Incident'(新聞專題：老鼠肉事件). 
Ckeyn replied to this column on February 24th, 
Qiaobao dated 2nd February 2007. 
http://bbs.fujianese.com/viewthread.php?tid=25543. 
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Excuse me, what is the exact time and venue for the rally? I will also 
join in. This incident is no longer the hygienic problem of that 
restaurant. It is about an evil discrimination targeting Asian Americans 
and a provocative racist a c t . 
Here we must note that the first rally of February 4th was held on Sunday, a time 
suitable for ordinary persons but not restaurant workers. But the second rally of 
February 26th was on Monday, a time most ideal for the Fuzhou restaurant workers to 
take a paid leave day to join in the rally. Ckeyn equated the rat meat incident as a case 
of racism against Asian Americans. Although Fujianese.com neither mobilized a 
massive online social action nor heavily involved itself in this incident, it lent its 
spiritual as well as philosophical support. Furthermore, it provided a complete e-
archive for the development of this event. 
In order to plan a second rally that would outweigh the previous one, 
Fujianese community leaders hosted a press conference on February 8th at Grand 
Eastern Restaurant. They would muster their sub-ethnic counterparts from 
Philadelphia, and the states of New Jersey (NJ), Connecticut and Massachusetts. Over 
the past two decades, Fuzhou immigrants, especially those from Houyu, have gained a 
footing and established hometown associations in Philadelphia. Philadelphia Chinese 
communities fully confirmed that they would have at least two buses to transport 
townspersons to Manhattan Chinatown. The chair of the UOOCA, Chen Qingquan, 
who usually spent more time in China than in New York, had just returned to leam 
the details of this incident. He was determined to mobilize the 27 associations 
affiliated to his UOOCA for this rally. 
After the rally of February 26th, chief rally leader Steven Wong proudly 
reported that it had the participation of both traditional Chinese associations including 
Translated from Chinese. 
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the CCBA in New York and the CCBA in Philadelphia, and new Chinese associations 
composed of migrants from various provinces of China. "It was a good demonstration 
for both new and old Chinese immigrants. We should stand up as overseas Chinese 
when in immigrant societies {zai qiao yen qiao 在僑言僑).They should collaborate to 
maintain the justice and welfare of Chinese communities." ^ In reality, the 
transportation of the second rally was not well organized. Nearly five hundred persons 
could not depart from Chinatown on time to reach Midtown Manhattan. But the rally 
did manage to gather around two thousand Chinese in front of CWl 1. John Liu was 
among the group. Wong spoke on the stage to protest against the demolition of 
Chinese restaurants and called for the boycott of CWl 1. Wong's mobilization also 
won the online spiritual support of the Chinese government. 
Third Rally: Receiving the Attention of the Chinese Government 
People 's Daily Online (人民網)，the English website of Chinese embassies, asked the 
mainstream Americans on February 16th, "Please take off 'colored spectacles' 
n 
harmful to aliens of Chinese descent." It posted an article on February 27th, 2007, 
titled: "Chinese immigrants held mass protest against alleged defamatory TV report."^ 
On March 14th, it reported that "New York's CWl 1 shuns questions about internal 
probe into 'fried mice' reports." The Chinese government was watching the 
development of this event to report on Net of Overseas Chinese (Zhongguo Qiaowang 
中國僑網，chinaqw.com.cn)." 
Ironically, the CWl 1 journalist Chris Gloriosol who reported the rat meat 
news was nominated in the 50th New York Emmy Awards on April 1st, 2007. Steven 






Wong explained this irony as, "1st April is April Fool's Day. Gloriosol is an Emmy 
winning reporter. This is making fools of the people all over the world. Now this rally 
has become a human rights campaign."'^ It led to the third rally, held on April 2nd. 
Wong led New York Chinese, largely Fujianese community members and some 
Cantonese, Wenzhounese and Shanghainese, departing from Confucius Building in 
Manhattan Chinatown to demonstrate against and boycott C W l l . Fuzhou Chinese 
leader Jimmy Cheng, chair of both the United Fujianese Association and the 
Association of New York Chinese Garment Factories and Commerce, was among 
them. Even the members of the Fuzhou Elderly Association actively joined in. In 
addition to Chinese associations, there were non-Chinese groups which gave them 
support. They declared that anti-Chinese reports or discrimination against them 
should not occur in this free country. John Liu also came to support the cause and 
asked CWl 1 to openly apologize for this rat meat story. Jimmy Cheng ended this 
rally with such a comment: "Social movements should be better planned. 
Demonstration can be conducted in various ways. More promotion and better 
transportation arrangements should be done in the future."'^ 
CWl 1 had wrongly reported a previous incident in which a Korean restaurant 
was selling dog meat in 2001. In 2007, the Asian-Pacific American community 
generally believed this Rat Meat Incident was a similar misleading allegation. Lynda 
Lin wrote on February 16th 2007, "Mouse or chicken meat? The APA community 
says the C W l l ' s reports are sensationalistic.""^ In The Korean Times, "Song Jae-ran 
says New York's WPIX-TV's inaccurate reports spark fears of backlash" on May 9th. 
The Chinese government studied the online forums of the Asian-American 
community and transmitted their online discourses to its cyber citizens. A BBS 
12 World Journal dated 3rd April 2007. 
13 World Journal dated 3rd April 2007. 
14 http://www.pacificcitizen.org/content/2007/national/feb 16-lin-mouse.htm. 
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netizen of Chinadaily.com Chang-abula quoted Song's article to illustrate how "NY 
media perpetuates Asian restaurant stereotypes."'^ 
Despite the lack of sufficient evidence, there is a fear of backlash not 
only at New Food King but also at other Chinese and Asian restaurants 
in New York City, which stems from an enduring stereotype that Asian 
restaurants throw anything and everything into their deep fryers - cats, 
dogs, mice, whatever ... Asian Americans have long had to deal with 
antagonism and stereotyping of Asian culinary habits. 
The Chinese daily press gave much coverage to hometown association leaders 
like Steven Wong and Chinese American officials like John Liu. It escalated their 
influence to negotiate with mainstream institutions. These materials also became the 
online discussions of Asian American forums. In this incident, new Fujianese 
immigrants not only collaborated with old Cantonese immigrants and elite Chinese 
Americans, but also pulled relations with the whole Asian American community. To 
further aggregate their socio-political capital, they secured the attention of the Chinese 
government as seen in the People ’s Daily Online and Net of Overseas Chinese. 
The social action against CWl 1 is a milestone to Fuzhou migrants. This event 
testified to an ideal mechanism to negotiate with American mainstream society. Their 
hometown associations, minority elected officials and online Chinese media put it into 
practice. Moved by the sincere efforts of John Liu, Jimmy Cheng of the United 
Fujianese Association gave his endorsement in mid 2007 to support Liu's future City-
wide position campaign. York Chan of the CCBA had given his endorsement in 2005. 
Ming Pao becomes the first media outlet to announce its full support for Liu's 
comptroller campaign in 2009. 
Although the demonstration against CWl 1 was important to Fuzhou 
hometown associations, the Chinese American mainstream did not follow up this 
http://bbs.chinadaily.com.cn/viewthread.php?gid=2&tid=570161&extra=pageO/o3D3&page=8. 
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event after its third rally in early April. They turned their attention to the incident of 
the Dog House Prank which was more related to them. 
On the 27th of April 2007, a mass Chinese American rally was triggered by 
the FM radio talk show "The Dog House with JV & Elvis”. This program was hosted 
by WFNY 92.3 Free FM radio station owned by Columbia Broadcasting System 
(CBS). On April 5th, 2007 "the Dog House" aired a program lasting 6 minutes and 10 
seconds in which the hosts Jeff Vandergrift and Elvis Dan Lay, called a Chinese 
restaurant, pretending to be a customer placing an o r d e r . A n unsuspecting female 
employee took the phone and was asked, "Should I come to your restaurant, so I can 
see you naked". "That way, I can see your hot Asian spicy ass". When a senior male 
employee took the phone, the hosts said, "Yes, Chinaman ... I need shrimp fried 
lice ... I want the Chinese egg roll in your pants". The employees did not catch the 
prank words but audiences took note. 
As shown in Table XXVIII, the CBS event appeared less than the CWl 1 event 
in online Chinese media. Traditional associations were also less involved in this social 
action against CBS. This social action was mainly achieved by certain professional 
organizations equipped with proficient English and ethnic websites. Chinese media 
and minority elected officials also played an active role in the rally against CBS. 
The Rally against CBS and the Ethnic Media 
According to a survey by Min Zhou (2009:140), online media users tend to be 
middle-class professionals, well-educated, English-proficient and assimilated to 
American mainstream society. Yet, the rally against CBS shows that by no means is 
this consumer population of high homogeneity in socio-political background. 
16 This program was re-aired on April 19th, 2007 and was also available online through WFNY 92.3 
FM's website. 
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Different ethnic Chinese groups and their media showed their different reactions to 
this event. Their identifications vary with their immigration history, occupation, 
education, and memory towards their native home. Their different identifications also 
led to their different ways of mobilization against CBS. Online media can be linked to 
various forums, bulletin boards, chat rooms and blogs to encourage interactions and 
threaded discussions (Zhou, Min 2009: 137-140). World Journal, Sing Tao Daily, 
Ming Pao, Qiaobao and Chinese News Net (Douwei Xinwenwang 多維新聞網)are 
the most popular Chinese-language media websites in New York. These media 
websites had their different concerns about this incident. Fujianese.com again 
provided a complete account with abstracts under a special news column titled "The 
Program of CBS that humiliated Chinese (CBS 電台辱華節目厂’丨了 
Coverage by Different Chinese Media Websites 
After listening to this segment full of malicious ethnic and sexual slurs, a Chinese 
American lady sent her complaint to Ming Pao Daily, the major Chinese newspaper 
of old Cantonese and Hong Kong immigrants, and called for action. This incident was 
caused by the hosts of Dog House using the poor English fluency of some Asian 
immigrants to make fun of them. The journalists of Ming Pao worried that the ethnic 
Chinese would be stereotyped as people with yellow skin and poor English. This 
"stereotype" would make Chinese vulnerable to discrimination when anything bad 
happens. 18 Ming Pao seriously studied the history of anti-Chinese slurs by CBS and 
the two hosts over the past decade. It reported that the Dog House prank had caused 
indignation on both coasts. They demanded an open apology. 
17 http:/A5bs.fujianese.corn/viewthread.php?tid=30822. 
18 A couple of days before the airing of the prank by "Dog House" hosts, there was a shooting incident 
in Virginia Tech University. Before the culprit was confirmed as a Korean immigrant, a Chinese 
student was at first mistaken as the suspect. 
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Qiaobao, the China state-oriented newspaper, posted on April 21st the article 
"The new civil rights campaign of Chinese Overseas (美國華人的新民權運動)’’ by 
Steven Wong. Wong related this incident of the Dog House Prank to the earlier 
allegations of rat meat at Chinese restaurants in New York. He did not forget to 
criticize the anchor of CWl 1, Kaity Tong, who was a Chinese herself, for reporting 
the sensational "Rat Meat Incident" in the first instance. Wong explained, 
This psychology is shadowed by modem imperial education. Some 
cannot outgrow the syndrome left since late Qing Dynasty. They are 
afraid of offending the Westerners, always catering to the preference of 
the Westerners, and orchestrated by the thinking way of the Westerners. 
Therefore quite a few persons are not enthusiastic about the protest 
against discrimination. They keep out of harm by discretion for 
personal survival. They stay out of trouble as much as possible, and 
suffer to make a compromise and self sacrifice.'^ 
Tong is a Stanford educated journalist. Wong also questioned the mistaken belief of 
those people who thought that rat meat was on the menu at the New Food King 
restaurant. Many non-Fuzhou Chinese weren't aware that such discrimination was so 
prevalent in the U.S. and that it may happen to anybody. The rally was a new civil 
rights campaign for Chinese Americans. 
With the revival of a strong Chinese race, the whole world shows 
concern and discusses more about China. But quite a number of 
countries still hold the psychological relics of the Boxer Rebellion 
(Baguo Lianjun 八國聯軍，1899-1901, Boxer War between China and 
the allied military of eight western nations). And some have a 
misconception of a "China Threat". Frequently there is discrimination 
against Chinese.:� 
Fuzhou Chinese associations articulated a political rhetoric to follow a 
discourse of Chinese state. To Wong, the origin of white racial discrimination against 
Chinese has a long history and can be traced to one hundred years ago. The Chinese 
Translated from Chinese. 
‘Translated from Chinese. 
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government in Beijing watched the development of this event. On April 22nd, the 
Beijing authorities posted on China News Net (Xinhuawang 新華網 or Zhongxinwang 
中新網）a commentary article "Chinese are discriminated against and insulted from 
time to time. The phantom of 'Chinese discrimination' flashes forth frequently (華人 
被歧視侮辱時有發生，‘歧華’幽靈頻頻閃現)”.China questioned why "western" 
societies practicing multicultural policies and racial equality would allow such 
discrimination. The Chinese government also noticed that the majority of 
discriminated Chinese were new migrants from rural China. In April 2007, such 
discrimination occurred not only in North America, but also in Europe with incidents 
in Milan 21 and Madrid. The author Li an Jingtian of China News Net asked the 
Chinese to unite and stand up. The Chinese government advised its online citizenship 
as follows. 
It is quite natural for the first generation immigrants to speak English 
not fluently or with an accent ... Some Chinese couples wear pajamas 
and slippers in shopping malls. In China, such a dress is not surprising. 
But this is the United States. When in Rome, do as the Romans do ... 
There are many bad habits of Chinese. The common ones are impolite, 
inhygienic and disorderly ... 
One is vulnerable to discrimination if his/her homeland is not strong 
enough. China was looted by and divided among the superpowers of 
the world in the Qing Dynasty. Now the economy of China is booming. 
If it continues to go strong, all the Chinese in the world can share in its 
reflected glory. Discrimination will naturally decrease. 
Since you have come here to live, you should change to adapt 
yourselves to this society. First of all, try your best to leam good 
English. Secondly, pursue the same moral and courtesy standard as the 
Americans do. Thirdly, be more united, no matter in voting and 
political participation, to exhibit our strength.^^ 
21 Some Wenzhou and Fuzhou migrants were under arrest as their truckers violated the traffic 
regulations to download the stocks in the pedestrian zone. 
22 Quoted from World Journal dated 22 April 2007, and translated from Chinese. 
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A netizen of Fujianese.com named simondy responded to this appeal, "Can't believe 
there are such persons in New York. They should be pulled out to be shot." This 
sentence was followed by ten outrageous emoticons. 
In Manhattan Chinatown, the CCBA wrote CBS a letter on April 23rd, 2007, 
to protest against this discrimination. It would mobilize Chinese associations for a 
rally. Eric Ng consulted with John Liu in advance for a concerted effort with other 
organizations. Ming Pao kept all Chinese communities well informed in order to take 
an effective move accordingly. On April 23rd, CBS announced that the two NY radio 
hosts were suspended. It raised wide concern in the mainstream media of the United 
States, the United Kingdom and the whole world. On April 24th, Fujianese 
community leaders gathered at Grand Eastern Restaurant for a round table meeting. 
Among them were Steven Wong, and the acting chairs of the Fukien American 
Association and the United Fujianese Association. Wong asked the restaurant that had 
been targeted in the prank to contact him. The attitude against CBS should be tough 
enough to completely get rid of the bad guys. They held a press conference to 
condemn JV & Elvis. 
Eric Ng of the CCBA and Justin Yu of the Lin Sing Association attended the 
rally on April 27th. They raised the sign "Fire JV & Elvis Now." ^^  Due to a business 
trip that took him to another state, Steven Wong did not attend this rally. But he had 
asked the acting chairs of the Fukien American Association and the United Fujianese 
Association to be fully engaged. All of them joined with CCBA members to start 
from Manhattan Chinatown. On May 4th, Eric Ng and other community leaders met 
Tom Chiusano, the vice president of 92.3 Free FM, to discuss how to solve the 
“http://ccbanyc.Org/photo200609/070427%20Radio%20Rally.html. 
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disagreement regarding the Dog House program.�^ As Ming Pao was the foremost 
media outlet to follow up this event, the CCBA presented it a citation in praise of its 
efforts. 
The forum of Chinese News Net (多維新聞網）is read mostly by elite white-
collared new migrants from China and popular among the immigrants in suburban 
New York and New Jersey. It only gave modest coverage to this event. One netizen 
criticized the victims on April 22nd, 
I don't understand. You knew the counterpart on the phone end was a 
FUCKING lunatic, why did you still receive the call alternately to be 
humiliated? Some servile bosses of Chinese restaurants only know to 
earn money without self dignity. Even being abused, still answer, 
"Thank you". What is the usefulness if only to make lots of money? 
Certain elite Chinese associations received much attention in Ming Pao, Sing 
Tao, World Journal and the mainstream American media. Contrary to the passive tone 
of Chinese News Net, a professional organization OCA-NY, took the initiative to 
launch a social action. On April 22nd, OCA-NY issued an official letter to CBS to 
demand an apology and the firing of the two hosts and producer of 'Dog House'. 
Chinese American lawyer Albert Wang from the OCA advisory board e-mailed the 
Federal Communications Council (FCC) for advice on legal action. This social action 
was carefully planned by all Asian American communities. The Equal Rights 
Advocacy in San Francisco allied with other related organizations on the West Coast 
to reach an agreement with the OCA and the Asian American Legal Defense and 
Education Fund (AALDEF) in New York. They denounced this radio station together 
and asked it to review its production programs two times a year to prevent a relapse. 
On April 26th, Vicki Shu, chair of OCA-NY, stated that "what Asian Americans 
should do is not only protest against the Dog House prank, but also change the way 
http://ccbanyc.Org/photo200609/070504%20Radio%20vp.html. 
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the whole American mainstream media thinks about Asian minorities. So this civil 
right campaign would be lasting."^^ When interviewed by Fox News, Shu was asked 
"Why don't Asians have a sense of humor to accept such a prank?"^^ She argued that 
numerous American mainstream media twisted and stereotyped the image of Asian 
minorities. So as scheduled, the rally in front of CBS would take place on April 27th. 
Two Chinese American officials received full coverage in the Chinese-
language media as well as the mainstream media. They were John Liu and New York 
State Assembly member Ellen Young, based in Flushing. They joined the OCA-NY, 
OCA-NJ, AAFE, AALDEF, Association of Chinese Garment Factories and 
Commerce, etc. to protest. There were also Asian, African and white American 
demonstration supporters. On this rainy and windy day, they cried out, "Boycott 
CBS!" and "Shame on CBS!” Ellen Young was wise to suggest that all corporate 
advertisers withdraw their support for the Dog House program. Min Zhou (2009) 
argues that Chinese-language media has been booming since the 1990s because those 
affluent Chinese immigrants in urban neighborhoods and suburban areas need to 
advertise their businesses in various Chinese economic enclaves. American 
mainstream marketers also approach the widely circulated Chinese media. Since 
Asian Americans were big consumers in New York, one after another, twenty-four 
large and medium corporations pulled their advertising from the timeslot of Dog 
House to express their supporting stand for Chinese Americans. Among these 
consumer-minded marketers were Anheuser-Busch Inc., Nissan, Geico, Allstate 
Insurance, AT & T, Avon Products, Brinker International, DaimerChrysler, Ford 
Motor Company, General Motors, IBM, Kraft, McDonalds, MGM Mirage, Northwest 
Airlines, Pacific Gas and Electric, PepsiCo, Starworld Hotels & Resorts, State Farm, 
25 Ming Pao dated 27th April 2007. 
丨 Ming Pao dated 27th April 2007. 
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Texas Instruments, TJX Companies, UPS, Verizon Communications, Wal-Mart 
Stores and Yum! Brands Inc. 
The Chinese media were active in the circulation of information and the social 
mobilization. The American mainstream media now realized the socio-economic 
power of the Asian American community. CBS met privately with the leaders of 
Chinese associations and Asian communities on May 4th to hear their opinions on 
further action. All these representatives voiced their objections to the negative 
stereotype portrayed by WFNY. Among the meeting attendees were members of 
OCA-NY, OCA-NJ, CCBA, AAFE, AALDEF, the Asian American Advertising 
Federation, Families with Children from China, FalloutCentral.com, the Japanese 
American Citizens League, the Korean American League for Civic Action, and the 
Anti-Defamation League. 
Regarding the number of individual demonstrators in the streets, the Dog 
House rally attracted fewer people than appeared for the rally against the rat meat 
issue. But the participants of the Dog House protest bested those for the rat meat rally 
with reference to the variety of ethnicity and background, efficiency of information 
sharing and peer networking, and substantial outcome. It achieved its final success 
largely by using the ethnic websites of professional elite organizations to mobilize the 
social action. 
Ethnic Websites of Professional Organizations and Social Mobilization 
Two ethnic websites played a critical role in the Dog House case, i.e. OCA-NY and 
FalloutCentral.com. The former exercised its email contacts from east to west 
throughout the U.S. And the latter used podcasts, a collection of digital media files 
distributed over the Internet for playback on portable players and personal computers, 
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for a wide debate. Their actions raised awareness and concern from the Asian Pacific 
American community. As the prank contained racial and sexual implications 
offending ordinary Asians, this protest was supported by more elites and well-
established dynamic organizations. In Washington D.C., the Asian American Justice 
Center, a leading national civil and human rights organization, and its affiliates the 
Asian Pacific American Legal Center in Los Angeles, the Asian Law Caucus in San 
Francisco and the Asian American Institute in Chicago, all joined the advocacy 
groups in protest against CBS Radio and demanded it to fire the two WFNY hosts. All 
the websites of these intellectual professionals were robust. The website of the OCA, 
www.ocanational.org, connected OCA-NY to its national office in Washington D.C. 
and its over 80 chapters and affiliates across the U.S. An online space, 
FalloutCentral.com whose mission was "to inform, spur dialogue and mobilize Asian 
Americans against the racism and prejudices," exercised its power in this event. It not 
only placed all related official news releases on its e-forum, but also held a Podcast 
(iPOD broadCAST) debate on April 29th for JV & Elvis Supporters vs Albert 
representing Fallout Central. 
The information circulated on the websites of advocacy groups facilitated the 
communications of rally advocates and prompted more controversial dialogues on 
different sites. It allowed them to strategize an ideal solution and to better organize 
their online discourses to debate with opponents. Their sharp dialogues and intensive 
presence on the web increased their visibility. They brought their messages to the 
attention of the public sphere and the authorities concerned. These activists were thus 
empowered with more socio-political influence to earn positive responses from 
mainstream society. Senator of North Carolina, John Edwards, released a statement to 
condemn the WFNY hosts Jeff and Elvis, 
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our country is long overdue for a national dialogue about race, gender, 
class and what is acceptable in our public discourse. When we tolerate 
this kind of language, we are essentially sowing the seeds of 
intolerance. All of us have an obligation to ... condemn this kind of 
language ... change the dialogue in our nation . . . t o end inequality.〕？ 
Congressman Mike Honda, chair of the Congressional Asian Pacific American 
Caucus, also issued a press release on April 27th. 
Mainstream networks should understand the wide influence they wield, 
and take responsibility to combat rather than perpetuate racial and 
sexual stereotypes. I call for an apology by CBS and CBS Radio and 
the immediate firing of JV and Elvis and the show's producer. 
Yet, these advocates themselves could not be free from certain criticisms from 
American mainstream society. The activist John Liu was criticized by some observers 
of the rat meat incident as a person fond of being exposed to the press. Now John 
Edwards and Mike Honda were similarly criticized for their responses to the Dog 
House issue by some commentators in the e-forum of FalloutCentral.com. 
JimmyConnors! said on April 29th, 
Mike honda? Ewwwwww. Quit piggybacking and overblowing this 
story you stupid politicians. This behavior shown by the DJ's is not 
dangerous, its hilarious. 
Mrs. JV, a Korean model, also tried to defend her husband's shock joke as a 
humorous talk. On April 30th, G.S. criticized Honda who was a Japanese American 
official well received by all Chinese-language media, 
I love how all the blogs online are written by Minorities and support 
JV and Elvis ... John Edwards and Mr. Honda just want a few extra 
votes . . . I mean they are just stupid left wing idiots. 
Too bad no one cares about you Mr. Honda, and even with this 
exposure you will still be a nobody . . . oh wait he is from California ... 
that explains everything, you cant [sic.] even yell at someone their [sic.] 
anymore without them suing you for emotional and physical damage. 
Such a nanny state. 
http://www.falloutcentral.comynews/2007/04/. 
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Chinese Americans in California actually lent their support to OCA-NY. 
Organizations of justice, equality and civil rights on the West Coast collected more 
than 10,000 signatures on the Internet in four days to support their counterparts in 
New York. Albert Wang encouraged all supporters to email the Federal 
Communications Commission, an independent US government agency directly 
responsible to Congress, for action. His email exchange with Vicki Shu of the OCA 
appeared on the forum of FalloutCentral.com posted by BenBenXiong on May 1st. 
Wang's approach was different from others asking CBS to fire the two hosts. To win 
the case legally, he persuaded Shu not to resort to the US Constitutional protections 
for freedom of speech. 
Dog House hosts are free to say anything that does not constitute 
defamation, extortion or other tort. CBS Radio, as their employer, is 
responsible for editing the content of Dog House talk shows before 
their broadcast. 
To Wang, it violated the Indecency Policy Statement of the FCC. It would be 
more proper to ask the FCC as a regulator authority to investigate CBS Radio and 
decide “whether the BROADCAST and REBROADCAST" OF Dog House's 
'Chinese Food' prank call violated INDECENCY regulations [...] [and] make the 
determination of whether CBS RADIO should be sanctioned." Due to this sexual 
harassment based on race in a Chinese restaurant and all the ensuing controversies, 
the Dog House program was cancelled in May 2007. Yet, due to insufficient data to 
follow up, the FCC refused on May 15th to handle the complaint and request by 
Wang. 
In Manhattan Chinatown, the producer of FalloutCentral.com, William Lee, 
became the target of attack by fans of JV & Elvis. Lee had stood in front of CBS 
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headquarters in New York alongside more than 120 Asian Americans in solidarity to 
demand the firing of JV & Elvis. Lee held a high staff position in a bank. He also 
hosted an entertaining show every Friday night in a cafe on Mott Street. The fans of 
Dog House claimed themselves as defenders of free speech and human rights against 
censorship. They posted the personal information and photograph of Lee on the web 
to ridicule, "This is the gay fag who was leading the protest in front of CBS". They 
wanted to teach him a lesson every Friday at 8:00 pm., the time of his show. As a 
neighbor, the CCBA showed a deep concern about this threatened attack. Although 
they did not come, the threat prevented Lee from being able to work as usual. 92.3 
Free FM station announced that the two hosts were suspended and two other honored 
guests would host the Dog House program in their place. As there were 24 companies 
which pulled their advertising sponsorship from Dog House to support OCA-NY, the 
pro-JV & Elvis audiences mobilized their supporters to boycott these corporations. In 
early May, the Dog House fans posted on their websites that they would assault 
Chinatown. Elvis explained that he had no idea about these websites. The only official 
one should be www.doghousefans.com. 
With the rich online materials available on advocacy websites, Internet surfers 
were impressed with the overall dialogue between the demonstrators and the Dog 
House fans. With the involvement of Internet resources, the rally against CBS 
outperformed the rally against CWl 1 in influence. These advocates had higher 
educational and English fluency levels. Many of them belong to the second generation 
of Chinese immigrants. This social action was not put in motion by a single website 
only. To strategize an effective action in the virtual community and the real world, it 
made the best use of the interactivity of the Internet. The advocates consulted the 
netizens of various websites related to their civil campaign. Their iPod debates 
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attracted the participation of a growing number of commentators. It thus raised great 
concern all over the U.S. This demonstration was different from many social 
movements and political campaigns in certain ethnic enclaves of the twentieth century. 
It crossed the boundaries of numerous Chinese communities to reach the American 
mainstream in this multicultural society. These well-established Chinese Americans 
appealed to the FCC because they were no longer in the ethnic enclave. They were 
integrated with American society and a professional workforce. They constituted an e-
community to facilitate the collaboration among the immigrants. They also served as 
an agency to negotiate with the American policy makers as shown in Table XXIX. 
Immigrants 
Table XXIX. E-community 
works as 
negotiate with the 
Yet, the netizens of this e-community displayed in their online social world a 
traditional Chinese differential mode of association. It is an online behavior similar to 
that of the immigrants against CWl 1. 
Online Social World of Chinese Immigrants 
By reviewing the role of online Chinese daily news media and ethnic websites in the 
social actions against C W l l and CBS, we can identify the online social world of 
Chinese immigrants. There are four inclinations shared by both new and old 
immigrants, namely, (1) Chinese awareness is largely based on ethnicity and cultural 
identity; (2) Ethnicity and cultural identity can be transformed to political capital and 
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social mobility; (3) Being Chinese is flexibly defined in a situational manner to seek 
the best optimum; and (4) Chinese fellowship is formed by a traditional differential 
mode of association. The social behavior of Chinese immigrants is interwoven with 
these four inclinations. New Fuzhou migrants exhibited the differential mode of 
association in a pronounced manner. But the associational layer based on kinship 
relations as indicated by Xiaotong Fei (1948: 22-37; 1992) was not obvious among 
the new elite mainland Chinese migrants. 
Social Behavior Interwoven with Four Inclinations 
Both new and old immigrants applied the four inclinations of being Chinese in their 
social mobilizations. Being Chinese is endowed with certain physical ethnic features. 
Based on this ethnicity and a further cultivation of Chinese culture and historical 
memory, Chinese cultural identity can be presented to facilitate Chinese social 
networking skills. This ethnic identity and cultural knowledge can be transformed into 
a political capital and social mobility as one sees fit situationally. Traditional 
hometown associations realize the significance of kinship rhetoric and ethnic culture 
in defining their community identity. They engage themselves in co-ethnic activities 
to enlarge their socio-political capital. To negotiate with the American mainstream, 
they adopt the differential mode of association to bring together their members and 
non-members as well as the professionals and political figures akin to their ethnicity 
and cultural identity for action. 
Traditional Chinese associations in Manhattan Chinatown grasp the interplay 
between ethnicity, cultural identity and social-political capital. In the process of 
demonstrating, they realized that being Chinese can be a form of socio-political 
capital. They have cultivated friendships with American officials of Chinese ancestry. 
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These valuable resources can be enlisted to help out when in need. The CCBA 
established the Chinese-American Voters Federation in 2004 to encourage qualified 
immigrants to register and vote. Candidates of various backgrounds came to the 
CCBA for a favorable vote. They gave their promise to make Chinatown better. 
Traditional associations have wielded certain power since then. The Lin Sing 
Association helped Elliot Splizer in his campaign for New York State governor in 
November 2006. The CCBA also supported Splizer,s special assistant in charge of 
Asian-Pacific Community affairs, George Hu, in early 2007. On May 8th, Hu visited 
the CCBA. He was asked about the official response to the CBS event. Hu replied that 
the Governor was highly concerned about this. On May 11th, CBS announced that 
Jeff Vandergrift, Elvis Dan Lay and the producer of the Dog House show were fired. 
CBS apologized for its affiliated WFNY station. 
Fuzhou associations trusted American officials of Chinese ancestry to 
negotiate for them with the American mainstream. Since the turn of the twenty-first 
century, there are four Chinese Americans active in the political sphere of New York. 
John Liu, Ellen Young, Jimmy Meng and his daughter Grace Meng are all immigrants 
from Taiwan. Jimmy Meng won his political campaign for New York State Assembly. 
His success was selected as one of the top ten news stories of 2004 by Fujianese.com 
)n 
members. Ellen Young succeeded to his position in 2006. However, Young lost her 
reelection campaign in 2008. Her competitor Grace Meng won and came to office. As 
mentioned in Chapter II, the Chang Le American Association gave donations to 
support Mei-lin Hsieh in 2002 as she was the only Republican candidate of Chinese 
ancestry to run for a Congress seat. Hsieh is also from Taiwan. She devoted herself to 
community service for more than thirty years. She was awarded the Ellis Island Medal 
http://bbs.fujianese.com/viewthread.php?tid=163. 
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of Honor in 2005 and the New York State Governor's Harriet Tubman Spirit Award 
in 2006. 
In these social actions, we also see how Chinese-American officials based in 
New York transformed their ethnicity and cultural identity to political capital and 
social mobility. John Liu is the first Asian American elected to New York City 
Council since 2001. His name was frequently mentioned in various online Chinese 
media and ethnic websites. When new Fujianese immigrants suffered injustice, Liu 
was the political figure who came to their mind, and who would listen attentively and 
speak out for them eloquently. I sensed his popularity among new immigrants in New 
York as well as among their family members back in Fuzhou. In early July 2007, I 
was interviewing the emigrant families with Internet PCs in Lianjiang when Liu 
happened to visit there. The emigrant villagers were so happy to welcome him. After 
this study trip, Fujianese community leaders and residents trusted him even more as a 
diligent man who was earnest to know New York immigrants better. Liu was also the 
City official most favored by the CCBA community for consultations. 
John Liu learned from his co-workers of Asian, African and white Americans 
who were participating in the social action against CBS. As Christian Grose (2006) 
points out, Latino, African-American and Asian-American minority media outlets 
tend to bridge their divide by reporting for each other. These minority groups also 
strategize their interethnic cooperation in voting and socio-political affairs of common 
interest. It was particularly useful to leam from the protest experience of the Latino 
community. As Kathy Rim (2009) points out, Latino Americans possess a much 
stronger ethnic media presence in print, radio, television and cyberspace compared to 
their Asian American counterparts. Her comparison of Latino and Asian American 
mobilization in the 2006 immigration rallies also shows that the Latino activists were 
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more efficient in the recruitment tactics. In his 2009 comptroller campaign, Liu 
successfully united the Asian, Hispanic and black votes within the Democratic Party. 
In addition to Facebook, AsianAmericanVillage.blogspot.com helped distribute his 
campaign message. He won the election with the help of Korean voters in Queens, 
Chinese voters in Manhattan, and Pakistani voters in Brooklyn.^^ 
Ellen Young, the first Chinese woman elected to the New York State 
Assembly, had also endeared herself among the old and new immigrant communities. 
Even Southeast Asian Chinese in Manhattan Chinatown were supportive of her. When 
I visited the American Changle First High School Association in November 2006, an 
intellectual member told me that he was going to vote for Young in this general 
election because she was a good Chinese candidate. 
Like Fuzhou Chinese associations, Cantonese associations also trust the 
American officials of Chinese ancestry. The CCBA is well connected with the 
Chinese American officials whose offices are based in Flushing. On its homepage, the 
CCBA has links to their official websites. Hometown associations accumulate their 
socio-political capital by way of their co-ethnic activity participation. The CCBA 
demonstrated its remarkable role in the rally against CWl 1. Although it was not at the 
helm of the rally against CBS, the CCBA had a say in this social action. Its chair was 
invited to attend the negotiation meeting between CBS and Asian American societies. 
The CCBA enlarged its political capital to negotiate with American mainstream 
society. 
Both new and old Chinese immigrants seek the full support of Asian 
Americans. The rally against C W l l united the Fuzhou migrants in the Fujianese 
community. They managed to involve the non-Fuzhou Chinese and all Asian 
29 Ellis Song posted the article "John Liu: New York City's Controller" on 5th January 2010 in 
KoreAm: The Korean American Experience, http://iamkoream.com/john-liu-new-york-citys-controller/. 
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Americans in this event. To seek the best turnout for a rally against American 
mainstream media, they allied with all the groups of common Chinese ethnicity and 
Asian Americans. The advocates for the rally against CBS consolidated the efforts of 
all Chinese and other Asian American communities. The ex-president of the Asian 
American Advertising Federation, and chair of the IW Group, a mainstream 
advertising agency, Bill Imada, believed that media should realize the consuming 
power of Asian American communities. 
Although Chinese Americans cooperated with Americans of Japanese and 
Korean ancestries to work out their rally against CBS, such a coalition did not 
necessarily apply to all situations. In the rally against CWl 1, Chinese immigrants 
needed to cite the case of a Korean restaurant wrongly reported by CWl 1 as selling 
dog meat. This would demonstrate that mainstream media did discriminate and 
stereotype Asian food habits. But in the election campaigns for municipal official 
positions, Chinese immigrants did not necessarily like to be treated as members of the 
Asian community indiscriminately. In these fierce competitions with other ethnic 
groups like Korean immigrants, Chinese candidates sometimes highlighted their 
ethnic and cultural identity to earn wider support from Chinese immigrants. But 
facing a Caucasian candidate, they may use Confucian culture to bridge the divide 
between Chinese and other East Asian peoples. According to various situational needs, 
the center-periphery intimacy and differential mode of association is flexibly adjusted 
by the Chinese. As Xiaotong Fei (1948: 22-37; 1992) points out, the proximity and 
intensity of one's interactions with people is predisposed by the Chinese tradition of 
chaxu geju (差序格局，differential mode of association), the center-periphery intimacy 
with interacting counterparts based on kinship-like relation. To interpret the same 
http://www.ocanational.org/index.php?option=com_content&task=view&id=227&Itemid=94. 
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event, there even exist variations between new and old Chinese immigrants. The 
Chinese differential mode of association may be applied according to hometown 
memory and socio-political background. 
Differential Mode of Association and Hometown Memory 
As realistic as Fujianese immigrants are, a common hometown memory and sub-
ethnic identity can be instinctively aroused when encountering other speech groups in 
their host society. But they realized that ethnicity and cultural identity can be 
transformed into a form of socio-political capital to negotiate with the American 
mainstream. Fuzhou migrants needed all encompassing Chinese communities and 
their resources to facilitate the social action against CWl 1. Chinese fellowship is 
formed by a traditional differential mode of association (Fei 1948; 1992). The fever of 
Fuzhou migrants cooled down in the later rally against CBS. Their enthusiasm could 
hardly outreach the CBS event which was relatively remote to them ethnically and 
materially. 
Fujianese migrants were more actively involved in the rally against CWl 1. A 
junior writer on Fujianese.com named hillkong urged his ethnic counterparts to lend 
their support on this matter. He initiated the mail thread "Brothers, Join the rally with 
great enthusiasm (弟兄們,躁躍參加示威遊行吧广3" on 3rd February 2007, 
The indiscreet report of C W l l not only abuses New Food King and 
causes damage to its business, but also impairs the image of all 
Chinese and even all Asians. To address the issue of our own interest, 
to gain a firm foot in the American society, and to protect the legal 
right of all immigrants to earn a living, I make a public appeal for all 
Chinese in New York to stand up, take part in the rally with great 
enthusiasm, present the petition in front of C W l l , help the restaurant 
boss ask for justice, sue that black woman, severely blame the news 
anchor Kaity Tong for her irresponsible behavior, demand from CWl 1 
an open apology, and ask it to clarify the matter and save the situation. 
31 http://bbs.fujianese.com/viewthread.php?tid=25543. 
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Again, request CWl 1 to compensate the economic loss of New Food 
King. Take this opportunity to tell Americans, our Chinese restaurants 
are legally run and we cannot be injured by false accusation. ^^  
Maizai replied on February 4th, “kangyi, kangyi (抗議，protest), strongly blame CWl 1 
for such a groundless and unsubstantial report." He placed an outrageous emoticon 
after every punctuation mark. 
With fewer resources available, Fuzhou migrants did not feel moved to take 
social action against CBS. Facing the call "Dog House humiliating Chinese, OCA-NY 
will rally tomorrow to urge CBS to dismiss the radio hosts. It makes a public appeal 
for Chinese communities to participate (狗窝辱華，美華協會明抗議，促CBS公開道歉，解 
僱節目主持人 JI僑社參與).”33 Mr. Gao ofFujianese.com responded on April 28th, 
People so easily resort to rallying for every move. It actually shows 
that one's own community has no strength. 
Take an example. Two kids fight. The face of one kid is beaten 
swollen, while the other is totally unharmed. Therefore, the beaten one 
sees himself unable to overturn his inferior position. He can only stand 
aside and clench his fists, gnash teeth in hatred and make a great cry. 
This is a rally. There it obviously exhibits what the relative merits of 
the two are. 
If a rally is an expression of a view, you should have your own mass 
media. Then you can give a stronger voice to it. 
If the rally is for justice, you should have your own judiciary. Then 
you can win justice more directly. 
If the rally is combat, you should be firstly equipped with the strength 
to combat instead of placing your weakness and helplessness in front 
of opponents and letting them laugh at you continuously.^'^ 
His words might largely explain the hesitant psychology of new Fujianese immigrants 
with regard to participating in this social action. Without substantial power, Fuzhou 
migrants would not expose themselves to an uncertain rally. 
“Translated from Chinese. 
“http://bbs.fujianese.com/viewthread.php?tid=30871. 
Translated from Chinese. 
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New Fuzhou migrants believed that Chinese communities should build their 
own version of the FCC to represent their voice while well-established immigrants 
saw that the existing FCC is part of their judiciary system. Albert Wang argued that 
CBS as a socially responsible company can take remedial action to rectify its quality 
control system. OCA-NY should not use racial or political pressure to coerce CBS to 
terminate the employment of these two hosts. It "might have the adverse effect of 
creating more divisiveness in our American society." ^ ^ Gao^^ commented on his 
hometown website on April 29th, "Why do Chinese not have strong media to fight on 
their behalf? Isn't that FCC itself holding a view of discrimination?" 
One who controls the FCC makes the FCC work and speak for him/her 
self. Chinese communities should establish their own influential 
English-language media. Then use these media to promote the 
information that places the Chinese in an advantaged position and to 
counteract the information that puts Chinese at a disadvantage.^^ 
In the social action against CBS, Fuzhou hometown associations were seldom 
reported in Chinese media and even less in mainstream media. Although they 
supported this rally, they saw it from the judiciary perspective of their hometown. The 
vice-executive of the Fukien American Association hoped that "the two hosts would 
be suspended indefinitely and disappear from the media. And not such that they have 
the ambiguity to fire them openly on the one hand and hire them secretly on the other 
3 8 hand.’’ As the acting chair of the Fukien American Association said, 
The harassing behavior of WFNY station constitutes a crime which can 
be brought according to the criminal law. Chinese don't know English. 
Mainstream media used this weakness to discriminate and degrade the 




Translated from Chinese. 
Qiaobao dated 24th April 2007. 
Translated from Chinese. 
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The traditional Chinese differential mode of association played a pronounced 
role in the social actions of Fuzhounese. Fujianese.com did not mention the CBS 
event again after late April 2007. On 14 July 2007, Fujianese.com posted a special 
news column, "New York Chinese protest against the defamation by mainstream 
media of the Chinese restaurant (紐約華人抗議媒體抹黑中餐館).’，4° It was the follow-
up Chinese news report for the rally against CWl 1 for the period from February till 
June. Fujianese.com was much more interested in the rat meat story than in the Dog 
House prank. It supported its fellow clans and townspersons against CWl 1. A 
hometown association as a kinship and clan based organization filled with collective 
memory is of upmost importance for new immigrants whose chain migration counts 
on clan associations, hometown connections and personal relations. Since the Dog 
House prank was not so specific to their sub-ethnic group, they left it to other ethnic 
or sub-ethnic groups which were more concerned in following up. As to the ethnic 
websites of elite Chinese overseas, old immigrants also showed more supportive 
efforts than new immigrants due to their socio-political background. 
Differential Mode of Association and Socio-political Background 
Through the reaction to the rally against CBS, we see a difference between the new 
and old immigrants, that is, their Chinese state and American state identifications. As 
shown on their websites, the well-established Chinese associations did not resort to 
China state-oriented discourse. They observed their immigrant community against the 
backdrop of current American society. The chief rally leader was OCA-NY which 
was established in 1973. The advocates were mostly well established Chinese 
American organizations and settled immigrants from the CCBA community. On the 
40 http://bbs.fujianese.coin/viewthread.php?tid=43496. 
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one hand, they were attached to traditional Chinese heritage. Their cultural identity 
can be seen from the homepage of OCA-NY that lists dragon boat racing as an annual 
festival. On the other hand, they were more integrated with mainstream society. Their 
social action was out of a concern towards their own residential community and civil 
rights intimately related to their daily life. They studied the legal practices and social 
conditions of the U.S. because they deemed it their home. They did not resort to 
Chinese state discourse. That explains why China state-oriented institutions and elite 
websites of new mainland Chinese immigrants had little say this time. Instead, these 
advocates associated with the Asian American community including citizens of 
Japanese, Korean and Southeast Asian ancestry to broaden the scale and scope of 
social action. They expressed a voice of collective interest in this case. 
Old elite Chinese Americans involved in political activism have developed an 
Asian American identity (Kwong and Miscevic 2005: 261-82) since the late 1960s 
and early 1970s. With other Americans of Asian descent, they used this identity 
politics as a pragmatic means to mobilize civil rights campaigns. Hsiang-shui Chen 
(1992) noticed that the Taiwan immigrants have had intense inter-ethnic activities in 
Queens since the 1980s. Pei-te Lien, M. Conway and Janelle Wong (2004) study the 
political participation of Asian Americans in the 1990s. They believe that "perceiving 
a share culture and a pan-ethnic linked fate as well as paying attention to Asian 
American news" (p.209) are associated positively with their self-identification as 
Asian American. In the 2007 CBS event, we find such a collective identity and 
coalition formed in the Asian American community. New elite immigrants from 
China have never experienced such a historical memory, a sense of belonging, or an 
identity to rally around. 
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According to Lien, Conway and Wong (2004), Japanese Americans are more 
likely to identify themselves as "American" while Chinese and Koreans are more 
likely to keep the "ethnic origin" in their self-identifications. But to form a pan-ethnic 
identity and collective action, John Liu always recruited the brilliant Koreans in his 
work team. The Korean Americans in New York City have played a significant role in 
facilitating the inter-ethnic cooperation. They have had rich experience to network 
with the non-Asian groups since the 1990s. As Dae Young Kim (1999) points out, the 
employment of Mexicans and Latinos in Korean-owned small businesses was visible 
in NYC. In the black communities, Jennifer Lee (2006) also indicated that the Korean 
owners could manage a good relationship with their regular African American 
customers. 
In Manhattan Chinatown, the voice of new China-oriented organizations was 
obscured throughout the CBS event. The chair of the New York Association for 
Peaceful Unification of China said, "No matter what happens in the future, Chinese 
should be united to give them a strong fighting chance.""*' The chair of The Shanghai 
Association of America made a similar statement. 
Like the websites of Chinese embassies, the elite websites of the new Chinese 
immigrants were passive. People 's Daily Online reported on April 25th, 2007 "CBS 
suspends racially charged radio hosts. Chinese American group says not enough. 
On May 16th, it simply placed a brief report, "Shock jocks sacked for Asian slurs.，� 
In its news threads, Fujianese.com quoted some articles from wenxuecity.com (文學 
城）.This elite website used source material from China News Net (中新網）. 
Established in 1997 and located in the heart of Silicon Valley, California, 
Sourced from China News Net dated 12th May 2007. 
http://english.peopledaily.com.cn/200704/25/eng20070425_369494.html. 
http://english.peopledaily.com.cn/200705/16/eng20070516375063.html. 
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wenxuecity.com claimed itself as the largest overseas Chinese community portal in 
the world and carrying a mission to gain a foot hold in North America, facing China 
and serving the global Chinese. Another major elite source cited by Fujianese.com 
was BackChina.com. Established in 2003, BackChina.com also claimed itself as a 
favorite information and community portal among overseas Chinese with over 1.5 
million visitors per month. It provided immigrants chiefly from mainland China the 
latest news, literature, entertainment videos, personal blogs and other information 
relevant to the overseas Chinese community. However, these two professional elite 
sites were not particularly involved in this CBS event. 
The differential social world indicated by Xiaotong Fei (1948; 1992) can be 
applied to the new elite immigrants from China. Their Chinese state identification and 
social-political background accounts for their online behavior which differed from the 
old Chinese immigrants and new Fuzhou migrants. According to Guobin Yang (2008), 
mainland Chinese intellectuals are used to expressing their protest against social 
injustice in cyberspace. Their online expressions are so effective that they may 
reconfigure the relationship between citizens and state power. Yet, they showed a 
more lukewarm attitude in these two social actions than those well-established 
immigrants. They have multiple homes in their mindset. Their affective attachment to 
their families, community and nation in China is relatively stronger than that of old 
immigrants who are more integrated with American society. These intellectuals might 
be well cultivated themselves (修身).They have settled their families (齊家）in their 
host society. But their immigrant history was not long enough to forget the discourse 
of the Chinese state. With high socio-political status, these elites have more chances 
to conduct a direct dialogue with their states. As Yuan Shu (2003) points out, some 
elite Chinese seek an agency role and career development between the Chinese and 
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American state via a network-based platform. Their website serves as a linkage 
between China and its immigrants in the U.S. As new Chinese immigrants can switch 
between their communities in China and the U.S., they do not necessarily give full 
attention to their residential community. 
Unlike Fuzhou migrants who need hometown associations to work out 
community matters, new elite migrants depend less on kinship rhetoric and traditional 
Chinese organization in their host society. As Min and Kim (2009) point out, their 
higher educational and socio-economic class distances them from those migrant 
workers. Their professional careers might not be related to Chinese restaurant catering. 
Some of them in Chinese News Net (多維新聞網)even suggested that Chinese dignity 
should not give way to the servility of money-minded restaurant employers. Due to 
their socio-economic background, they were neither directly involved in CWl 1 nor in 
the CBS event. 
The efficiency of the above social actions was much aided by the online Chinese daily 
media, an ethnic institution of increasing importance for contemporary Chinese 
Americans. The rally against CWl 1 expanded its temporal and spatial influence 
thanks to the downloadable YouTube video. The demonstrators against CBS were 
empowered by the ethnic websites of professional organizations. Traditional 
associations realized that a cultural identity based on ethnicity and the socio-political 
capital is mutually reinforced by their interactions with the American mainstream 
society. The CCBA closely cooperated with OCA-NY and other elite groups, Ming 
Pao, and even the young man who produced FalloutCentral.com. The proficiency of 
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Chinese American organizers in English and professional skills also facilitated a 
smooth negotiation with mainstream society. They were fortunate to be in the Internet 
age that allows them to do justice to their talent. Their activities were fully visible to 
the global web surfers. Again, a big credit should go to their skillful manipulation in 
the definition of Chinese overseas to recruit critical members with various 
backgrounds indispensible to competing with opponents in public discourses. These 
rallies also shed an implication for the future coalition between the major minority 
groups in New York. To further their cooperation in social actions and voting, the 
Asian, African and Latino Americans can report more positive side on each other by 
using their online ethnic media. 
Through the online social world, we see the close relationship of new 
Fujianese migrants with their hometown associations. The cyber communities of 
professional recent migrants used to appear as China state-oriented and modernist like 
wenxuecity.com, BackChina.com and Chinese News Net. But Fujianese.com 
members show their concern about their neighborhood, and cheer for their peer 
restaurant workers suffering in other communities beyond Manhattan Chinatown. 
While interacting with the CCBA community and other ethnic groups, they reveal an 
emotional attachment to their hometown. A discourse of state manipulated by the 
elites of their homeland would not necessarily triumph over their familiar culture of 
differential association mode. Recent professional migrants from China did not lend 
their support for the anti-discrimination rally. They would rather cooperate with old 
Cantonese immigrants in Manhattan Chinatown for a co-ethnic social action. Well-





Guobin Yang (2003) sees a transnational Chinese cyberspace based on a common 
Chinese history and culture emerging with the Internet. But we cannot expect that this 
Chinese history and culture is homogeneous. In my case study of Manhattan 
Chinatown, there are many online contentions among immigrant groups holding 
different historical memories and cultural identifications towards their hometown. 
Guobin Yang (2008) also thinks that culture and technology shape the contentions 
over Chinese cyberspace. All the online contentions about nationalism and social 
justice in China are popular protest expressions of mainland Chinese. In this 
dissertation, we see that the issues addressed by the Chinese overseas in the Chinese 
cyberspace are different from those of their counterparts in China. Their online 
expression is context-based in their immigrant society and is specific to the Chinese 
overseas. It does not, for example, involve the tensions between China and the U.S. 
Their community events can hardly catalyze the rise of Chinese cyber nationalism as 
Xu Wu (2007) observed in mainland China. The relationship between the Chinese 
overseas and the Internet can be characterized as follows. 
1. Homepage and Social Development 
The cyberspace of Chinese immigrants in Manhattan Chinatown must be placed under 
the review of their politico-economic and socio-cultural context. Their websites were 
constructed to narrate their ethnic belonging during the period of Chinatown 
reconstruction after 9/11. They illustrate how the Cantonese immigrants and new 
Fujianese immigrants make their history and document their collective memory. It 
reflects the concerns and activities of current Chinese overseas and the new condition 
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arising from this traditional Chinatown. Their formative identities are responsive to a 
changing immigrant society. They embody the agency of the Chinese immigrants. 
The immigrants built their homepages to demonstrate their social development. As 
shown in Chapter IV, the CCBA-NY and Fujianese.com use weblogs to profile their 
hometown associations. Their online persona tells how their virtual worldview 
conforms to the real landscape. With a cyclic temporal worldview, the CCBA builds a 
sustainable homepage to document their seasonal activities. Fujianese.com shows its 
progress from the initial stage, transition, to expansion. A new genre of online 
literature emerges to comfort the Fuzhou migrants with an uneasy psychology. 
To make their website viable and well-connected to their hometown, 
Fujianese.com members exercise self-censorship to follow the Internet security 
regulation of the Chinese government. Yongming Zhou (2006) analyzes the party 
state and the Internet in China to see how Chinese intellectuals negotiate for their 
power of political participation. Zhou (2005) also indicates the agency of online 
unofficial writers who try to influence the Chinese public and policy makers. They 
exercise unavoidable self-censorship while negotiating with the Chinese authorities 
for a new boundary in cyberspace. But, we find new Fuzhou migrants are the real 
actors over the qiaoxiang websites. They bargain with the Chinese government for a 
sacred domain to practice ancestral worship ritual instead of political participation. 
Their cyber interest is different from that of mainland Chinese intellectuals. 
On the other hand, the social actions of Manhattan residents raise a political 
issue of Chinese cyberspace specific to Chinese overseas. Via People 's Daily Online, 
the Chinese government extended its moral support to the rally of Fuzhou migrants 
against CWl 1. Via China News Net, it analyzed the relation between the national 
strength of China, discrimination and the CBS event. The Chinese state and local 
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authorities can easily make their cyber governance reach their non-residential citizens 
overseas. Their official websites exhibit such a flexible govemmentality. The Internet 
can serve as the agency of the state. How the netizens respond to the diplomacy of the 
Chinese state in their host societies would be a keen concern of the Chinese 
government. 
David Parker and Mini Song (2006; 2007) notice that the second-generation 
British Chinese use their online forum as a public sphere to generate social capital. It 
facilitates their civil engagement in the host society. Douw, Huang and Godley (1999) 
and Minghuan Li (2005) present Fujianese immigrants as owning qiaoxiang capital. It 
is a social capital for those potential migrants to link with their fellow villagers abroad. 
In Fujianese.com, we see the Fuzhou emigrant villagers ask their fellow townspersons 
in New York to help with their immigration. The Internet and social capital are 
applied differently by the old and new Chinese immigrants. However, the mutual 
shaping of their online discourse and offline behavior makes this Internet study 
possible, to identify those cultural beliefs of significance that are applied universally 
by Chinese overseas in various situations. A cyber approach helps to explore the 
origin, continuality and development of their cultural beliefs. In Chapter V，we see 
that both of the old and new traditional associations use ancestral worship rituals to 
exercise their cultural politics in cyberspace. 
2. The Politics of Ethnicity in Cyberspace 
The Internet helps perpetuate the traditional beliefs, kinship rituals and social 
organization of Chinese overseas. Clan/hometown associations can always negotiate 
between the discourse of the Chinese state and the discourse of Chinese culture. They 
are the actors who manipulate the definition of Chinese overseas and perform the 
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Chineseness in progress. They carry a weight in connecting the Chinese overseas to 
their ancestral home. And they are influential in directing their communities to 
negotiate with American mainstream society. Old Cantonese associations build their 
websites to realize their agency role. New Fujianese associations are the actors of the 
qiaoxiang websites. Both of them use ancestral worship ritual to exercise cultural 
politics of ethnicity in cyberspace. 
According to Pal Nyiri (1999), the P.R.C. encourages the formation of migrant 
organizations based on province of origin to promote a unified Chinese nationalist 
identity. In Hungary, France and Italy, some Zhejiangers are assigned as the leaders of 
Fujianese associations. All the website news and organizational activities information 
are pooled in a centralized Internet server before their circulation and consumption 
among the many immigrants dispersed in different countries (Nyiri 2001: 640). 
Although it still holds valid in Europe and Japan, I would argue that it can only apply 
partially to the case of pro-China associations in Manhattan Chinatown. As my 
fieldwork shows, such newly established organizations are of little influence. All 
influential social actions were organized by hometown associations instead of the 
China-oriented organizations such as the Shanghai Association of America and the 
New York Association for Peaceful Unification of China. The clan and hometown 
connection of new Fujianese immigrants is so strong that the Chinese government 
likes to influence them to be patriotic and homeland-oriented. This explains why 
Chen Qingquan was right away assigned the chair of the UOOCA established in 2004. 
Hometown associations draw the attention of Chinese online newspapers and 
qiaoxiang websites during the visit of Chinese officials. The political leaders of the 
Chinese state particularly like to network with Chinese immigrants under the name of 
kinship rhetoric and traditional organization. Fuzhou migrant associations received 
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Chinese national leaders in New York and made donations to China. Such favors can 
be transformed into socio-political capital. When they wanted to preserve the 
ancestral cemetery in their hometown to perform kinship rituals, the qiaoxiang 
government yielded to their request. Similarly, Chinese immigrants can achieve their 
commercial ends in the Chinese market by participating in a tour for business or 
visiting relatives organized by clan and hometown associations. Over Changle.com, 
the chair of the Fukien American Association, Chen Qingquan, conveyed the 
concerns of his townspersons overseas over ancestral worship and ancestral halls. He 
led his fellow members in visiting Changle for business investment under the name of 
overseas Chinese museum construction. 
Edgar Wickberg (1994: 98) points out that umbrella organizations comprising 
clan/hometown and trade associations can define Chinese culture and influence the 
communities concerned to recognize mainland China or Taiwan. I have further shown 
that old Cantonese associations create a flexible kinship rhetoric and electronic 
intimacy to worship their remote ancestors. They evolve this mechanism to network 
with Chinese Americans, to relate themselves to China, and to maintain their 
friendship with Taiwan. Eng Suey Sun Association and Lung Kong Tin Yee 
Association, which are affiliated with the CCBA, use the Wu Zixu legend and the 
Romance of Three Kingdoms to express their ethnicity, historical memory and 
cultural identity. 
Traditional associations are facilitators of ethnicity and cultural identity. Their 
capacity is cultivated through time by maintaining a clan or hometown association. 
Such an organization is the embodiment of traditional Chinese culture. When in need, 
promising political elites may use a discourse of ethnic culture and translate it into a 
form of social capital to win the support of Chinese Americans. They seek the help of 
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traditional associations to do this. It is socio-political recognition that keeps ethnic 
Chinese fascinated about their kinship rituals and social organization. The CCBA 
website shows its cultural politics of ethnicity. Current American officials and both 
the political leaders of the P.R.C. and R.O.C. try to network with this umbrella 
organization. 
The Internet is commonly understood as a product of globalization to 
accelerate the de-territorialization of temporal/spatial boundaries which may lead to 
universal homogenization. In this research, we see how the Internet helps perpetuate 
ethnic Chinese culture and kinship-like rituals. Both the websites of traditional 
associations and qiaoxiang websites of Guangdong and Fujian contribute much 
kinship and ethnic culture rhetoric to the Chinese cyberspace. As a result, it 
constitutes a cyber culture specific to Chinese overseas. 
3. Dialect Grouping and Territorial Association 
This study shows that the dialect grouping and territorial association as a framework 
of organization still matters in current Manhattan Chinatown. It reconfirms the insight 
of Maurice Freedman (1960), Lawrence Crissman (1967) and W. E. Willmott (1964; 
1969). The Internet does not reduce the significance of this social orientation of 
Chinese overseas held since the nineteenth century. Scholars of online communities 
(Lozada 1998; Wu 1999; Sun 2002, 2005; Shu 2003; Yang 2003; Ong 2003 and Chan 
2005, 2006) tend to focus on the Chinese intellectual cyber activists overseas and pan-
Chinese culture. However, our online discourse analysis shows that the competition, 
conflict and cooperation between different dialect groups do exist in our 
contemporary world. Both well-established and new immigrants use the Internet to 
express their identity. The webscape mirrors the debate between the elite and socially 
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disadvantaged groups in the real world. The nature of their contention does not differ 
much from that of their early counterparts fighting for social and economic resources 
centuries ago. 
The CCBA collaborated with the LMDC to rebuild Chinatown after 9/11. Its 
activities shown on its homepage exhibit its leadership in Chinatown's partnership 
with the LDC. The CCBA became an active partner with the AAFE and other elite 
organizations. Fuzhou migrants complained about their disadvantaged position in the 
existing social structure. The dialogues of Fujianese.com members can be understood 
in such a politico-economic and social-cultural context. Their locality identification 
arose out of a competition with their Cantonese counterparts for 9/11 funding and 
community participation. In Chapter VI, we saw their hometown memory and sub-
ethnic identity in their online debate over the Visitor Information Kiosk and Chinese 
archway. We can justifiably argue that the principle of dialect grouping and territorial 
association is more obvious in Chinese overseas communities than in mainland China. 
Compared to their ethnic counterparts in China, Chinese immigrants are more 
likely to act and interact based on the social reality in their host societies. As shown in 
this study, the ethnic culture celebrated in the virtual community and the worldly 
interest narrated on e-forum reflects the everyday life of the old Cantonese and new 
Fujianese immigrants. Their political and cultural differences can be discerned from 
the landmark statues of Confucius and Lin Zexu in Chatham Square. Through their 
online discourses about the Confucius ritual and Lin Ze Xu Way, we see that the 
discourse on the Chinese state and the discourse on Chinese culture compete to shape 
their Chinese identification. East Broadway was officially named "Lin Ze Xu Way" in 
2005. The old immigrants felt that a Fuzhou locality group in parallel with a 
Cantonese community was taking shape to challenge the CCBA community. The 
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CCBA thus responded with a restoration of the ancient Conflicius ritual. With their 
sub-ethnic attachment, Fujianese immigrants prefer Fuzhou Street to Lin Ze Xu Way. 
Jens Damm (2007b) finds that the people in Guangdong and Fuji an focus their online 
discussions on consumerism and lifestyle. Their Internet application reflects the 
fragmentation of the Chinese society. Certain marginalized groups use cyberspace as 
their virtual meeting place to interact with nation-wide netizens. This phenomenon is 
contrary to my observation in the virtual communities of Chinese overseas. Chinese 
immigrants apply more social principle of dialect grouping and territorial association 
to cope with their difficulty in the host society. 
Fujianese.com initiated for its townswomen MissFujianese.com to distinguish 
themselves from the Cantonese and other Chinese Americans, as discussed in Chapter 
VII. I also argue that recent Fuzhou migrants reinvented the Miss Internet culture of 
their hometown in the U.S. to make their cultural identification different from that of 
their hometown association leaders. The social orientation of Fujianese immigrants is 
under the influence of their migration history and the Internet. 
4. Virtual Community and New Migrants 
To the new immigrants from the Fuzhou region since the 1980s, friendship and 
kinship are intertwined. To survive well and protect their interests in the host society, 
they established hundreds of friendship associations {lianyihui 耳餘言宜會）as clubhouses 
in New York City's Manhattan Chinatown, to network with their fellow emigrant 
village relatives and friends. They equate them with clan and hometown associations. 
Fellow clans and townspersons seek mutual spiritual, financial and legal support in 
these traditional Chinese organizations. Association members not only maintain their 
primary friendships cultivated in hometowns, but also develop new friendships in 
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their host society. The Fuzhou area consists of numerous lineage-villages, such as the 
Two Lius Village (二劉村）of Fuzhou County or Zhang Village (張村）and Zheng 
Village (鄭村）of Houyu Township. To the members of friendship associations and 
clan/hometown associations, their social networking peers are either village relatives 
or friends. This largely explains why a website dedicated to hometown identification 
is more likely to appeal to the Fuzhou migrants than to new immigrants from other 
regions of China. It serves as a social support mechanism for a peer group. 
As Goncalo D. Santos (2008) points out, classical anthropological studies of 
kinship can be placed under a wider context to examine the contemporary friendship 
of young persons developed in their lineage-villages of South China. It helps to see 
human altruism, cooperation and alliance expressed in the form of kinship rhetoric 
and the rituals like "same year siblings" to search for social recognition. The websites 
of the CCBA and Fujianese.com are both tinged with kinship rhetoric. While the 
newer Fujianese.com changes to a modem and receptive outlook for an ideal world 
"Chinatownese.com", the CCBA community members cherish their family ties as 
usual and do not mind keeping a patriarchal family organization on their homepage. 
However, Fujianese.com participants and the themes of its various mail threads are 
still Fuzhou bound. Its members articulate a discourse of locality and dialect group. 
They use the Internet to enforce their existing friendships, hometown relationships 
and family ties. When I played basketball with Fujianese.com members, I realized 
that their team spirit was based on long term cultivation and mutual trust. Throughout 
the history of Fujianese.com, its members have shown an interest in fellowship 
associations with their high school classmates. Fellow townspersons find comfort in 
this e-forum. The most obvious difference between the CCBA and Fujianese.com lies 
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in the former's interest in documenting its organizational activities in its News & 
Photo Gallery and the latter's conducting of real-time e-forums. 
Young generations use the Internet to transcend space and convey a human 
interaction as real as face-to-face oral histories (Assmann 2006). They also use the 
spatial transcendence because they have no physical space for a fellowship 
association. Their early counterparts partake of socio-cultural activities in traditional 
hometown associations. Recent migrants working outside New York share 
information with their dispersed fellow townspersons in a virtual community. Via 
MissFujianese.com, we find a generation gap between the young netizens and their 
early settlers emerging in this dialect group. It shows in their conceptual divergence 
towards the New York Chinese Beauty Pageant and later a peer networking online 
project for Miss Fujianese in the U.S. Their generational difference is revealed in their 
Internet behavior and hometown memory. The friendship of Fujianese people in 
diaspora is influenced by their migration history and modem socio-technical media. 
Age, hometown memory and the Internet contribute to the conceptual divergence of 
young Fuzhou immigrants and their early counterparts in temporal and spatial 
worldviews to develop and maintain their friendships in their immigrant society. On 
the other hand, I argue in Chapter VIII that traditional associations can remain vibrant 
on the strength of online ethnic media as exhibited in their mobilizations for social 
action. 
5. Traditional Associations, Online Ethnic Media and Social Actions 
The viability of traditional associations is related to the emerging power of New York 
Chinese American officials, ethnic media and the Internet in the twenty-first century. 
The coalition of these three elements facilitates the community participation, election 
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campaigns and social actions of Chinese immigrants. Traditional organizations, online 
ethnic media and American officials of Chinese ancestry constitute the three pillars of 
Manhattan Chinatown to cement ethnic identification and mobilize co-ethnic activity. 
The cooperation between the Fujianese and the Cantonese immigrants is possible 
because they share many traditional Chinese cultural beliefs and practices. They both 
use Fei's (1948; 1992) differential mode of association to manage their community 
affairs. A hometown association as a kinship- and clan- based organization filled with 
collective memory is important for Chinese immigrants whose chain migration counts 
on clan associations, hometown connections and personal relations. 
Via the social actions against the American mainstream media, we see that the 
social world of Chinese immigrants presents a ripple-like layer extending from self to 
family, community and nation. As the Confucian teachings indicate, one should begin 
with concern with the self, then extend to his/her family members, and finally bring 
peace to the world. Chinese overseas exercise Confucianism realistically to benefit 
from their ethnicity and cultural identification. Their social behavior has four 
inclinations: (1) The Chinese awareness of the immigrants is largely based on ethnic 
identity and historical memory; (2) Chinese immigrants realize that ethnicity and 
cultural identity can be transformed into political capital and social mobility; (3) 
Being Chinese is flexibly defined in a situational manner to seek the best outcome; 
and (4) Chinese fellowship is formed by a traditional differential mode of association. 
Traditional hometown associations are influential in the online ethnic media to 
promote the helpful Chinese American officials and build trust in them to negotiate 
with the mainstream institutions. Their rallies against CWl 1 and CBS testify to the 
importance of ethnic media for minority cultural politics (Grose 2006). American 
officials of Chinese ancestry earn their political capital and social mobility by 
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participating in co-ethnic activities. Ethnic media give supportive reports to facilitate 
their work and future election campaigns. 
With fewer resources in the host society, new migrants need to better 
manipulate the four inclinations of being Chinese. Led by Steven Wong, Fuzhou 
migrants worked with the CCBA community in the rally against C W l l . Wong 
consolidated Fujianese associations and skillfully enlisted the socio-political power of 
old Cantonese and established Chinese American organizations to help his dialect 
group raise its voice against the mainstream media abusing his sub-ethnic group. 
However, new elite migrant websites participated neither in the rally against C W l l 
nor the rally aginst CBS. Their high socio-economic status distances them from the 
Fuzhou migrant workers. When those well-established Chinese Americans engaged 
themselves in a civil rights campaign to rally against CBS, new elite mainland 
migrants partook of these community affairs with less enthusiasm. With a relatively 
short immigration history, they had multiple homes in their social worldview. 
Well-established immigrants also follow Fei's pattern of kinship like outward 
rippling layers to interact with various Chinese and Asian American societies. 
Depending on situational needs, their coalition with different activist organizations 
facilitates their forceful dialogue to bargain with the American mainstream. Via 
online ethnic media and the websites of professional organizations, they won support 
from east to west coasts against CBS. Yet, the identity narratives of immigrants reveal 
more than continuities of traditional beliefs in a differential association mode. Their 
immigrant discourses exhibit how they reinvent the tradition to articulate their 
memory and desire. 
6. Memory and Desire on the Web 
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Clifford Geertz (1973) writes that “man is an animal suspended in webs of 
significance he himself has spun." He takes "culture to be those webs, and the 
analysis of it to be ... an interpretative one in search of meaning" (1973: 5). This 
ethnography is greatly enlightened by such anthropological thinking to study the 
cultures of the immigrants in Manhattan Chinatown. With the Internet available in our 
time, we add online discourses to analyze their social expression and the webs of 
significance which they have spun and positioned themselves in. From our online 
discourse analysis, we find the social expression of Chinese immigrants mixing 
memories and desires (Wang 2007). We read this not through the documented records, 
but through their transient behaviors and dialogues on the Internet. 
Online discourse analysis is a challenge for anthropologists. Neither new nor 
old immigrants narrate their memories in a passive manner. Quite often they interpret 
their memories in a creative way to serve their social or economic desires. The 
memories and desires of the immigrants are mutually reinforced. The immigrants do 
not simply reminisce on their history. They have their imagination to interpret history 
and make history. The CCBA community tries to preserve the authentic heritages of 
Dr. Sun Yat-sen and Confucius culture. But they also promote heritage in a realistic 
way. Their intention to hail it as a state religion at the turn of the twentieth century is 
now diluted. Instead, a discourse of culture to market the traditional Chinese culture is 
incremented. Its memorial ceremonies attract lots of visitors. Its online presentation 
tells their dialogues with both the Chinese tradition and future development. 
Cantonese, the "old migrants", refer to their remote ancestors and Chinese 
civilization to re-connect to China. Much of their historical memory and ancestral 
ritual was awakened after the Cultural Revolution. New Fuzhou migrants are more 
ritual oriented towards their direct ancestors. But when New York City authorities 
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consulted the United Fujianese Association in mid 2007 for Chinatown reconstruction, 
Jimmy Cheng suggested that Fujianese immigrants could contribute a model treasure 
fleet of Zheng He for Columbus Park. The Fuzhou migrants wanted to introduce to 
mainstream Americans their Chinese hero who had pioneered a transnational 
adventure six hundred years earlier. Facing such an intriguing phenomenon, it takes 
the cultural knowledge of anthropologists to unravel those enigmatic online behaviors 
and dialogues. Fascinated with the Zheng He legend, the Fuzhou migrants built the 
Zheng He Memorial Museum in their hometown. They further used this Active 
kinship rhetoric to pursue a cultural construction in New York. 
Fujianese.com defends the migration of their fellow townspersons. They have 
a social desire to build ancestral halls and the economic desire to better their lives. Yet, 
MissFujianese.com revealed their sophisticated desire to elevate their social image 
such that it differs from the simple economic desire of earlier settlers. We see two 
populations with different hometown memories and cultural identifications among the 
Fujianese people. Via Changle.com, we further identify the memory and desire of 
early settlers in the sacred domain and secular sphere. They are in pursuit of their 
business investments, overseas Chinese museums, and a proper ancestral worship 
ritual in China. 
Immigrant discourse and qiaoxiang websites are interlinked. Most scholars 
(e.g. Chan 2005, 2006; Lozada 1998; Ong 2003; Park and Song 2006, 2007; Wu 1999; 
Zhang and Hao 1999) focus on a single e-forum to study the online communities of 
Chinese overseas. They seldom notice that Chinese immigrants can influence the 
cyber development of their hometown. Qiaoxiang websites are very responsive to 
their ethnic counterparts overseas, as shown in Chapter III. China responds to the new 
Fujianese immigrants with a practical and direct agenda of Changle industrial zone 
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investment and donations to the Changle Overseas Chinese Museum. But it 
established more nostalgic tourist sites in Jiangmen Wuyi and hometown culture to 
respond to the old Cantonese immigrants who need the flexible kinship rhetoric to 
construe their ancestral home. In studying the anthropology of online communities 
(Wilson and Peterson 2002) in a transnational context, qiaoxiang websites should be 
taken into account. In this study of Manhattan Chinatown, we unravel some puzzles 
by reading the qiaoxiang websites. 
Fujianese netizens are very selective in their historical narration. According to 
Rubie Watson (1994: 1-22), historical memory of dormancy can be awakened and be 
reconstructed in the post-socialist societies. But the materials of historical narration 
must be selective and favorable to the new political power. Fuzhou migrants 
suggested that their mass out-migration originated from their adventurous ancestors. 
The political origin of treaty ports before the 1850s (Ng 2003) might predispose them 
to their historical memory and desire to pursue their economic power in the new 
global order. Social habitus can always be awakened to guide a future plan of 
transnational migrants (Thuno 1999), mixing their historical memory and economic 
desire. On the other hand, the historical narratives unfavorable to their socio-political 
position can be changed or deleted from the memory. Unlike the study of Jun Jing 
(1996) in Gansu, Fuzhounese do not hold much memory of revolutionary terror and 
communal trauma. As Julia Chu (2006, 2010) points out, the growing overseas 
prosperity stimulates Fuzhou emigrants to revamp their temples of memories and 
further strategize their politics of destination. Their overseas remittances and temple 
renovations substantiate the efficacy of gods for bringing prosperity to their followers. 
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Internet ethnography will gain currency in our contemporary Chinese overseas studies. 
Chinese overseas receive increasing scholarly attention not simply because of their 
demographic strength. They have expanded their horizons in cyberspace. The 
performance of these Chinese netizens matters. As Table XXX shows, the impact of 
their Internet behavior grows with their identification towards the immigrant society. 
They begin with concern with townspersons, then mobilize activities for them, and 
finally initiate co-ethnic and inter-ethnic cooperation to reach mainstream society. 
Both old and new immigrants shift their position as a target of "others' description" to 
"self-representation". To give them a living face in the first decade of the twenty-first 
century, online analysis is indispensible. Traditionally, anthropologists conduct their 
ethnographical studies by fixing at one or multiple locations to observe and cultivate 
relations with their informants. Now they may add this socio-technical media to their 
tool kit. The online observation can widen the scale and scope of their fieidwork. It 






Network with townspersons 
Construct hometown websites 
Table XXX. Immigrants not only 
use the Internet to mobilize 
activities for townspersons, but 
also mobilize co-ethnic as well as 
inter-ethnic activities to 
negotiate with the mainstream. 
The interactivity and agency of the netizens is technologically enhanced. 
Multiple dimensions can be added to analyze the nuance of the ethnic activities. To 
historian Xiaojian Zhao (2008), the Yidong Marketplace incident in Manhattan 
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Chinatown is the most impressive ethnic mobilization of Fuzhou migrants from 
Changle. To resist the rent increase and new lease deposit, small vendors and shop 
owners demonstrated against the shareholders of the Yidong Shopping Mall on East 
Broadway. The Chang Le American Association organized its immigrants in this 
demonstration. However, Fujianese.com members preferred to skip this rental dispute 
as it was not decent enough to become one of the top ten recommended news stories 
for the Fujianese community in 2004. They placed their Miss US Fujianese 
advertisement at the entrance of Yidong Shopping Mall in 2005. Its young members 
held a worldview different from that of the earlier settlers as revealed in the event of 
MissFujianese.com. 
Although scholars of media and society (Panagakos and Horst 2006) also 
discuss the correlation between cyberspace construction and transnational migration, 
anthropologists, who pay attention to the everyday life of our society, may excavate 
more cultural meanings behind this phenomenon. Kinship and ritual play a 
pronounced role on hometown websites. But they display a close connection with our 
contemporary global migration and information communication technology. The 
immigrants in Manhattan Chinatown exhibit a feeling different from the nostalgia of 
sojourners. Old Cantonese immigrants have settled in the U.S. long enough to accept 
their residential community as their real home. The Internet is used as a mobilizing 
agency to facilitate their co-ethnic activities and inter-ethnic group cooperation. Their 
hometown websites are full of current community issues. The Internet has become a 
medium to network with their extended kin in China. To avoid the face-to-face chat 
with an unfamiliar counterpart, their website lubricates a platform based on flexible 
kinship rhetoric. Recent Fuzhou immigrants are too busy to be homesick. They are 
developing their further migration or receiving their families from China in the U.S. 
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Furthermore, their dislocation due to the relocation of transnational migration is 
substantially soothed by the Internet. Their hometown websites serve as a social 
support mechanism for their peer groups. The web chat is an economical solution to 
shorten the distance with their immediate kin in the hometown. 
This ethnography studies the social development of Manhattan Chinatown by 
reading the homepages of the CCBA and Fujianese.com. To exercise their politics of 
ethnicity, clan and hometown associations make their ancestral worship rituals 
manifest in cyberspace. Current immigrants use their social principle of dialect 
grouping and territorial association to negotiate an ideal Chinese community. To 
overcome the temporal/spatial barrier, new migrants dwell in a virtual community to 
network with their dispersed fellow townspersons. Traditional associations throw their 
influence upon online ethnic media to stay active in community participation, election 
campaigns and social actions. Chinese overseas narrate their memories and desires on 
the web. The webscape shows their perseverance and adaptability in practicing their 
traditional beliefs. It demonstrates that anthropologists can rejuvenate, reconnect and 
reinvent their classical studies such as kinship, ritual and science in our contemporary 
world via online analysis. 
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Appendix I. The Sixty Member Organizations of CCBA-NY (紐約中華公所屬下的 
六十個僑團）and Its Organizational Publication. 
Seven permanent board members: 
Hoy Sun Ning Yung Association (台山寧陽會館） 
Lin Sing Association of East America (美東聯成公所） 
Chinese Merchants Association (安良工商總會） 
Hip Sing Association (協勝公會） 
Chinese Chamber of Commerce (中華總商會） 
Chinese Free Mason's (洪門致公堂） 
Kuomintang Eastern Region Office (國民黨美東支音幻 
The other twelve board members will be elected annually from the following 
organizations: 
Kuomintang of China in America (New York)(國民黨紐約分部） 
Tsung Tsin Association (崇正會） 
Lung Kong Tin Yee Association (龍岡親義公所） 
Chung Shan Association (中山同鄉會） 
Tong On Association (東安公所） 
Hok Shan Society (鶴山公所） 
Chinese Aviation Development Association (航空建設協會） 
Gee How Oak Tin Association (至孝篤親公所） 
Eng Suey Sun Association (伍胥山公所） 
Lee's Family Association (李氏總分所） 
Wong Family Association (黃氏宗親會） 
Chee Tuck Sam Tuck Association (至德三德公所） 
Moy's Family Association (梅氏公所) 
Sun Wei Association (新會同鄉會） 
Nam Shum Association (南順同鄉會） 
Yee Fong Toy Association (余風采堂） 
Tai Pun Residents Association (大鵬同鄉會） 
Chinese Laundrymen's Association (華人洗衣谒協會） 
Yee Tung Association (衣同總、會） 
Chew Lun Association (昭倫公所） 
Soo Yuen Association (、溯、源公所) 
Sam Yick Association (三益總公所） 
Leung Chung How Realty Corp.(梁忠孝宗親會） 
Yee Shan Benevolent Society (番禺同鄉會） 
Hoy Yen Association (海晏同鄉會） 
Sze Kong Association (師公工商總會） 
Fay Chow Merchant's Association (惠州工商會） 
Chinese American Restaurant Association (華僑餐館會） 
Lun Yee Association (耳雜義社) 
American Legion L.T. Kimlau Post 1291 (紐約華裔美國退伍軍人會） 
Chinese Women's Benevolent Association (華僑婦女會） 
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Hoy Ping Hong Hing Association (開平同鄉會） 
Chinese Musical & Theater Association of N.Y.(中國音樂劇社) 
Tai Look Merchants Association (太陸總商會） 
Hai Nan Association (海南同维[i會） 
Nan Yang Association (南陽公所） 
Fukien American Association (福建同鄉會） 
First Chinese Presbyterian Church (中華基督教華人長老會） 
Tai Pun Yook Ying Association (大鵬育英社） 
Man Chee Dramatic & Benevolent Association (民智劇社） 
National Chinese Seamen's Union (華人海員公會） 
Jin Lan Association (金蘭公所) 
Sam Kiang Charitable Association (三江公所） 
Wah Pei Association (華北同鄉會） 
Tsang's Family Association (曾氏公戶斤） 
Yan Ping Association (恩平同鄉會） 
Gee Poy Kuo Association (朱沛國堂） 
Fung Loon Benevolent Association (鳳倫公戶斤） 
Goon Shee Association (玩氏公所） 
Chinese Community Club (華眾會） 
Chee Yue Association (自由大眾勵進社） 
Lum Sai Ho Association (林西、河堂) 
Kwong Hoy Association (廣海同鄉會） 
Chinese Consolidated Benevolent Association, New York (美國紐約中華公所） 
1995. Chinese Consolidated Benevolent Association 107'^ Anniversary Special 
Edition (1883-1990)美國紐約中華公所成立一零七年特刊（1883-1990). 
2004. Chinese Consolidated Benevolent Association J20'^ Anniversary Special 
Edition (1883-2003)美國紐約中華公所成立一二零年特刊（1883-2003). 
*Non-CCBA Taishan Chinese Association. 
Taishan First High School Alumni Association (Taishan Xianli Zhongxue Meidong 
Xiaoyouhui 台山縣立中學美東校友會，later changed to Meidong Taishan Yizhong 
Xiaoyouhui美東台山一中校友會). 




Meidong TaizhongXiaoyouhui Jianxun 美東台中校友會簡言只 no.2. 
Taishan Xianli Zhongxue Meidong Xiaoyouhui Huikan "^[l[県系3^4^:^11¾^¾¾ 
會會刊. 
2005. Taishan FirstHigh School Alumni Association 30'“ Anniversary Special Edition 
(2005 Edition)台山縣立中學美東校友會成立三十周年紀念冊(2005年會刊). 
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Appendix II. New Fujian Chinese Associations and Their Publications 
Fuzhou migrant associations are enthusiastic in publishing their memorial editions to 
exhibit their accomplishments in the U.S. and contribution in their hometown. 
Fukien American Association Inc.(美東福建同鄉會） 
2002. Fukien American 60'^Anniversary Special Edition: 1942-2002 美東福建同鄉會 
60週年(1942-200¾紀念特刊. 
2005. Fukien American Association 60-63Anniversary Edition.美國福建同鄉會 60-63 
周年. 
United Fujianese Association of American (美國福建公戶斤） 
2003. United Fujianese Association of America 13'“ Anniversary Special Edition 方孩美 
華裔聯誼懇親大會曁美國福建公所十三周年(1990-2003)慶典. 
Chang Le American Association, Inc.(美國長樂公會） 
1998. The First Issue of Chang Le American Association 長樂公會倉 IJ 干 IJ 號. 
2004. Chang Le American Association 6''' Anniversary Special Edition 美國長樂公會 
六週年會慶特刊. 
Fukien Hoyu Village American Association (美國福建猴嶼聯諳會） 
2002. Fukien Hoyu American Association 17'办 Anniversary Special Edition 1986-
2002美國福建猴嶼聯誼會慶祝十七週年會慶專輯. 
Hou Yu American Association (美國猴嶼華僑聯誼會） 
2005. Houyu American Association 20'^ Anniversary Special Edition since 1985 美國 
福建猴嶼華僑聯證會成立二十週年紀念特刊. 
American Chang Le First High School Inc. and Moms Educational & Cultural 
Advancement Center (美國長樂一中校友會曁美國桑拓文教中心） 
2001. Chang Le First High School Association, U.S.A. since 2000.9.10 美國長樂一中 
校友會會刊. 
2006. American Chang Le First High School Inc. 6'^ Anniversary and Morus 
Educational & Cultural Advancement Center 4'丨�Anniversary Celebration held 
on 2"d September 2006 at Mindu Restaurant with the member performances 
over the celebration party美國長樂一中校友會成立六週年曁美國桑拓文教c 
心成立四週年：2006年9月2日於紐約閩都酒樓舉行，成員各獻藝聯歡晚會. 
rc3 
American Fuzhou Ten Emigrant Cities Federation (美國福州十邑聯合,總會) 
Fuzhou United Friendship Association of New York (美國福州三山聯證會） 
American Chang Bing (Long Jin) Association (美國長柄(龍津)會） 
American Fuzhou Chang An Association (美國福州長安聯證會） 
American Fuzhou Gushan Association (美國福州鼓山公會） 
American Ting Jiang Chinese Association (美國亭江華僑耳雜合會） 
Fujian Dong Zhi Association of America (美國福建東歧聯合總會） 
Fujian Mawei Overseas Association USA (美國福建馬尾海外聯合總會） 
American Fujian Lian Jiang Association (美國福建連江聯誼會） 
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American Fujian Tang Tou Association (美國福建塘頭聯誼會） 
American Chang Le Fu San Association (美國長樂阜山同鄉會） 
American Chang Le Ju Tan Association (美國長樂菊潭聯誼會） 
American Chang Le Qi Hou Association (美國長樂歧后聯誼會） 
American Chang Le Qi Xia Association (美國長樂歧下聯誼會） 
American Chang Le San Xi Association (美國長樂三溪聯誼會） 
American Chang Le Sha Jing Association (美國長樂沙京聯合總會） 
American Chang Le Shouzhan Federation Inc.(美國長樂首占聯合總會） 
American Chang Le Tan Tou Association (美國長樂潭頭聯誼會） 
American Chang Le Tong Jiang Association (美國長樂同江聯誼會） 
American Chang Le Wen Xi Association (美國長樂文溪聯誼會） 
American Fuchow Zeli Association (美國福州澤里聯誼會） 
American Fujian Chang Le Nan Xiang Association (美國福建長樂南鄉聯誼會） 
American Fujian Chang Le Xia Jiang United Association (美國長樂霞江聯合總會) 
American Fujian Feng Wo Association (美國福建鳳嵩聯合會） 
American Fujian Fu Qi Association (美國福建浮歧聯證會） 
American Fujian Min Hou Association (美國福建閩侯聯誼會） 
American Fuzhou Lang Qi United Association (美國福州琅岐聯合總會） 
American Fuzhou Sheng Wei Association (美國福州盛尾聯誼會） 
American Fuzhou Zhu Qi Association (美國福州竹岐同鄕會） 
American Jinfeng Federation Inc.(美國金峰聯合總會） 
Chang Le Da She Friendship Association (USA) Inc.(美國長樂大社聯誼會） 
Chang Le Lan Tian Friendship Association (USA) Inc.(美國長樂蘭田聯誼會） 
Chang Le Tao Yuan Friendship Association (USA) Inc.(美國長樂桃源聯誼會） 
Chang Le Yu Tian Friendship Association (USA) Inc.(美國長樂玉田聯誼會） 
Chang Le Yu Tou Friendship Association (USA) Inc.(美國長樂嶼頭聯證會） 
Changle Nan Xiang Association of America Inc.(美國長樂南鄉聯合總會） 
Chang Le Yin Qian Friendship Association (USA) Inc.(美國福建長樂營前聯誼會） 
Chinese American Ao Jiang Village Association Inc.(中美敖江聯誼會） 
Da Hong (U.S.A.) Association Inc.(美國福建大宏聯合總會） 
Fujian Houfu Association of American (美國福建厚福聯合總會） 
Fujian Xi Bian Qiao Lian Association, Inc.(美國福建西邊僑聯會） 
Fuzhou Hu Jiang American Association (美國福州盡、江耳餘誼會） 
Fuzhou Xia Jiang American Association (美國福州霞江聯誼會） 
Min An Zhen Association of U.S.A.(美國閩安鎮聯合總會） 
U.S. Erliu Association Inc. (二劉聯誼會） 
U.S. Hou'an Association Inc.(美國後安聯誼會） 
Xiang Yu Chinese American Association (美國象嶼聯誼會） 
Yang Yu Association of American (美國洋嶼聯合總會） 
American Fu Qing Association (美國福清聯證會） 
American Chang Le Fifth High School Inc.(美國長樂五中校友會） 
American Chang Le Hang Cheng High School Inc.(美國長樂航城中學校友會） 
American Fujian Lian Jiang Second High School Inc.(美國福建連江二中校友會） 
American Fuzhou Lang Qi High School Inc.(美國福州琅歧中學校友會） 
American Ting Jiang High School Inc.(美國亭江中學校友會） 
Fujian Association of The Greater Philadelphia Area (大費城福建同雍會） 
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Fuji an Residents Association of Washington D.C.(華盛頓福建同鄉會） 
American Association for Trade Advancement of Fujian (美國福建商貿促進會） 
American Fujian Association of Commerce and Industry (美國福建工商總、會） 
American Chinese Business Federation Inc.(美國華人商業聯合會） 
American Chinese Friendship Association (中美友好協會） 
American Fujian Children Protection Foundation (美國福建兒童基金會） 
American Fuzhou Association, Corp.(美國福州市僑聯總、會） 
American Fuzhou Chamber of Commerce (美國福州總、商會） 
Church of Grace to Fujianese, N.Y. (Brooklyn)(布碌倫基督教閲恩會） 
Church of Grace to Fujianese, N.Y. (Manhattan)(紐約基督教閩恩教會） 
Fujianese of America Unity Association (美國福建友女子總、會） 
Fuzhou Elderly Association (福州老人會） 
Hua Xia Natives Unity Association (美國華夏民族聯合總會） 
Lin Ze Xu Foundation of U.S.A.(美國林則徐基金會） 
New York Fujian Chamber of Commerce (紐約福建商會） 
United Organization of Overseas Chinese Associations of New York (美東華人社團瑕台 
合總會）or (美東新華僑聯合會） 
* Contrary to the CCBA whose hometown associations are largely based on emigrant 
city, province or wider area, new Fuzhou immigrants established numerous township 
and village based associations. In addition to Fuzhou City, its administration area 
division is as the table below. Also unlike the CCBA's affiliated associations neatly 
along Mott Street and nearby, the fast growing population pushed the zone of Fuzhou 
hometown associations from East Broadway forward to east Manhattan Chinatown, 
then Borough of Queens and Brooklyn in New York City, to reach the Greater 
Philadelphia Area and Washington D.C. 
City or County Township Village 
馬尾 亭江鎭 長安村，長柄村，東岐村，西邊村 
馬尾 閩安鎭 
馬尾 竹君村 
馬尾 瑕岐鎮 鳳窩，下岐鄉 






長樂 金峰鎭 厚福鄉 
長樂 潭頭鎮 二劉村，大宏村 
福清 
閩侯 盛尾,竹岐 
* Two Fuzhou Chinese semi-official magazine publishers emerged at the turn of 21st 
century on East Broadway: 
The Voice of Chinese (中國僑聲） 
Chinatown Monthly (唐人街） 
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Appendix III. The Questionnaire Conducted in Fuzhou Area 
A questionnaire is conducted in Fuzhou area in June 2007 to collect the data for the 








年齡介于：（）1-6 歲;()7-12 歲;()13-15 歲;()16-18 歲;()19-25 歲; 
()26-30 ^ ； ()31-40 歲;()41-50 歲;()50-60 歲;()60 歲以. 
丨生別：•男;（)女 
有親戚在國外嗎？（)有;（)沒有在美國或外國的什麼地方嗎？ 
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